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Full details inside, including:
Complete event overview
Event agenda
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FRESH. GENTLE.
SOOTHING.
Infused with glycerine and honey extracts.
Contains natural ingredients, which are gentle on your skin.
Leaving you with a soft glow, that says sunshine.

BODY SERIES G&H COMPLEXION BAR
Order no. 2181 – 3-in-1 breakaway bars – 250 g

BODY SERIES G&H BODY SHAMPOO
Order no. 100270 – 250 ml

BODY SERIES G&H LOTION
Order no. 100268 – 250 ml

Please refer to your IBO Price List for pricing details
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Consumers 
count on you
Products consumers want to
buy and you want to sell.
That’s what we’re all
about.

Our products are some of the
most innovative and well
respected in the marketplace
– they’re products you can
believe in, they’re products
you can sell.

Our consumers count on you
to bring them these great
products and help them
understand what makes them
so special and unique.

Since we have you, the most talented, dedicated sales force in
the world, we know that we can count on you to bring our
products to everyone to enjoy. We count on you, and so do
our consumers.

Thank you for all that you do.
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You’ve seen the postcards, you’ve
checked out the website. Many have
already registered their interest, but
whatever you do, don’t miss out on
this great event! It’s happening at
the N.E.C. in Birmingham this month
(September 21st, 22nd and 23rd).
Finish reading this article and then
jump online to register at:
www.zibrant.co.uk/amway. If you do
not have access to a computer,
please telephone 01332 285592.

This will be an event you simply do
not want to miss out on and to be
sure you have no excuses we are
offering you support like never
before!

TRAVEL: we appreciate that the cost of
travelling to such an event can be
expensive, especially if you are coming
from a great distance. So, to ensure that
travel expenses are not a barrier to you
coming, Amway will happily subsidise
your travelling costs. 

CHILDCARE: struggling to find a last-
minute babysitter? No problem! The
Expo will have a professionally managed
crèche facility for those that need to
bring their children. Simply book your
places at the crèche when registering.

REFRESHMENTS: food and beverages
will be available throughout the day to
ensure you don’t go hungry. Are you
vegetarian or require Halal food? No
problem! We’ll have it sorted. And... it’s
free!

GIFTS: you do not want to miss out on
the great information being offered at
this extravagant event and we want you
to have something to remember it by
too. Free gifts will be available on the
day for those visiting the different stands
and demonstrations. PLUS, for the first
5,000 people that register – you will get
some extra gifts FREE too! Don’t miss
out and be sure to book your place now. 
Register now on the Amway Expo
website at: www.zibrant.co.uk/amway.

GUEST SPEAKERS: we have people
travelling from all over the world to this
event to support the UK/RoI. Product
specialists, scientific specialists,
international corporate executives and
international field leaders are all coming
to show their support. Please see the
website for further details.

NEW BUSINESS INFORMATION: key
information on the new Amway UK/RoI
Business Opportunity will be made
available at this Expo. Fundamental to
this information will be news addressing
the new Sales and Marketing Plan, new
Business Support Materials guidelines,
new registration processes and new
product prices. Opportunities to ask
questions and have one on ones with
staff members for those that want
clarification will be available, so be sure
to leave with your questions answered.

Join us on Sept
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RE-CERTIFICATION: as Amway is
introducing a new sales plan in the
UK/RoI, it becomes very important for
IBOs that want to promote the Amway
business to others (i.e., sponsor others)
to be equipped with the knowledge they
need to do this effectively and
accurately. On that basis, information
explaining a re-certification process will
be outlined and explained at this expo. 

An online re-certification test will then
need to be successfully completed (after
the event) and IBOs will need to submit
new registrations/applications to Amway
to enter into contracts in order for IBOs
to be able to sponsor others. Should you
not have access to a computer to sit the
online re-certification, then opportunities
will be made available to you to take the
re-certification test at Amway (UK)’s
offices, or you can access the internet at
an internet café to take the test.

TIMETABLE: there is so much going on
over the course of this event that you
will want to plan your day ahead of time.
Check out the timetable on page 6 and
start planning your day.

FREQUENTLY ASKED QUESTIONS:
please see page 7 for answers to the
most frequently asked questions we
have been receiving about the Expo.

TRAVEL COSTS: this is nice and simple
and designed to be fair for all involved.
Seven zones are defined by distance
from your home to the N.E.C. Our
database will automatically calculate
which zone you live in. We will then pay
the same amount according to zone to
each delegate regardless of the method
of transport ie., plane/train/car. For
attendees based in the Republic of
Ireland, Northern Ireland, Scotland and
the Channel Islands, we will reimburse
your flight costs. 

Please bring your flight receipts to the
event and hand them in at the
Registration Desk on arrival.
Alternatively, post them to us at:

Amway (UK) Ltd
St Anne's House
Caldecotte Lake Drive
Caldecotte
Milton Keynes
MK7 8JU

Please clearly mark the envelope:
'Amway Expo - Travel
Reimbursement'.

Please see the website for
further details. All travel
reimbursements will be
made after the event and
should take no more
than two weeks to
reach you.

ember 21st, 22nd and 23rd at the N.E.C. in Birmingham
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Event Agenda

Time Business Zone Product Zone Product Zone Retail Workshop

11:00

DOORS OPEN11:30

12:00

Keynote Session (Auditorium Only) 12:00 - 13:30
12:30

13:00

13:30

14:00
Sales Plan Presentation

14:00 - 14:50

Jason Roberts (iCook)
14:00 - 14:30

Dr Ogilvie (Artistry - Time Defiance)
14:00 - 14:30 Retail Workshop

14:00 - 15:0014:30
Dr Duke Johnson (Nutrilite)

14:45 - 15:15
Michelle D’Allaird (Artistry)

14:45 - 15:1515:00
Sales Plan Presentation

15:00 - 15:5015:30 Sean Foy (Nutrilite)
15:30 - 16:00

Eddie Funkhouser
15:30 - 16:00

16:00
Sales Plan Presentation

16:00 - 16:50
Retail Workshop
16:00 - 17:00

John Gillespie (Satinique)
16:15 - 16:45

Jason Roberts (iCook)
16:15 - 16:4516:30

17:00
Sales Plan Presentation

17:00 - 17:50

Dr Ogilvie (Artistry - Time Defiance)
17:00 - 17:30

Dr Duke Johnson (Nutrilite)
17:00 - 17:30

17:30
Michelle D’Allaird (Artistry)

17:45 - 18:15
Sean Foy (Nutrilite)

17:45 - 18:1518:00
Sales Plan Presentation

18:00 - 18:50
Retail Workshop
18:00 - 19:0018:30 Eddie Funkhouser

18:30 - 19:00
John Gillespie (Satinique)

18:30 - 19:00
19:00

19:30

20:00 DOORS CLOSE

Concourse Suite Product Zone Stage Auditorium Meeting RoomFriday 21st September

Time Business Zone Product Zone Product Zone Retail Workshop

9:00

DOORS OPEN9:30

10:00

Keynote Session (Auditorium Only) 10:00 - 11:3010:30

11:00

11:30

12:00
Sales Plan Presentation

12:00 - 12:50

Jason Roberts (iCook)
12:00 - 12:30

Dr Ogilvie (Artistry - Time Defiance)
12:00 - 12:30 Retail Workshop

12:00 - 13:0012:30
Dr Duke Johnson (Nutrilite)

12:45 - 13:15
Michelle D’Allaird (Artistry)

12:45 - 13:1513:00
Sales Plan Presentation

13:00 - 13:5013:30 Sean Foy (Nutrilite)
13:30 - 14:00

Eddie Funkhouser
13:30 - 14:00

14:00
Sales Plan Presentation

14:00 - 14:5014:30

15:00

Keynote Session (Auditorium Only) 15:00 - 16:3015:30

16:00

16:30

17:00
Sales Plan Presentation

17:00 - 17:50

John Gillespie (Satinique)
17:00 - 17:30

Jason Roberts (iCook)
17:00 - 17:30 Retail Workshop

17:00 - 18:0017:30
Dr Ogilvie (Artistry - Time Defiance)

17:45 - 18:15
Dr Duke Johnson (Nutrilite)

17:45 - 18:1518:00
Sales Plan Presentation

18:00 - 18:5018:30 Michelle D’Allaird (Artistry)
18:30 - 19:00

Sean Foy (Nutrilite)
18:30 - 19:00

19:00
Retail Workshop
19:00 - 20:00

Eddie Funkhouser
19:15 - 19:45

John Gillespie (Satinique)
19:15 - 19:4519:30

20:00

20:30 DOORS CLOSE

Concourse Suite Product Zone Stage Auditorium Meeting Room
Saturday 22nd and
Sunday 23rd September
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Is this Expo event the same event as
the "Nothing is Impossible" event
originally scheduled for Saturday 8th
September at Cheltenham?
It is a replacement for the “Nothing is
Impossible” event but is going to be
much bigger than the original event. 
We have lots of Expert Speakers,
management and VIPs attending the
new event.

Do I need to request an additional
partner’s ticket?
Only registered IBOs are eligible to
attend this event, therefore, if your
partner is not a registered IBO they will
not be able to attend. The registration
process allows you to select which
persons registered to the IBO number
will be attending and on which day.

Is there a ticket charge for attending
this event?
No – there is no charge to attend this
event and we aim to ensure you are not
out of pocket for attending as food and
drinks will be provided free of charge
and there will be a travel reimbursement
offered.

Can you give us details of the times so
we can decide which session to
attend?
Please see the agenda on page 6.

Will hotel accommodation be
provided?
Amway will NOT cover the costs of
accommodation as you are only required
to attend one day of the Expo. However,
if you wish to stay over then Zibrant
have negotiated special rates at nearby
hotels. Please contact Sarah Okseniuk at
Zibrant on 01332 285512 or email her:
sarah.okseniuk@zibrant.co.uk.

Is the event also going to take place in
Ireland?
There will be no separate event in
Ireland as it was not possible for us to
get all of the Expert Speakers and VIPs
for a second weekend in September. We
will therefore cover the cost of travel for
IBOs travelling from Ireland.

In the event that my ticket is non-
refundable will there be other
opportunities to retrain?
We appreciate that some people will
have prior commitments that mean they
will be unable to attend the Expo. We
will make some provision for these
people following the Expo but details 
of this are to be confirmed.

Please could you send me further
details of this event?
We do not have any printed materials
for the Expo at present but all details
and updates can be found on the
Amway Expo website at
www.zibrant.co.uk/amway.

I am unable to attend, would it be
possible to send me any of the
support materials that I will have had
to miss - CDs, DVDs, etc?
We will be able to provide the content
after the event but timings and details
for this are to be confirmed.

Is it a non-specific drop in
arrangement?
Please see page 6 for the agenda. You
have the opportunity to sign up for the
seminar sessions you wish to attend
although this is not compulsory.

Will there be food and drink at the
event?
Yes, there will be food and drink
available all day at no cost.

Will childcare facilities be provided?
Yes, please inform us of your child’s/
children’s details when registering so
that we can ensure that we have made
the necessary arrangements.

Do I get reimbursed for 
travel costs?
Your travel costs will be reimbursed
based on a zone system. Please see 
the Amway Expo website for 
further information.

Frequently Asked Questions



NOW AVAILABLE
– YOUR NEW PRODUCT BROCHURE

Free with this edition of Amagram™ 
is your personal copy of the new
Product Brochure.
This invaluable selling tool now includes all new products
launching up to and including November 2007.

These include, amongst others:

• The ARTISTRY™ TIME DEFIANCE™ 3D Lifting Serum

• The refreshing WISTFUL™ Aroma Body Mist for women

• The dynamic OPPORTUNE™ Sport fragrance for men

• The SA8 SOLUTIONS™ Fabric Softener with Alpine Floral
and NEW Garden Blooms fragrance 

Make sure you order your extra copies of this new brochure
and showcase the broad Amway portfolio to your customers,
family and friends today!

At Amway we are dedicated to offering you the best business
opportunity.  Use this brochure to help you show that Amway
is more than just great products.

You can order your new Product Brochure either singly 
(order no. 270276) or in packs of 5 with a 5% discount 
(order no. 1080). Please refer to your IBO Price List for pricing
details.

yourbusiness8
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YOU can make a
difference to a child’s life
this festive season

“You have not lived until you have
done something for someone 
who can never repay you”
John Bunyan, author

Today, one in six children is still severely hungry, one in seven
receives no health care at all, one in five has no safe water
and one in three has no toilet or sanitation facilities 
at home. Now’s your chance to make a difference.

Monies raised through the purchase of these items 
are donated to the UNICEF health and education 
projects all around the world to help make children’s 
lives better… TODAY. 

* Available from 1st September to 31st December 2007. Whilst stocks last.
Please see page 35 for pricing details.

Available for a limited time only*, the pack of six cards
contains three of each design, left blank inside for you
to add your own personal message.
Order no. 105000

Third in the collectable series of charity pins comes Vicky, 
a lovely little girl whose happy smile captures the innocent
essence of a child… the way we want every child to feel.
Order no. 104999

Launching this month and ready for the gift
giving season, the new exclusively designed
UNICEF festive cards and the third in the series
of collectable pins.

Place your order today and play a part in helping to make a child smile.
Thank you for your continued support!



Focus areas of UNICEF:

Child survival and
development
Evidence-based child 
survival and environmental
interventions.

Basic education 
and gender equality
Free compulsory, quality
education for all children.

HIV/AIDS children
Prevention, paediatric HIV/AIDS,
parent to child transmission,
orphaned children.

Child protection
Protection from violence,
exploitation and abuse.

Policy advocacy 
and partnerships
Data, policy advocacy, 
analysis, leveraging and 
child participation.

Can you imagine being born in a country where you have to raise your children in a mud hut that
has no floor, no windows, no furniture, no electricity and that is empty but for a few shelves that
serve as beds? You do not have any money to buy clothes for your children and only one of the
three can sleep under a mosquito net because you simply cannot afford a second or third net?
Even though you know that a mosquito bite could kill your child?

Amway and UNICEF
give children a future

Many diseases could be prevented by a healthier
diet, clean drinking water, mosquito nets,
immunisation or simply education. 

This is where UNICEF comes in –
UNICEF develops programmes, often in
cooperation with governments, that
address these issues. For UNICEF, it is
very important that these programmes
are sustainable and enable children and
their mothers to help themselves. 

The main focus is on educating children
and mothers, but they also train
teachers, health workers or key
influencers of communities. 

Of course, UNICEF also provides support
materials such as medicines, drinking
water supplies, vitamins and vaccinations,
but these are only of any use when
parents know why clean drinking water
is important, what the effects of a
balanced diet can be, why breast feeding
is the best they can offer their babies and
why vaccinations are necessary. 

Back in November 2006, when an
Amway delegation visited a UNICEF
project in Kilifi, Kenya, they also visited a
school in which children were taught all

these things whilst also getting their
vaccinations. UNICEF calls this an
integrated approach. 

This is exactly why the Amway
partnership with UNICEF fits perfectly
within the global One by One campaign
for children – we want to give children a
chance in life – according to the Amway
philosophy “helping people live better
lives”.

You can be a part of this, helping us
to support UNICEF to provide
chances for children! Please donate
now! 

SEP 07
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Donation order numbers:
101568 - £0.69/€1.00
101569 - £3.45/€5.00
101570 - £11.72/€17.00



Daily skin care is a necessary process.
ARTISTRY™ Essentials make it
something more.  Every solution
respects the reality of your life and
complexion. Simplified, streamlined
and sensual, they turn your routine
into a ritual. 

ARTISTRY™ ESSENTIALS
SERIOUS SCIENCE WITH 
EVERYDAY SIMPLICITY

11product
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For product information, please refer to your Product Brochure.
For pricing details, please refer to your IBO Price List.
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Let Us Help You Grow
Your Retail Business!

We’re always interested in helping you to build your business. That is 
why we have designed a range of leaflets for you to hand out to your
customers.

The leaflets feature a range of some of our top selling products from ARTISTRY™
TIME  DEFIANCE™, NUTRILITE™, SATINIQUE™ and Home Care. They have been
designed to help you extend your retail customer base and increase your sales.

Leaflets are sold in packs of 10 and can be ordered online at www.amway.co.uk/
www.amway.ie or by calling Business Services on +44 (0)1908 629400.

NUTRILITE
Leaflets – 
Activity,
Happiness and
Vitality 
order no. 105468
(pack of 10)

ARTISTRY TIME
DEFIANCE
Leaflets 
order no. 105469
(pack of 10)

SATINIQUE
Leaflets 
order no. 105470
(pack of 10)

NUTRILITE
Leaflets – 
for Wellbeing and
Vitality 
order no. 105465
(pack of 10)

ARTISTRY
Leaflets 
order no. 105466
(pack of 10)

Home Care
Leaflets 
order no. 105467
(pack of 10)

SEP 07
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Children will love... 
...cute and cuddly toys

Guests will love...
...delicious food prepared
using durable cookware

Friends will love...
...glorious trees and 
sparkling lights

You will love...
...getting physical to help

live life to the full

She will love...
...classically feminine lingerie
and luxurious make-up

He will love...
...stylish clothing and
elegant accessories
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Welcome to the 
Gift Collection 2007
See a selection of inspiring gift ideas for
those that mean the most to you...

To place an order, or for more product information,
log on to www.amway.co.uk / www.amway.ie
We are pleased to enclose a free copy of the new Gift Collection brochure with this 
issue of Amagram™. For additional copies, please use the following order numbers:
215870 (single), 215871 (pack of 5). Please see pages 34-35 for pricing details.

13product



yourbusiness
yourdistribution service

The European Regional
Service Centre of

Access Business Group
is located in Venlo,

Netherlands and
provides all the

logistical activities on
behalf of Amway.

Fifteen European countries (in red)
have their Amway orders assembled and
shipped by the ERSC.

Countries with their own
Distribution Centres (in blue) are 
re-supplied from the ERSC. Poland DC
services Czech and Slovak markets and
Hungary DC services Slovenia.

2006 statistics for the combined
15 ERSC serviced countries 

Product availability
ABG has a team of experts working in
the area of forecasting, planning and
stock control.

In 2006, a total product availability level
of 98.01% was achieved and the top 30
selling Amway products had an
availability of 99.56%, surpassing the
target of 99%!

Productivity levels
More than 2 million parcels, 1.5 million
orders and over 20 million products
were picked!                 

Order quality
A state-of-the art “pick to light” system
ensures high levels of picking accuracy
and the “weigh check” process identifies
potential discrepancies, ensuring
accurately fulfilled orders.     

Business information software provides
the ERSC Customer Relations Team with
detailed information on all reported
order discrepancies.

This detailed information ensures that
service levels are measured and process
improvements investigated. 

In 2006, an average of 99.66% of all items
shipped were delivered without any errors or
damage, based on IBO input received.

Order distribution
As an Amway IBO, you are able to enjoy
a first class delivery service, whether you
live as far south as Tarifa in Spain or,
indeed, in Nordkynn in the far north of
Norway. 

This phenomenal task is achieved by
ABG enjoying strong strategic
partnerships with some of the leading
European home delivery companies in
the challenging B2C sector.                

Delivery service levels are constantly
reviewed and measured. Close
partnering ensures that services
provided also keep pace with technology
and industry advancement. 

In 2006, an overall on-time-delivery
service level of 99.2% was achieved.

With over 200 ERSC employees
committed to providing first class
logistical support to Amway, you can be
assured that wherever you choose to
build your business you will receive the
same consistent high levels of service
today and in the future.

If you would like to find out more about
ABG in Europe please visit:
www.accessbusinessgroup.nl

SEP 07
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Multivitamin/Multimineral/
Phytonutrient Food Supplement

Standard Pack (one month supply) - 
Order no. 102688

Brochure (pack of 5) - 
Order no. 217187

Business Cards (pack of 25) -
Order no. 218734

Don’t keep the DOUBLE X Food
Supplement a secret; give all your
Clients a Brochure today! 

• Features a Question and Answer
section.

• Includes the main features and benefits
of DOUBLE X Food Supplement.

• Contains useful information on
antioxidants, free radicals and MORE! 

Use these Business Cards to
introduce your Clients to the
DOUBLE X Food Supplement. 

• Each card shows the amount of food
you would need to consume to get the
same level of different nutrients from a
1-day supply of DOUBLE X. (Servings
are approximate).

• Fill in your contact details at the back
of the card to ensure your Clients
come back to you to place their orders.

For more information, visit the
NUTRILITE DOUBLE X Brand Centre*
- an excellent resource for learning
about the brand and products.

* accessed via www.amway.co.uk/www.amway.ie 

A good foundation for personal health and wellness!

NUTRILITE™ is the world’s leading* brand of vitamins, minerals and
dietary supplements. *Based on 2006 sales (as supported by research
conducted by Euromonitor International).

Order the DOUBLE X Refill and simply insert the vitamin, mineral and
phytonutrient tablets into your existing DOUBLE X Tray.

DOUBLE X Refill Pack (two month supply) - 
Order no. 103376

Gain more knowledge of the
NUTRILITE DOUBLE X
product and support your
business with these essential
merchandising items.

Please refer to your IBO Price List
for pricing details.

product 15
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You want to lose weight?

Which diet do you choose?
Magazines are full of crash diets and ‘get slim quick’ programmes.
When it comes to weight loss, most diets deliver on their promise.
So why do we keep searching for yet another new diet?

The truth is, if you stick to a good diet regime, it will work. The
tricky part is keeping your new weight after the diet is finished.

Fat is the body’s most efficient way of storing energy (calories) and
it takes some time for an energy-reduced diet to reach a point
where fat is lost, especially with today’s often sedentary lifestyle.

A diet that works for life is a diet that starts
slowly, but has steady results.
The greater the energy reduction, the quicker the weight
loss. But how long can you stick to a rigid diet?

The formula for sustained weight loss, in the form of losing fat, is:

energy reduction x staying power
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Staying power
Experience shows these factors are important for
staying power:

Portion sizes should remain relatively normal. For this
reason, many experts recommend only a moderate
energy reduction of between 500 and 800 kcal per day
and emphasise the importance of expending more
energy through increased movement.

The food in your diet should be things that you
actually like. Otherwise you quickly lose the desire to
carry on.

The diet should fit into your daily routine. If you have
to change your daily habits too much, it is unlikely that
you will stick to it for long.

Make a personal reconciliation with
chocolate, burgers and highly processed
foods. Trying to maintain a zero option for
these treats does not work in the long run.

Order numbers:
218502 - Basic Kit
218503 - Starter Kit
218505 - Refill Kit Variety (limited life item)
218504 - Refill Kit Cocoa (limited life item)

Please refer to your IBO Price List for pricing details.

Whether we like it or not, losing fat stores takes time. The LBS programme
will let you develop your own personal eating plan and exercise routine. The
result will be a slow but constant weight loss and a healthy lifestyle model
that you can stick to for life.

The LBS programme builds on these two principles and
determines calorie intake and nutritional coverage by the
number of portions per staple food group. The dieter is free to
select their preferred food from various food groups and
decide for themselves if they prefer to eat kiwi fruit or grapes.
Or if they would like meat, fish or a vegetarian protein source.

A key component of the LBS programme is NUTRILITE™
POSITRIM™ Crème Mix Powder, used as a meal replacement,

based on non-fat milk powder sweetened with fructose. Each
serving of POSITRIM Crème Mix Powder makes a complete,
nutritious meal containing valuable proteins, fats and
carbohydrates, as well as important vitamins and minerals. 

The LBS programme gives you freedom to choose your own
food, within an energy-restricted programme. To exploit this
flexibility to the full, it may take a little while to master the
concept, but the rewards will be worthwhile.

Lifestyle Balanced Solutions programme by Amway
The Lifestyle Balanced Solutions (LBS) programme is not a ‘get slim quick’ or fad diet.

Instead, it focuses on key ground rules for a healthy lifestyle – for good.

Choose fresh staple foods
instead of highly processed foods

Mix staple foods
even within each food group
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Introducing the second exclusive Boutique collection from Amway™,
showcasing this exclusive brand and more. Each item has been carefully
selected to suit a variety of tastes and styles. With so much choice and
quality, there is sure to be an item in the new brochure that will become
a favourite in your wardrobe, jewellery box or on your dressing table.

Stunning Lingerie
This season’s lingerie selection consists
of four brand new sets of stunning
lingerie, all carefully chosen to offer
style, quality and luxury. This year’s
exciting new ranges include the
gorgeous black and ivory PARIS range,
the beautiful floral white SUMMER
range, the delicate blue embroidery
lace DUSK range and the SAFARI
range in soft stretch fabric.

All items are exclusively designed for
Amway, feature the AMWAY Boutique
badge and come wrapped in branded
tissue paper. Presented in a rich rose
gift box, finished with a pink bow to
perfectly complement this exquisite
lingerie.

Fragrances – Favourites and New

Want to change your mood? Then
change your fragrance. AMWAY
Boutique offers men’s and women’s
trusted favourites plus two brand new
products for you to choose from. So
whether you want to treat you senses
and discover something new or reorder
a favourite classic then take a look at
our new brochure.

Order the new Fragrance Vial Set,
featuring mini samples of the complete
range.  This is a great and inexpensive
way for you and your clients to try before
buying a full size bottle.  
Order no. 104582.

Luxury Hosiery
Exclusively designed for Amway, the
Fashion for Legs range offers all you
can wish for in hosiery products.
Manufactured in Italy, these high
quality products are made with
LYCRA® to guarantee a perfect fit that
follows the body’s contours. AMWAY
Boutique offers six different styles of
hosiery in various colours and sizes
and all products arrive individually
sleeved and wrapped in branded tissue
paper, presented in a minimalist white
glossy box.

LYCRA® is a registered
trademark of INVISTA

Exciting New Brochure – NOW AVAILABLE
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For full details, please refer to the brand 
new AMWAY™ Boutique 2007/2008 brochure -
order no. 218205 (single)/218206 (pack 5).
Further details can also be found online at
www.amway.co.uk / www.amway.ie

With over 30 new and exclusive items of ladies and gents
jewellery, this broad range of stunning products will capture
the tastes of the most discerning customer. From classic,
timeless pieces, to more individual, distinctive items for those
special occasions, gifts or for treating yourself. With sparkles,
beads and glamour, there is something for everyone and in
this new collection we have expanded the range to include
three stylish watches. 

Two elegant ladies watches and a traditional gents timepiece
suitable for everyday use or an evening out on the town.

Each item of jewellery will arrive carefully packed in our
exclusive gold coloured gift boxes, enhancing these
sophisticated products to give them the prestige they deserve.

To assist with your AMWAY Boutique business, we are again
offering the stylish black portfolio case and a set of sales aids
that will enable you to display any item of jewellery
professionally and beautifully.

Four Piece Display Set - order no. 960480
Jewellery Portfolio Case - order no. 960436

Please see pages 32-33 for pricing details.

Classic Jewellery
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‘Modern style fashionably for you’

CITY WEAR
COLOUR
COLLECTION
SEP 07

CLASSIC BEAUTY IS MAKING
A HUGE COMEBACK. WE
CAN NOW SEE STRIKING
GLAMOROUS COLOURS ON
BOTH EYES AND LIPS.

This timeless collection features two
sophisticated palettes in slim, sleek
compacts. Three saturated lip crèmes.
Three velvety smooth eye powders to
shade, line, contour or create the
timeless smokey eye. One creamy, silky
formulated accentuator to use on all
cheeks, lips and eyes.
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Classic Beauty, Modern Convenience

NEWproduct

METRO COMPACT*
(order no. 104329)

The colour palette for Metro Compact was inspired by a key
direction for autumn, tone on tone colour and features blush, red
and ruby lip crèmes, a quartz crème accentuator and pink, mauve
and ink eye powders.

Make-up application
guide:

Postcard invitations to
email to your clients:

URBAN COMPACT*
(order no. 104328)

Inspired by the feminine, yet bold art deco period,
Urban Compact features tones of rose, bronze
and scarlet lip crèmes, a gold crème accentuator
and eye powders in white, olive and peacock.

FASHION TRENDS AND MAKE-UP
To find out more about the fashion must-haves for this season and 
for a detailed step-by-step application guide to create the looks,
visit > www.amway.co.uk / www.amway.ie > Brand Centre >
ARTISTRY > City Wear Colour Collection.

YOU WILL ALSO FIND A VARIETY OF SUPPORT
MATERIALS TO HELP YOU SELL THIS WONDERFUL
NEW COLLECTION. 

Please see page 32 for pricing details.

Fashion Trend Report:

Materials include:

* comes with a double-ended lip and eye applicator
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PREPARE
CLEANSE AND CONDITION

Beyond luxurious purification, gentle exfoliation prepares the skin for treatment and
enhances the performance of the rest of your skin care regime. Exclusive Derma Cell
Exchange stimulates and restores communication between skin cells.

TIME DEFIANCE Cleansing Treatment - order no. 102795 - 125 ml
TIME DEFIANCE Conditioning Toner - order no. 102796 - 250 ml

“TIME DEFIANCE Cleansing Treatment and Conditioning
Toner perfectly purify the skin and significantly increase its
susceptibility for following with TIME DEFIANCE anti-ageing
skin care products.” 
Dr. Patricia Ogilvie
European Product Consultant for
ARTISTRY TIME DEFIANCE Skin Care Products

PROTECT
MOISTURISE

For ageless skin, protection is your best defence. Breakthrough Derma Cell Exchange helps
restore communication between cells, so skin “remembers” how to be young again. SPF 15
UVA/UVB actually helps stop wrinkles before they start, while advanced antioxidant
protection shields skin from free radicals damage with up to ten hours of continuous
protection. Firmness and elasticity are maintained. Skin looks healthy and ageless.

TIME DEFIANCE Day Protect Crème - order no. 101821 - 50 ml
TIME DEFIANCE Day Protect Lotion - order no. 101822 - 50 ml

RESTORE
MOISTURISE

Repair your skin while you sleep. Wake up with more youthful-looking skin. Beauty sleep
becomes more beautiful than ever. Derma Cell Exchange optimises cellular communication
to help repair and restore the visible signs of ageing. Cellular energy is naturally boosted to
help restore firmness and elasticity. Free radical damage within the skin is defeated.

TIME DEFIANCE Night Recovery Crème - order no. 101823 - 50 ml
TIME DEFIANCE Night Recovery Lotion - order no. 101824 - 50 ml

Please refer to your IBO Price List for pricing details.

ARTISTRY™ TIME DEFIANCE™

SKIN CARE PRODUCTS - FOR THE WOMAN 
WHO KNOWS HOW TO TAKE CONTROL
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Dr. Patricia Ogilvie
European Product Consultant for

ARTISTRY TIME DEFIANCE Skin Care Products

“ARTISTRY™ TIME DEFIANCE™
products offer the most
advanced moisturising
technologies. Taking advantage
of the synergistic opportunities
of Amway’s botanical research,
ARTISTRY TIME DEFIANCE
formulations contain unique
moisturising complexes,
perfectly formulated to keep 
the skin hydrated and firm.”



Each kit contains:

Mascara, Lash Volumiser, Lash Curler
and a Step-by-Step Guide to achieving the look
of professionally styled lashes. All items can be
stored in the fantastic handy make-up bag.

The Lash Defining Kit is available in two 
shades of mascara: 
Black (order no. 104028) or 
Brown (order no. 104029).

Order today – the results are truly eye-opening!

Further details can be found online at
www.amway.co.uk / www.amway.ie.
Please see page 33 for pricing details.

Lash Defining Kit...
all you need for longer-looking, thicker, beautifully styled lashes.

Long, defined, perfectly turned-up lashes bring to mind a range of images, from
wide-eyed infants to sultry screen sirens. Whatever the final effect, perfect lashes
create eyes with impact.

The exclusive E. FUNKHOUSER NEW YORK Lash Defining Kit provides the tools
you need to create fabulous lashes every day.

product24

ARTISTRY BUFFING CRÈME (125 ML)

ARTISTRY FOOT BALM (125 ML)

ORDER NO. 101814

In search of the perfect pampering and the
ultimate relaxing treat? Immerse your feet in the

ARTISTRY™ PAMPER
YOUR FEET

COLLECTION

SEP 07

Please refer to your IBO Price List for pricing details.
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TIME DEFIANCE Cleansing Treatment 102795 - 125 ml
TIME DEFIANCE Conditioning Toner 102796 - 250 ml
TIME DEFIANCE Day Protect Crème SPF 15 101821 - 50 ml
TIME DEFIANCE Day Protect Lotion SPF 15 101822 - 50 ml
TIME DEFIANCE Night Recovery Crème 101823 - 50 ml
TIME DEFIANCE Night Recovery Lotion 101824 - 50 ml
TIME DEFIANCE Intensive Repair Serum 100282 - 14 vials
TIME DEFIANCE Intensive Repair Daily 102006 - 30 ml pump
TIME DEFIANCE Wrinkle Relax 102050 - 4 ml
TIME DEFIANCE Vitamin C and Wild Yam Treatment 7313 - 10 ml + 0.5 g
TIME DEFIANCE 3D Lifting Serum 103426 - 30 ml pump
TIME DEFIANCE Firming Crème Foundation SPF 15 Please see Colour Card

CHOOSE ANY TIME DEFIANCE PRODUCTS FROM BELOW:

ARTISTRY™ TIME DEFIANCE™

Presentation Display

THIS SPECIAL
OFFER IS ONLY
VALID WHILE
STOCKS LAST.
The ARTISTRY Presentation Display can
also be purchased separately, without
products. Order no. 104481

*minimum value of £170 / €255

RECEIVE THIS PRESENTATION DISPLAY FREE
WITH THE PURCHASE OF TIME DEFIANCE PRODUCTS*

SIZE: length: approximately 50 cm per
side; height: approximately 50 cm per
side; centre stand section: 4 cm;
depth: 30 cm

Please see page 32 for Presentation 
Display pricing details.



Hydrate, repair, protect and shine
with SATINIQUE™ Treatment Products
HYDRATE

SATINIQUE Scalp Serum
Hair becomes four times as smooth with a 70% reduction in
combing force. Reduces flaking* by 53% after using for 
two weeks, every other day.
• Massaging the Serum into the hair and scalp will stimulate,

nourish and hydrate and helps create the ideal environment to
grow beautiful, healthier-looking hair.

• Contains moisturisers and protectants to enrich, hydrate and
maintain a natural protective barrier.

• Includes antioxidants to fight environmental and free radical
damage.

• Gentle rinse-free formula leaves hair feeling smooth.

REPAIR

SATINIQUE Intensive Repair Masque
Up to 85% reduction of split ends after one use!
• Intensive care treatment for dry, damaged and chemically-

treated hair.
• Hair looks shinier, feels smoother, looks and feels strong and

beautiful.
• A rich, creamy, intensive moisturiser with an exclusive formula

that deeply penetrates the hair’s structure to help repair internal
damage, cuticles and split ends.

PROTECT

SATINIQUE Color and Heat Protector Spray
SATINIQUE Color Care System helps to provide up to 115%
more colour retention** when using SATINIQUE Color Care
Shampoo, Color Care Conditioner and Color and Heat
Protector Spray.
• Protects from the sun and heat styling damage.
• Prevents colour fading effects.
• Smoothes and reduces frizz.
• Contains Color Care Complex and Ceramide Infusion System.

SHINE

SATINIQUE Hi Gloss Serum
Up to 106% (or twice as much) shine using Hi Gloss Serum!
• Instantly adds a beautiful gloss and brilliant shine to all 

hair types.
• Can be used before or after styling on wet or dry hair.
• Combination of silicones instantly adds gloss, shine and

smoothness. Light formula does not weigh hair down.

* Scalp Serum has been clinically shown to reduce flaking caused by
dry or undernourished scalp, not related to dandruff flakes. We
recommend regular use of the medicating formula of SATINIQUE
Dandruff Control Hair Cleanser to deal directly with dandruff while
Scalp Serum will pamper and nourish the scalp.
** When compared to a control system.

Order no. 101825 - 8 x 6 ml bottles Order no. 5070 - 150 ml

Order no. 102676 - 220 ml

Order no. 5075 - 75 ml

Please refer to your IBO Price List for pricing details.
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As part of the iCook Cookware family, the iCook Non-stick Pans
are great for all types of foods, ranging from omelettes and
pancakes to meats and fish.

With the exclusive DURAMIC™ technology, less added fats are required when
cooking, foods easily release from the pan for lifting and turning and the pans
are also really easy to clean.

Our iCook™ Non-stick Pans promise 
great performance, meal after meal

12” (30 cm) Non-
stick Pan with Lid.
Order no. 101087

6 Piece Non-stick
Pans with Glass Lids
Order no. 101083

Smoked Salmon Pancakes
A decadent breakfast to remember, or works perfectly as a hors d’oeuvre by simply making bite-sized portions.

Did you know? Now available, the new iCook branded Trivet, Bread Bin and Canapé Bowl.

Find more details in the NEW 2007 Gift Collection. 

• 1 egg
• 125 ml of milk
• 2 tbs AMWAY™ da Carapelli Extra 

Virgin Olive Oil
• 80 g plain flour

• 1 tsp baking powder
• pinch of salt and freshly-ground black

pepper, to taste
• butter for cooking
• 200 g smoked salmon

• 1 small Spanish red onion, finely sliced 
• 60 g, washed and drained baby capers
• 120 g light sour cream
• cracked pepper
• 1 cup rocket (arugula) leaves

1. Using a fork, whisk the eggs, milk and AMWAY da Carapelli Extra Virgin Olive Oil until well
combined.

2. In another bowl, sift the dry ingredients together. Gradually pour in the egg mixture and lightly
beat until smooth. Set aside to rest for 30 minutes.

3. Heat a non-stick pan with a little butter over a medium heat. When foam subsides, drop in
approximately four heaped spoons of pancake batter, lifting and tilting pan to evenly spread the
mixture. Cook until bubbles appear on the surface of the pancake. Flip and cook until golden on
the other side. Keep warm in low oven while cooking remaining pancakes.

4. To serve, lay the smoked salmon over the pancake to create a complete thin layer. Scatter each
serving with a little of the onion, capers and a small scoop of the sour cream. To finish, crack over
fresh black pepper and a scattering of rocket leaves.

product28
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Please refer to your IBO Price List for pricing details.



Fantastic last chance offer…     
everything must go!

Available from 1st August – 30th September
2007, we are pleased to announce amazing
price offers, with price discounts of up to 65%
on all remaining items from E. FUNKHOUSER™
NEW YORK Color Collections 002, 003, 004
and the Holiday Collection, available while
stocks last.*

This is your last chance to get these
products! Once the products have sold
out, they will be gone! 

So place your order today and experience the
luxurious formulas from these exclusive
collections at unbelievable prices.

Just go online at www.amway.co.uk /
www.amway.ie, click into the shop, locate
the products from C002, C003 C004 or the
Holiday Collection and see all the fantastic
offers for yourself.

* Excludes Feature Effects Kits and True Brown Mascara.
Please note that PV/BV will also be reduced according to
price discount.
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Everyone needs to look after their skin.
Big business can start with just five
products, but also learn how ARTISTRY
speciality products can meet your Client
needs and expand your business.

ARTISTRY SKIN CARE WORKSHOP
Thursday 4th October
Tuesday 6th November
Monday 10th December
7 - 9.30pm

To reserve your place on any of the workshops, please contact our Training Centre Co-ordinator 
Anne Gilmore on +44 (0)1908 629499 or email anne_gilmore@amway.com

TRAINING CENTRE

Learn how NUTRILITE products can
assist your optimal health programme,
what makes NUTRILITE different and
the amazing impact NUTRILITE can have
on your business.

NUTRILITE WORKSHOP
Wednesday 10th October
Thursday 1st November
Tuesday 4th December
7 - 10pm

October - December 2007

Learn, and see demonstrated, those
basic cosmetic skills to enhance both
you and your business.

BASIC COSMETIC APPLICATION
Thursday 11th October
Wednesday 14th November
7 - 9pm

Professional tips and creative looks
demonstrated to inspire you and your
Clients.

ADVANCED COSMETIC TECHNIQUES
Wednesday 24th October
Tuesday 20th November
7 - 9pm

30 yourbusiness

Not just a filter but a complete water
treatment system. Learn about the
benefits eSpring can bring to you and
your business.

eSPRING WORKSHOP
Thursday 22nd November
7 - 9pm

Inspire your cooking and your business
by learning about the nutritional benefits
that iCook can bring to you and your
Clients.

iCOOK WORKSHOP
Tuesday 23rd October
7 - 9pm

Amway Expo
21st, 22nd and 23rd September, 2007 

Come and join us at the exciting Expo where there will be so
much to see and do and then take advantage of the following
workshops during October, November and December:
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What is the Amway ‘Satisfaction Guarantee’?

The Amway ‘Satisfaction Guarantee’ covers sales made to Clients and
assures that consumers of Amway products will be satisfied with their
purchases.  (NOTE: A ‘Client’ is the end-user or consumer of the
product.)  The guarantee provides that, if for any reason a Client is not
pleased with an Amway product he has purchased, he may apply for:

a) replacement of the product, or
b) full refund of the purchase price

How is the Satisfaction Guarantee fulfilled?

The IBO who sells a product that is regarded by a Client as
unsatisfactory is expected to honour the guarantee, take back the
product and return it to Amway.  A written explanation for the nature
of dissatisfaction should accompany the item being returned under the
terms of the guarantee.

How does the ‘Buy-Back’ Rule differ from the Satisfaction
Guarantee?

The Satisfaction Guarantee covers replacement or refund for products
which Clients find unsatisfactory.  The ‘Buy-Back’ Rule on the other
hand, applies only to IBOs and covers situations in which an IBO:

a) decides to leave the business
b) has marketable (saleable) products which he wishes to 

return, and
c) is willing to pay the cost of returning such products to his 

Sponsor, Platinum IBO or Amway

How much Refund does a departing IBO receive under the Buy-Back
Rule?

A resigning IBO is entitled to receive a refund equal to the net cost of
the saleable products returned to Amway, which will be subject to
7.5% handling charge.

Satisfaction Guarantee vs. ‘Buy Back’ Rule

keeping you informed
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Unauthorised Advertising

In an effort to support business building activities some IBOs
like to advertise the business opportunity, products or services
of Amway.  To assist you in this effort Amway has a dedicated
team that will review your materials to ensure that they meet
appropriate legal requirements and are in harmony with the
DSA and Amway rules.  Of course it is also an opportunity for
us to support you in ensuring positive outcomes.

On that basis please remember that in line with the Amway Rules of
Conduct/Code of Ethics all IBOs wishing to place any form of
advertising/editorial regarding the Amway business must submit a
copy of their proposal to Amway (UK) Limited for review and written
approval, before releasing anything for publication. 

Please find detailed opposite Rules 23.A and 23.B covering this
matter:

“Rule 23.A
Before placing for publication any form of advertising relating to
Amway or its Products or Services, an IBO must have obtained the
prior written consent of Amway.  Any consent granted under this rule
will only be valid for a period of three months, from the date of the
consent, and only covers the advertisement specified in the consent.

Rule 23.B
Any proposed amendment to an advertisement approved pursuant to
Rule 23.A shall be submitted to Amway prior to publication, for
written approval.  Any approval granted under this rule will only
remain valid for a period of three (3) months from the date of consent
and will only cover the advertisement specified in the consent.”

All submissions should be addressed to the Business Conduct
Department, allowing sufficient time for the review process and
consent to be actioned.

Please remember that we are always here to support you.

Amway Information on eBay

We take this opportunity to bring to your attention the
concerns of both Amway and our Independent Business Owners
regarding the increasing number of entries on eBay promoting
the Amway business opportunity and its Products and Services.
This activity is totally unacceptable and a violation of the Rules
of Conduct and the Zero Tolerance Policy – Independent
Business Owners’ Web Site Policy.

Please understand that IBOs who participate in the use of eBay in
relation to their Amway business may place Amway in the position of
having no alternative but to consider placing sanctions on their
independent business. 
Given the above we request that all IBOs refrain from participating in
the use of eBay.

Should you have any queries regarding this requirement please
contact the Business Conduct department.
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ARTISTRY™
21 104329 Citywear Collection - Metro Compact 14.12 17.27 14.00 21.95 14.00 14.00 18.70 25.95 20.27 32.70
21 104328 Citywear Collection - Urban Compact 14.12 17.27 14.00 21.95 14.00 14.00 18.70 25.95 20.27 32.70
25 104481 TIME DEFIANCE™ Presentation Display 31.65 26.94 47.19

AMWAY™ BOUTIQUE
Brochures

18-19 218205 AMWAY Boutique Brochure - single 0.90 0.90 1.57
18-19 218206 AMWAY Boutique Brochure - pack 5 1 4.05 0.81 4.05 0.81 7.09 1.42

Fragrances
18-19 104582 14 Pack Fragrance Vial Set 8.06 19.72 8.00 25.05 15.99 8.00 21.30 29.63 11.58 37.35
18-19 103705 OPPORTUNE™ Sport Eau de Toilette 100ml 11.31 13.82 11.21 17.55 27.65 35.10 11.21 11.21 14.95 22.42 29.90 20.78 16.23 26.20 41.55 52.40
18-19 103704 WISTFUL™ Aroma Body Mist 100ml 14.95 18.28 14.82 23.20 18.28 23.20 14.82 14.82 19.75 14.82 19.75 27.45 21.45 34.60 27.45 34.60

Jewellery
(items listed in numerical order by order number)

18-19 104488 Hammered Necklace and Earrings 43.90 53.68 43.52 68.20 43.52 43.52 58.05 80.64 63.00 101.65
18-19 104489 Five Strand Necklace and Earrings 43.90 53.68 43.52 68.20 43.52 43.52 58.05 80.64 63.00 101.65
18-19 104490 Freshwater Pearl Necklace and Earrings 57.27 70.02 56.77 88.95 56.77 56.77 75.70 105.17 82.17 132.55
18-19 104491 Long Hoop Necklace and Earrings 30.73 37.56 30.46 47.70 30.46 30.46 40.60 56.44 44.09 71.15
18-19 104492 Coloured Glass Bead Necklace and Earrings 39.50 48.30 39.16 61.35 39.16 39.16 52.20 72.55 56.68 91.45
18-19 104493 Multi-coloured Necklace and Earrings 52.69 64.42 52.23 81.85 52.23 52.23 69.65 96.76 75.60 121.95
18-19 104494 Tassle Necklace with Earrings* 48.29 59.04 47.87 75.00 47.87 47.87 63.85 88.69 69.29 111.80
18-19 104495 Blue/Purple necklace 57.27 70.02 56.77 88.95 56.77 56.77 75.70 105.17 82.17 132.55
18-19 104496 Glass Pearl Necklace and Earrings 43.90 53.68 43.52 68.20 43.52 43.52 58.05 80.64 63.00 101.65
18-19 104497 Link Necklace and Earrings 43.90 53.68 43.52 68.20 43.52 43.52 58.05 80.64 63.00 101.65
18-19 104498 Turquoise and Crystal Necklace and Earrings 35.11 42.93 34.81 54.55 34.81 34.81 46.45 64.50 50.39 81.30
18-19 104499 Glass Ring/Pendant 26.33 32.19 26.10 40.90 26.10 26.10 34.80 48.36 37.78 60.95
18-19 104500 Bracelet and Handbag Charm 43.90 53.68 43.52 68.20 43.52 43.52 58.05 80.64 63.00 101.65
18-19 104501 Rhodium-plated Rings, set of 2 - 17 mm fit 35.11 42.93 34.81 54.55 34.81 34.81 46.45 64.50 50.39 81.30
18-19 104502 Rhodium-plated Rings, set of 2 - 18 mm fit 35.11 42.93 34.81 54.55 34.81 34.81 46.45 64.50 50.39 81.30
18-19 104503 Stainless Steel Key Ring and Money Fob* 35.11 42.93 34.81 54.55 34.81 34.81 46.45 64.50 50.39 81.30
18-19 104504 Stainless Steel Cuff Bracelet 35.11 42.93 34.81 54.55 34.81 34.81 46.45 64.50 50.39 81.30
18-19 104505 Sterling Silver Necklace and Earrings 65.86 80.53 65.29 102.30 65.29 65.29 87.05 120.98 94.51 152.50
18-19 104506 Sterling Silver Bracelet 43.90 53.68 43.52 68.20 43.52 43.52 58.05 80.64 63.00 101.65
18-19 104507 Flower Pendant with Two Thongs 52.69 64.42 52.23 81.85 52.23 52.23 69.65 96.76 75.60 121.95
18-19 104508 Set of Two Enamelled Pendants and Earrings 57.27 70.02 56.77 88.95 56.77 56.77 75.70 105.17 82.17 132.55
18-19 104509 Two-tone Pendant 52.69 64.42 52.23 81.85 52.23 52.23 69.65 96.76 75.60 121.95
18-19 104510 Set of Two Necklaces with Tusk Pendants 61.47 75.16 60.94 95.45 60.94 60.94 81.25 112.91 88.21 142.30
18-19 104511 Interchangeable Pendants and Earrings 43.90 53.68 43.52 68.20 43.52 43.52 58.05 80.64 63.00 101.65
18-19 104512 Swirl Pendants and Earrings 48.29 59.04 47.87 75.00 47.87 47.87 63.85 88.69 69.29 111.80
18-19 104513 Pendant and Ring Set with Semi-precious Stones - 70.25 85.89 69.64 109.10 69.64 69.64 92.85 129.02 100.80 162.60

ring size: 17 mm fit
18-19 104514 Pendant and Ring Set with Semi-precious Stones - 70.25 85.89 69.64 109.10 69.64 69.64 92.85 129.02 100.80 162.60

ring size: 18 mm fit
18-19 104515 Flower Disc Necklace and Earrings 39.50 48.30 39.16 61.35 39.16 39.16 52.20 72.55 56.68 91.45
18-19 104516 Opulent Evening Necklace, Bracelet and Earrings* 74.65 91.27 74.00 115.95 74.00 74.00 98.70 137.11 107.12 172.80
18-19 104517 Glitzy Mirror and Key Ring 30.73 37.56 30.46 47.70 30.46 30.46 40.60 56.44 44.09 71.15
18-19 104518 Classic Necklace and Earrings 43.90 53.68 43.52 68.20 43.52 43.52 58.05 80.64 63.00 101.65
18-19 104519 Long Pearl Neacklace on Wire 30.73 37.56 30.46 47.70 30.46 30.46 40.60 56.44 44.09 71.15
18-19 104820 Ladies' Interchangeable Watch 61.47 75.16 60.94 95.45 60.94 60.94 81.25 112.91 88.21 142.30
18-19 104821 Ladies' Evening Watch 43.90 53.68 43.52 68.20 43.52 43.52 58.05 80.64 63.00 101.65
18-19 104822 Gents' Chronograph Watch* 74.65 91.27 74.00 115.95 74.00 74.00 98.70 137.11 107.12 172.80

pricing details
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Due to the current changes that are taking place in the UK and the Republic of Ireland, the
September 2007 edition of the IBO and Member Price List has been delayed. We will send a follow-
up communication advising when you can expect your next Price List edition for the UK/RoI market. 

In the meantime, please continue to use your current Price List which will be valid until the
introduction of the new Price List.

* AMWAY™ Boutique items also featured in 2007 Gift Collection Brochure.
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Lingerie
18-19 104640 Dusk Padded Bra - 34B / 75B* 25.21 30.82 24.99 39.15 24.99 24.99 33.30 46.30 36.17 58.35
18-19 104641 Dusk Padded Bra - 34C / 75C* 25.21 30.82 24.99 39.15 24.99 24.99 33.30 46.30 36.17 58.35
18-19 104642 Dusk Padded Bra - 34D / 75D* 25.21 30.82 24.99 39.15 24.99 24.99 33.30 46.30 36.17 58.35
18-19 104643 Dusk Padded Bra - 36B / 80B* 25.21 30.82 24.99 39.15 24.99 24.99 33.30 46.30 36.17 58.35
18-19 104644 Dusk Padded Bra - 36C / 80C* 25.21 30.82 24.99 39.15 24.99 24.99 33.30 46.30 36.17 58.35
18-19 104645 Dusk Padded Bra - 36D / 80D* 25.21 30.82 24.99 39.15 24.99 24.99 33.30 46.30 36.17 58.35
18-19 104646 Dusk Padded Bra - 38B / 85B* 25.21 30.82 24.99 39.15 24.99 24.99 33.30 46.30 36.17 58.35
18-19 104647 Dusk Padded Bra - 38C / 85C* 25.21 30.82 24.99 39.15 24.99 24.99 33.30 46.30 36.17 58.35
18-19 104648 Dusk Padded Bra - 38D / 85D* 25.21 30.82 24.99 39.15 24.99 24.99 33.30 46.30 36.17 58.35
18-19 104649 Dusk Brief - Small* 14.85 18.15 14.72 23.05 14.72 14.72 19.60 27.28 21.31 34.40
18-19 104650 Dusk Brief - Medium* 14.85 18.15 14.72 23.05 14.72 14.72 19.60 27.28 21.31 34.40
18-19 104651 Dusk Brief - Large* 14.85 18.15 14.72 23.05 14.72 14.72 19.60 27.28 21.31 34.40
18-19 104586 Paris Padded Bra - 34B / 75B 25.21 30.82 24.99 39.15 24.99 24.99 33.30 46.30 36.17 58.35
18-19 104587 Paris Padded Bra - 34C / 75C 25.21 30.82 24.99 39.15 24.99 24.99 33.30 46.30 36.17 58.35
18-19 104588 Paris Padded Bra - 34D / 75D 25.21 30.82 24.99 39.15 24.99 24.99 33.30 46.30 36.17 58.35
18-19 104589 Paris Padded Bra - 36B / 80B 25.21 30.82 24.99 39.15 24.99 24.99 33.30 46.30 36.17 58.35
18-19 104590 Paris Padded Bra - 36C / 80C 25.21 30.82 24.99 39.15 24.99 24.99 33.30 46.30 36.17 58.35
18-19 104591 Paris Padded Bra - 36D / 80D 25.21 30.82 24.99 39.15 24.99 24.99 33.30 46.30 36.17 58.35
18-19 104592 Paris Padded Bra - 38B / 85B 25.21 30.82 24.99 39.15 24.99 24.99 33.30 46.30 36.17 58.35
18-19 104593 Paris Padded Bra - 38C / 85C 25.21 30.82 24.99 39.15 24.99 24.99 33.30 46.30 36.17 58.35
18-19 104594 Paris Padded Bra - 38D / 85D 25.21 30.82 24.99 39.15 24.99 24.99 33.30 46.30 36.17 58.35
18-19 104595 Paris Brief - Small 14.85 18.15 14.72 23.05 14.72 14.72 19.60 27.28 21.31 34.40
18-19 104596 Paris Brief - Medium 14.85 18.15 14.72 23.05 14.72 14.72 19.60 27.28 21.31 34.40
18-19 104597 Paris Brief - Large 14.85 18.15 14.72 23.05 14.72 14.72 19.60 27.28 21.31 34.40
18-19 104598 Paris Thong - S/M 14.85 18.15 14.72 23.05 14.72 14.72 19.60 27.28 21.31 34.40
18-19 104599 Paris Thong - M/L 14.85 18.15 14.72 23.05 14.72 14.72 19.60 27.28 21.31 34.40
18-19 104600 Safari Padded Bra 34B / 75B* 25.21 30.82 24.99 39.15 24.99 24.99 33.30 46.30 36.17 58.35
18-19 104601 Safari Padded Bra 34C / 75C* 25.21 30.82 24.99 39.15 24.99 24.99 33.30 46.30 36.17 58.35
18-19 104602 Safari Padded Bra 34D / 75D* 25.21 30.82 24.99 39.15 24.99 24.99 33.30 46.30 36.17 58.35
18-19 104603 Safari Padded Bra 36B / 80B* 25.21 30.82 24.99 39.15 24.99 24.99 33.30 46.30 36.17 58.35
18-19 104604 Safari Padded Bra 36C / 80C* 25.21 30.82 24.99 39.15 24.99 24.99 33.30 46.30 36.17 58.35
18-19 104605 Safari Padded Bra 36D / 80D* 25.21 30.82 24.99 39.15 24.99 24.99 33.30 46.30 36.17 58.35
18-19 104606 Safari Padded Bra 38B / 85B* 25.21 30.82 24.99 39.15 24.99 24.99 33.30 46.30 36.17 58.35
18-19 104607 Safari Padded Bra 38C / 85C* 25.21 30.82 24.99 39.15 24.99 24.99 33.30 46.30 36.17 58.35
18-19 104608 Safari Padded Bra 38D / 85D* 25.21 30.82 24.99 39.15 24.99 24.99 33.30 46.30 36.17 58.35
18-19 104609 Safari Brief - Small* 14.85 18.15 14.72 23.05 14.72 14.72 19.60 27.28 21.31 34.40
18-19 104610 Safari Brief - Medium* 14.85 18.15 14.72 23.05 14.72 14.72 19.60 27.28 21.31 34.40
18-19 104611 Safari Brief - Large* 14.85 18.15 14.72 23.05 14.72 14.72 19.60 27.28 21.31 34.40
18-19 104612 Safari Thong - S/M* 14.85 18.15 14.72 23.05 14.72 14.72 19.60 27.28 21.31 34.40
18-19 104613 Safari Thong - M/L* 14.85 18.15 14.72 23.05 14.72 14.72 19.60 27.28 21.31 34.40
18-19 104626 Summer Non-padded Bra - 34B / 75B 24.31 29.72 24.10 37.75 24.10 24.10 32.15 44.64 34.88 56.25
18-19 104627 Summer Non-padded Bra - 34C / 75C 24.31 29.72 24.10 37.75 24.10 24.10 32.15 44.64 34.88 56.25
18-19 104628 Summer Non-padded Bra - 34D / 75D 24.31 29.72 24.10 37.75 24.10 24.10 32.15 44.64 34.88 56.25
18-19 104629 Summer Non-padded Bra - 36B / 80B 24.31 29.72 24.10 37.75 24.10 24.10 32.15 44.64 34.88 56.25
18-19 104630 Summer Non-padded Bra - 36C / 80C 24.31 29.72 24.10 37.75 24.10 24.10 32.15 44.64 34.88 56.25
18-19 104631 Summer Non-padded Bra - 36D / 80D 24.31 29.72 24.10 37.75 24.10 24.10 32.15 44.64 34.88 56.25
18-19 104632 Summer Non-padded Bra - 38B / 85B 24.31 29.72 24.10 37.75 24.10 24.10 32.15 44.64 34.88 56.25
18-19 104633 Summer Non-padded Bra - 38C / 85C 24.31 29.72 24.10 37.75 24.10 24.10 32.15 44.64 34.88 56.25
18-19 104634 Summer Non-padded Bra - 38D / 85D 24.31 29.72 24.10 37.75 24.10 24.10 32.15 44.64 34.88 56.25
18-19 104637 Summer Shorts - Small 16.64 20.35 16.50 25.85 16.50 16.50 22.00 30.57 23.88 38.55
18-19 104638 Summer Shorts - Medium 16.64 20.35 16.50 25.85 16.50 16.50 22.00 30.57 23.88 38.55
18-19 104639 Summer Shorts - Large 16.64 20.35 16.50 25.85 16.50 16.50 22.00 30.57 23.88 38.55
18-19 104635 Summer Thong - S/M 14.85 18.15 14.72 23.05 14.72 14.72 19.60 27.28 21.31 34.40
18-19 104636 Summer Thong - M/L 14.85 18.15 14.72 23.05 14.72 14.72 19.60 27.28 21.31 34.40

E. FUNKHOUSER NEW YORK™ - 
C005 Feature Effect Kits

24 104028 Lash Defining Kit - Black 34.20 41.91 33.90 53.75 33.90 33.90 45.75 62.98 49.07 80.15
24 104029 Lash Defining Kit - Brown 34.20 41.91 33.90 53.75 33.90 33.90 45.75 62.98 49.07 80.15

E. FUNKHOUSER NEW YORK - 
'Last Chance' Promotion
Cheek

29 Cheek Color 10g 3.73 4.57 3.70 5.85 13.06 16.71 3.70 3.70 5.00 10.57 14.29 6.88 5.36 8.75 19.65 25.00

Eye
29 Eye Color Single 10g 3.40 4.17 3.37 5.35 16.67 21.40 3.37 3.37 4.55 13.48 18.20 6.26 4.88 7.95 25.04 31.80
29 Eye Color Duo 10g 3.73 4.57 3.70 5.85 13.06 16.71 3.70 3.70 5.00 10.57 14.29 6.88 5.36 8.75 19.65 25.00
29 Eye Color Trio (Holiday Collection) 10g 4.70 5.76 4.66 7.40 14.41 18.50 4.66 4.66 6.30 11.65 15.75 8.67 6.75 11.05 21.67 27.63
29 Glitter Eye Pencil 10g 2.04 2.50 2.02 3.20 20.80 26.67 2.02 2.02 2.70 16.83 22.50 3.74 2.92 4.75 31.20 39.58

Pa
ge

 N
o.
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* AMWAY™ Boutique items also featured in 2007 Gift Collection Brochure.
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29 Liquid Eye Color 10ml 2.04 2.50 2.02 3.20 3.12 4.00 2.02 2.02 2.70 2.53 3.38 3.74 2.92 4.75 4.68 5.94
29 Mascara (shaded) 10g 3.40 4.17 3.37 5.35 5.95 7.64 3.37 3.37 4.55 4.81 6.50 6.26 4.88 7.95 8.94 11.36
29 Shimmer Eye Pencil 10g 2.04 2.50 2.02 3.20 20.80 26.67 2.02 2.02 2.70 16.83 22.50 3.74 2.92 4.75 31.20 39.58
29 Shimmer Lash Tint 10g 3.40 4.17 3.37 5.35 6.94 8.92 3.37 3.37 4.55 5.62 7.58 6.26 4.88 7.95 10.43 13.25

Lip
29 Lip Color 10g 2.71 3.32 2.69 4.25 13.29 17.00 2.69 2.69 3.60 10.76 14.40 4.99 3.89 6.35 19.97 25.40
29 Lip Gloss 10ml 2.04 2.50 2.02 3.20 4.16 5.33 2.02 2.02 2.70 3.37 4.50 3.74 2.92 4.75 6.24 7.92
29 Liquid Lip Color 10ml 2.04 2.50 2.02 3.20 4.16 5.33 2.02 2.02 2.70 3.37 4.50 3.74 2.92 4.75 6.24 7.92

Multi-Purpose
29 Loose Body Glitter (set of 3) 10g 2.62 3.21 2.60 4.10 7.13 9.11 2.60 2.60 3.50 5.78 7.78 4.83 3.76 6.15 10.73 13.67
29 Loose Mineral Pigment 10g 3.40 4.17 3.37 5.35 10.42 13.38 3.37 3.37 4.55 8.43 11.38 6.26 4.88 7.95 15.65 19.88
29 Shimmer Powder 10g 2.71 3.32 2.69 4.25 7.38 9.44 2.69 2.69 3.60 5.98 8.00 4.99 3.89 6.35 11.09 14.11

Nail
29 Nail Lacquer (set of 4) 10ml 4.08 4.99 4.04 6.40 3.12 4.00 4.04 4.04 5.45 2.53 3.41 7.51 5.85 9.55 4.69 5.97

AMWAY GIFT COLLECTION 2007
Brochures

13 215870 Gift Collection Brochure - single 0.75 0.75 1.32
13 215871 Gift Collection Brochure - pack 5 1 3.45 0.69 3.45 0.69 6.04 1.21

Gift Collection 
(items listed in numerical order by order number)

13 104757 Snowman with Snow Globe 26.15 31.97 25.92 40.60 25.92 25.92 34.55 48.03 37.52 60.55
13 104758 Set of 2 Glittery Platinum-coloured Tabletop Trees 26.15 31.97 25.92 40.60 25.92 25.92 34.55 48.03 37.52 60.55
13 104759 Metal Reindeer 21.39 26.14 21.20 33.20 21.20 21.20 28.25 39.28 30.69 49.50
13 104760 Star Indoor Hanging Light 21.39 26.14 21.20 33.20 21.20 21.20 28.25 39.28 30.69 49.50

(ROI Prices include €0.5 PRF) †
13 104761 Metal Snowman Tree 28.53 34.88 28.28 44.30 28.28 28.28 37.70 52.40 40.94 66.05
13 104762 Fibre Optic Rotating Twig Tree 30.91 37.79 30.64 48.00 30.64 30.64 40.85 56.77 44.35 71.55

(ROI Prices include €0.5 PRF) †
13 104763 Standing Snowmen 19.00 23.23 18.84 29.50 18.84 18.84 25.10 34.91 27.27 44.00
13 104764 Set of 6 Large Snowflake Shaped Decorations 19.96 24.41 19.79 31.00 19.79 19.79 26.40 36.67 28.65 46.20
13 104765 90 cm Fully Decorated Indoor Tree 47.18 57.68 46.77 73.25 46.77 46.77 62.35 86.65 67.70 109.20

(ROI Prices include €0.5 PRF) †
13 104766 2 Icicle Snowmen Decorations  23.77 29.06 23.56 36.90 23.56 23.56 31.40 43.65 34.10 55.00

(ROI Prices include €0.5 PRF) †
13 104767 2 Silver-plated Candle Sticks 30.91 37.79 30.64 48.00 30.64 30.64 40.85 56.77 44.35 71.55
13 104768 2 Cranberry-scented Pillar Candles 22.82 27.90 22.62 35.45 22.62 22.62 30.15 41.90 32.74 52.80
13 104769 NUTRILITE™ Branded Mini Exercise Bike 47.55 58.14 47.14 73.85 47.14 47.14 62.85 87.35 68.24 110.10
13 104770 POSITRIM™ Branded Glass Platform Body Fat 38.04 46.51 37.71 59.10 37.71 37.71 50.30 69.87 54.59 88.05

and Water Scale (ROI Prices include €1 PRF) †
13 104771 Hand-blown Glass Perfume Bottle 16.62 20.32 16.48 25.80 16.48 16.48 21.95 30.53 23.85 38.50
13 104772 NUTRILITE Branded Gym Board 92.75 113.40 91.95 144.05 91.95 91.95 122.60 170.37 133.10 214.75
13 104774 Set of 3 Handbag Atomisers 11.87 14.52 11.77 18.45 11.77 11.77 15.70 21.81 17.04 27.50
13 104775 Wooden Jewellery Box 47.55 58.14 47.14 73.85 47.14 47.14 62.85 87.35 68.24 110.10
13 104776 ARTISTRY™ Branded Set of 2 Scented Frosted 21.39 26.14 21.20 33.20 21.20 21.20 28.25 39.28 30.69 49.50

Glass Candles
13 104777 Set of 2 Paper Twist Storage Baskets 11.87 14.52 11.77 18.45 11.77 11.77 15.70 21.81 17.04 27.50
13 104778 4 Latte Mugs 12.83 15.69 12.72 19.95 12.72 12.72 17.00 23.56 18.41 29.70
13 104779 7 Piece White Ceramic Tea Set with Black 30.91 37.79 30.64 48.00 30.64 30.64 40.85 56.77 44.35 71.55

Wooden Tray
13 104780 Winter White Sitting Bear 15.20 18.58 15.07 23.60 15.07 15.07 20.10 27.92 21.81 35.20
13 104781 Oversize 105 cm Long Soft Floppy Dog 38.04 46.51 37.71 59.10 37.71 37.71 50.30 69.87 54.59 88.05
13 104782 Set of 3 Floppy Jungle Animals 22.82 27.90 22.62 35.45 22.62 22.62 30.15 41.90 32.74 52.80
13 104783 Dancing and Singing Dinosaur 18.06 22.08 17.90 28.05 17.90 17.90 23.85 33.16 25.91 41.80
13 104784 27 cm Soft Sitting Rabbit 19.55 23.90 19.38 30.35 19.38 19.38 25.85 35.90 28.05 45.25
13 104785 TOLSOM™ Branded Sports Bag 33.28 40.69 32.99 51.70 32.99 32.99 44.00 61.12 47.75 77.05
13 104786 eSpring™ Branded Desktop Water Dispenser 12.83 15.69 12.72 19.95 12.72 12.72 17.00 23.56 18.41 29.70
13 104787 eSpring Branded Ice Bucket and Ice Tray Set 28.53 34.88 28.28 44.30 28.28 28.28 37.70 52.40 40.94 66.05
13 104788 eSpring Branded Glass Paperweight 23.77 29.06 23.56 36.90 23.56 23.56 31.40 43.65 34.10 55.00
13 104789 iCook™ Branded Bread Bin 40.42 49.42 40.07 62.80 40.07 40.07 53.45 74.24 58.00 93.55
13 104791 iCook Branded Canapé Bowl 17.58 21.50 17.43 27.30 17.43 17.43 23.25 32.29 25.23 40.70
13 104792 Men's Blue Check Shirt - Medium 24.71 30.22 24.50 38.40 24.50 24.50 32.70 45.39 35.46 57.20
13 104793 Men's Blue Check Shirt - Large 24.71 30.22 24.50 38.40 24.50 24.50 32.70 45.39 35.46 57.20
13 104794 Men's Blue Check Shirt - Extra Large 24.71 30.22 24.50 38.40 24.50 24.50 32.70 45.39 35.46 57.20
13 104795 Silk Tie in Gift Box 17.58 21.50 17.43 27.30 17.43 17.43 23.25 32.29 25.23 40.70
13 104796 8 Pairs Men's Business Socks 15.68 19.17 15.54 24.35 15.54 15.54 20.70 28.79 22.49 36.30
13 104797 NUTRILITE Branded 4 Pairs Men's Sports Socks 14.25 17.43 14.13 22.15 14.13 14.13 18.85 26.18 20.45 33.00

pricing details
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pricing34
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† For more details of the Producer-Recycling Fund (PRF), please refer to your current Price List.
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13 104798 Polar Fleece Scarf and Glove Set 19.96 24.41 19.79 31.00 19.79 19.79 26.40 36.67 28.65 46.20
13 104799 Genuine Leather Reversible Belt 22.33 27.31 22.14 34.70 22.14 22.14 29.55 41.02 32.05 51.70
13 104800 Men's Cotton Cashmere Jumper - Medium 32.33 39.53 32.05 50.20 32.05 32.05 42.70 59.38 46.39 74.85
13 104801 Men's Cotton Cashmere Jumper - Large 32.33 39.53 32.05 50.20 32.05 32.05 42.70 59.38 46.39 74.85
13 104802 Men's Cotton Cashmere Jumper - Extra Large 32.33 39.53 32.05 50.20 32.05 32.05 42.70 59.38 46.39 74.85
13 104803 Full Grain Leather Wallet 22.33 27.31 22.14 34.70 22.14 22.14 29.55 41.02 32.05 51.70
13 104804 6 Pairs Men's Boxer Shorts - Medium 15.20 18.58 15.07 23.60 15.07 15.07 20.10 27.92 21.81 35.20
13 104805 6 Pairs Men's Boxer Shorts - Large 15.20 18.58 15.07 23.60 15.07 15.07 20.10 27.92 21.81 35.20
13 104806 4 Pairs Men's Briefs - Medium 13.30 16.26 13.18 20.65 13.18 13.18 17.55 24.43 19.08 30.80
13 104807 4 Pairs Men's Briefs - Large 13.30 16.26 13.18 20.65 13.18 13.18 17.55 24.43 19.08 30.80
13 104808 Pack of 2 Velvet and Woven Jacquard Scarves 24.71 30.22 24.50 38.40 24.50 24.50 32.70 45.39 35.46 57.20
13 104809 3 Pairs Feather Yarn Socks 10.92 13.35 10.83 16.95 10.83 10.83 14.45 20.07 15.68 25.30
13 104810 NUTRILITE™ Branded 6 Pairs Ladies' Low Cut 14.25 17.43 14.13 22.15 14.13 14.13 18.85 26.18 20.45 33.00

Sports Socks
13 104811 Evening Glove and Scarf Set 32.33 39.53 32.05 50.20 32.05 32.05 42.70 59.38 46.39 74.85
13 104812 Faux Fur Scarf and Glove Set 24.71 30.22 24.50 38.40 24.50 24.50 32.70 45.39 35.46 57.20
13 104813 Black Evening Bag 19.96 24.41 19.79 31.00 19.79 19.79 26.40 36.67 28.65 46.20
13 104814 Stripe Scarf and Beanie Set 19.48 23.82 19.31 30.25 19.31 19.31 25.75 35.78 27.95 45.10
13 104815 Italian Stretch Lace Camisole and Brief Set - S/M 34.24 41.86 33.94 53.15 33.94 33.94 45.25 62.88 49.13 79.25
13 104816 Italian Stretch Lace Camisole and Brief Set - M/L 34.24 41.86 33.94 53.15 33.94 33.94 45.25 62.88 49.13 79.25
13 104817 Chiffon Kimono and Slip Set - S/M 53.75 65.71 53.28 83.45 53.28 53.28 71.00 98.71 77.12 124.40
13 104818 Chiffon Kimono and Slip Set - M/L 53.75 65.71 53.28 83.45 53.28 53.28 71.00 98.71 77.12 124.40
13 104819 Full Grain Leather Purse 22.33 27.31 22.14 34.70 22.14 22.14 29.55 41.02 32.05 51.70
13 970183 iCook™ Branded Cookware Trivet 22.64 27.68 22.44 35.15 22.44 22.44 29.90 41.57 32.48 52.40

UNICEF
9 105000 UNICEF Greeting Cards - pack 6 3.62 4.20 3.59 4.20 3.60 3.59 3.60 6.30 5.20 6.30
9 104999 UNICEF Pin 'Vicky' 1.70 1.45 2.54

SALES AIDS
12 105466 ARTISTRY™ Leaflets (pack of 10) 1 0.90 0.09 0.90 0.09 1.57 0.16
12 105467 Home Care Leaflets (pack of 10) 1 0.90 0.09 0.90 0.09 1.57 0.16
12 105465 NUTRILITE Leaflets (pack of 10) 1 0.90 0.09 0.90 0.09 1.57 0.16
12 105468   NUTRILITE Leaflets (pack of 10) 1 0.90 0.09 0.90 0.09 1.57 0.16
12 105470   SATINIQUE™ Leaflets (pack of 10) 1 0.90 0.09 0.90 0.09 1.57 0.16
12 105469   ARTISTRY TIME DEFIANCE™ Leaflets 1 0.90 0.09 0.90 0.09 1.57 0.16

(pack of 10)

Pa
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o.

As of the end of this year, MAGNA BLOC
products will be discontinued. The
infrastructure that supported the MAGNA
BLOC product line is no longer available.
This makes further innovation and
research into the product difficult and,
therefore, we are unable to provide
continuing support for training and
education. 

The expected run out dates for the
discontinued products will be December
2007, while stocks last. This applies to all
MAGNA BLOC products. However, the
adhesive applicators (order no. 8928) will
continue to be available until further
notice. This will allow continued use of
MAGNA BLOC products.

MAGNA BLOC™ Products Discontinuance
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The Amagram magazine is published for all
Amway UK and Republic of Ireland
Independent Business Owners by the
Communications Department of Amway
(UK) Limited, St Anne’s House, Caldecotte
Lake Drive, Caldecotte Business Park,
Caldecotte, Milton Keynes, MK7 8JU. 
Tel. +44 (0)1908 629400.

*Amway and other product names 
denoted by upper case or bold characters
are trademarks of Amway Corporation,
Ada, Michigan, USA.

Amway (UK) Limited is incorporated in 
England & Wales (registered no. 4088907).
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