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NEw 

Era

Michial Coldwell
General manager Operations
australia/New Zealand

we are welcoming a new era in our business. This 

month, we open the new amway business centres in 

castle Hill and auckland. These two centres are filled 

with everything you need to enhance your business. 

There are product displays, a shop for you to place and 

pick up orders, naturopaths and beauty consultants on 

hand to answer your questions, seminar and training 

rooms, and a full service café. These two centres are only 

the beginning. There are plans in place to open amway 

business centres all around australia and New Zealand, 

with centres in brisbane and Perth scheduled to open 

next year.

This month also marks the start of a new website. The old 

a2k website will be replaced with www.amway.com.au. 

The change of the name and the new business centres 

are all part of amway’s worldwide Growth Through 

Innovation strategy. One of the main aims of which is to 

raise awareness of the “amway” brand and build on its 

reputation globally.

In more news, amway will be holding business update 

meetings around the region. see p16 for more details.

as a Father’s Day special, we have a men’s health feature 

with vitamin and supplement recommendations. There 

are also IbO recognitions, the launch of the emma Page 

euphoria spring collection and artistry city wear colour 

collection.
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Spring clean this season using the AMWAY Home 

Essentials range and you could Win a Cleaner for a Year 

valued at $2,600. You also have the chance of winning 

one of 50 Speed Cleaning books by Shannon Lush and 

Jennifer Fleming. Spend $50 or more on the Home 

Essentials range in one transaction to win. 

This promotion commences 3 September 2007 and ends  
30 November 2007.  
See www.amway.com.au for terms and conditions. Authorised 
under permit numbers: ACT: TP 07/02374, NSW: LTPS/07/21938, 
Vic: 07/2575, SA: T07/2551.

A CLEANER
FOR A YEAR!WIN

NEw ProDUcTS 
Look out for the following new products in the 2007-

2008 Better Choices catalogue: Green Tea Therapy 

is a range of body moisturisers, lotions and cleansers 

specifically developed for sensitive skin. The AQI-

CLEAR® range treats and smoothes acne-prone skin 

with natural ingredients like Coconut Oil, Willowbark, 

Bear Berry and Cinnamon. Your kids will love the fun 

new Mini Monsters Shampoo, Bubble Bath, Body Wash, 

Detangler, and Hand Wash. And, lovers of the sun will 

come to depend on the Suntime range for that extra 

protection. Read more about these new products in the 

2007-2008 Better Choices catalogue.

STArry EyED
Constellations is E. FUNKHOUSER™ 

New York’s highly anticipated colour 

collection. As you gaze into the 

evening sky and cast your dreams into 

its sea of faceted stars, remember 

that you live in a world of infinite 

possibilities where no dream can 

ever be too big. Constellations by 

E. FUNKHOUSER New York is the 

sixth highly anticipated collection 

of professional colour cosmetics. 

Launching October 2007.

http://www.amway.com.au/downloads/winACleanerAU.pdf
http:// http://www.amway.com.au
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Doug DeVos,  Steve Van Andel

President Chairman

Every spring, we make sure we take the time to look at 

all you have accomplished and say “Congratulations!” 

and “Thank you!”. We can’t say that enough.

When you accomplish your goals and reach new levels, 

we’re here to reward you. And to recognise the effort 

you put forth.

But it goes further than that. 

When you succeed, others are succeeding with you. 

Without them you wouldn’t be able to achieve what 

you’ve achieved. So they need recognition also. From 

you, from us. Everyone is working together and has 

helped each other along the way.

That’s how this opportunity works.

Recognising each others’ accomplishments. Working 

together. It’s an important part of this business. And a 

real measure of our success.
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Spring is the season of discomfort 

for many allergy sufferers. While 

everyone else is enjoying the newly 

bloomed flowers, hay fever sufferers 

are wandering around clutching tissues 

and antihistamines. You can’t control 

the air you breathe outside, but you 

can purify the air you breathe indoors 

with ATMOSPHERE® Air Purifier. This 

advanced air purifier effectively removes 

99 per cent of all airborne particles 

including pollen.

RElIEvE StRESS
Stress can bring on feelings of nervous 

tension, irritability and mild anxiety.  

It affects both men and women.  

NUTRIWAY® St John’s Wort with Lemon Balm 

(VS 6173) can assist in supporting emotional 

balance and wellbeing by helping to relieve 

nervous tension, stress, irritability and mild 

anxiety. The exclusive NUTRIWAY formula 

combines St John’s Wort and lemon balm 

with Nutrilite acerola concentrate and lemon 

bioflavonoid concentrate.

Always read the label. Use only as directed. If 
symptoms persist see your healthcare professional.

SpRINg SkIN
The start of spring is a great time 

to give your skin a lift. ARTISTRY® 

Skin Refinishing Lotion (VS 100240) 

improves the appearance of skin texture 

by enhancing the natural exfoliation 

process. The best part of all is that it 

does this without the use of hydroxy 

acids. Noticeable improvements occur 

within a week of use and in just 12 

weeks, the appearance of fine lines will 

diminish by an average of 48 per cent. 

http://www.amway.com.au/a2kWeb/v/index.jsp?vgnextoid=3082a314ed429010VgnVCM1000003b03ba0aRCRD
http://www.amway.co.nz/a2kWeb/v/index.jsp?vgnextoid=2f2bb8aae3a74010VgnVCM1000003b03ba0aRCRD&vgnextfmt=Catalogue
http://www.amway.com.au/a2kWeb/v/index.jsp?vgnextoid=2dc2d32f08ed7010VgnVCM1000003b03ba0aRCRD


Get ready for a new era in Amway. For 
almost 50 years, our globally recog-
nised brand has been offering IBOs, like 
you, the chance to create extraordinary 
lifestyles through the best business op-
portunity in the world. It’s a business 
we are proud of. That’s why we are now 
putting all of our energy into strengthen-
ing the image and reputation of Amway. 
A strong brand means a better business 
for you.

All around the world, as part of a global 
strategy, Amway is raising awareness 
of the incredible brand. In Australia and 
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Your Opportunity

YoUr commUNItY

Talk business at your cool and  

contemporary café:

•  Chat to prospects in a relaxed environment

•  Catch up with your group and then head 

over to the stunning product showroom, 

demonstration areas, or training rooms

•  You can even bring your laptop along  

and access the internet at the wireless  

enabled café.  

YoUr pErSoNalISEd traININg

Leap ahead in your business with  

expert knowledge: 

•  See one of our naturopaths and beauty 

therapists to gain extraordinary insight 

into looking good by using NUTRIWAY®, 

ARITSTRY® and E. FUNKHOUSER™ New York

•  Tap into the NUTRIWAY kiosk for research 

and information on products that help you 

feel your best

•  Participate in product demonstrations – learn 

all the features and benefits and pass this 

information onto your customers.

Your Community

rEacHINg NEW HEIGHTS! 

Your Community

Get ready for a new era in Amway. For 
almost 50 years, our globally recog-almost 50 years, our globally recog-
nised brand has been offering IBOs, like 
you, the chance to create extraordinary 
lifestyles through the best business op-
portunity in the world. It’s a business 
we are proud of. That’s why we are now 
putting all of our energy into strengthen-
ing the image and reputation of Amway. 
A strong brand means a better business 
for you.

All around the world, as part of a global 
strategy, Amway is raising awareness 
of the incredible brand. In Australia and 

Your Community

gEt rEadY for a glorIoUS NEw Era IN amwaY®. 

For almost 50 years, our globally recognised brand has been offering IBOs, like you, the chance to create 

extraordinary lifestyles through the best business opportunity in the world. A strong brand means a better 

business for you.

All around the world, as part of a global strategy, Amway is building on its incredible name. Strengthening our 

image, boosting our reputation and increasing transparency is the focus, which is why we’ve proudly taken on 

Amway as our new website name. The a2k site has been replaced by www.amway.com.au in Australia and 

www.amway.co.nz in New Zealand. But it doesn’t stop there. We’re also introducing ultra-modern Amway 

Business Centres around the region. Featuring enhanced business facilities, high-tech showrooms, state 

of the art shopping and a full service café – these incredible Business Centres will be your place to do 

business. Amway is reaching new heights. So get ready for the best business opportunity in the world!

http://www.amway.com.au/a2k/Business%20Centres/businessCentre
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Your Business

YoUr pLAcE To SHop

Save valuable time by purchasing and 

picking up orders at your state of the art 

product selection area:

• Fast and convenient service 

•  Let our friendly staff help you find what you 

are looking for

•  Get the latest product updates while you shop

•  Want to know more about the features and 

benefits of a product? View the displays, 

watch the LCDs, or ask our staff!  

rEAcHING NEW HEIGHTS! 

Get ready for a new era in Amway. For 
almost 50 years, our globally recog-almost 50 years, our globally recog-
nised brand has been offering IBOs, like 
you, the chance to create extraordinary 
lifestyles through the best business op-
portunity in the world. It’s a business 
we are proud of. That’s why we are now 
putting all of our energy into strengthen-
ing the image and reputation of Amway. 
A strong brand means a better business 

All around the world, as part of a global 
strategy, Amway is raising awareness 
of the incredible brand. In Australia and 

YoUr mEETING pLAcE

Phenomenal business facilities are waiting 

for you:

•  Leave a memorable impression on your 

prospects – invite them to meet you in a 

professional business environment featuring 

meeting rooms and dazzling product displays

•  Inspire prospects and your downline with 

video footage of Diamond lifestyles on 

giant LCD screens. On a touch-screen kiosk, 

motivate others and yourself by creating an 

income path, calculate bonuses and find out 

more about upcoming Achievers trips.

http://www.amway.com.au/a2k/Business%20Centres/businessCentre
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Go fishing for new prospects and build a strong team so that you can qualify for what promises to be 

the most memorable Achievers trip yet. Achievers 2008, set on the magical island of Mauritius, will be an 

unparalleled meeting of the best in the business. It’s your chance to mingle with Diamond IBOs and chat 

to key corporate staff about the exciting future of Amway. In your leisure time, head to one of the island’s 

many picturesque fishing areas. With tackle and bait in hand, relax, unwind and take in the gorgeous 

scenery. It’s all waiting for you at Mauritius.

To find out how you can qualify for this event, speak to your Business Relations Manager for details.
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MARgIE ALLEN Victoria, aust.

occupation – secretary

All the years of meetings and seminars, devoting hours to showing the plan, learning about the 

products, mentoring their downline – every single bit of time and energy that Laurie and Margie Allen 

unquestionably invested in the business paid off. From the very beginning, the couple were in the 

business to secure their future. They wanted to control their lives. They were building a lifestyle that 

would not only free them from the stresses of jobs, mortgages and bills, but would allow them to 

spend more quality time with their children Kristy and Simon. They achieved that but it wasn’t until 

Laurie’s untimely death in 2002, that Margie realised the enormity of what she and her husband had 

created together.

“When Laurie spoke on stage he would always say, ‘We’re building this business so that if anything 

ever happens to me I know that my wife and my children will be looked after. They’ll never want for 

anything.’ It’s sort of like life insurance.” Margie says. “We never expected that Laurie would only be 

with us for a short time – and a good time – but all he said on stage has come to fruition.” 

“During his illness and when he passed away, I didn’t have to go to work. I was able to look after him 

and was free to spend the time with him that I needed and wanted to. I didn’t have to check with 

my boss that I could take time off work or go on compassionate leave. We were able to do what we 

needed to do, even to a stage where we could stop building the business because he was ill and the 

money was still coming in. That’s what makes this incredible business unique – if you put the work in, 

the work stays done.”

“I was blessed to be able to spend many wonderful years with Laurie, including travelling the world 

with Kristy and Simon. Although Laurie is no longer here with us, I continue to have the freedom to 

spend time with my children and my family. My time is my own to do with as I wish. You don’t know 

what’s around the corner. You can only live for today while building for the future.”

Founders emerald 

IS AWArDeD To quALIFIeD 

PLATInuM IBoS Who 

MAInTAIn eMerALD 

quALIFIcATIon For 12 

MonThS oF The AMWAY® 

FIScAL YeAr.

SUCCESS TIP “You 

can’t keep doing the 

same thing expecting 

a different result.”
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WAYnE And PEtA PIckERSgIll Western AustrAliA, Aust.

OccupAtiOn – cOnvenience stOre OWners

Business has always been in the family for Wayne and Peta Pickersgill. Before they joined 

AmWAy, the couple were running a convenience store with their kids. It was an all- 

consuming business where Wayne and Peta would spend up to 16 hours a day in the 

store. The Pickersgills say, “We were very tired and time poor. We needed to consider 

other avenues of income.”

An enthusiastic customer came into the store one day and showed the business plan 

to their son Anthony. Wayne immediately saw the potential in the business; it could be 

their “ticket to freedom”. Peta was initially sceptical, but finally became convinced after 

attending a function. “I became inspired, seeing a future of freedom and passive income.”

Their fondest memory thus far has been their first ALS trip to Whistler in Canada. “To see 

snow for the first time, stand on a ski slope, feel the snow on your face – it was a dream 

come true. AmWAy took care of every detail, making this occasion so special.”

The added bonus is that the business has remained a family one. Their son Anthony and 

his wife Tasha, plus their daughter Nicole and husband Bryn are active IBOs. “We are 

excited about moving on, but most of all we’re excited about how many join us…  

We are in a freedom business.” 
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JERRY And SUE SMARt  neW sOuth WAles, Aust.

OccupAtiOn – GrAphic Arts studiO OWner/hAir And BeAuty sAlOn OWner

“Why wouldn’t everyone do this?” Sue Smart asks about the AmWAy® business. 

Getting involved in this business was a simple choice for Sue and her husband Jerry. 

Sue was running her own hair and beauty salon while Jerry was operating his own 

graphic arts studio. Add four kids to the mix and you can see why the promise of 

extra time and money appealed to the couple. 

Sue recounts the time she was forced to go back to work earlier than she had 

intended after giving birth to her fourth child because the manager of her salon had 

resigned. She also tells of how Jerry used to sleep next to the machinery on some 

nights “because in his business people wanted the job done yesterday”.

Sue and Jerry were always on the look out for alternatives to their traditional 

businesses and were impressed when their upline Executive Diamonds Gad and 

melissa Ghabrial introduced them to AmWAy.

“When we saw this business, we thought it was amazing and had no risk. Absolutely 

no risk. you can get going for basically hundreds of dollars instead of thousands,” 

says Sue. “Gad and melissa have changed our lives. They are the best thing that ever 

happened to us.”



Ensure that you are a step closer to your ultimate goals and renew now!

Why renew?

•  Low investment and high returns – you have unlimited 

earning potential

•  World leading products that customers know and want

•  US$22 billion in global bonuses and incentives for IBOs 

since 1959

• Be in control of when you work and how you work

•  Get support from AmWAy’s US$6 billion global company 

that provides world class products, research, marketing, 

logistics and training. We look after all this so that you can 

focus on building your business

•  Keep your place in your line of sponsorship and protect 

your future

Renew now while there’s still time!

Visit www.amway.com.au or call  
1800 45 46 47 today to renew as an 
Independent Business Owner for 2007-2008. 

http://www.amway.com.au


50 Years. 
Two Cities. 
A Once-In- 
A-Lifetime  
Gala Event.

Plan now to join us as we 
celebrate a half-century of 
innovation and achievement.
Amway and Quixtar will invite qualified Executive 

Diamonds and above to our first ever Global Executive 

Diamond Event in Grand Rapids and Ada, Michigan, 

May, 2009. Immediately after, qualified Diamonds and 

above will join us in Las Vegas, Nevada for the Global 

Diamond Forum.

Enjoy exclusive events with world-renowned 

entertainment and speakers. Get the latest on 

company developments, One by One initiatives and 

growth strategies. This will be a truly unique event, fifty 

years in the making.

Join us at the Grand Gala Golden Anniversary. Look 

out for more details in the near future.

The qualification period for both trips starts  

1 September 2007 and concludes 31 August 2008. 

Contact your Business Relations Manager for 

more details.
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ANdrEw ANd GABrIELLE LLoydE New South waleS, auSt. 
occupatioN – actiNg coach/public RelatioNS

Andrew Lloyde loved his job but felt that his income was not enough to raise three children. 

His wife Gabrielle wanted to find a way to exit the corporate world so she could spend more 

time with the family. Inspired by the swift progress of their upline, Andrew and Gabrielle 

made a serious commitment to build the business. That was 18 months ago. Now the couple 

are well on their way to achieving their goals.

“Gabby does more of the product demonstration side of things and I probably do more 

of the training side of things in terms of how to talk to people and how to construct the 

business. But in terms of showing the plan, going to people’s houses, doing the follow up 

– we’re definitely a team that takes on all things.” Andrew adds, “Where necessary I’ve even 

shown the odd jewellery party.”

“I think our kids are really respecting the time and effort we put into the business,” says 

Andrew. “Our two boys have both said to us independently that they respect what we are 

doing. We want them to see that delayed gratification and hard work can result in a massive 

change in your life. Molly [our youngest child] has probably been more positively impacted. 

She knows as much about the business as we do… She’s 15 and she can’t wait to build  

the business.”

BANNIr ChELvAM ArUMUGAM ANd  
SELvArANI BANNIrChELvAN VictoRia, auSt.

occupatioN – lawyeR/teacheR

After running a law firm for 12 years, and losing $80,000 in a restaurant venture, Bannir 

Chelvam Arumugam thought that the AMWAy® opportunity was “too easy to be true”. 

He wondered how people were making money by investing as little as a few hundred 

dollars. Bannir eventually agreed to attend a meeting where the business was  

being previewed. 

“I saw so many sharp looking, ambitious and positive minded people,” Bannir says.  

He was so convinced, Bannir demanded that his sponsor sign him up on the spot.  

“My friend suggested that he do a follow up the next day. I insisted that he register  

me immediately and I would not leave the premises until I became a member.”

Bannir says that the business has taught him, and his wife Selvarani “Rani” 

Bannirchelvan, how to appreciate human nature. They have learnt to accept their 

differences and are more understanding of people’s needs. 

“We will recommend the business to everyone – as you just don’t know when you need 

the benefits of the business. Dig the well before you need it, as said by Nancy Dornan. If 

you are fearing that you will lose your friends, remember that there is a whole world of 

people out there who can be your friends.”

As for the future, Bannir plans to go on a two year spiritual course in India. Rani has 

plans to start a youth Farm in Australia to help young people have direction in their lives.
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RAMAN ANd VIShAL NAIR AucklAnd, nZ

OccupAtiOn – HigH scHOOl teAcHer/persOnAl AssistAnt

Raman and Vishal Nair, along with their two-year-old daughter Fantasia, are heading 

towards a future free of debt and filled with lots of free time and money. It’s a dream that 

they are confident of realising through the AMWAY® business.

“This is the best business ever. It is a very simple concept and there are no limits on how 

much a person can achieve. It’s a ready made business with fantastic products,” says Vishal. 

Among the couples’ favourite brands are ARTISTRY® and EMMA PAGE® Jewellery. Vishal 

adds, “I don’t think we’d be able to build the business without NUTRIWAY® DOUBLE X® 

and XS™ Energy; it gives us the extra energy and boost after eight hours of work, which is 

vital in building the business.”

“Both of us have become more positive and we are always looking forward to another 

new day – always dreaming to achieve more in life and to spend time helping our team to 

achieve their goals. We have started to visualise and place everything we want on a vision 

board. We’re working towards achieving these goals with confidence.”

“I can’t wait to be a full time mum to my daughter with a full time pay and to have all the 

time and money to travel around the world without any time and money restrictions.”

PL
AT

IN
UM

ERIkA YEATES new sOutH wAles, Aust.

OccupAtiOn – MedicAl prActitiOner

“I’m a Medical Practitioner who decided to focus on educating people on how to  

stay healthy, not just physically, but in all aspects of their lives,” says Dr Erika Yeates.  

“So my medical practice very quickly changed to one of counselling and coaching people 

for successful living.”

Her approach to health and wellness, combined with her desire to help others, makes 

Dr Yeates a great fit for the AMWAY business. “I love working with people, enhancing 

the quality of life in the areas of health and happiness, and I love the superior quality of 

the products which address the values of health, wealth and happiness.” She says, “The 

NUTRIWAY products will revolutionise the way we approach health and wellbeing, and are 

the best prevention for the health crisis that is looming globally.”

One of Dr Yeates’s fondest memories so far has been to see her daughter and son-in-law 

achieve their Silver qualification. Reaching Silver gave her daughter the opportunity to 

replace her income with the business and become a full-time mum when she starts a family. 

“It is a dream that was just a fantasy and is becoming a reality before my very eyes.”

She says, “I love the integrity in all facets of the business, the values of Amway, the superior 

product lines, the people, the education, the leaders and the vision of a free world for 

anyone who choses to be a part of it.”



With high school formals occurring all over the country in the next few months, it is a great opportunity for you 

to be selling EMMA PAGE® Jewellery. These stylish and affordable pieces will accentuate stunning dresses 

and complement even the most extravagant of tastes. To give you some ideas, we’ve picked out pieces for two 

different looks: sparkles for girls who like to dazzle and pearls for girls who love old fashioned sophistication. 

Pearls: A. Regency Necklace, B. Aurora Earrings, C.Nina Ring, D. Piazza Bracelet.

Sparkles: A. Obsession Bracelet, B. Saturn Earrings, C. Solitaire Rings, D. Venus Necklace.

Visit www.emmapagejewellery.com or www.amway.com.au/www.amway.co.nz for the full range.
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http://www.amway.com.au/a2kWeb/v/index.jsp?vgnextoid=bdfb9c988509a010VgnVCM1000003b03ba0aRCRD&vgnextchannel=94d00d4081574010VgnVCM1000003b03ba0aRCRD&vgnextfmt=ByBrand


VS  DeScription pV BV W’Sale rrp

104329 ArtiStrY city trend collection – Metrochic palette 12.04 41.05 $45.16 $60.95

104328 ArtiStrY city trend collection – Urbanchic palette 12.04 41.05 $45.16 $60.95

Qo  DeScription pV BV iBo/Member rrp

104329 ArtiStrY city trend collection – Metrochic palette 14.79 51.63  $58.08  $75.50 

104328 ArtiStrY city trend collection – Urbanchic palette 14.79 51.63  $58.08  $75.50

Metro Chic or Urban Chic. Three rich saturated lip crèmes. Three velvety smooth powders to 

shade, line, contour or create the timeless smoky eye. One liquid-like accentuator to use whenever. 

Sophisticated palettes, slim, sleek compacts, fashionably you.

AVAILABLE NOW

CITY WEAR  
COLOUR FOR SPRING 07

http://www.amway.com.au/a2kWeb/v/index.jsp?vgnextoid=104a6b9bdc2e0110VgnVCM1000003b03ba0aRCRD&vgnextfmt=Catalogue
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Generous bonuses, impressive 

cash awards, incomparable 

business trips – it’s all yours! 

These amazing incentives are 

offered to you as you climb the 

ladder of business success with 

Amway. We have extended last 

year’s extraordinary Business 

Seminars and Incentives 

Program (SIP) to give you an 

even stronger reason to build 

your business. One Time Cash 

Awards, Baseline Rewards, 

plus the New Platinum Forum, 

Achievers 2008 in Mauritius 

and the Global Executive 

Diamond Forum are on offer. 

September marks the start of 

the qualification period, so get 

into gear and be rewarded by 

the best business opportunity 

in the world. 

To find out more about 

the Business Seminars and 

Incentives 2008, speak to your 

Business Relations Manager.

http://www.amway.com.au/a2k/Business%20Info/Seminars%20and%20Incentives/Sections/General%20Information/welcome-AU?vgnextfmt=generalComplex&pafi=8590385
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enhance your health today with these nutriway® 
supplements that have been recommended to help 
address certain men’s health issues. 

Men lag behind women in one very important area: health. 

According to the World Health Organisation, the life expectancy 

of men is 79 in Australia and 77 in New Zealand. Compare 

that to 84 for Australian women and 82 for their New Zealand 

counterparts. 

For every 100,000 Australians who die, 237.8 men die from 

cancerous tumours compared to 146.7 females. Ischaemic heart 

disease causes 190 male deaths compared to 119.9 female 

deaths. Lung problems result in 46.6 male mortalities compared 

to 23.2 females.1 The New Zealand Heart Foundation reports 

that the death rate from coronary disease in the country is two 

times higher for men than women.1 

why the difference?

In a paper written by Michael Woods, Senior Lecturer in the 

Faculty of Health at the University of Western Sydney, Woods 

outlines different theories that have been put forward to explain 

the health difference between the sexes. One theory looks 

at culture and behaviour as an explanation. “This approach 

suggests that factors inherently male – men’s ‘risk-taking’ 

http://www.amway.com.au/a2k/Shopping/Health%20and%20Wellbeing?vgnextfmt=Catalogue
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behaviours and the ‘male role’ are the real culprits of poor 

health,” writes Woods. “This perspective implies that 

attempts to improve men’s health must focus on changes in 

lifestyles, behaviours and attitudes.”2

Bernard Denner from the Centre for Advancement of Men’s 

Health has been organising informative health sessions 

for men since 1995. Denner says that women tend to be 

proactive in their health.”They have an investment in their 

health... Women have a tendency to value health more 

because they see their role going beyond the mothering 

role – supporting their children for as long as possible.” 

Following this, women are more likely to lobby for changes 

to the healthcare system, fight for increased public 

awareness of health issues, and ask for health advice when 

they need it. Whereas men, Denner jokes, typically won’t 

even ask for directions. “If we don’t know what some of our 

problems are, we won’t be able to access the appropriate 

information to fix the problem.”

Preventative action
Some of the more common ailments likely to affect our male 

population include nutritional deficiencies, weight gain, 

stress, high cholesterol, heart-related conditions and prostate 

problems. So what can you do to improve your overall health 

and decrease your risk of these ailments?

Firstly, poor diet is one of the largest contributors to poor 

health. A lack of good nutrition may result in decreased 

energy, increased susceptibility to colds and flu, weight loss 

or more commonly weight gain and a decreased threshold 

for stress. In today’s fast-paced lifestyle it can be difficult 

to get the right balance. Thus, supplementation becomes 

increasingly important. On a daily basis NUTRIWAY  

DOUBLE X®, together with Omega-3 Complex and 

Concentrated Fruits and Vegetables, provides concentrated 

nutrition to help improve your overall wellbeing.

Poor diet, lack of exercise and stress can all contribute to an 

increased risk of cardiovascular disease. With men more at 

risk than women, it is important to take steps to decrease 

the likelihood of heart-related health conditions. High 

cholesterol is a major risk factor for heart disease and stroke. 

The foods most likely to raise LDL (bad) cholesterol are those 

which are also high in saturated fats. These include cheese, 

butter and the muscle meat of beef, lamb and pork. Chicken 

(without skin), fish and specifically shellfish are lower in 

saturated fats, making them more preferred forms of protein 

in the diet. NUTRIWAY Cholesterol Health may help to 

maintain healthy cholesterol levels. NUTRIWAY Omega-3 

Complex is also recommended to help maintain heart  

health as the essential fatty acids found in this supplement 

are anti-inflammatory.

Now to something most men don’t want to talk about or 

often ignore – the prostate. It is advised that every man 

over 40 years of age sees a doctor every year for a rectal 

examination to check his prostate health. An enlarged 

prostate can be caused by benign prostatic hyperplasia 

(BPH). Symptoms associated with BPH include strain when 

beginning to urinate, a delay in starting to urinate, a 

dribbling urine stream, a thin flow of urine instead of a 

strong and steady flow, a need to urinate again shortly after 

passing urine as well as frequent urination (especially at 

night), and a sudden and urgent need to urinate. NUTRIWAY 

Saw Palmetto and Nettle Root Blend may assist in reducing 

the symptoms of medically diagnosed BPH. 

To ensure you have the best chance at optimal health, 

eat a diet comprised of good quality lean protein, lots 

of fresh fruits and vegetables, adequate clean water, a 

regular exercise regime, and the recommended NUTRIWAY 

supplements. Most importantly, don’t ignore any warning 

signs, have a regular medical check up and try talking to 

others about your health.

Always read the label. Use only as directed. If symptoms persist see your 
healthcare professional.

1   Australian Bureau of Statistics ‘Mortality Atlas Australia’ (December 2002).

2   Woods, M, “Killing Them Subtly – Social Determinants In Men’s Health” in 
Proceedings of the 3rd National Men’s Health Conference,  
Fremantle, 1999.
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Health concern Supplement

Stress  NUTRIWAY DOUBLE X 

NUTRIWAY Siberian Ginseng & Ginkgo Biloba

Weight management  NUTRIWAY POSITRIM Protein Bars,  

Protein Powders and Drink Mix 

NUTRIWAY Carb Blocker Plus 

TRIM BODY SYSTEM

Poor diet  NUTRIWAY DOUBLE X 

NUTRIWAY Omega-3 Complex 

Concentrated Fruits and Vegetables

Enlarged prostate  NUTRIWAY Saw Palmetto and  

Nettle Root Blend

Heart health NUTRIWAY DOUBLE X 

NUTRIWAY Omega-3 Complex  

NUTRIWAY Garlic Heart Care 

NUTRIWAY Cholesterol Health

Here is a summary of the supplements you can 

take to help relieve the symptoms of the following 

health concerns:

http://www.amway.com.au/a2k/Shopping/Health%20and%20Wellbeing?vgnextfmt=Catalogue


Order any of these products and you will receive a $20 discount voucher* on your next order of $200 or more.

Great Products at Great Value.

*Delivery charges apply. $20 Discount Voucher offer is valid until 30th September 2007. Vouchers are redeemable for the product value of the order only (excludes freight) and are redeemable until 15 December 2007.

To place your order or for more information visit ‘Partner Stores’ at www.amway.com.au, or simply phone 1300 793 693. 
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PV/BVApplies

JVC MICRO COMPONENT
SYSTEM ALL-IN-ONE

WITH iPOD DOCK

AIRIS 7” PORTABLE
DVD PLAYER

LEXMARK X4550
WIRELESS PRINTER

10” DIGITAL
PHOTO FRAME

Code: HAG-UX-EP100  

RRP: $269.00

IBO Price: $242.10

Code: OZI-LW259  

RRP: $225.00

IBO Price: $191.25

Code: CEL-X4550  

RRP: $199.00

IBO Price: $179.10

Code: SYD-10DF  

RRP: $399.00

IBO Price: $319.20

BrandConn Ad Sept Because.indd   1 8/8/07   4:23:26 PM

BIG IDEAS FOR SMALL AND MEDIUM BUSINESS

http://www.amway.com.au/a2kWeb/v/index.jsp?vgnextoid=b26061391bfbd010VgnVCM1000003b03ba0aRCRD&vgnextchannel=0f910d4081574010VgnVCM1000003b03ba0aRCRD&vgnextfmt=partnerStore
http://www.amway.com.au/a2kWeb/v/index.jsp?vgnextoid=94c8414eaee3d010VgnVCM1000003b03ba0aRCRD&vgnextchannel=0f910d4081574010VgnVCM1000003b03ba0aRCRD&vgnextfmt=partnerStore


EnsurE that thE watEr you drink is thE 

clEanEst possiblE with thE Espring™  

watEr purifiEr.

It is recommended that we drink two litres of water 

everyday to ensure that our bodies continue to 

function properly. Even more water is recommended 

if you are exercising. We need water to perform tasks 

such as flushing toxins out of the kidneys and helping 

blood transport oxygen to the muscles. Drinking lots of 

water also keeps skin looking healthy and keeps joints 

hydrated. The easiest way to access drinking water is 

through a tap, but how safe is it to drink tap water? 

In June this year, traces of cryptosporidium and giardia 

were detected in the upper canal that is connected 

to Prospect Reservoir in Sydney. Around the same 

time, the NSW Government also revealed that they 

had discovered a plume of polluted murky water in 

Warragamba Dam. Earlier this year in March, the 

community of Benneydale in New Zealand were 

advised to boil their tap water after heavy rain 

damaged the water treatment plant. 

Even on days when there are no reported water 

contamination scares in the media, there may be 

harmful bacteria and viruses in tap water.  

In Australia and New Zealand, chlorine is mostly used 

to disinfect drinking water. Chlorine is an affordable 

and effective way of destroying infectious micro-

organisms. The side effect is that the chlorine can react 

with materials and create “disinfection by-products”. 

So far, scientists have discovered 250 disinfection 

by-products in drinking water. There have also been 

several studies conducted that show a possible link 

between disinfection by-products and cancer. 

These examples show why it is important to have a 

purification system at home. eSpring combines the 

technology of a carbon block filter with ultraviolet 

disinfection. The patented carbon block filter captures 

particulates and more than 140 possible contaminants 

including lead, pesticides, chlorine and mercury; yet, it 

retains the beneficial minerals in the water, including 

calcium, magnesium and fluoride. Most purifiers only 

have a carbon filter, but eSpring has an added extra 

– ultraviolet disinfection. The UV light destroys 99.99 

per cent of disease-causing bacteria and viruses, and 

99.95 per cent of parasitic organisms (called protozoan 

cysts) that may be lurking in tap water. This ensures 

that you are drinking the world’s purest water.

Source: Cooperative Research Centre for Water Quality  
and Treatment.Cl

ea
n 

an
d 

pu
re

HEALTH:21
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ARTISTRY® IS SeT To lAunch A SolAR ShIeld foR YouR 
SkIn. ARTISTRY MulTI PRoTecT SPf 30 IS YouR SkIn’S 
fIRST defence AgAInST PReMATuRe AgeIng cAuSed  
bY The Sun. 

Sunlight is essential for the production of vitamin D, which 

is vital for bone formation and general health. However, 

over-exposure causes sunburn, premature ageing of the 

skin and skin cancer. Given our climate and way of life, 

Australians and New Zealanders have to be particularly aware 

of the sun. According to The Cancer Council Australia, over 

382,000 people are treated for non-melanoma skin cancer 

and melanoma each year in Australia, and over 1,400 die. 

The picture is similar across the Tasman. The Cancer Society 

of New Zealand reports that New Zealand has one of the 

highest skin cancer rates in the world. About 1,800 new 

melanoma cases and about 65,000 new non-melanoma skin 

cancer cases are diagnosed each year with over 300 deaths 

from skin cancer annually.

Ultraviolet light, an important part of sunlight, is divided  

into three types by its wavelength: UVA, UVB and UVC. 

http://www.amway.com.au/a2k/Shopping/By%20Brand/Artistry/Departments/Entire%20Range/
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The shorter the wavelength, the more harmful the energy it 

carries. UVC cannot penetrate the ozone layer to reach us. 

UVA and UVB can, and both are linked to skin cancer, 

including malignant melanoma. Through UV exposure, 

the DNA in the cells of our skin is damaged, which can 

cause skin cancer. UVB radiation is responsible for a tan 

and is also the main factor in causing sunburn. Both UVA 

and UVB radiation can casuse skin ageing and skin cancer. 

Sunscreens that protect you from UVA and UVB are 

described as “broad-spectrum”. Bear in mind though, that 

no sunscreen blocks 100 percent of UV rays, so limit your 

exposure to direct sunlight to be safe.

Skin damage caused by the sun is accumulative, which 

means that long term daily exposure to the sun adds up. 

Your risk of getting skin cancer increases depending on  

the amount and the severity of your exposure to the sun. 

This is also why it is so important to protect children  

against the sun. 

No skin type is immune to the ageing effects of the sun, 

which gradually destroy the elastic fibres that give skin 

resilience and tone. The result is a leathery texture and a 

wrinkled look that is irreversible. The answer is prevention 

through protecting your skin. Whatever your age, you can 

take steps to minimise further sun damage.

ARTISTRY has brought a new weapon to this battle against 

the damaging effects of the sun. ARTISTRY Multi Protect  

SPF 30 shields the skin from harmful UVA and UVB exposure 

as it combats free radicals and environmental pollutants 

that can cause the signs of premature ageing. The broad 

spectrum sun-screening preparation of SPF 30 helps prevent 

DNA damage due to UV exposure, and may reduce the risk 

of some skin cancers.

Unlike a conventional sunscreen, ARTISTRY Multi Protect 

SPF 30 is light in texture, which means powerful sun 

protection for the face without a greasy sheen on the skin. 

It is absorbed quickly and is light enough to be worn over 

other ARTISTRY moisturisers. The light tint helps it blend in 

with make up. It can be used on all skin types and is safe for 

sensitive skin. You will find that it leaves your skin feeling 

soft and comfortable.

ARTISTRY Multi Protect SPF 30 is water resistant and it 

contains Nutrilite approved Vitamin E, which is known 

to combat free radicals from pollutants. The various 

ingredients are designed to supplement the natural lipids 

and humectants in the skin, providing hydration and 

resulting in soft, supple and youthful looking skin.

Using ARTISTRY Multi Protect SPF 30 and taking some basic 

precautions will pay big dividends in terms of protecting 

your skin and maintaining a youthful glow. Think sun 

protection every day, not just in summer and not just  

at the beach. You owe it to your skin.

Always read the label. Use only as directed. 
If symptoms persist see your healthcare 
professional.
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•  Stay out of direct sunlight, particularly from late 

morning to early afternoon.

•  Beware of reflected sunlight from water or snow 

which can also burn skin and cause eye damage.

•  Wear protective clothing (tightly woven fabrics like 

denim and polyester are best, or look for clothing 

with an SPF factor 30), a wide-brimmed hat and close-

fitting sunglasses.

•  Any exposure to the sun should be gradual, to allow 

the body to produce melanin.

•  Use a broad-spectrum sunscreen 20 minutes before 

heading outside. Apply it evenly and liberally and 

reapply as indicated.

•  Avoid sun beds as they increase your exposure to 

ultraviolet light and increase your risk of skin cancer.

• Remember – there is no such thing as a ‘healthy tan’.

•  Some medications cause increased sensitivity to the 

sun. Ibuprofen is an example.

•  If you are sunburned get out of the sun immediately. 

Try to cool the area with after-sun lotion or water. 

Avoid sun on the area for the next couple of days.  

If you have severe sunburn, see a doctor.

http://www.amway.com.au/a2k/Shopping/By%20Brand/Artistry/Departments/Entire%20Range/
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Grease and  
Oil Stains
SA8 Liquid Laundry Detergent 
Formulated with additional 
cleaning enzymes targeted 
to remove proteins like 
blood stains and grass.

Delicates
SA8®  Delicate  

Liquid Detergent.

Removes stains on 

delicates with the 

superior, gentle cleaner.

Bright Colours

SA8® Fabric Softener 

Keep fabrics soft and colours 

vivid. Reformulated with a new 

signature fragrance, it softens 

more uniformly to smooth and 

lubricate the fabric, making 

ironing easier. 

Heavy Stains
AMWAY Pre Wash Laundry Spray 

Use Pre-Wash Spray as 

a pre-spotter. There’s no 

need to scrub.

Stubborn  
Stains
AMWAY Tri-ZYMe® Stain  

Pre-Soak and Detergent Booster. 

Beat tough stains like collar and 

cuff soil, grass, blood and sauce. 

The unique formula is packed 

with enzymes to leave your 

clothes clean.

The compleTe 

laundry care 
sysTem

stain by stain

      
SA8 Laundry Concentrate 
Powered by unique 
BIOQUEST® exploding 
crystals – it is tough on 
grease and oil stains.

http://www.amway.com.au/a2kWeb/v/index.jsp?vgnextoid=8030c71487cae010VgnVCM1000003b03ba0aRCRD&vgnextfmt=Catalogue


Get your limited edition Euphoria by EMMA PAGE
Kit to win an Apple IPOD for you and an 
IPOD NANO for your client. 

25 IPODS to be won - so tune in!
Check out the details in the 
Euphoria by EMMA PAGE Pack 
and on www.emmapagejewellery.com.au

The latest Euphoria by EMMA PAGE

jewellery collection is 

now released!

Debuting Sept 11 
on the Style Charts!

BECAUSE.EUPHORIA2.AMF.05  8/6/07  12:41 PM  Page 1
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AdelAide	 Tuesday,	11	sepTember		     

 Rendezvous Allegra Hotel 

 55 Waymouth Street, Adelaide 

	 	arrival: 6.45pm for 7.00pm start 

followed by supper 

	 presenTaTion: 7.00pm – 8.45pm  
  *Please note: date has changed from 

original published date.

SheppArton	 Wednesday,	12	sepTember	

 Goulburn Valley Hotel 

 223 High Street, Shepparton 

	 	arrival:	7.45pm for 8.00pm start 

followed by supper 

	 presenTaTion:	8.00pm – 9.45pm 

CAnberrA  Thursday,	13	sepTember	

 Pavilion on Northbourne 

 242 Northbourne Ave, Canberra

	 	arrival:	6.45pm for 7.00pm start 

followed by supper 

	 presenTaTion: 7.00pm – 8.45pm 

                

CoffS hArbour  monday,	17	sepTember	

 Novotel Pacific Bay Resort 

  Corner of Bay Drive and Pacific 

Highway, Coffs Harbour 

	 	arrival: 6.45pm for 7.00pm start 

followed by supper 

	 presenTaTion: 7.00pm – 8.45pm 

Wellington	 Thursday	13	sepTember

 Duxton Hotel 

 170 Wakefield St, Wellington

	 	arrival: 7.15pm for 7.30pm start 

followed by supper 

	 presenTaTion: 7.30pm – 9.15pm Am
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Come and hear the latest on what’s happening to support and  

drive your Amway business in the next fiscal year. Learn about  

what is on offer for the 2008 Sales Incentive Plan, One Time Cash 

Awards and the upcoming overseas trips, which are all offered 

in addition to the bonuses available from the Amway Sales and 

Marketing Plan. Also hear about upcoming product launches, 

promotions and company initiatives in the Australian and  

New Zealand marketplace.      

buSineSS:28

Register to attend by calling FReeCALL 1800 55 44 99 (AUS), or  

0508 236 627 (NZ) and advise your name, the meeting you are 

attending and the number of persons attending.  

entry is FRee. RSVP before 5 September 2007. All IBOs are welcome. 

Presentations are followed by a light supper.
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Send your first time recognitions to merrilyn_quinn@amway.com or fax (02) 9843 2124

GOLD PRODUCERS

SILVER PRODUCERS

John Byrne, WA, Aust. 
Michael and Cathy Feenan, NSW, Aust. 
Karyn and Ilya Henner, NSW, Aust. 
Robert Lamb and Joanne King,  
Qld, Aust. 
Natalie Sabic, NSW, Aust. 
Barry and Lilia Schleicher, WA, Aust.  
Richard Taylor and Samantha Page, 
Qld, Aust. 

Daniel Erez, Qld, Aust.
Phuong Huynh and Kean Chong,  
SA, Aust. 
Ben Markwell and Olive Kendall,  
Qld, Aust. 
Warren and Lorraine Woodley,  
NSW, Aust.

Arun and Anita Kumar, Auckland, NZ
Sanjay and Usana Nand, Auckland, NZ

Brian Andison, Qld, Aust.
Chris Large and Alexandria Thomas, 
Qld, Aust.
Steve Neilsen, Qld, Aust.
Tricia Phillips, Tas, Aust.
Matti Richardson, Qld, Aust.
Sandip and Kartika Sharma,  
Auckland, NZ
Shannon Stitt and Emma Lewis,  
Qld, Aust.

Luciano Amarat and Tuschina 
Ehrensperger, Nelson, NZ
Harry and Lourdes Antzoulatos,  
NSW, Aust.
Pam Batty, Auckland, NZ
Tyler Birch and Jemma Tapsell,  
Qld, Aust.
Fred and Nicky Black, Nelson, NZ
Rodney and Kylie Brown, NSW, Aust.
Wai Chi Chan, NSW, Aust.
Brian and Natalie Charlett, Nelson, NZ
Janine Douglas, Nelson, NZ
Mick Esdale, Qld, Aust.
Brett Hanly, Qld, Aust.
Jonathan Harding and Lan Luong,  
WA, Aust.
Carol Harwood, Tas, Aust.
Chris Healy and Courtney Dunnett, 
Qld, Aust.
Bernard Hoitink, ACT, Aust.
Bashaer Iwas, NSW, Aust.
Sheryl Jeffcote, Nelson, NZ
Ivan John, Vic., Aust.
Lance and Wendy King, NSW, Aust.
Tracey Kong, Auckland, NZ
Diwatri Kumar, Auckland, NZ
Marlon Lalic, NSW, Aust.
Des Lawlor and Averil Backhouse,  
NSW, Aust.
Tsz Wai Lee and Ka Yee Fong,  
NSW, Aust.
Chung Leung Lee and Yuen Kiu Lee, 
NSW, Aust.
Peter and Vivienne Lineen,  
Auckland, NZ
Dianne Martin, Nelson, NZ
Joanna Martin, Nelson, NZ
Laurence and Suzanne Max, Nelson, NZ
Casey McLeod, Qld, Aust.
Damien McLeod, Qld, Aust.
Nola Nelson, NSW, Aust.
Wendy Owles, Nelson, NZ
Ashok Patel, Auckland, NZ
Sau Poon, NSW, Aust.
Bob Quilter, NSW, Aust.
Meenu Randhawa, Auckland, NZ
Brendon Reaney, Auckland, NZ
Saif Rizui, Auckland, NZ

Sucila Sinathamby, Nelson, NZ
Donna Steele, Nelson, NZ
John and Kitty Suen, NSW, Aust.
Pam Sutherland, Tas, Aust.
Lionel Thysse, Auckland, NZ
Reuben and Saphira Tuffery,  
Auckland, NZ
Jessica Wang, Auckland, NZ
Dianne Wiig, Auckland, NZ
Yvette Wiig, Auckland, NZ
Queenie and Eva Wong, NSW, Aust.
Sleiman Yohanna, Vic., Aust.
Hui Chang Yu and Sen Wen Tse,  
NSW, Aust.
Joe Zhou, Auckland, NZ
Michael Zoupa, Vic., Aust.

Nirtika Atwal, Auckland, NZ
Ron Barker, NSW, Aust.
Neil Barnett, NSW, Aust.
Jean Bennett, NSW, Aust.
Margaret Bennett, ACT, Aust.
Pam Black, Richmond, NZ
Rachel Brown, Vic., Aust.
Lyndall Bruns, Vic., Aust.
Peter Catlin, NSW, Aust.
Mukesh and Savitri Chand,  
Auckland, NZ
Andrew and Ember Chittenden,  
Vic., Aust.
Ricky Coates and Jennifer Hill,  
Auckland, NZ
Dale Conlon and Jenny Crosbie,  
Nelson, NZ
Rhys Cutafani, ACT, Aust.
Suzette De Cuevas, Qld, Aust.
Andrea De Thierry, Auckland, NZ
Michael and Diana Diko, SA, Aust.
Andrew and Julie Donnell, ACT, Aust.
Jeremy Dunnett, Qld, Aust.
Dineth Ekanayake, ACT, Aust.
Toni Evans, Motueka, NZ
Christopher and Evelyn Garvie,  
ACT, Aust.
Lynette Graham, Vic., Aust.
Annette Gray, ACT, Aust.
Scott and Amy Gray, NSW, Aust.
Florence Grey, NSW, Aust.
Chris Hodgson and Bernice Ellis,  
ACT, Aust.
Roy Hunter and Loani Monahan,  
Qld, Aust.
Wendy Ip, NSW, Aust.
Lance Irving, ACT, Aust.
Mary Jang, NSW, Aust.
Thomas and Joana Kaci, NSW, Aust.
Lin and Mulinh Li, ACT, Aust.
Jenny Lu, Auckland, NZ
Michael McCarron and  
Rebecca Stoddart, ACT, Aust.
Lorna McGoon, NSW, Aust.
Hugh and Glenys Moffatt, Qld, Aust.
Mick and Deb Molony, Qld, Aust.
Phillipa Murray, Christchurch, NZ
Giovanni Musumeci, Qld, Aust.
Sam and Maria Musumeci, Qld, Aust.
Joseph and Marlene Nand,  
Auckland, NZ
Wendie Neill, NSW, Aust.
Martin and Joanne Oettinger,  
Qld, Aust.
Hugh and Glenys Ogilvy, Vic., Aust.
Domenico and Barbara Pascuzzi,  
NSW, Aust.
Pritika Patel, Auckland, NZ
Lauren Peter, NSW, Aust.
Salvatore Raciti, Qld, Aust.
Mario and Maria Romano, Qld, Aust.
Wangihar Rustandi, NSW, Aust.
Abdul Sattar, Auckland, NZ
Jan and Maureen Schuster, ACT, Aust.
Polu Sene, Auckland, NZ
Alreen and Salendra Sharma,  
Auckland, NZ
Justin Sillis, Vic., Aust.
Ajay and Shobna Singh, Auckland, NZ

Jagat Singh and Virginia Gingh,  
NSW, Aust.
Peter Smith, Qld, Aust.
Andrea Smith, NSW, Aust.
Ian Steinke, NSW, Aust.
Emmet Tang and Emily Lim,  
NSW, Aust.
Theresa Tarrant, Auckland, NZ
John Theng, Auckland, NZ
Anne-Marie Thompson, WA, Aust.
Steven Tonji, NSW, Aust.
Clive Turley, Auckland, NZ
Michelle Turner, ACT, Aust.
Ezra and Salote Williams, NSW, Aust.
Trish Williams, NSW, Aust.
Carla Wynnik, ACT, Aust.
Catherien Yang, Auckland, NZ
Keliang Yang, ACT, Aust.

Elester Ashcroft, NSW, Aust.
Navida Aslam, Vic., Aust.
Juniro Auru, Qld, Aust.
Richard and Robyn Bayliss, Vic., Aust.
Alfio and Angela Belfiore, Qld, Aust.
Indar Bhana and Arti Mala Singh, 
Auckland, NZ 
Claire Bond, ACT, Aust.
Daniel Bonello, NSW, Aust.
Adam Bordic and Rachael Burgess, 
NSW, Aust.
Anthony Brunato, NSW, Aust.
Melodie Cahill, Auckland, NZ
Ian and Sue Challis, Auckland, NZ
Pek Yuk Chan, Vic., Aust.
Jing Fun Chen, NSW, Aust.
Sarah Cheng, NSW, Aust.
Kim Clark, Tas, Aust.
Paul and Kim Coble, NSW, Aust.
Daniel Conn, Vic., Aust.
Anthony and Sheridan Constantine, 
SA, Aust.
Timothy and Brady Cowcher,  
WA, Aust.
Cheryl Dalby, Vic., Aust.
Prabhu and Raj Wati Dayal,  
Auckland, NZ
Deborah Desiati, Qld, Aust.
Uvarani Devarajulureddy, Vic., Aust.
Matthew Dewar, SA, Aust.
Lyndona and Brenda D’Mello,  
Auckland, NZ
Andrew and Rachelle Dodge,  
Nelson, NZ
Aaron Duis, NSW, Aust.
Nicola Dutton, NSW, Aust.
Daniel Elliott, NSW, Aust.
Peter and Kim Engelbrecht,  
NSW, Aust.
Lana Faamausii, Auckland, NZ
Sarnia Forsyth, NSW, Aust.
David and Petra Galbraith, SA, Aust.
Brett and Clare Gibbons, NSW, Aust.
Don Giles, NSW, Aust.
Paneer and Prabha Gopal, Vic., Aust.
Dennis and Sunita Gracias,  
Auckland, NZ
Sara and Rui Grandao, Auckland, NZ
Richard Griffiths and Helen Appleton, 
NSW, Aust.
Carl Hagen, Vic., Aust.
Robert Hancock, ACT, Aust.
Nancy Harrison, ACT, Aust.
Alison Heathcote, Vic., Aust.
Yin Wei Heng, Auckland, NZ
Michael and Allison Ho, NSW, Aust.
Yelittle Ho, ACT, Aust.
Mitchell and Jennifer Horne,  
NSW, Aust.
Yvonne Howell, NSW, Aust.
Gail Hughess, Christchurch, NZ
John and Wendy Huntington,  
NSW, Aust.
Lorne Jarvie and Amy Wells,  
Motueka, NZ
Joseph and Glenda Johnson,  
ACT, Aust.

Scott Junner, Qld, Aust.
Gary Keel and Rose Menzies,  
Vic., Aust.
Thomas Kelly and Angela Gray,  
ACT, Aust. 
Fran Kent and Murray Kee,  
Auckland, NZ
Antoun and Marina Khalil, Vic., Aust.
Richard Kilian and Elicia Meli,  
ACT, Aust.
James Kleinhenz, Vic., Aust.
Raven and Lata Kumar, Auckland, NZ
Jainesh and Sharmila Kumar,  
Auckland, NZ
Maggie Kyd, Auckland, NZ
Chi Lin Lai, NSW, Aust.
Jane Lijin, Auckland, NZ
Alice Lovell, Auckland, NZ
Janice Lovell, Tas, Aust.
Mark Ludbrooke and Samantha 
Scriven, Vic., Aust.
Wing Hang Lui and  
Viona Yuen Ching Au, NSW, Aust.
Pranesh and Shirley Maharaj,  
Auckland, NZ
Rajesh and Padamma Mala Mani, 
Auckland, NZ
James McCarrol, NSW, Aust.
Karen McDonald, Vic., Aust.
Aidan McGarity and Amy Stitt,  
Qld, Aust.
Brandon McKinnon, Auckland, NZ
Athanasia Meintanis, NSW, Aust.
Antoinette Middlemiss, Auckland, NZ
Lyndal Moore, NSW, Aust.
Krishna and Hem Lata Murthi,  
Auckland, NZ
Bryan and Christine Norris, NSW, Aust.
Glenn Oliver, Qld, Aust.
Mandy Oliver, Tas, Aust.
Vanessa Osborne, NSW, Aust.
Peter and Karen Pearson, NSW, Aust.
Lynne Piper, Auckland, NZ
Simon and Kirsten Pitman, SA, Aust.
Russell and Amanda Poole, ACT, Aust.
Sivaram and Akila Rajendran,  
Vic., Aust.
Shanta Rajendran, Auckland, NZ
Jane Rawnsley, Vic., Aust.
Shalendra and Aleena Reddy,  
Auckland, NZ
John Rist, Auckland, NZ
Haydn Robertson, NSW, Aust.
Matthew Robertson, NSW, Aust.
Noni Robertson, NSW, Aust.
Clyde Robins and Lynnette Symons, 
WA, Aust.
Brad Rumbelow, SA, Aust.
Harry and Elaine Schuster,  
Auckland, NZ
Abdul and Rosina Nisha Sharif, 
Auckland, NZ
Vinod and Anjeli Singh, Auckland, NZ
Jitendra and Sunilta Singh,  
Auckland, NZ 
Daryl and Anne Smith, Nelson, NZ
Eugene Smith and Dianne Leah,  
NSW, Aust.
Tim and Toni Smith, Auckland, NZ
Sheryl Snelleksz, Christchurch, NZ
Stacey Snelleksz, Christchurch, NZ
Li Chiang Sooi, NSW, Aust.
Santo and Antonia Sorbello,  
NSW, Aust.
Vanny Soth, Auckland, NZ
Divina Spears, NSW, Aust.
Nita Spurek, NSW, Aust.
Jeroen and Jan Stein, NSW, Aust.
Timothy Strong, NSW, Aust.
Jonothan Thomson, Christchurch, NZ
Lezhi Wang, Vic., Aust.
Josephine Watson, Tas, Aust.
Christopher Watts, NSW, Aust.
Teresa Whatman, NSW, Aust.
Dane and Renee Yourell, NSW, Aust.
Maria Yuen and Carolyn Mu,  
NSW, Aust.

15 PERCENT

6 PERCENT

12 PERCENT

9 PERCENT

3 PERCENT



allure 
the 
senses

Fragrance provokes emotions and moods. It’s a personal statement:  

a message a woman gives to the world around her. A woman’s perfume 

expresses her secret aspirations, radiates her uniqueness, distinguishing  

her from all others.

ARTISTRY® Anticipate for Women Eau De Parfum is a sensuously feminine, soft 

floral fragrance for an elegant woman who is a mother, wife, lover and friend 

with a pure charm for closeness and intimacy. For a lady who desires strength 

and depth in all interactions, but is seduced by romantic fantasy.

ARTISTRY Opportune for Women Eau De Parfum is a radiantly fresh, everyday 

fragrance for a woman with immense intellectual allure who knows what she 

wants. She is an organiser, business woman and a respected model both in 

business and at home.

ARTISTRY Anticipate for Women Eau de Parfum and  

Opportune for Women Eau de Parfum are AvAIlAblE nOW.

VS	 DeScription	 pV	 BV	 W’Sale	 rrp

103702	 Anticipate	for	Women	eau	De	parfum	 10.65	 36.33	 $39.96	 $49.95

100595	 opportune	for	Women	eau	De	parfum	 10.65	 36.33	 $39.96	 $49.95

Qo	 DeScription	 pV	 BV	 iBo/Member	 rrp

103702	 Anticipate	for	Women	eau	De	parfum	 11.95	 41.71	 $46.92	 $58.95

100595	 opportune	for	Women	eau	De	parfum	 11.95	 41.71	 $46.92	 $58.95

http://www.amway.com.au/a2kWeb/v/index.jsp?vgnextoid=459e009beeb9e010VgnVCM1000003b03ba0aRCRD&vgnextfmt=Catalogue


I’m not interested  
in second best

*Nutrilite is marketed as NUTRIWAY in Australia and  
New Zealand and is the World ’s leading brand of vitamins, 
minerals and dietary supplements. Euromonitor 2004   
EVO13215/BM

If you ’re about giving life your best then your 
body demands the best nutritional supplements 
there are. 

It ’s not the cost, it ’s the benefits that count.

NUTRIWAY vitamin and mineral supplements 
contain nutrients beyond vitamins and minerals 
called phytonutrients. These exclusive plant 
compounds come from plants grown on our own 
organic farms delivering additional bioflavonoids 
and antioxidants which play a valuable role  
in protecting your health.

We’re the leading global brand because, like  
you, we believe some things are too important  
to compromise on.

http://www.amway.com.au/a2kWeb/v/index.jsp?vgnextoid=77719c988509a010VgnVCM1000003b03ba0aRCRD&vgnextchannel=94d00d4081574010VgnVCM1000003b03ba0aRCRD&vgnextfmt=ByBrand
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VS	 DeScription	 pV	 BV	 W’Sale	 rrp

209647	 2007-2008	Better	choices	iBo	catalogue		 n/A	 n/A	 $5.95	 $5.95

209649	 2007-2008	Better	choices	client	catalogue	 n/A	 n/A	 $4.95	 $4.95

The 2007-2008 Better Choices catalogue 
launches 4 September 2007.

Your business 
in one easy-to-use book

http://www.amway.com.au
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