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Alex is going to school...  
Fourth in our series of collectable charity pins, Alex is a 
cheerful boy who loves going to school. By buying the 
UNICEF pin, the money raised will go towards helping 
children get a better life. Available from September.
Order no. 107069 
Please see page 31 for pricing details.

You can also support the invaluable work of UNICEF by 
simply making a donation. Use the following order 
number and multiply it as many times as you would like 
for the total amount you would like to donate: 
Order no. 101568 to donate £0.70 / €1.00

UNICEF 
2009 calendar
To celebrate the festive season, instead of sending a card, you can 
now send a beautiful calendar to your customers, friends and family. 
You can put your personal information and a message in the 
greetings box so they will remember you all year! The money raised 
through the purchase of the calendars will be donated to the UNICEF 
health and education projects. The calendars are sold with white 
envelopes. Calendar size open: 31 cm x 19 cm.
Order no. 107071 - pack of 5 calendars and 5 envelopes 
Please see page 31 for pricing details.

(Limited life - available while stocks last)

product

2.5 cm height

(available from October) 
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Telling the 
product story

As Amway sales people you know our 
products and brands are original and of the 
highest quality. And we have a wide variety 
of products that people desire and want to 
buy – when they know about them. 

It’s true that many people just don’t 
know our brands and product story.  
You could even say that Nutrilite and 
Artistry are some of the biggest and best 
brands the public has never heard of. It’s 
ironic… Because, in fact, they represent a 
consumer story that is very easy to tell – a 
story we should be telling to people all 
over the world. 

Healthy lifestyle? We’ve been there for 
decades. Green and organic? We’ve been 
there for decades. You can tell incredible 
product stories about our brands – and we 
are ready to help you focus on them like 
never before. 

We are investing at record levels in 
marketing, training and advertising. There 
are hundreds of scientists working right 
now on the next generation of great 
products. A team of professional marketers 
is working around the clock to build 
demand. And we have the greatest product 
ambassadors anyone has ever seen!

Dynamic, relevant, innovative – these 
are the terms that will continue to describe 
our products and shape our story.

And is there really any competitor out 
there who can tell a product story like 
ours? No, there isn’t. 

and there is no one who can tell 
our product story better than you!
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NEW CERTIFIED RETAIL 
CONSULTANT AND 
BUSINESS CONSULTANT 
PRICE LIST AvAILABLE 
FROM 1ST SEPTEMBER
The new Price List contains the updated product range 
as of 1st September and includes the products featured 
in the new Product Brochure Supplement, also available 
from 1st September (see below).

Certified Retail Consultant and Business Consultant Price List -  
order no. 0013 (single)

Also available: Retail Consultant Price List -  
order no. 105746 (single)

Please see page 31 for pricing details.

AVAILABLE NOW!

YOUR 2008 PRODUCT 
BROCHURE SUPPLEMENT
Packed full of the latest additions to the Amway 
portfolio, this supplement includes details of:

• the new ARTISTRY™ essentials skin care  
product line

• new additions to the E. FUNKHOUSER™ NEW 
YORK Professional Product Series

• new additions to the NUTRILITE™ active lifestyle 
product line

Use this supplement with your current product 
brochures and have the complete range of quality 
brands and products from Amway at your fingertips.

Order no. 1945 (pack of 5) / 1946 (single) 

Please see page 31 for pricing details.
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* ‘based on 12 month European sales forecast‘

for normal to dry skin .

ARTISTRY essentials Hydrating System  
Order no. 105489 

PRODUCT LAUNCH 
OF 

THE YEAR*

6 NEWproduct
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hydrating
for normal to dry skin .

1. cleanser
2. toner
3. lotion

ARTISTRY essentials Hydrating System  
Order no. 105489 

balancing 
for combination to oily skin.

1. cleanser
2. toner
3. lotion
ARTISTRY essentials Balancing System  
Order no. 105487 

The next generation 
of skin care
The ARTISTRY brand knows the importance of rare resources – 
like time. That’s why we invested decades of research in developing 
perfect skin care that takes just three minutes. Infused with 
precious, purified plant extracts, it gives you and your customers 
the look of natural beauty that only botanicals can provide. There 
are just three steps – cleansing, toning and moisturising. 

Three minutes for the peace of mind to have done everything that 
can be done to make skin look healthy, beautiful and radiant.

1. Cleanser - cleans your skin profoundly and prepares it for the
    next step.
2. Toner - an astringent that clears and lays the way for the next step.
3. Moisturiser - nourishes and protects your skin. 

The perfect finish to skin care.
 

1. ARTISTRY essentials Hydrating Cleanser   
Order no. 104126 - 135 ml

2. ARTISTRY essentials Hydrating Toner   
Order no. 104127 - 200 ml

3. ARTISTRY essentials Hydrating Lotion SPF 15   
Order no. 104128 - 75 ml

(Suitable for use on sensitive skin)

1. ARTISTRY essentials Balancing Cleanser   
Order no. 104129 - 135 ml
2. ARTISTRY essentials Balancing Toner   
Order no. 104130 - 200 ml
3. ARTISTRY essentials Balancing Lotion SPF 15   
Order no. 104131 - 75 ml 
(Suitable for use on sensitive skin)

NEWproduct 7
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Please see page 31 for pricing details.



It looks so easy but it is in fact the result of decades of scientific 
research. Nature made skin a perfect system that cares for 
itself... if we lived in natural conditions. But we don’t. So how 
can a natural balance be achieved in an urban environment? 
Our scientists found a way to make a complex result easy 
to use. They developed the next generation of skin care – 
complementing the nature of skin with scientific precision.

ARTISTRY essentials Soothing Creme  
Order no. 104135 - 30 ml

Extra care 
for sensitive skin
The ARTISTRY™ essentials Soothing Creme makes 
the perfect addition for really dry skin. Enriched with 
antioxidant vitamins A, C and E, ARTISTRY essentials 
Soothing Creme nourishes, brightens and evens skin tone 
for more radiant-looking skin and calms any time, day or 
night.

Use in addition to the ARTISTRY essentials Skin Care 
System if your skin feels irritated and needs extra care or 
attention.

Order no. 104135 - 30 ml

SKIN CARE REALLY CAN BE THIS EASY! 

ARTISTRY ESSENTIALS CUSTOMER 
LEAvE BEHIND LEAFLETS

The ARTISTRY essentials Customer Leave Behind Leaflets are a 
great promotional tool to give to your customers. They provide 
a simple and accessible link to the ARTISTRY essentials product 
range and demonstrate how to use these brilliant products and 
all for only £0.90 / €1.35 for a pack of 10!

Order no. 232488 

GREAT SUPPORT FOR GREAT SKIN CARE

ARTISTRY essentials Sampler Cards, consisting of foil samples 
of the following:
•  ARTISTRY essentials Hydrating System (cleanser, toner, lotion)
•  ARTISTRY essentials Balancing System (cleanser, toner, lotion)
•  Two ARTISTRY essentials Soothing Creme
All available in a pack of 8.

Order no. 231893 

aVaILaBLE FROM OCTOBER

EXPERIENCE FROM ABOs IN THE USA:

•  Perfect skin care in just three steps.
•  ARTISTRY essentials gives skin everything it needs. 
•   ARTISTRY essentials skin care products leave out things   

 that may cause irritation or have no essential benefit. 
•  Infused with precious botanicals.
•  Three steps = three minutes.
•  Produces amazing results in a short time.

8 NEWproduct
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LaUNCHING OCTOBER:

Transform the skin you have into the skin you want – luminous and bright with :

ARTISTRYTM TIME DEFIANCETM 

Illuminating Essence
Discover the hi-tech, hi-definition in skin brightening technology - combining nature’s 
own clarifying ingredients and powerful antioxidants, skin is brightened, gently and 
naturally. In less than two weeks, skin seems more even-toned.

Key Features

•  Visibly brighter-looking 
skin in as little as 12 days.

•  Reduces the appearance of dark 
spots and evens skin tone.

•  38% more effective than 
ARTISTRY Bright Idea 
Illuminating Essence at reducing 
UV induced discolouration.

•  Treats dull skin tone and leaves 
skin more luminous.

usage 

Use morning and evening. Pump a 
few drops onto fingertips. Smooth 
over entire face. Combined usage 
with ARTISTRY TIME DEFIANCE 
Skin Refinishing Lotion results in a 
brighter, more even skin tone and 
younger-looking skin.

During the daytime, it is very 
important to follow ARTISTRY 
TIME DEFIANCE Illuminating 
Essence with a moisturiser with 
SPF15 UVB/UVA sunscreen to 
help protect the skin from further 
discolouration.

this product is used to full potential when used with other 
artIstry tIMe DeFIaNCe products.
 
Please see page 31 for pricing details.

Order no. 105711 – 30 ml
Suitable for all skin types
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Q  What defines the important periods of a skin’s 
life and how should we address the specific 
problems occurring with each phase?

a  Up to your 30s, it’s all about defence. The skin needs 
to combat outside damage. By using products with 
antioxidant ingredients and UV protection, we support 
this defensive effort. In your 40s, time leaves the first 
visible signs like fine lines, expression lines and wrinkles. 
Key ingredients help the skin to repair visible signs of 
ageing. In your 50s and 60s, skin is characterised by 
significant loss of firmness and elasticity. To counteract 
the impact of gravity on the appearance of the face, we 
need to add firming and elasticity inducing agents to 
our skin care regime early enough. It is always easier to 
prevent skin damage than working to improve the skin’s 
appearance when damage has already occurred.

Q  How does the new artIstry Creme LuXury 
fit into this skin care programme?

a  Fascinatingly, ARTISTRY Creme LuXury fits anywhere 
in this programme. It is, to my knowledge, the first 
product on the skin care market that addresses a skin 
ageing process that is independent of someone’s 
chronological age, gender and lifestyle. Targeting the 
so-called intrinsic ageing mechanism, it energises the 
skin at the cellular level and thereby efficiently increases 
skin’s elastic capacity and density.

Q  are you surprised that it is the artIstry 
brand that invented this completely unique 
approach to skin care?

a  Not at all. The ARTISTRY research teams have very 
impressively demonstrated, for many years, that they 
can create absolute state-of-the-art skin care concepts. 
The ARTISTRY TIME DEFIANCE™ products offer 
cutting-edge skin care systems based on the most 
recent scientific knowledge about the extrinsic ageing 
process of our skin. ARTISTRY Creme LuXury goes one 
step beyond and opens a new dimension in skin care 
that has not been tackled so far. 

 

Q  What do you think are the requirements for a 
company to be able to successfully take part in 
the high end skin care market?

a  First, it takes years of serious, genuine scientific research 
work. The ARTISTRY brand research team includes 
numerous internationally recognised scientists, in all 
fields of ingredient and skin biology research. But 
second, I see a big advantage in the co-operation of the 
ARTISTRY and NUTRILITE™ brands. It was the synergy 
between the botanical knowledge in the nutrition team 
and the cosmetic laboratories that could generate the 
unique formula found in ARTISTRY Creme LuXury. A 
formula which is inspired by natural ingredients! This 
inseparable teamwork is the real secret to the successful 
development of ARTISTRY Creme LuXury. It is this 
sharing of expertise that makes a company unbeatable 
in a highly competitive market.

Q  talking about competition, do you think 
artIstry tIMe DeFIaNCe products and 
artIstry Creme LuXury compete?

a  Not at all! As I mentioned already, they target two 
distinct and different processes: ARTISTRY TIME 
DEFIANCE products fight the signs of the extrinsic 
ageing process whilst ARTISTRY Creme LuXury focuses 
on fighting the intrinsic ageing process. They enhance 
the effectiveness of each system and together they 
form a perfect synergy. You can, for example, combine 
ARTISTRY Creme LuXury and ARTISTRY TIME 
DEFIANCE Day Protect SPF 15 Crème or Lotion to 
fight both extrinsic and intrinsic ageing. 

              INterVIeW
Dr. Patricia Ogilvie,  
European Product Consultant for 
ARTISTRY™ Skin Care Products. 

A fascinating interview, giving 
great skin care information and 
Dr. Ogilvie’s opinion on the NeW 
artIstry Creme LuXury.

artIstry Creme LuXury 
Order no. 103564 - 45 ml

Please refer to your Price List for pricing details.
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New and Improved  
ARTISTRY™ Make-Up & Colour Guide 

The ARTISTRY Make-Up & Colour Guide has clearly-
displayed hints and tips so you will be able to advise your 
customer and present the complete ARTISTRY colour 
range options in style and with confidence.

Delivered in a fabulous ‘handbag’ pocket size, the new 
format is BIG on function and is ideal to use on any suitable 
occasion to present the line.

Wow your customer and showcase the ARTISTRY range of 
colours with this new-look ARTISTRY Make-Up & Colour 
Guide.

Now containing more information and retail 
prices, all for the same price as before!

Order no. 217109 (pack of five) 

Please refer to your Price List for pricing details.

NEWproduct 11

Make an impression on your customers and use the new and exciting ARTISTRY Make-Up & Colour Guide to 
reference the full range of colours that the ARTISTRY brand has to offer. We have listened to ABO feedback to 
improve the ARTISTRY Colour Card format into a user-friendly fold-out design, which now contains exciting 
information, whilst featuring the full range of ARTISTRY products and timeless shades.

SEP/OCT 08

Unbelievable Price Reductions on  
E. FUNKHOUSER™ NEW YORK Colour 

Collections 005 & 006 - at least 50% off!* 
For September only, we have some amazing E. FUNKHOUSER NEW YORK 
products at amazing prices! Whether you want to stock up on old favourites or 
you are new to the brand and want to try these beautiful products, NOW IS THE 
TIME! 

These products will not be available for long, so go online today to see availability 
for Colour Collections 005 and 006 and to take advantage of these unbelievable 
prices: www.amway.co.uk / www.amway.ie.

*Available from 1st to 30th September 2008. Promotion excludes Professional Product Series, 
Lash Kit, Lash Volumizer, Lip Balm, Lip Polish, Nouveau Chic Cheek Color, New Mod Cheek Color, 
Travel Brush Ensemble and the Beautifying Lip Set.
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Modern inspiration, timeless sophistication
ARTISTRY™ ICONIC ELEGANCE FALL 2008
This fall, indulge your customers with timelessly sophisticated products 
that are the essence of Iconic Elegance. With a palette of dark tones, 
harmonising with a touch of ivory, Iconic Elegance is effortless to create 
and will suit even the most opposite of skin tones. Launching September.
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ARTISTRY Iconic Elegance introduces two palettes of darkly elegant, 
harmonising shades, tempered with a touch of ivory. Universally flattering, 
these neutral mineral tones for eyes, cheeks and lips, packaged in a 
beautiful compact, are this season’s most appealing attraction.

The ‘everything you need’ ARTISTRY Timeless and Inspired Compacts include:

Four velvet suede eye colours • 
One crème to powder cheek colour• 
Three rich, saturated lip crèmes.• 

All contained in a convenient, slim, sleek compact, including one dual-ended brush:  
lip brush/all over eye brush.

Timeless Compact (4 g)

Lip Crème (3) - Intricate, Style, Couture
Crème Cheek (1) – Celebrated

Eye colours (4) – Bone, Turned-out, 
Grey Silk, Tribute

Order no. 105052

Inspired Compact (4 g) 

Lip Crème (3) – Neutrale, Essence, Notable  
Crème Cheek (1) – Radiant

Eye colours (4) – Starry Night,  
Glacier, Draped, Graphic

Order no. 105051

Please see page 31 for pricing details.



PURCHASE  £179.90 / €268.15 OF ARTISTRY SKIN CARE 
PRODUCTS IN ONE ORDER AND RECEIvE AN ARTISTRY 
CREME LUXURY TRAvEL SIzE PUMP FOR FREE!

FANTASTIC ARTISTRY™  
SKIN CARE PROMOTION

Promotion starts 1st October 2008 and ends 31st December 2008 

The Creme LuXury Travel Size is a 5ml pump, an ideal handy size to trial and demonstrate this ultimate product to 
your customers. Unique in the market place, Creme LuXury helps skin act up to 15 years younger. Clinically tested.
The Travel Size Pump is not available to purchase separately.

*Please note that the final product may vary from image shown.

BrINg tHe NeW yOrK styLe tO yOur saLes

Cosmetic Bag
Offer your customer the best way 
to always have their preferred 
make-up handy, in a fantastic  
E. FUNKHOUSER NEW YORK 
Cosmetic Bag. Add some  
E. FUNKHOUSER NEW YORK 
products to make the perfect gift.
Size: 15 x 22 x 8 cm

Order no. 216498

Bandana
A trendy bandana to help you 
support and promote the brand. 
You can use it to showcase the 
products or to accessorise your 
Eddie Funkhouser style.  

Order no. 216655

Paper Bag
Impress your customers and deliver 
their E. FUNKHOUSER NEW YORK 
products in a stylish paper bag.

Order no. 216499 (pack of 10)

Please refer to your Price List for pricing details.
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Refresh, Replenish, Rehydrate
Active lifestyle products from the NUTRILITE™ brand

Whether your customers exercise regularly or have an energetic daily routine, the active lifestyle 
range of products from the NUTRILITE brand has a product that will suit everybody. 

Products are offered in three areas: Energy, Rehydration, Hydration.

SEP/OCT 08



* Red Orange Complex  
is a trademark of  

Bionap SRL.

NUTRILITE 1™ 

Key Features & Benefits
Provides rapid alertness• 
Enhances mental alertness• 
Provides naturally sourced caffeine• 
 Contains B vitamins and NO artificial colours, flavours or • 
preservatives
Tasty grapefruit flavour• 

Usage
Take 1 – 2 vials per day• 
Simply twist the cap, shake vigorously and take• 
For both men and women with busy lifestyles• 
Take before exercise or activity• 

NUTRILITE 1
Order no. 103493 
Pack of 10 vials, 15 ml each

Energy Hydration
For a convenient and quick energy blast before a 
workout, or whenever a boost of extra energy is 

needed, use NutrILIte 1 Food supplement.

to help hydrate and nourish the body at  
any time, use NutrILIte FItH2O 
antioxidant enhanced Drink Mix.

NUTRILITE FITH2O™ 

Key Features & Benefits
 Low calorie (less than 20 calories a stick) and low in • 
carbohydrates
 Helps hydrate and nourish the body whenever it needs it• 
 Provides antioxidants from Red Orange Complex*,  • 
helping to fight free radicals such as pollution,  
poor diet and excess stress
 A healthy and tasty alternative to plain water for hydration • 
throughout the day
Quickly dissolving, easy to use drink mix• 
In two great tasting flavours, Mandarin and Peach• 

Usage
Take 1 – 2 sticks pack per day, whenever needed• 
Mix with 500 ml of water • 
Primarily for women with a busy lifestyle• 

NUTRILITE FITH2O
Order no. 103786   
Mandarin flavour 
Pack of 20 sticks, 6 g each

Order no. 103787  
Peach flavour 
Pack of 20 sticks, 6 g each

† Isotonic beverages are suitable for most people, particularly those that 
are involved in more than one hour of exercise. Hypotonic beverages 

are suitable for those that need to replace fluids but require less energy, 
typically those that exercise for less than one hour.

16 NEWproduct
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Rehydration

NUTRILITE™ STRIVE+™ 

Key Features & Benefits
 Contains Red Orange Complex™ (ROC)* to help reduce  • 
oxidative stress
Helps the body protect itself during physical exercise• 
 Replenishes the electrolyte stores that are lost through sweat  • 
during exercise
Quickly dissolving, easy to use drink mix• 
In two great tasting flavours, Grapefruit and Mixed Fruit• 

Usage
Take one stick pack per day• 
 Mix with 400 ml of water for an isotonic† or 500 ml  • 
of water for a hypotonic† drink
 For both men and women engaged in high intensity  • 
physical activity
 Take before and during exercise or activity• 

to rehydrate, replace and replenish lost nutrients  
and minerals during and after a workout, use 

NutrILIte strIVe+ Isotonic Drink Mix.

NUTRILITE STRIVE+
Order no. 103788   
Grapefruit flavour  
Pack of 20 sticks, 30 g each

Order no. 103789  
Mixed Fruit flavour 
Pack of 20 sticks, 30 g each

Red Orange Complex*, 
found in NUTRILITE FITH2O 

antioxidant Enhanced Drink Mix 
and NUTRILITE STRIVE+ Isotonic 

Drink Mix, is a botanical shown in clinical 
research to help cells maintain their integrity. 
In short, it helps the body defend itself during 

physical activity, the natural way.

* Red Orange Complex is a trademark of  Bionap SRL. 

NUTRILITE  
Sports Bottle

Exclusively designed to be used with 
NUTRILITE FITH20 and NUTRILITE STRIvE+ 
Drink Mixes. A stylish, functional drinks bottle 
with an inner storage compartment designed 
to house NUTRILITE FITH2O and NUTRILITE 

STRIvE+ stick packs.

Order no. 400855

NEWproduct 17
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Also available:

Please refer to your Price List for pricing details.



 The products come in small, sample-• 
friendly packaging, making it easier to 
take samples with you wherever you go

 Most people know that it is important • 
to have good hydration habits and to 
drink more water. Often the taste of 
plain water is a problem. Introduce 
your customers to great tasting 
NUTRILITE FITH2O

 Understand your customers - even • 
people who don’t exercise as much  
as they should, will often embrace  
the benefits of performance food  
and drinks

SELLINg TIPS
Selling NUTRILITETM brand products for an active lifestyle couldn’t be easier.  

The opportunity for active lifestyle products is immense. Once targeted at fitness enthusiasts,  
they now carry wide appeal and can be great door openers to potential future sales.

NUTRILITE active lifestyle 
Business Cards 

Ideal for leaving your contact details -  
use with the promotional cards 

Business Cards (pack of 10)   
Order no. 106714   

NUTRILITE active lifestyle 
Promotional Cards

Promotional cards, specially designed to 
hold the active lifestyle business cards.  

A great way to introduce your customers 
to the active lifestyle products by the 

NUTRILITE brand.

Promotional Cards  
(pack of 10)   

Order no. 231720   

SUPPORT MaTERIaLS aVaILaBLE FOR ORDERING NOw:

Why not visit the NUTRILITE active lifestyle Brand Centre to see the 
excellent benefits of these exciting products for yourself? Log on to www.amway.co.uk / 

www.amway.ie > Brand Centre > NUTRILITE Active Lifestyle

 Please refer to your Price List for pricing details.

NUTRILITE active lifestyle 
Customer Leaflets 

Order NOW and introduce your customers 
to the active lifestyle range of products 

from the NUTRILITE brand.

Leaflet (pack of 10)  
Order no. 106550  

18 NEWproduct
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HAIRHAIR
HAIR TRENDS - AUTUMN 2008 by John Gillespie

Simple chic was the message on the catwalk for hair this season. Renowned hairstylist John Gillespie 
lets us in on a little secret: with the right products, hair can not only look great, but styles are easier 
to achieve at home.

SATINIQUE 
volumising Mousse  
5085 - 150 ml

SATINIQUE Style 
Lock Finishing Mist  
5100 – 200 ml

SATINIQUE by 
Amway Professional 
AC Ionic Hair Dryer  
970800

SATINIQUE Gentle 
Daily Hair Cleanser 
5000 – 300 ml 
5005 – 1 litre

SATINIQUE 
Moisturising 
Detangler   
5050 – 250 ml 
5055 – 1 litre 

SATINIQUE Color 
and Heat Protector  
102676 – 220 ml

SATINIQUE Hi Gloss 
Serum   
5075 – 75 ml 

SATINIQUE by 
Amway Professional 
Duo Brush Set 
(short/medium hair) 
970802

SATINIQUE by 
Amway Professional 
Duo Brush Set 
(medium/long hair)  
970803

Products to create these looks “Hair with simplicity and ease is 
a good option when fashion is 
complex. The result is young and 
casual”.

HOw TO:

“Hair that looks this good starts with 
SATINIQUE Gentle Daily Hair Cleanser and 
Moisturising Detangler. To style, prep hair with 
SATINIQUE Color and Heat Protector. Then 
apply SATINIQUE Volumising Mousse and blow 
dry with a barrel brush from the SATINIQUE 
Professional Duo Brush set, making sure to 
brush the hair backwards and forwards to create 
volume. Work a flat iron through fine sections 
for added movement and volume. Curl ends 
under. Shake hair and finish with a few drops of 
SATINIQUE High Gloss Serum”.

STRaIGHT aND CENTERED

“Adaptable for all hair lengths, bobs 
were created by tucking and pinning. 
Add a low side part with a barrette for 
an of-the-moment look”.

HOw TO:

“Apply SATINIQUE™ Volumising Mousse to damp 
hair and blow dry. Apply Volumising Mousse 
again. This provides extraordinary hold without 
the stickiness. With SATINIQUE Ionic Hair Dryer, 
working section by section, roll the hair around a 
medium-sized round brush. With fingers, fold parts 
of your hair under and grip with pins until you feel 
the hair is secured. Finish with SATINIQUE Style 
Lock Finishing Mist”.THE FaUX BOB

SEP/OCT 08
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Now you can help your customers to create a truly 
beautiful look for less, by taking advantage of up  
to 30% discount on all lingerie and jewellery  
items from the AMWAY™ Boutique Collection.

this exclusive range features lingerie and jewellery pieces to suit 
all tastes and occasions; from classic day wear to luxurious evening 
wear, delicate feminine pieces to power-dressing essentials.

From 1st September 2008, your customers can order any combination 
from the lingerie range and receive an amazing price reduction of up 
to 30%. And why not complement the look with a purchase from the 
gorgeous array of jewellery items, also available with up to 30% discount?

PURE LUXURy aT a PRICE 
yOU CaN’T aFFORD TO MISS!

PV/BV reduced according to price discount. Promotion runs from 1st September 2008, while stocks last.

30%
discount

up to

This exclusive offer is the perfect reason to treat yourself 
without the guilty feeling of spending too much…  
and the ideal opportunity to find that perfect  
Christmas gift for a friend or loved one.

Paris

For sizing and products, please refer to the AMWAY Boutique brochure 
or visit our website at www.amway.co.uk / www.amway.ie to view these 
exclusive items at your leisure.

summer

safari

104492

104513/ 
104514

Dusk

20 product
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SA8 Premium Laundry Detergent
Order no. 100115 - 2.25 kg
 100116 - 4.5 kg

SA8 Liquid Laundry Detergent
Order no. 103800 - 1.5 litre
 103278 - 4 litre

SA8 Delicate Liquid Detergent
Order no.  3272 - 1 litre

Also available but not shown: 
SA8 Colour Laundry Detergent 
Order no. 3972 - 3 kg

SA8 Baby Laundry Detergent 
Order no.  100779 - 2.5 kg

SA8™ Laundry Care
Making laundry simple
The SA8 range of laundry detergents and additive products work together to give a simple 
solution to everyday laundry care needs. Powerful yet gentle, the combination of outstanding SA8 
products delivers a cleaning power that is effective, consistent and reliable when your customers 
need it most. Now with an exciting and fresh new look and simply called the SA8 brand.

SA8 Pre-Wash Spray
Order no.   0799 - 400 ml 

SA8 TRI-zYME™ Pre-Soak and Detergent Booster
Order no.  7391 - 750 g

SA8 All Fabric Bleach
Order no.  0022 - 1 kg

SA8 Fabric Softener
Order no.   103405 Alpine Floral - 1 litre
 103408 Garden Blooms - 1 litre

Please refer to your Price List for pricing details of all products.

Using SA8 Laundry Care products is easy…

and when everyday cleaning is just not 
enough, choose one of the sa8 laundry 
additive products.

Choose one of the sa8 brand laundry  
detergents for daily washing needs.

Fresh new look...Fresh new look...

product 21
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Prepare for the  
Party Season
as the party season approaches, inspire your 
customers or pamper yourself from head to toe with 
amway products, for that ultimate night out... 

Party Hair
Start by using SATINIQUE™ for that ultimate hair style with 
SATINIQUE Style Lock Finishing Mist – Hold 
Level 9, which provides maximum hold for creating and 
keeping your perfect style. Refer to your Beauty & Grooming 
Brochure to demonstrate the full range of fantastic SATINIQUE 
products to your customers.

Order no. 5100 – 200 ml

Fragrances To 
Celebrate With
Demonstrate the wonderful range of Amway Fragrances to 
your customers and showcase the variety of scents we have 
to offer, ranging from fruity to intense aromas.

Please refer to the Beauty & Grooming 
Brochure for more information on our 
fragrances, including order numbers.

‘The demand for gifts increases in the run-up to November 
and December, making it an ideal time to focus on selling 
fragrances. Take advantage of this opportunity with the 
Fragrance Vial Set - order no. 104582.’



Perfect Party Colours
Help your customer stand out from the crowd with ARTISTRY Crème 
Lip Colour. These wonderful lip colours give you creative options with 
a wardrobe of colours and finishes. Beautiful, eye-catching pigments that 
produce lush, consistent colour that lasts.

Please refer to the aRTISTRy Make-Up & Colour Guide 
or Beauty & Grooming Brochure for shades and order 
numbers.

SEP/OCT 08
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Treat Your Feet
Treat your feet with the ARTISTRY Pamper Your Feet 
Collection before stepping into your party shoes with products 
that include an ARTISTRY™ Buffing Crème, which 
gently removes dry, flaky skin, to reveal smoother softer 
feet, with a refreshing and soothing combination of mint and 
lavender to re-hydrate. Use the ARTISTRY Foot Balm, 
which includes luxurious ingredients including shea, mango 
and aloe butters to ease tired feet. 

Order no. 101814

Stay In Shape
Help your customers get in shape for the festive 
season with NUTRILITE™ POSITIRIM™ 
Crème Mix Powder, a nutritionally sound meal 
replacement that can be used during weight loss, 
now available in four scrumptious flavours. 

Order nos. 103792 - Vanilla 
  103793 - Cocoa 
  103794 - Cafe au Lait 
  103795 - Strawberry

Showcase amway products to your customers using the Beauty & Grooming, Health & wellbeing 
and Home & Living product brochures, which feature stylish photography and designs that portray 

the premium image of amway products.

Please refer to your Price List for pricing details.



espring™ Water treatment system
Cleaner, better-tasting water, day after day
The eSpring Water Treatment System gives clearer, better-tasting water, day  
after day. Destroying more than 99.99% of potential disease-causing, waterborne 
bacteria and viruses in drinking water, the eSpring Water Treatment System  
allows your customers to benefit from cleaner, high quality water.

Why should your customers 
choose an eSpring Water 
Treatment System?
•  The eSpring Water Treatment System can be attached to even the most  

standard of kitchen taps and can even be hidden under the sink, out of sight

•  One eSpring filter cartridge can treat enough water to last a family of six  
for a full year

•  Although the eSpring Water Treatment System removes 99.99% of  
potentially disease-causing, waterborne bacteria, it still maintains 100% of the 
beneficial minerals, such as calcium, that are vital to a family’s healthy development

Did you know?
Drinking good, high quality 
water can actually improve 

your health, fitness and  
your appearance.

New look espring Product Manual
From September 2008, the eSpring Product Manual has an exciting new 
look. Offering invaluable and detailed information about the eSpring 
Water Treatment System, the new manual includes:

• Key elements of the eSpring Water Treatment System

• Features and benefits

• Interesting facts about water and its benefits

• Comparisons to alternative water treatment technologies

• NSF International Certification

• Informative questions and answers section

eSpring Water Treatment Unit and Existing Tap Kit  – order no. 100188
eSpring Water Treatment Unit and Auxiliary Tap Kit – order no. 100189

Please refer to your Price List for pricing details.

SEP 08
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Skin Care for Men 

TOLSOM™ Skin Smoothing Gel

Improves rough skin.

Current pump and over cap will 
be replaced with an easy-to-use 
flip-top closure.

Order no. 100920 – 30 ml

Please refer to your Price List for pricing details.
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The NUTRILITE™ Brand passes 
US$3 billion mark in annual sales
This is great news for the NUTRILITE Brand! The world’s leading brand* 
of vitamin, mineral and dietary supplements, posted a record US$3.1 
billion in sales over the last 12 months as Amway’s message of optimal 
health resonates with consumers around the world.

“This is quite an 
accomplishment for the 
NUTRILITE Brand and the 
many thousands of Amway 
Business Owners,” said Alticor 
President Doug DeVos. 
“NUTRILITE has become a 
recognised brand globally and is 
on track for continued market 
growth in the years ahead as 
our ABOs make deeper inroads 
with our health-conscious 
consumers.” 

Dr. Sam Rehnborg, president 
and CEO of the Nutrilite Health 
Institute and son of NUTRILITE 
founder, Carl F. Rehnborg, 
said, “My father had such big 
dreams for this business. Hitting 
this milestone really justifies 
everything he believed in.

People around the world 
are beginning to see, as 
he did, how important 
supplementation can be in 
achieving and maintaining  

good health. And our multi-
million sales network is carrying 
my father’s message to ever 
more consumers around the 
world.”

Today, millions of people in 
more than 50 countries use 
NUTRILITE products every  
day, so congratulations to 
ABOs around the world for 
helping to make this fantastic 
achievement possible.

*NUTRILITE™ is the 
world’s leading brand 
of vitamin, mineral and 
dietary supplements
(based on 2007 sales,  
as supported by research 
conducted by Euromonitor 
International)

BILLION tHaNK yOus
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The Amway Travel Set will soon be discontinued and is available 
while stocks last. Please refer to Business Services for the current 
inventory status. We will soon be introducing a replacement and 
details of the new product will follow in the near future.

amway Travel Set 

Product Discontinuance

Order no. 101829
Pack of 5 x 75 ml bottles
Please refer to your Price List for pricing details.



Key seLLINg POINts
• Leaves household surfaces sparkling clean without smears  

or streaks
• An aerosol foam that prevents dripping often found  

in liquid sprays
• Contains a special anti-fogging ingredient that helps  

prevent fogging on glass windows and mirrors
• Does not contain chlorofluorocarbons which can contribute  

to depletion of the ozone layer
• Can be used on most glass surfaces, chrome, car window 

interiors and porcelain

Did you know that one can of L.O.C. See Spray Glass Cleaner 
cleans up to 100 m2? 

 

Please refer to your Price List for pricing details.

HOME CARE Focus
L.O.C.™ Plus See Spray™ Glass Cleaner 
For sparkling, clear and bright results
Designed for use on windows, glass and mirrors, L.O.C. Plus See Spray 
Glass Cleaner cleans grease and grime without streaking or smearing. 

Order no. 8116 - 
500 ml

26 yourbusiness
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Need to send flowers 
and gifts to loved ones?
Check out partner store Petals Network Online.

Great range available for delivery throughout the UK, Australia and New 
Zealand for same day delivery and next day delivery to over 70 countries 
world-wide.

Check out our partner store online for upcoming competitions and 
specials: www.amway.co.uk / www.amway.ie
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stain removal advisor
Your handy, easy to use Stain Removal 
Advisor has been given a fresh new look. 
Recommending our fantastic home care 
products, it contains all the solutions your 
customers need for essential stain removal.

Stain removal made easy using Amway home care products

Including:

• General hints on how to treat household 
and kitchen stains

• Specific advice on treating stains in the 
kitchen, such as baked-on food, stained 
dishes and grease build-up

• Useful advice on household problems, such 
as carpet cleaning, crayon removal and rust

• Solutions to all those difficult-to-remove 
laundry stains, such as grease and oil, 
lipstick and grass

Order no. 
201150

NEw LOOK - aVaILaBLE FROM 1ST OCTOBER

SEP/OCT 08

Please refer to your Price List for pricing details.

Key seLLINg POINts
• Set of four canisters and four rolls of wipes, 40 wipes per roll 

(size of wipes: 17.5 x 20.5 cm)

• Plush, absorbent tear-off sheet that allows optimum loading of 
treatment solutions

• Strong, durable wipes made from polyester blend cloth; tears  
only at perforations

• Convenient, refillable dispensing container, making it an easy way 
to use L.O.C. Plus task-specific cleaners

HOME CARE Focus
L.O.C.™ Plus Wipes 
Making cleaning a little bit easier! 
Designed for use with L.O.C. Plus Kitchen Cleaner, Bathroom Cleaner 
and Glass Cleaner, L.O.C. Plus Wipes offer your customers convenient 
cleaning for all the rooms in their homes. 

Order no. 101427 - 4 canisters, 4 rolls x 40 wipes and 12 labels 
Order no. 102897 - 4 rolls x 40 wipes and 12 labels

Please refer to your Price List for pricing details.
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End of Summer Season  
Offers for September

‘Taste of Italy’
...bring authentic Italian cuisine to your home 
with our fantastic offer.

Buy AMWAY™ Italian Spaghetti, AMWAY Tomato & Basil 
Pasta Sauce and AMWAY da Carapelli Extra virgin Olive Oil 
and receive 25% off the total price of the bundle.

UK £22.20, J/G £22.20, RoI €32.14
You save: UK £7.40, J/G £7.40, RoI €10.71

Bundle order no. 106950

Offer available from 1st September –  
30th September 2008, while stocks are available.

Shine, glow 
and radiate... 
 
...your way into September with our beauty 
deal of the month.

Buy NUTRILITE™ Hair, Skin and Nails, SATINIQUE™  
Hi Gloss Serum and ARTISTRY™ TIME DEFIANCE™  
Skin Refinishing Lotion and receive 30% off the total  
price of the bundle.

UK £34.86, J/G £29.67, RoI €51.94
You save: UK £14.94, J/G £12.72, RoI €22.26

Bundle order no. 107836

Offer available from 1st September –  
30th September 2008, while stocks are available.

Go online in October to find out about our outstanding 
monthly offers on NUTRILITE and Food & Beverages!
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It’s simple to start  
retailing with Amway... 
 

Exclusive offer on Retail Starter Packs  
with Free Sales Support Literature

*Excluding Personal Care

Packs are available to order at www.amway.co.uk /  
www.amway.ie, using the following order numbers:

          Including    Excluding 
     Literature*       Literature** 

ARTISTRY Clarifying:    107056  107047
ARTISTRY Moisturising:     107055  107046
NUTRILITE:     107054  107045
Personal Care:     107057  107048
Home Care:      107058  107049

Please note that as from 1st October 2008, the ARTISTRY Moisturising Packs and ARTISTRY Clarifying Packs will be replaced with products from the new ARTISTRY 
essentials range. Replacement packs will be ARTISTRY essentials Hydrating System and ARTISTRY essentials Balancing System. Promotional order numbers will remain 
the same. 

† Excluding Personal Care 
* Each pack is available as a one time offer to all new Amway Business Owners within six months of joining Amway.  
** Available for twelve months from joining Amway.  
Please see page 31 for pricing and Pv/Bv details.

Like building a house, getting the foundations right 
is paramount to success. and that’s how we would 
like you to start your amway business – with a solid 
foundation.

that’s why we’ve put together five starter packs of 
products with 50% off the normal price*. Plus we’ve 
added free sales support literature, worth over  
uK £10, J/g £10, roI €12, so that you can start 
retailing as you mean to go on.

Choose a business line which interests you and grow your 
skills to become a specialist. We’ve picked products to 
help you start retailing and earning straight away, whilst 
the free literature packs will help build up your product 
sales knowledge and develop your retailing skills.

Retail Starter Packs available are ARTISTRY™ Clarifying, 
ARTISTRY Moisturising, NUTRILITE™, Personal Care and 
Home Care. In addition to a range of products, each pack 
contains a Product Sales Guide, a set of Prompt Cards, a 
Pack of Customer Leaflets and a Sales Aid†.

These packs are also available to purchase as an ongoing 
offer, excluding literature, with 20% off the normal 
price**.

Next step? Ready… steady… retail..!

SEP/OCT 08



RETAIL ACHIEVERS FOR MAY 2008

RETAIL ACHIEVERS FOR JUNE 2008

RETAIL ACHIEVERS FOR JULY 2008

Dzwairo, Abigail & Faessler, Meinrad 

Christophers, Paul & Hinako 

McCoy, YenTee & Michael 

Hardy, Ingrid & Justin 

zheng, Jian & Lai, Wain Fui 

Carter, Caroline-Hazel 

Nikandrova, Jelena 

Cvetkova, Olga 

Farrell, John & Cathy 

Sandys, Mary & Paul 

Wightman, Alison & Campbell, Duncan 

Soni, Ravi & Deepti 

Dzwairo Abigail & Faessler, Meinrad 

Coldwell, Derek & Angela 

Helyer, Sue & Robert 

Carter, Caroline-Hazel 

Farrell, John & Cathy 

Okoye, Blessing & Christian 

Tin, Daisy Nwe Lay 

Kenny, Antoinette 

Wightman, Alison & Campbell Duncan 

Dzwairo, Abigail & Faessler, Meinrad 

Coldwell, Derek & Angela 

Helyer, Sue & Robert 

Milnes, Jay & Eilidh 

Carter, Caroline-Hazel 

Farrell, John & Cathy 

Cox, Nigel & Dara 

Okoye, Blessing & Christian 

O Reilly, Aishling 

McCoy, Yen Tee & Michael 

Dzwairo, Abigail & Faessler, Meinrad 

Matocha, Dariusz & Anna 

Kok, C & San, C 

Christophers, Paul & Hinako 

Farrell, John & Cathy 

Connolly, L & Fitzgibbon, S 

O Farrell, C & Ghadimi, A 

Nikandrova, Jelena 

Colleran, Martin 

Soni, Ravi & Deepti 

Wightman, Alison & Campbell, Duncan 

Dzwairo Abigail & Faessler, Meinrad 

Helyer, Sue & Robert 

Gibba, R & Maass, R 

Christophers, Paul & Hinako 

O Farrell, C & Ghadimi, A 

Leahy, E & Coloe, J 

Farrell, John & Cathy 

McCloskey, John & Pauline 

Hartnett, Hannah 

O Brien, Willam & Margaret 

Wightman, Alison & Campbell Duncan 

Soni, Ravi & Deepti 

McCoy, Yen Tee & Michael 

Short, Graham & Christine 

Dzwairo, Abigail & Faessler, Meinrad 

Farrell, John & Cathyl 

O’Farrell, C & Ghadimi, A 

Cox, Nigel & Dara 

Colleran, Martin 

Okoye, Blessing & Christian

Bolger, Tony & Anne 

O Farrell, C & Ghadimi, A 

Cox, N & Diffley, D 

Farrell, John & Cathy 

Tin, Daisy Nwe Lay 

McCoy, Yen Tee & Michael 

Matocha, Dariusz & Anna Danuta 

Jamrox, K & Krukowska, E 

Dzwairo Abigail & Faessler, Meinrad

Ezheng, J & Lai, W 

McCloskey, John & Pauline 

O Farrell, C & Ghadimi, A 

Moyles, Michael & Paula 

Murphy, J & Olonde, I 

Hickey, Ursula & Richard 

Farrell, John & Cathy 

Leahy, E & Coloe, J 

Bergin, Rita 

Christophers, Paul & Hinako 

Chaudhry, Munawar Hussain & Tanveer Hussain 

Mirza, M & Wasim, A 

McCoy, Yen Tee & Michael 

Short, Graham & Christine

McCloskey, John & Pauline 

O Farrell, C & Ghadimi, A 

Farrell, John & Cathy

Cox, N & Diffley, D 

Leahy, E & Coloe, J 

McCoy, Yen Tee & Michael 

Wightman, Alison & Campbell Duncan

Mirza, M & Wasim, A 

Short, Graham & Christine

Helyer, Sue & Robert 

Local Achievers

HIGHEST CUSTOMER 
VOLUME SaLES

HIGHEST CUSTOMER 
VOLUME SaLES

HIGHEST CUSTOMER 
VOLUME SaLES

HIGHEST NUMBER OF 
CUSTOMERS REGISTERED

HIGHEST NUMBER OF 
CUSTOMERS REGISTERED

HIGHEST NUMBER OF 
CUSTOMERS REGISTERED

HIGHEST NUMBER 
OF aCTIVE CUSTOMERS

HIGHEST NUMBER 
OF aCTIVE CUSTOMERS

HIGHEST NUMBER 
OF aCTIVE CUSTOMERS
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Description

uK
£

J/g
£

rol
€

   artIstry™ Cosmetics -  
   Fall 2008 seasonal Collection                        
 13   105051 Colour Palette - Inspired 10 g 14.65 22.75 14.52 56.88 4.84 19.36 14.52 48.40 4.84 33.90 21.01 84.75 7.01
 13  105052 Colour Palette - Timeless 10 g 14.65 22.75 14.52 56.88 4.84 19.36 14.52 48.40 4.84 33.90 21.01 84.75 7.01
                                 
     artIstry skin Care                            
 7  104126 Essentials Hydrating Cleanser  100 ml 7.43 11.55 7.37 8.56 2.46 9.83 7.37 7.28 2.46 17.20 10.66 12.74 3.55
 7  104127 Essentials Hydrating Toner  100 ml 7.43 11.55 7.37 5.78 2.46 9.83 7.37 4.92 2.46 17.20 10.66 8.60 3.55
 7  104128 Essentials Hydrating Lotion SPF 15  100 ml 10.05 15.60 9.96 20.80 3.32 13.28 9.96 17.71 3.32 23.25 14.41 31.00 4.80
 7  104129 Essentials Balancing Cleanser 100 ml 7.43 11.55 7.37 8.56 2.46 9.83 7.37 7.28 2.46 17.20 10.66 12.74 3.55
 7  104130 Essentials Balancing Toner 100 ml 7.43 11.55 7.37 5.78 2.46 9.83 7.37 4.92 2.46 17.20 10.66 8.60 3.55
 7  104131 Essentials Balancing Lotion SPF 15   100 ml 10.05 15.60 9.96 20.80 3.32 13.28 9.96 17.71 3.32 23.25 14.41 31.00 4.80
 8  104135 Essentials Soothing Creme  100 ml 10.05 15.60 9.96 52.00 3.32 13.28 9.96 44.27 3.32 23.25 14.41 77.50 4.80
 7  105487 Essentials Balancing System    22.44 34.85 22.24   7.42 29.66 22.24   7.42 51.95 32.20   10.73
 7  105489 Essentials Hydrating System    22.44 34.85 22.24   7.42 29.66 22.24   7.42 51.95 32.20   10.73
 9  105711 TIME DEFIANCE™ Illuminating Essence 100 ml 16.38 25.45 16.24 84.83 5.42 21.66 16.24 72.20 5.42 37.95 23.52 126.50 7.84
                                 
     artIstry sales aids                            
 11  217109 Make-Up & Colour Guide - pack 5 1   3.70   0.74   3.15   0.63   5.50   1.10
 8  231893 Essentials Balancing (x3), Hydrating (x3) and    2.00    1.70    3.00 
   Soothing (x2) Skin Care Samplers  
                                 
     LIterature                            
 4  1945 Product Brochure Supplement - pack 5 1   1.15   0.23   1.15   0.23   2.00   0.40  
 4  1946 Product Brochure Supplement - single     0.25       0.25       0.45      
 4  0013 CRC and BC Price List - single     0.70       0.70       1.25      
 4  105746 RC Price List - single     0.70       0.70       1.25      
    
   PrOMOtIONs                            
 28  106950 Taste of Italy Promotion   16.79 22.20 16.64   5.56 22.20 16.64   5.56 32.14 24.11   8.03
 28  107836 Health & Beauty Promotion   22.46 34.86 22.25   7.42 29.67 22.25   7.42 51.94 32.19   10.74
                                 
     starter PaCKs                            
 29  107054 NUTRILITE™ Retail Pack (Products and Literature)   16.66 25.88 16.52   5.51 22.03 16.52   5.51 31.90 23.92   7.98
 29  107055 ARTISTRY Moisturising Retail Pack   19.39 30.13 19.22   6.41 25.64 19.22   6.41 44.90 27.83   9.28 
   (Products and Literature) - normal to dry skin
 29  107056 ARTISTRY Clarifying Retail Pack   19.39 30.13 19.22   6.41 25.64 19.22   6.41 44.90 27.83   9.28 
   (Products and Literature) - normal to oily skin
 29   107057 Personal Care Retail Pack (Products and Literature)   6.50 10.10 6.44   2.15 8.60 6.44   2.15 15.05 9.33   3.11
 29  107058 Home Care Retail Pack (Products and Literature)   9.33 15.53 9.25   3.31 13.22 9.25   3.31 23.13 13.37   4.78
 29  107045 NUTRILITE Product Pack (Products only)   33.32 41.40 33.03   8.81 35.24 33.03   8.81 51.04 47.84   12.76
 29  107046 ARTISTRY Moisturising Product Pack   38.78 48.20 38.44   10.26 41.02 38.44   10.26 71.84 55.65   14.84 
   (Products only) - normal to dry skin
 29  107047 ARTISTRY Clarifying Retail Pack   38.78 48.20 38.44   10.26 41.02 38.44   10.26 71.84 55.65   14.84 
   (Products only) - normal to oily skin
 29  107048 Personal Care Product Pack (Products only)   12.99 16.16 12.88   3.44 13.75 12.88   3.44 24.08 18.66   4.98
 29  107049 Home Care Product Pack (Products only)   18.65 24.84 18.50   5.29 21.14 18.50   5.29 37.00 26.73   7.65
                                 
     uNICeF                            
 2  107069 UNICEF Pin - ‘Alex’     1.70       1.45       2.55      
 2  107071 UNICEF 2009 Calendar -  pack 5 1   4.20   0.84   3.57   0.71   6.25   1.25
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Ø - If required customer volume criteria are achieved
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Amway Gift Collection
During the previous year we have had numerous strategic 
discussions, both internally in Amway and with ABO leadership. 

We have reviewed the key learning and financial results from 
Gift Collection ‘06 and preliminary results for ‘07 and have 
decided that we will not continue with this programme for the 
forthcoming years ahead. 

Amway will continue to strive towards delivering other 
product-related activities that can support your business. 

The sale of individual products in the 2007 Gift Collection will 
continue into 2008, while stocks last. 

For the most up-to-date inventory situation, please refer to  
www.amway.co.uk / www.amway.ie or contact Business 
Services.



COLOUR COLLECTION 008  
COMING SOON 

(Look out for details in your November/December 2008 AmwayFocus Magazine)

Amway
UK • Republic of Ireland • Jersey • Guernsey

SA
2350B5

The Amway Focus magazine is published 
for all Amway UK and Republic of 
Ireland Amway Business Owners by the 
Communications Department of Amway 
(UK) Limited, St Anne’s House, Caldecotte 
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Caldecotte, Milton Keynes, MK7 8JU. 
Tel. +44 (0)1908 629400.

*Amway and other product names  
denoted by upper case or bold characters 
are trademarks of Amway Corporation, 
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