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Have you been tracking your Star Activity performance? ...don’t stop now!
An extra £350/€500 could be yours!

Continue to focus on retailing products and supporting others to start their own Amway business to
achieve YOUR Star Activity targets.

Star Points calculation table: o You could achieve the following at the end
of PY 2006-07:

* * for 200 — 299 PV per month
24 Stars = Free Renewal and Star Pin

* * * for 300 — 399 PV per month
* * * * for 400 — 499 PV per month
48 Stars £200/€300 Product Voucher + Star Pin
* * * * * for 500 — 599 PV per month + Certificate
* * * * * * for 600 PV and more 60 Stars £350/€500 Product Voucher + Star Pin
\_

+ Certificate + Amway Recognition
J L Y Tecod J

36 Stars

£100/€150 Product Voucher + Star Pin

* for precise quadlification criteria and examples of how different Star Activity targets can be achieved, within the PY 2006/07, please refer to your
Upline Platinum, local Amway office or Amway website.
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One by One-

Amway’s gobal
campaign for children

Social responsibility has always
been a part of the Amway
business. Rich DeVos and Jay
Van Andel based their newly-
founded business back in 1959
on diligent and respectful
behaviour towards IBOs and
customers. And they started
sharing their success with people
in need.

Today, almost 50 years later, more than
three million IBOs and 13,000
employees in over 80 countries and

territories around the world are still
bringing these principles to life.

In 2003, Amway launched the One by
One campaign for children. Under the
umbrella of One by One, Amway rallies
the resources of headquarters, affiliates,
IBOs and employees to make sure as
many children as possible will be helped.
After all, children are our future.

The One by One campaign has many
faces all over the world. For example:

In India, Amway supports six orphanages

across the country,

In China, Amway works with an
organisation called “Operation Smile”
which provides free surgery for children
with cleft mouths.

In Australia, Amway supports the
Children’s Cancer Institute — the only
independent medical institute in
Australia dedicated to research into the
causes, cure and prevention of childhood
cancer.

In Mexico, the Nutrilite Farm funds a
health clinic for the community with a
full-time doctor. Amway Mexico provides
assistance to disadvantaged children in
rural areas of Mexico through health and
nutrition as well as education
programmes.

In Brazil, Amway works with a group
called GRAACC to ensure that all
children with cancer have access to
treatment. The Nutrilite Farm in Brazil
supplies school children with a multimix
vitamin supplement to address
nutritional deficiencies.

In the U.S., Quixtar sponsors Easter
Seals, an organisation that provides top-
quality, innovative services to help
people with disabilities address life's
challenges and achieve personal goals.

In South Africa, Amway supports school
children with meals and also supports
Operation Smile.
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And of course in Europe, Amway
supports UNICEF, the United Nations
Children’s fund. UNICEF works on child
survival and development, on basic
education and gender quality as well as
protection against child abuse. On a local
level, Amway also supports
kindergartens, schools and orphanages.

Ever since 2003, Amway, its IBOs and
employees all over the world have

® given more than $37 million
worldwide

® provided hope and opportunity to
over five million children

® donated 545,000 employee and IBO
volunteer hours

To read and see more about the global
One by One programme, please see:
www.amwayonebyone.com




Local Achievers

Nithiyanantharajah, Anantha

. PLATINUM
4

We are very excited about the
phenomenal growth happening in the
United Kingdom. We are so thankful to
the Amway Corporation for providing
this wonderful opportunity and we would also like to thank our
team and our upline. This level is our first stepping stone to our
success and our team’s success. We are very proud to be part of
a winning team. We feel that anything is possible, if we remain
consistent and persistent.

-

Cassells, Declan and Nicola

Allen, Debbie
Cinnathamby, Nirajala

Sureshkumar, Sinnathamby and
Dhanaluxm

-

Barth, Gisela and Siegfried
Belcher, Judith

Belcher, Matthew and Buchanan,
Kimberley

Cabey, Peter and Rose Ann

-

Magnusson, B and Broddeson, E
Mandizha, T and Fombe, M
Mansson, Ulf and Elisabeth
Miller, Marvin and Fathima
Mistry, Pradip and Sunita

Murali, Vignesh Karthik and
Banumathy

Nagae, Minako

Nakhwal, Harjinder and Daljit
O Donnell, B and P

Olofsson, Anders

Owusu, Vivian

Pathak, Mukesh and Archana

b | Caine, Jamie and Ferguson, Sheriefa
«=» GOLD

-~ PRODUCER

F

Rana, Abdul Ahad and Robina

Daley, Thomas and Harper, Dawn
Rathichanthira, Suganiya

Ravindran, M and Manesh, S
Rosa, Odair and Rosa

Shah, Anant and Mamta

Gobonwamang, Elijah M and Mpho

. . . Mccoy, Noreen
We are thrilled to be associated with the

amazing group of people who make up
our team. Without everybody’s
continuous help we would not have reached this qualification
level. Every single day is a new adventure in the business.
Whether it's meeting new people or simply making new friends,
we are delighted to be part of it and in hindsight we could not
imagine our lives without it. Visualise, step from your comfort
zone, focus, help others and finally... live your dreams.

Moepedi, Kabelo

Molyneaux, Olga

Neelagiri, Kannan and Nanditha, Siddique, Sumiya

Timmakondu Sjoberg, Marianne and Curt

=

Adeosuu, Caroline

Neto, Divua and Miguel, Puala
Oladiti, Silifatu

Olayefelix, Monday and Olaye-Felix,
Rosemary

Oye, Roseline

Sellaiah, Johnson. and Johnson, Kajenthini  Alawala, Jayaprakash

o

Adimulam, Suresh Babu

Almond, Hayley

Olwe, Charles

Ambasna, Rupal
«» GOLD

-_. PRODUCER

Anifowose, Adijat
Asafu-Adjaye, Kwasi and Jacqueline
Awudza, Josephine

Bachu, Mainuna and Ali-Abdul Karim,
Maxamus

I am truly thankful to my uplines and
business mentors for showing me how
to build a team of dedicated
entrepreneurs. They have lead me to a system that has taught
me to dream big and given my wife and me a future crammed
full of possibilities and unlimited success. Amway Corporation,
on the other hand, has created a system that makes owning a
part-time business a pleasure.

Aigbedo, Clement and Magret

Aigbedo, Osarumen Aston

Berg A Deild, A and A Deild, G Bagan, Charlotte

Bergin, Rita Batt, Viktor and Olga

Bhat, Neetta
Chen, Shi Chun

Belton, Donna
Bhatt, Sanjay
Dodanari, Murali and Archana Bhautoo, Hurrychand and Premila

Eriksson, Kakan and Suzan Bhautoo, Krishen

Hagran, Jan and Pia Bogiv, Anastassia

E, SILVER PRODUCER

Hansson, Mats and Anette Bontempi, Noeleen

Hjort, Rolf Breedt, Melanie

Kanagarathnam, Sivabalarajah and Sivabalarajah, Sisikala
Mahood, Tahir and Salim, Rahela
Sugden, George and Cathy

Hussain, Jabeen Brits, Roy and Tamblyn, Belinda

Hussain, Saima Capewell, Natalie

Walker. Belind 4D Jeyachandran, S and Vasanthakumary, ] Casiple, Rey and MaryJane
alker, Belinda and Darren . Chamberlain, Maureen
Latif, Maryam

Liew, Y and La, P Chanayiwa, Teresa
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Chen, Wei Wei

Chibanga, Richard and Agatha
Cliff, Anna and Barber, Duncan
Dawson, Christopher

Dawson, David

Dawson, Graham John and Christina
De Vooght, Rose Marie

Dixon, Margaret

Edel, Ryan

Ejaz, Hassan

Ejaz, Muhammad

Enock, Maria and Makombe, Edgar
Eramus, Jacobus

Farrell, John and Cathy

Fashipe, Victor and Eunice
Finlayson-Hunter, Annie
Fortune, Gregor

Fu, Clement and Anita

Glover, Charles

Gohil, Veena and Himesh
Gohobur, Akram

Gornicki, Patricia Ann
Grochowski, Grzegorz

Haria, Baijoo and Reshma
Haseeb, Abdul

Hayer, Rashbir

Hebbur, Arun and Malini

Ivanov, Valery and Ivanova, Vania
Kairo, Satnam Kaur
Kanchibhotla, Krishna and Sailaja
Kapronczai, Adrien

Kartick, Kirushnadevan
Katumua, Daniel

Kerekes- Zakonyi, Andrea

Khan, Jamil and Begum, Amna
Kog, Dilek

Kok, Chew and San, Chan

Krishnaraj, Vidjeabaskaran and
Ramanoudjame, Gomathi

Kubik, Tomasz and Anna
Lakshminarayan, Kishor
Lakshminaryan, Sreeranjani and Karigir
Loate, Neo

Lofunga, Patrick Mankoto

Loi, Beljinder

Lukazis, Dzintars

Macaulay, Olushula

=

Madej, Mariusz

Mahapatro, Anil and Barnaly
Mankiewicz, Grzegorz and Elzbieta
Marvin, Young

Marway, Jatinder

Matiyenga, Ancicaria

Mc Connell, Michelle

Mcguinness, Barbara Jane
Merricks, Yumi

Miriyala, Ananthraj and Subramanian,
Kasthury

Mirza, Aisha

Mkaoji, John and Aswani, June
Moulounda, Guy-Noel
Mustafa, Selvete

Muthiah, Jothieswaran
Narmontas, Edgaras
Ngambi, Samson and Enalah
Norbert, Uthayakumari
Obrien, Charles Francis
Ogunyeiye, Olusegun
Oketunii, Ibidapo and Serah F
Ormerod, Joseph

Owens, Louise

Pakala, Krishna and Pallavi
Patel, Jayshiree and Mayur
Pazdzior, Adam

Peddanna, Narayanswamy and Sudha
Pedder, Craig

Penniston, John Raymond

Perera, Prasanna and Shyamalie
Periasamy, Sivabalan

Petkevicius, Valdas and Petkeviciene,
Liudmila

Phakathi, Sithanbiwe

Pharela, Christina

Polavarapu, Naveen and Suman
Popovs, Arturs

Porritt, James A

Qasim-Khan, Abduljabbar and Samari-
Khan, Halima

Ragani, Alisha

Ramalingam, Yathaven and
Theneshselvan,
Augustinegnanamani

Redpath, Janette and Joanna
Richards, Dennis and Jones, Alison

Ridout, Jennifer

=

Robertson, Joe

Rohan, Helen

Saib, Mohammad Nasir and Bibi Zinnat
Savage, Laura Kathleen

Scott, John

Shah, Bhavin

Shah, Mitin and Jayashree

Shakoane, Robertinah

Shaw, Nicola

Shimano, Yuko

Shodeinde, Aurelia and Noble,
Christopher

Slack, Ruth

=

Socrates, Muthukumar and
Muthukumar, Suba

Sogbesan, Olatunde and Adesola
Srinivas Puthran, Paresh
Sritharan, Subashini

Szydlowski, Robert

Te, Emmylou and Harold
Thamothirampillai, Elankainiayaky
Thomas, Olatuniji

Tiangson, Salvador and Sanita
Tyrrell, Sally and Paul

Wa Tara, Kengo

Wallis, Paul

Warrack, Martin

Warren, Gabriella

Webb, Hanna

Welsh, Sarah-Jo

Wu, Stanley and Carvalho, Mayra

Ziolkowski, Damian
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DOUB

THE ULTIMATE MULTIVI MINERAL / PHYTONUTRIENT FOOD SUPPLEMENT.
s .

i

=

utritional superiority of NUTRILITE™ l
itality you need to live life to the fullest!

Rely on t
products to give you

WHAT CAN YOU DO IN
LESS THAN 10 SECONDS?

“TAKING DOUBLE X WAS THE ONLY CHANGE | MADE TO MY TRAINING”

ACCORDING TO DR. DUKE JOHNSON, THE CHANGE ASAFA MADE
TO HIS TRAINING GAVE HIM THE NUTRIENTS HE NEEDED TO OPERATE
AT MAXIMUM EFFICIENCY

A NUTRILITE

BEST OF NATURE. BEST OF SCIENCE.

NUTRILITE IS THE PROUD SPONSOR OF ASAFA POWELL - THE WORLD'S FASTEST MAN

MAY 07



> 23 sources of concentrates to help against
free radical damage.

9 sources of concentrates that include
protective enzymes.

6 sources of concentrates that help support
the body's natural response to cellular
damage.

Standard pack
Order no. 102688
Refill pack

Order no. 103376

E_HE FTRILITE

Brochure
Order no. 217187 (pack 5)

Business Cards
Order no. 218734

Please refer to your IBO Price List for pricing details.

product@

A GOOD

HEALTH AND
WELLNESS!

“NUTRILITE believes in optimal health -

make to support your health, along with

' and balanceyin everything you do”.

' ASAFA POWELL.
World record holder
for the 100 metres.

FOUNDATION
FOR PERSONAL

supplementation is just one choice you can

~ selecting the right foods, engaging in exercise
*F and rest, and by incorporating healthy habits

MAY 07



NOW available...

—. FUNKHOUSER"
NEW YORK

Color Collection 005 - Bricolage

Bricolage is the technique of taking influences from other times and cultures
and reassembling them into something entirely new and exciting. The concept
of bricolage was the guide and inspiration in the creation of Color Collection
005, for professional make-up artist Eddie Funkhouser.

Every item within this Color Collection has a luxurious formula in trend-
defining colours to provide you with exceptional products, allowing you to
create beautiful professional-grade looks each and every time.

The E. FUNKHOUSER NEW YORK Collection 005 will be available from May 2007 until October
2007, while stocks last.

Eyes e

The E. FUNKHOUSER NEW YORK o '
brand's expertly crafted range of

provocative and powerful colour for the Eye Color Stick (2.5 g)

eyes will ensure that you capture just the Achieve lasting colour with this easy to
expression you're looking for. blend E. FUNKHOUSER NEW YORK

Eye Color Stick that provides fabulous, no-
Eye Color Duo (3.5 g) fuss effects in the blink of an eye. Plus its

. . . WaterprOOﬂ
Transform/ Mosaic/ Pastiche/ e:.
Reinvent Melange Bricolage =

104044 104045 104046
Disco Glam Rock Power Pop
104162 104163 104164

r_ﬂ

Glitter Eye Pencil (1.4 g)

Tinker Fiddle
104040 104041
H Lash Volumizer (7 ml)
— AP Push your lashes to the limit with
— E. FUNKHOUSER NEW YORK Lash
Illuminating Lip Gloss (1.8 ml) Volumizer. Apply just one coat under
E. FUNKHOUSER NEW YORK your mascara and achieve lashes that
[lluminating Lip Gloss contains special look fuller, thicker and longer.
liquid crystals that play with light to
create dramatic transitions of colour Lash Volumizer
for an utterly transformative effect. 104030
Moonflower Spotlight
104165 104167




product—(1)

Receive 10% discount, with full PV/BV, if you purchase the full Color Collection 005 during the month of May — order number 219050.
Take advantage of this amazing offer and experience the full range of beautiful products carefully selected by professional make-
up artist Eddie Funkhouser. Offer is valid from 1st May to 31st May 2007, or while stocks last, and excludes all Professional
Product Series, the Lash Defining Kit, Beautifying Lip Set and Travel Brush Ensemble.

Cheeks Multi-purpose Nails
Eddie Funkhouser specially created this Take some added star quality with you Long and sexy, short and practical, bold
super-luxurious formula to provide wherever you go with our set of polish or natural — whichever look is
effortless coverage and create dazzling E. FUNKHOUSER NEW YORK yours, E. FUNKHOUSER NEW YORK
professional-looking gradations of Loose Body Glitter. nail products will help ensure the true
colour and tone. Loose Body Glitter (3 x 2 g) you is always shining through.
104259 ;

Cheek Color (3 g) #;y;;zg:m (4 x4 mi)

104038

=

88 Nouveau Chic
104032
New Mod
104033

Lips Feature Effect Kits
Spoil your lips with the sensuous luxury they so richly deserve Exclusive to the E. FUNKHOUSER NEW YORK brand, the
with E. FUNKHOUSER NEW YORK lip products. Feature Effects Kits are designed to give you the best in

professional-grade products, as well as step-by-step

:‘;pg?alm ' a Transparent instructions on professional application techniques.
&. v 103749
The E. FUNKHOUSER NEW YORK Lash Defining Kit was

Lip Color (2.5 g) created by professional make-up artist Eddie Funkhouser. Eddie

has equipped this kit with all of the tools you will need for
longer-looking, thicker, beautifully styled lashes, including an
s easy-to-use Step-by-Step Instructional Booklet.
Travel Brush

Fascination Obsession Infatuation
104049 104050 104052
= -::J-_-l:':lﬂl =
"- Beautifying Lip Set
f(;‘z’;g“b'e Packaged in a convenient carrying clutch to ensure you're
never caught without a perfect pout are
E. FUNKHOUSER NEW YORK's lip products.
] Beautifying
Lip Set
Tools e —_— 104267
Eddie has equipped this travel-ready set |
with all the brushes you will need while _é - ™
on the go for your everyday make-up t — -

Lip Gloss (6 ml)

Valley Girl Fashionista New York Doll
104054 104055 104056

Lip Polish (10 g)

—_—— Lip Poish

103708 104029

[

application.

For full product listing, please refer to the E. FUNKHOUSER NEW YORK Collection Card - order no. 218841 (single) / 218842 (pack 5),
and keep an eye out online for each new monthly look allowing you to mix and match from the collection and create your own bricolage
look. For the latest look and up-to-date information on E. FUNKHOUSER NEW YORK, go online today at www.efunkhouser.com.

Please see page 35 for pricing details (pricing for Tools in IBO Price List). MAY 07
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PROTECT YOUR SKIN, PROTECT YOUR DNA

SUN EXPOSURE CAN
DAMAGE YOUR SKIN'S DNA
AND DISRUPT NATURAL CELL
REPAIR

We are all familiar with the benefits of
wearing a sunscreen to shield our skin from
the sun's harmful rays. But new scientific
discoveries show that the problem is both
deeper — and more dangerous — than
previously believed.

While some may perceive a glow on the skin
after sun exposure to be a sign of health, in
fact DNA damage is happening deep within
the skin. The change in your skin's colour after
a few moments in the sun may be visible to
everyone, but DNA damage is invisible. This
invisible event is dangerous because DNA
damage is the direct link to skin cancers and
to premature ageing.

SKIN CELLS' FUNCTIONS ARE
DETERMINED BY DNA

The skin is comprised of three main layers:
epidermis, dermis and subdermis. Together
they perform the role of protection, moisture
retention and support. But most important is
the fact that these layers “know" their roles
because of the DNA deep inside each skin
cell. Much like a computer program, DNA is
the genetic material inside each cell that
controls the cell's function.

Once DNA is damaged, the skin cells lose
their ability to perform their essential roles.
Furthermore, damaged cells replicate
abnormally and, over the years, this damage
accumulates, accelerating skin ageing and
increasing your risk of skin cancer.

> Follow a consistent, lifelong approach to healthy
skin. Even minimal UV exposure can affect your
skin's DNA. Daily use of a broad spectrum
sunscreen will help minimise the sun'’s effect on
the appearance of premature ageing.

> Look for sunscreens that offer “broad spectrum
UVA/UVB" protection.

> The safest option is to avoid sun exposure

whenever possible. Minimise exposure between
10 am and 4 pm.

MAY 07

SUN EXPOSURE IS A KEY
FACTOR IN DNA DAMAGE

DNA damage largely occurs as a result of free
radical attack. Free radicals are generated by
many diverse factors, but are primarily the
result of ultraviolet rays from the sun.

Ultraviolet rays are invisible; those most
important to the skin are UVB and UVA rays.
UVB rays penetrate the topmost layer of the
skin. These rays are the primary cause of
sunburn, as well as some skin cancers. UVA
rays can penetrate deeper into the skin. UVA
rays are more likely to cause longer-term
effects such as wrinkling, discolouration, a
leathery skin appearance, and possibly
melanoma (the most serious type of skin
cancer).

Contrary to popular belief, a sunscreen with a
high SPF does not necessarily prevent DNA
damage and resulting visible skin conditions.
The reason for this is that SPF ratings
measure only a sunscreen’s effectiveness in
blocking UVB rays. But in fact, UVA rays —
once thought to be harmless because they
produce no burning — actually penetrate
much deeper into the skin, leading to much
more damage to DNA and other skin
structures.

> When you go outside, even on a cloudy day,
always apply a broad spectrum sun protection
product of SPF 15 or higher.

> Most people do not apply sufficient sun
protection product. Be sure to follow
instructions on the package.

> Use self-tanning formulas or bronzers if you
desire the look of a tan. But remember that
these products do not usually offer any sun
protection, so you should always apply
protection as well.

THE GOOD NEWS

Scientific advancements continue to enable
scientists to find more and more ways to
support the skin's natural repair
mechanisms.

First, using broad spectrum sunscreen daily
is @ must, as it can protect the skin from the
stresses caused by both UVA and UVB
penetration, allowing the skin to focus on its
normal job of cell repair and regeneration.

Secondly, antioxidants can help neutralise
free radicals and prevent DNA damage. And
lastly, new technological advancements
actually help boost the cell's natural repair
process to reverse DNA damage.

> Stay away from tanning salons. The
International Agency for Research on Cancer
(IARC), a branch of the World Health
Organisation (WHO), has unequivocally linked
sunbed tanning among young people to
melanoma, the deadliest form of skin cancer.

> Wear protective clothing that will cover arms
and legs; choose a hat with'a wide brim.
Consider UV-protective products such as some
window films, sunglasses and clothing.
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Professional Product Series

Available on an ongoing basis, the E. FUNKHOUSER NEW YORK Professional Product
Series was created to bring you the ultimate experience in high performance cosmetics as
well as the insider knowledge and know-how of professional make-up artists.

NOW AVAILABLE -
the E. FUNKHOUSER
NEW YORK Lip Plumper (5.5 ml)

Makes lips look softer, smoother  Lip Plumper =
and, best of all, irresistibly fuller. e

— Stick Foundation (12 g)

f Concealer
ol + Eye Base (3.4 g)
——
e
Fair Nude
103437 102081
Natural Mahogany
Fair Nude Natural Mahogany 102605 102903
103445 103446 103447 103448
Contouring z
Powder (5 g) & ]
Level Il -
medium
- 102590

Highlighting Wand (7 g)

4

Level IV -
dark
Level | - Level Il - Level Il - Level IV - 103443
light medium medium- dark
103438 102589 dark 103440
103439

Lip Gloss (6 ml) Magnetism
‘  102100

Mascara (7 g)

Black Onyx
102108

Brow Defining Pencil and
Highlighting Powder (1.2 g / 0.29 g)

Eye Defining Pencil (0.28 g)

= m—— m—
S lleeee

Blonde Brown Brunette Charcoal
102588 102083 102082 102587

AN

Creme Eye Liner Face Powder e ——,

(6.5 g) (7 9)

o

Graphite Translucent
103380 102904

E. FUNKHOUSER™
NEW YORK

For full product listings, please refer to the E. FUNKHOUSER NEW YORK Collection Card - order no. 218841 (single) / 218842 (pack 5). To
see how Eddie uses these products to produce a professional-grade finish every time, go online today at www.efunkhouser.com to download
the latest step by step application videos. Please refer to your IBO Price List for pricing details.

For the latest promotion on the Professional Product Series, go on-line today! MAY 07



D FORMULA

EER LIP COLOUR SPF 15

E DOOR TO THE
OF ARTISTRY SHEER LIP COLOURS.

Jr new palette of the prettiest shades with the

OURS are now super-enriched with DOUBLE
d E. DOUBLE the amount of soothing and
e added benefit of antioxidant VITAMIN C.



NEW —(15)

IN ELEGANT, NEW, SORI, SQUARE, C
LIP COLOURS ARE A FASHIONABLE
LOOKS, WHATEVER THE OCCASION

E GOLD, PACKAGING, ARTISTRY SHEER
) 4 )_l i\ ._"' Y TWIST TO A VARIETY OF

GLIDES ON EFFORTLESSLY,
LEAVING LIPS SILKY SMOQOTH,
TREATED AND PROTECTED.

SHEER SHINE

Infused with multi-dimensional colour so
lips reflect a luminescent sheer shine,
giving the illusion of fuller lips.

PROTECTION

Antioxidants vitamins A, E and C form a
protective barrier on the surface to help
prevent damaging environmental
elements. SPF 15 filters help protect lips
from the sun’'s harmful UV rays.

TREATMENT
Contains a high concentration of soothing
aloe which helps alleviate the visible signs

of dryness and ageing, leaving beautifully
smooth and moist lips.

There are endless possibilities with

ARTISTRY Sheer Lip Colour SPF 15.

® Use on its own for a subtle hint of
colour with shine.

® Use over your favourite ARTISTRY
Creme Lip Colour for enhanced colour
and dimension.

® Use over your favourite ARTISTRY Lip
Define Liner for a boost of moisture and
shine.

SELLING ARTISTRY SHEER LIP
COLOUR

The best way to sell ARTISTRY Sheer Lip
Colour is to let your clients try the formula
and experiment with the shades. Order the
complete range of the NEW ARTISTRY
Sheer Lip Colours and you'll receive 10%
price discount with full PV/BV.

Order no. 218992

For hygene purposes, order a set of
disposable Lip Brushes (pack of 25).

Order no. 0818.

Please see page 35 for pricing.
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Want to lose weight?
Low carb? Low fat? Which diet is best?

There isn't one diet that is best for everyone. Consider:

Behind every diet book are people who are successful with that diet...
...yet at the same time there are people who fail with the same diet.

Everyone has their own taste
Everyone has their own habits

Everyone has their own daily routine

So everyone needs
their own diet!

A constant energy deficit over a long period
of time reduces fat mass. To achieve the
staying power, you need to like the food you
are eating.

The more extreme the diet...
e the worse the compliance!

o the higher the risk of side effects!
e the higher the risk of nutrient deficiency!
e the higher the risk of regaining the weight!

Which diet is best for you?
o A diet that meets your taste preferences.

o A diet that demands as few changes in your
eating habits as possible.

o A diet that fits best into your everyday
routine.

e A diet that meets the recommended
nutrient intake.

e A diet that you can stick to for a lifetime.

. : _ W ny,,
tThat’s where the Lifestyle Balanced Lifestyle ////

Solutions programme comes in balanced

Using NUTRILITE™ POSITRIM™ Créme Mix Powder as a meal replaceme

together with individual preferences offering the choice of three differentme SOIUUO”S

patterns and two different types of exercise routines.
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Based on two simple healthy eating principles:

Choose staple foods -
fruits, vegetables, cereals, bread, noodles, rice, potatoes, meat,
fish, eggs, milk, yoghurt, cheese, mineral water.

Mix staple foods -
no single food contains all the necessary nutrients in the right
amount, so every day choose something out of each food group.

Instead of highly processed
cakes, biscuits, chips, french fries, burgers,
hot dogs, sweets.

Even within each food group
make different choices each day.

In summary, the Lifestyle
Balanced Solutions programme
is individual and flexible:

e a diet you can cater to your own taste

e a diet that uses POSITRIM Créme Mix
Powder meal replacement, which is
replaced step-by-step by normal foods.

e based on the official recommendations for
Europe published by the WHO and
European Union (Eurodiet Core Report).

e moderately low in fat and carbohydrates.

e a healthy diet, that takes account of
nutrient intake, as well as carbohydrate
and fat quality.

e a lifestyle programme that includes
exercise.

FREE DVD!

L BS Tools

Templates
Give you the number of
servings per food group.

Food List
Gives you the power to make

your own choice of foods within
each food group.

LBS Training DVD for every IBO who buys either the Basic Kit or the Starter Kit

This DVD provides practical and easy-to-use guidelines for the LBS Manual through the words of Dr. Claudia Osterkamp.

The DVD also features Dr. Sam Rehnborg, who supports the LBS programme.

A reminder of the
order numbers:

Order no. 218503 - Starter Kit,
comprising: LBS Manual, POSITRIM
Shaker, POSITRIM Pedometer, POSITRIM
Créme Mix Powder (1 carton each of
Cocoa and Vanilla), POSITRIM Protein
Bar Caramel Vanilla flavour, NUTRILITE™
Multi-Fibre and NUTRILITE Omega 3
Complex. Offered at an incentive price
versus separate purchase, same PV/BV.

Please refer to your IBO Price List for
pricing details.

Order no. 218505 - Refill Pack
Variety*, comprising: POSITRIM
Creme Mix Powder (1 carton each of
Cocoa and Vanilla), POSITRIM Protein
Bar Caramel Vanilla flavour, NUTRILITE
Multi-Fibre and NUTRILITE Omega 3
Complex. Offered with 10% discount
versus separate purchase, same PV/BV.
* Refill packs are limited life items

—

Order no. 218502 - Basic Kit, comprising: LBS Manual, POSITRIM™ Shaker and POSITRIM Pedometer

Order no. 218504 - Refill Pack
Cocoa*, comprising: POSITRIM
Créme Mix Powder (2 cartons of Cocoa),
POSITRIM Protein Bar Chocolate Mint
flavour, NUTRILITE Multi-Fibre and
NUTRILITE Omega 3 Complex. Offered
with 10% discount versus separate
purchase, same PV/BV.

* Refill packs are limited life items

Also available separately: POSITRIM Shaker - order no. 218506
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NUTRILITE"

POSITRIM"

As the warm weather
approaches, are thoughts
of getting into your
summer clothes filling
you with dismay?

Are those few extra pounds you
gained over winter making you

uneasy about showing off your
beach body?

NUTRILITE™ POSITRIM™
Creme Mix Powder can help
you get trim for summer

anytime you're in a hurry. In an
energy-restricted diet for weight loss,
replace one or two meals a day and
get the benefits of a complete and
nutritionally-balanced meal
replacement.



Simple!

Just pour one packet of POSITRIM Créme Mix Powder into a
shaker filled with 250 ml of cold, skimmed milk and shake
for 30 seconds to produce a thick, creamy and delicious meal
replacement. The formula is scientifically balanced to be a
nutritious and a more healthy option to many fast foods. The
thick and creamy texture helps to keep you feeling fuller for
longer.

Try adding some crushed ice to the milk
to cool you down in the warm sun!

e Balanced amounts of nutrients provide a convenient meal
replacement at any time, anywhere. Contains at least 30% of
the recommended daily allowance of vitamins and minerals,
and many essential trace minerals.

e Nutritious and less expensive than many fast food products,
and a great alternative to heavy or fatty meals and snacks.

e Forms an integral part of the Lifestyle Balanced Solutions
(LBS) programme by Amway.

e Sweetened with fructose, no sucrose added, and no artificial
sweeteners, colours, flavours or preservatives added.

e Contains medium chain triglyceride (MCT) oil. After eating a
meal containing MCT oil, your metabolism gets to work and
you feel a surge of energy.

A major role of fat in the body is to store energy and, generally, fats in foods are metabolised slowly. However, the vegetable
oil derivative called medium chain triglyceride oil is not easily stored as fat in the human body. Unlike other fats, MCT oil is
metabolised directly, thereby releasing energy quickly, acting rather like a carbohydrate. Instead of being stored as fat, MCT
oil is circulated in the bloodstream until needed for energy production.

New Formula
POSITRIM Créme Mix Powder

Order no. 103792 - Vanilla

Order no. 103793 - Cocoa i’ Each pack contains

14 sachets.

Still Available
POSITRIM Drink Mix

Order no. 4603 - Strawberry
Order no. 4606 - Café au Lait

Please refer to your IBO Price List for
pricing details.
POSITRIM Créme Mix Powder should not be used as a total substitute for the daily diet.

NUTRILITE™ is the world’s leading brand of vitamins, minerals and dietary supplements
(based on 2005 sales, as supported by research conducted by Euromonitor International).
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Spring into Summer
with the eSpring™
Plastic Bottles

Enjoy clean, clear and great tasting water wherever
you go and whatever you are doing with the

iy eSpring™ Plastic Bottles.
1
iy Ideal for using at the gym, on your travels,
i t even taking to work in your bag to keep
|“‘ you refreshed throughout the day.
1L
| Order no. 102598 - Order no. 104066 -
' ] pack of 24 x 500 ml pack of 4 x 1.51

bottles, 1 x sleeve. bottles.

Life springs from eSpring!

Please refer to your IBO Price List for pricing details.

Stuck for ideas this Father’s Day?

Why not take a look at the AMWAY™ Boutique Collection. You will find
wonderful gift ideas, from classic tie-pins to contemporary cufflinks, as
well as an extensive range of Eau de Toilette for men.

Order no. 960458 Orderno. [P
960457 Il""'""'--.
|

Order no. | r #
960464 - t \h__

i

s

Order no.
960465

TOLSOM™ Eau de Toilette is just one of the male
fragrances on offer through the AMWAY Boutique
Collection. This elegant, modern and stylish fragrance
awakens the senses and boosts emotions through a
blend of crushed spices and black pepper.

TOLSOM Eau de Toilette (50 ml) - order no. 103703

For further gift ideas, please refer to the AMWAY Boutique brochure (order no. 218205 -
single / 218206 - pack of 5), which includes details of the full collection. Alternatively, you
can visit our website WWwW.amivo.co.uk or www.amivo.ie

Please refer to your IBO Price List for pricing details.
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Protein forms the basis for every cell in your body. It is essential
in the formation of enzymes, hormones and antibodies.

We need protein to create muscle, blood and other cellular
structures, and for our body’s repair, maintenance and growth.

Simply sprinkling the
unflavoured, neutral-tasting

NUTRILITE™ Protein Powder

onto foods and drinks is an

excellent way to provide high

quality protein, without

overloading carbohydrates and

fats.

Did you know you can
also use NUTRILITE™

Protein Powder
when cooking?

Here are some examples
of sweet recipes, but you
could try experimenting
with savory dishes.

product—(»)

Building blocks
for everyone

Unfortunately, many protein sources such as red meat, cheese,
eggs and whole milk can contain high levels of fat and

cholesterol. This makes them unsuitable for people with specific

dietary requirements, and can also make it difficult to encourage
children to eat enough protein-rich foods.

Winter Protein Cake

1 cup plain flour (100 g)

1/2 cup butter (112 g)

1 cup castor sugar (125 g)

15 dates, chopped

15 walnuts, chopped

1 teaspoon baking powder

1 teaspoon baking soda

1 teaspoon vanilla essence

3 eggs

1/2 scoop NUTRILITE™ Protein Powder

Makes 8 servings, 339 Kcals per serving

Soak dates in 1/2 cup hot water for at least one
hour. Sieve flour, baking powder and baking soda at
least three times and set aside. Beat together the
butter and sugar until thick and creamy. Add eggs
one at a time and beat well. Add the dates and
walnuts and beat again. Gradually add the flour mix
and NUTRILITE Protein Powder and beat
vigorously. Continue to beat vigorously while
adding vanilla essence. Pour into a greased, floured
baking tin and bake for 40-50 minutes in a pre-
heated oven at 180° C (350° F or Gas 4). Cool on a
wire rack before serving.

Hearts Cookies

2 cups plain flour (200 g)

1 cup desiccated coconut (37.5 g)

1/2 cup castor sugar (112 g)

1/2 cup butter (112 g)

1/4 teaspoon baking powder

5 tablespoons mixed fruit jam

3 scoops NUTRILITE™ Protein Powder

Makes 10 servings, 287 kcal per serving

Sift together baking powder and flour, mix the
coconut and NUTRILITE™ Protein Powder with the
flour. Cream together the butter and sugar
separately, then combine with the flour. Knead to a
dough. Roll the dough to about 1 cm thickness and
use a biscuit cutter to cut into heart shapes. Take
half the biscuits and make a hole in the middle.
Prick all the biscuits to avoid puffing during baking
and glaze with milk or egg white. Place on a
greased flat baking tray and bake at 180° C (350° F
or Gas 4) for 15 minutes. Cool on a wire rack for a
few minutes. While still warm, spread jam onto the
plain biscuits and top with the open biscuits.

I NUTRILITE

~> BEST OF NATURE. BEST OF SCIENCE.

NUTRILITE™ Protein Powder
Order no. 0145 - 450 g

Please refer to your IBO Price List for pricing details.
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SA8™ Liquid Laundry

Detergent

5.

MAY 07

What makes the new SAS8 Liquid Laundry
Detergent better than the old SA8

GELZYME™ Liquid Detergent?

The overall cleaning power of SA8 Liquid Laundry
Detergent has been dramatically increased with additional
cleaning enzymes specifically targeted to remove difficult
proteins like grass and blood stains. You can count on SA8
Liquid Laundry Detergent to consistently deliver cleaner,
fresher laundry at any temperature.

Why did you change the SA8 GELZYME?
Most significantly, we have discovered new enzyme
technology since the launch of SA8 Gelzyme! But also, the
market is moving towards products that work in cooler
temperatures, as well as products that work in high
efficiency, low water use, and/or front loading washers.

How is SA8 Liquid Laundry Detergent able to clean so well ™

in cooler water temperatures?

A new, additional enzyme now enables SA8 Liquid Laundry Detergent to target

stains in lower water temperatures.

COOK

Cook healthier. Live better.

_ . Discover natural goodness with o
The VITALOK™ cooking method helps food retain 1/3 more
vitamins and nutrients compared to conventional cooking
methods.
Prepare delicious, nutritious meals for yourself and the family.
r -
y
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Order no.

102877 - 50 ml
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- ARTISTRY"

MULTI
PROTECT
SPF 30

ARTISTRY Multi Protect SPF 30
provides maximum protection
against the damaging effects of UV
exposure. It contains SPF 30 and
antioxidants to shield the skin from
the assaults of the environment that
can accelerate the signs of
premature ageing, while providing
continuous hydration.

COMPLETE BROAD SPECTRUM
ARTISTRY Multi Protect SPF 30 provides
broad spectrum UVA/UVB protection.

FREE RADICAL PROTECTION
Contains Nutrilite-approved vitamin E,
a powerful antioxidant.

WATER RESISTANT/HYDRATING
ARTISTRY Multi Protect SPF 30 provides
more water resistance through the use of
silicone-in-water emulsion and also provides

q‘re skin hydration.
ol .

RECOMMENDED ORDER OF
APPLICATION:

CLEANSER, TONER, MOISTURISER,
MULTI PROTECT SPF 30, FOUNDATION.

We recommend you use ARTISTRY Multi Protect SPF 30 in addition to
your TIME DEFIANCE Day Protect Moisturiser, as it protects your skin
with our most powerful free radical protection available today and
provides excellent skin hydration to help maintain youthful-looking skin
and the exchange of communication between cells.

This product uses an inorganic sunscreen system that can have a
tendency to temporarily ‘whiten' during rub-in, therefore the formula is
tinted for ease of blending on the skin. The flesh-tone tint helps to mask
this temporary 'whitening' during application, however, the product
doesn't leave any tint on the skin.

J)"OUN

BLE FOR AL




business

REPLACE YOUR OLD
PRODUCT INFORMATION MANUAL NOW!

L

Product knowledge is the key to
persuasive client presentations -

therefore, your familiarity with Amway™
products could make all the difference to
securing that all-important sale. In short,
make sure you purchase your all-new
wiro-bound, Health, Beauty and Home
product information manuals.

Each one of these new high quality
manuals is brighter, clearer and more
extensive than your current black and
white Product Information Manual that
they have replaced. They are also packed
with everything you will need to
understand, demonstrate and sell
Amway products to your clients.

Please refer to your IBO Price List for pricing details.

Replacement Blades for
Razor (order no. 101501)
are estimated to only last
until mid-July 2007!

REPLACEMENT BLADES - order no. 101502

Please refer to

MAY 07

HYMM
FOR MEN

Invest in the HYMM™ Triple
Blade Razor and Replacement
Blades to continue the HYMM
shaving experience.

New launches will be supported with
new product pages that you can access
at the time of launch on the
www.amivo.co.uk / www.amivo.ie
websites, ensuring you are always up-to-
date.

Each manual is sold separately or
buy all three together with 25%
discount.

HYMM RAZOR - order no. 216365
HYMM BLADES - order no. 216356
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ARTISTRY™ LUSTRE COLOUR  your skin's natural radiance for years to

ﬁ ! Available whilst stocks last

come. Apply the Bronzing Powder with
COLLECTION the perfsg:gd Kabuki bruih that feels as
This could be your last chance to order good as it looks, for a perfect, even
the breathtaking all-over Bronzing application.
Powders and colour-drenched Gloss Finish with a moisture-rich shimmering
Sticks! Gloss Stick to balance your subtly
Beauty begins with a natural healthy- shimmering eyes and face.
looking glow, so brush on an instant, Visit www.amivo.co.uk or www.amivo.ie >
summery glow wherever you need it, ARTISTRY Brand Centre for a step-by-
without the sun damage — and protect step application guide to create the

bronzed looks seen on the latest catwalks.

A A A
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(1) KABUKI BRUSH (order no. 104087) ARTISTRY GLOSS STICKS (1.95 g) ARTISTRY LUSTRE COMPACTS (10 g)
(2) Destiny (order no. 104111) — Brown  (5) Rose Lustre (order no. 104109) —
(3) Wish (order no. 104112) — Rose palette of pink rose and brown tones
Please refer to your IBO Price List (4) Fate (order no. 104113) — Orange (6) Bronze Lustre (order no. 104110) —
for pricing details. palette of beige, peach and brown tones
Use PETER ISLAND™ Sun Lotions on your face
and body to help replenish moisture and protect
the skin from the harmful rays of the sun.
PETER ISLAND Sun Lotion SPF 4 contains UVB protection and
Sun Lotions SPF 15 and 30 provide UVA and UVB protection.
Contain vitamins A, C and E with aloe vera.
e
PETER ISLAND After Sun Lotion helps to prevent peeling and Lt Hfen ]_I-—J
maintains your tan for longer when used in conjunction with '1"- fr ]‘.IJ - | o
PETER ISLAND Sun Lotions. Contains vitamins A, B, C and E, i b P
cocoa butter, shea butter and coconut oil. L i‘:i)
The PETER ISLAND Sun Lotions are water-resistant to be ]
effective during swimming, are non-migrating and are suitable —
for the whole family apart from children under the age of three 5 )

years (tested under the supervision of dermatologists -
Scandinavia).

5{"@ A =

SPF 4 - order no. 103499 - 250 ml
SPF 15 - order no. 103172 - 250 ml
SPF 30 - order no. 103173 - 250 ml € e(Y‘) (g andcw

After Sun - order no. 103176 - 250 ml

Please refer to your IBO Price List for pricing details.




\RTISTR u/

A

ARTISTRY TIME DEFIANCE
Presentation Display
Order no. 104481
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Are you a new IBO?

Want to reach your potential?

Want to grow your business

to that all important 6% level?

yourbusiness—@

Want to stand out ahead of the crowd?

Amway

Pace Setters

your route
to success

Then lace up those running shoes
and become a ‘Pace Setter’

With Pace Setters in full motion, we are pleased to see so many of you taking on the challenge to grow and develop your
business in your first three months of joining Amway. The following IBOs have qualified during the months of November to
January and December to February and will be joining us here at Amway's UK office to claim their reward:

Abdul Ahad and Robina Rana

Dennis Holman

Hamid Ellam

Jabeen Hussain

Khadija Hajinur

Kwame Agyenim Boateng and Gloria Adwoa Asante
Martha Kaliyati

Mathew Stephen Baker

Maureen Chamberlain

Mohammed Babar Shahzad and Aisha Ahmed
Osarumen Aston Aigbedo

Pawan and Manasi Kashyape

Queen Faith Nyandoro

Rina Jama

Shane and Margaret Dunne

Subashini Sritharan

Vignesh, Karthik and Banumathy Murali

It is not too late for you to qualify as an Amway Pace Setter. Simply meet the criteria below and you too will be recognised and
will receive the fantastic reward and other benefits that come from being a Pace Setter:

The Goal

1. In month 1 - 200 PV personal group volume
2. In month 2 — 500 PV personal group volume
3. In month 3 — 700 PV personal group volume

Sponsor four new Independent Business Owners during the three month period.

The Reward

® A tour of Amway UK’s prestigious headquarters.

® Lunch at the Amway Training Centre, hosted by key Amway personnel —
giving you the chance to ask questions of the experts.

® A session in the Training Centre, where leading marketing personnel will
talk to you about new products and new initiatives. Senior sales
personnel will tempt you with new IBO and Leadership Seminar
presentations.

® Pace Setter certificate and pin, presented to you by a senior manager.

® Recognition in Amagram.

Not only do you get do the above, but you are now on the right course
for taking your new business to greater heights. The possibilities,
opportunities and rewards are endless.

The Criteria

The required volume can be made up of PV generated by retailing to your
customer base, your own personal purchases, as well as the retail and personal
purchases made by the IBOs you have introduced to the Amway Business
Opportunity during the qualification period.

It's important to encourage your newly-sponsored IBO to become a Pace
Setter too. In turn, as they develop their business and introduce their newly-
sponsored IBOs to the program, everyone will benefit.

Qualifying

When you have achieved the Pace Setter qualification, please complete the
progress form on the back page of your Pace Setter Flyer which was included
in your Amway Welcome Pack.

Ask your supporting IBO to sign it, then send it into Amway. You will then be
contacted by Amway and invited to attend headquarters to receive your
rewards.

For more information, please contact your upline leader — or contact the sales
department on +44 (0)1908 629500.
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Everyone needs to look after their skin. Big
business can start with just five products, but also
learn how ARTISTRY speciality products can meet
your Client needs and expand your business.

ARTISTRY SKIN CARE WORKSHOP
Monday 21st May
6-9pm

TRAINING CENTRE
May - June 2007/

NUTRILITE.

Learn how NUTRILITE products can assist
your optimal health programme, what makes
NUTRILITE different and the amazing impact
NUTRILITE can have on your business.

NUTRILITE WORKSHOP
Tuesday 15th May
6-9.30pm

ARTISTRY

Learn, and see demonstrated, those basic cosmetic
skills to enhance both you and your business.

BASIC COSMETIC APPLICATION
Friday 4th May
3-5pm

i
E. FUNKHOUSER"

NEW YORK L

ARTISTRY' |J

Professional tips and creative looks
demonstrated to inspire you and your Clients.

ADVANCED COSMETIC TECHNIQUES
Friday 18th May
7.30-9.30pm

e/

eSpring

Not just a filter but a complete
water treatment system. Learn the
benefits eSpring can bring to you
and your business.

eSPRING WORKSHOP
Wednesday 23rd May
7-9pm

SATINIQUE

SATINIQUE Hair Care System is a
unique range of products with an
exclusive formula. Realise the benefits
for healthy hair and your business.

SATINIQUE WORKSHOP
Wednesday 6th June
7-9pm

To reserve your place on any of the workshops, please contact our Training Centre Co-ordinator
Anne Gilmore on +44 (0)1908 629499 or email anne_gilmore@amway.com



HRIZE DRAW

WIN £500 with

SHOP+CO

@ amivo ©

You can win £500 to spend on SHOP.COM.
by subscribing to our newsletters.

Cpen a free SHOP COM account in Amivo.co.uk (if you ton have one sireatdy)
Sand uz an amaill with your IBO number from your SHDPCOM regisiensd
email sddress o

Receve Amway exclusive information about the latest hot season products
Get information about new SHOP.COM supplers and their cataloguas

Be informed aboul special Amivo IBOD incantives

Know about upcoming prize draws and gel gifis you simply don't want to miss

r
Amway UK welcomes... ‘

New Country Manager

We are pleased to announce some recent changes made “The UK and Irish markets have huge potential,” says Jeff. “We
within the corporate structure of Amway UK. Ben Woodward, have strong economies in these countries and though the
who has been serving as Country Manager for the UK and markets are mature we have only just scratched the surface of
Republic of Ireland for the past two years has moved into a what can be achieved.” He goes on to say: “l recognise that

new role W|th|n the company. Ben is now the Busme many of the long-standing IBOs here have seen a lot of change
over the years. Change offers new insights, experiences,
heightened wisdom and different perspectives. But the great
principles that this wonderful opportunity was founded upon
remain the same. Principles of freedom, equality,
entrepreneurialism and hard work that pays off! We will
continue to endorse these great values as we build this
business to greater heights.”

allow him to continue to move things forward a We congratulate Ben on his new role and welcome Jeff to the
a great rate. market as the new country manager.
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Amway

Pace Setters

your route
to success

The Goa

® Establish four qualified “Pace Setters” in your LOS.

® Once qualified, the “Pace Setters” must maintain the 6% level
for an additional three months within the qualification period.

® Each “Pace Setter” and newly-sponsored IBO must maintain at
least 100PV (Personal Volume) per month from the first month
of qualification at the 6% level, and for the remainder of the
qualification period.

® The qualifying “Pace Leader” should maintain 200PV (Personal
Volume) per month over the qualification period of six months.

The Reward

Imagine a group of islands in the middle of the Mediterranean...
imagine all the culture from the last 5,000 years... imagine a
people with southern Latin blood influenced by Nordic
discipline... imagine a place where the sun shines throughout the
year... imagine Malta.

By qualifying as a Pace Leader, you will be invited to spend four
days and three nights on the island of Malta, which will give you
plenty of opportunity to relax and take in all that Malta has to

offer.

WOW Event
Malta 2007

The WOW Starts Now!

The Criteria

® Qualification Period: 1st March 2007 — 31st August 2007.

® In order to receive an invitation, full qualification criteria has to
be completed.

® The required Personal New Sponsored Volume (PNSV) can be
made up of PV generated by retailing to your customer base,
your own personal purchases, as well as the retail and
personal purchases made by the IBOs you have introduced to
the Amway Business Opportunity during the qualification
period.

® Any return volume will be deducted from total qualification
volume required within the qualification period.

® The qualifying Pace Leader should return completed Pace
Setter Forms for the four new Pace Setters within their LOS to
the Amway UK/Rol Sales Department, for the attention of
James Webb.



Are you ready to
accept your
mission?

Are you ready to
be part of
something big?

Join us as we kick
off the new year in
style and show you
how to make your
dreams possible!

B Rf!

yourbusines

fitmiig is
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Amway is proud to host the
“Nothing is Impossible”
event and we want you to
join us!

Where? The Centaur at Cheltenham

When? Saturday 8th September,
2007

The To lift the lid on limitations

Mission?  and equip you with the

confidence, vision, knowledge
and opportunity to build your
businesses to where you
want them.

Featuring? Senior European
Management, exciting new
products, Eddie Funkhouser
and a spectacular catwalk
show!

Do you want to push the limits of your
potential... in fact, do you want to redefine
those limits or simply just blow them
away?

Are you ready to run and run fast at your
inspirational dreams?

Do you want the latest, most up-to-date
Amway information on what's new and
what'’s around the corner as Amway
prepares to double its size?

That's right — double its size!

We're growing, but this is just the
beginning.

Book your tickets now to be
a part of the action!

Tickets can be purchased from 1st May
from Business Services on +44 (0)1908
629400.

Cost: £10/€14.50 per ticket -
registered Amway IBOs only

Don't delay -
spaces are limited!

Look out for further information in future
editions of Amagram™ and online at:
www.amivo.co.uk / www.amivo.ie
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keeping you informed

Interim Manage

To allow for the continued development,
support and smooth operation of an
individual’s Amway business, a procedure has
been developed to allow Independent
Business Owners (IBOs) to appoint a
Manager to oversee their business, if for
personal reasons they find it necessary to
spend an extended period of time (28 days or
more) away from their Amway business,
primarily abroad. In such circumstances it is
imperative that an Interim Management
Agreement is set up. This also provides
Amway UK with a contact point, in your
absence, should the need arise.

Official Interim Management Agreement Forms
are available to IBOs, upon request, from our
Business Services department.

This agreement is a legal document, and only the
original form may be submitted for processing.
The form must be completed in full, showing:

@ The period during which the agreement is to
be active i.e. Commencement and Expiry Dates.

e The business I.D. numbers of both the absentee
IBO and the Manager. (NOTE: Only a currently
registered resident UK IBO can be appointed as
an Interim Manager.)

e All personal contact details and witnesses’
signatures.

Once the form has been completed it must be
forwarded to Business Services for processing. We
recommend you keep a copy for your records. The
Manager will then be responsible for all aspects of
the managed business, including keeping the
absentee IBO up-to-date concerning his/her
business and ensuring that the business is renewed
annually, if appropriate.

Amway Informa

We take this opportunity to bring to your
attention the concerns of both Amway and
our Independent Business Owners regarding
the increasing number of entries on eBay
promoting the Amway business opportunity
and its Products and Services. This activity is
totally unacceptable and a violation of the
Rules of Conduct and the Zero Tolerance
Policy — Independent Business Owners’ Web
Site Policy.

When the agreement is due to expire, or it is
necessary to cancel the agreement before the
expiry date, the IBO(s) returning to their UK
business must notify Business Services. Notification
must be in writing, confirming the cancellation of
the agreement and your UK address and
telephone number, so that our data base records
may be amended.

(NOTE: Please be advised that when an Interim
Management Agreement is in placed only the
Interim Manager can place orders and request
other requirements for the managed business.)

If you are planning to sponsor someone into the
business who is not resident in the UK, the
Registration Form must be accompanied by an
Interim Management Agreement Form, completed
by all parties. Registration Forms received without
an Interim Management Agreement will be
returned to the Sponsor with a covering letter
advising that a completed Interim Management
Agreement is required.

Registration Forms, for IBOs not resident in the
UK, cannot be processed without an Interim
Management Agreement Form being attached.

BONUS PAYMENTS

As the majority of bonus payments are paid
directly to IBOs by Amway, the absentee IBO and
Interim Manager must decide if it is appropriate
for the Interim Manager’s bank details to be
recorded against the Absentee IBOs records, held
on Amway'’s data base records.

If this is agreed then notification of this should be
sent to Business Services for implementation.

Please understand that IBOs who participate in the
use of eBay in relation to their Amway business
may place Amway in the position of having no
alternative but to consider placing sanctions on
their independent business.

Given the above we request that all IBOs refrain
from participating in the use of eBay. Should you
have any queries regarding this requirement please
contact the Business Conduct department.



conduct ethics obligations

Government Benefit Agencies

1) Benefit Queries

We receive many queries from Independent
Business Owners (IBOs) asking how Social Security
and other related benefits will be affected when
they start their Amway business.

Unfortunately, there is no one answer to this
question.

It is, therefore, recommended that IBOs finding
themselves in this position contact their local
Benefit Office direct. They should explain their
involvement with Amway, this will enable the
office to explain what, if any, impact this will make
to any benefits or allowances they receive.

Each case is different depending upon an
individual’s personal circumstances.

2) Requests for information from Benefit
Agencies

Also, from time to time we receive requests for
confirmation of earnings of IBOs from government
bodies such as the Child Support Agency and
Benefit Agencies.

Please be assured that, with the introduction of
Data Protection legislation, Amway will only
release information when appropriate
documentation has been received from these
bodies, and provided such documentation meets
the requirements of this legislation.

use the el
Ordering

Don this

By using the ATOS/ATIS (Amway Tele
Telephone Information System) yo
request your PV/BV status from the
your touch tone telephone, 24 ho
great addition to Amivo and for IBO
Please note that orders placed aft



€@ yourbusiness

May Ordering and Delivery Schedules

WEEK COMMENCING TUESDAY 1ST MAY 2007

delivery 11th/14th May. Online (Amivo) orders should be placed as per above schedule.
The offices will be closed for business on Monday 7th May 2007.

WEEK COMMENCING MONDAY 14TH MAY 2007

Please note that orders placed on Wednesday 16th will be delivered one day later than normal due to a Public Holiday in Holland.

WEEK COMMENCING MONDAY 21ST MAY 2007
Orders placed on Wednesday 23rd will delivered one day later than usual on the 29th/30th May. Orders placed on Thursday 24th will
delivered one day later than usual on the 30th/31st May. Orders placed on Friday 25th May will delivered one day later than usual on
the 31st May/1st June. IBOs normally placing weekly Cycle orders on Friday 25th May will need to place their orders, including Amivo
orders, on or before Thursday 24th May for delivery 30th/31st May.

WEEK COMMENCING MONDAY 28TH MAY 2007

Normal Order Day Revised Order Day Delivery Days Direct Debit
Monday 28th May Tuesday 29th May 1st/4th June 12th June
(Offices closed)

Tuesday 29th May Unchanged 1st/4th June 12th June
Wednesday 30th May Unchanged 4th/5th June 13th June
Thursday 31st May Unchanged 5th/6th June 14th June
Friday 1st June Unchanged 6th/7th June 15th June
Please note:

IBOs in Northern Ireland and the Channel Islands will need to place their orders, including Amivo orders, on or before
Tuesday 29th May for delivery 1st/4th June. End of month orders will be processed and delivered as per normal delivery
schedule. Online (Amivo) end of month orders should be placed before 22.30 on Thursday 31st for

PV/BV to be credited to May business volumes. Online (Amivo) orders should be
placed as per above schedule. The offices will be closed for

business on Monday 28th May 2007.
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pricing details

UK
o § £ &
?o < -Q? > B wﬁ o S
g/ & £/ /o o‘:’; 55/ % 0 3/3

< ) Description S < /2 Qq' Qa ;3 < g é_’ & ,g?

ARTISTRY™
14 Sheer Lip Colour SPF 15 10g 753 922| 746| 1185|2428
15 218992 | Sheer Lip Colours SPF 15 Promotion 4515 | 49.80| 44.76 | 6390
26 104481 | TIME DEFIANCE™ Presentation Display 31.65

E. FUNKHOUSER NEW YORK -

€005 Color Collection
" 104267 | Beautifying Lip Set 3469 | 4251 | 3439 5455
10 Cheek Color 10g 828 | 10.15| 821 1300|3382
10 Eye Color Duo 10g | 1021 | 1251 | 10.12| 16.05 | 35.74
10 Eye Color Stick 10g | 11.40| 1397| 11.30| 17.90 | 55.86
10 Glitter Eye Pencil 10g 689 | 845| 6.83| 1085|6033
10 lluminating Lip Gloss 10ml | 1083 | 1328| 10.74| 1705|7377
10 104030 | Lash Volumizer 10ml 831 | 1018| 824 1305|1455
1" 103749 | Lip Balm 10g | 1254 | 1536| 1243|1970 | 19.21
11 Lip Color 10g 6.14| 753| 609| 9653011
11 Lip Gloss 10ml 586| 7.18| 581| 9201197
1" 103708 | Lip Polish 10g | 1140| 1397| 11.30| 17.90 | 1397
1" 104259 | Loose Body Glitter 10g 924 | 1133| 916 145518388
" 104038 | Nail Lacquer (4in 1) 10ml 9.18 | 1125 9.10( 1445| 7.03
1" 219050 | C005 Color Collection Promotion 20351 22445 | 201.75 (287.87

E. FUNKHOUSER NEW YORK -

Feature Effect Kits
1" Lash Defining Kit 3420 | 4191 3390| 5375

E. FUNKHOUSER NEW YORK -

Literature
" 218841 | Collection Card 005 - single 040
" 218842 | Collection Card 005 - pack of 5 1 1.82 0.36

E. FUNKHOUSER NEW YORK -

Professional Product Series
13 103750 | Lip Plumper 10ml | 1425 | 1747 | 14.13| 2240 | 31.76
* 219510 | Professional Product Series Promotion 11052 [121.89 [ 109.56 [156.33

* not featured - please log on to Amivo for details.

n your next issue o magrdms...

Experience the ARTISTRY™ TIME DEFIANCE™ 3D Lifting Serum launch - see the inside
front cover of this issue

Relive the grand opening in March of the Amway Experience Center in Munich

Read our '6 steps to essential summer preparation’, highlighting ARTISTRY and Satinique™
products

Make sure you 'Dress to impress this summer’, with products from the Amway Boutique
collection

MAY 07



IN THE HIGHLY COMPETITIVE PRESTIGE
CATEGORY, ONLY THE ARTISTRY™ BRAND
THREE OTHER DISTINGUISHED BRANDS EN
LEADERSHIP POSITION AS THE WORLD'S B
SELLING COSMETIC BRANDS.*

Others are Clinique™f , Lancome™ and Estee Lauder™ .

*Source: Euromonitor, based on a
study of 2005 global retail sales.

f Trademarks: ESTEE LAUDER (Estee Lauder, Inc., New York, New York);
CLINIQUE (Clinique Laboratories, Inc., New York, New York);
LANCOME (Lancome Parfums Et Beaute & CIE, Paris, France).

Amway
UK @ Republic of Ireland ® Jersey ® Guernsey
Pricing for all products can be found in your IBO Price List

The Amagram magazine is published for all *Amway and other product names
Amway UK and Republic of Ireland denoted by upper case or bold characters
Independent Business Owners by the are trademarks of Amway Corporation, —_—
Communications Department of Amway Ada, Michigan, USA. g ——
(UK) Limited, St Anne’s House, Caldecotte PR i . =
Lake Drive, Caldecotte Business Park, ér:ml’:% (8'1) @al]'er:'(tfed ;:t:er]r:%rfxzrﬁggégm) —
Caldecotte, Milton Keynes, MK7 8JU. 9 9 : : =
Tel. +44 (0)1908 629400. dsa dsa =
dsa.org.uk The Direct Selling @ —
The Direct Selling Association of —
Association Ireland —

© 2007 Amway" (Europe) Ltd
© Copyright Amway (UK) Limited 2007. All rights reserved. WHU 2528. UK website: http://www.amway.co.uk. Rol website: http://www.amivo.ie.
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