.
= M

———

eSpringiRE 188
ABEREEBHAAES %

- RRRIERIAIEE THIE B Amway g.J



ACHIEVE

2 6.2008

Bl FIRSRAERS - T (B) REFELRX - BRE ()8
Amway Corporation President Doug DeVos (right) and Chaifman'Stéve Van Andel (left).
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Consumer oriented
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When our fathers started this business nearly fifty years ago, they offered people the opportunity to be part of the free
enterprise system — the chance to have a business of their own.

That'’s the foundation from which this business has grown, and from which the Amway Business Plan was created.

But you should know that the Amway Business Plan was developed with an emphasis balanced between sponsoring
and selling. And it's a balance that requires a focus on selling first, and sponsorship later. Because we knew then that
without developing customers who want to buy product from you, there’s a limit to how effectively you can train and
support others.

In those days you needed ten retail customers before you could even start sponsoring ... to keep that balance.

Today, we are redoubling our efforts to being consumer oriented to help you regain that balance. We need to be talking
to consumers in the marketplace in a way that is appealing to them, and makes them want to buy our products.

Consumers need to feel comfortable in how they access us, shopping with us in a way they are accustomed to. We need
to give that control to them. We need to give them the chance to choose us. So we're developing products they will want
to choose from you. Products that are developed from focused market research to align with their needs and desires.

And as our sales force, we need you to represent all the elements of the Amway business — a convenient purchasing
opportunity as well as a business opportunity. You need to recognize when a customer just wants to buy product from
you, and in turn ... when that customer just might be interested in starting their own business.

Remember that if they believe in our products, they are much more likely see the value in this business opportunity.
We'll be here to support you in doing the things that are right for your business. So together we can build an even
stronger foundation, and a consumer oriented culture that creates opportunity for everyone.
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esprl I lg Enjoy a Green
Rebate of $500
ﬁ @ 1E 1B BHARAE B eSpring & HE/FIK 2R
'U‘ BAS Z H#% G E AR HTHNS500 o
— For every purchase of eSpring
G re e n D I s c o u “ t within the promotion period,
you are entitled to a

RR - FKZE i Green Rebate of $500.
LH AT —FAZIFRIFIRE © eSpringFEEFKBTEE

EEigE - WRHEEKRELEE - ARRKFFREMHEIGAD
ERAVBE K - BRERBIIEEK -
AT RBEPIERFANRIEHEBRIERET » |

HfREEE v

Amway is a big supporter of environmental protection.
The eSpring water treatment system provides the
highest quality drinking water for your family — and also
works to promote a greener life.

(D)

Amway is delighted to introduce a new promotion
— the eSpring Green Discount — to further promote
environmental protection among Distributors and
Privileged Customers.
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$900

Enjoy a Green
Rebate of $900

& [ eSpring/M#8%5 ] (R#BAI6)
fE B eSpring B AE/F KR
AIEHMEBITS00 -

New eSpring users will enjoy a $900
discount when they use the eSpring
Referral Coupon (see detail No. 6 below)
to purchase a new eSpring.

BT B2 LR eSoringEREBHRIRFREN » FHE
www.espring.comsFHEZF £422969 6300 -

For more information on eSpring and environmental
protection, please visit www.espring.com or call the
Amway Hotline at 2969 6300.

Details:
The promotion runs until September 7, 2008.
The offer is exclusive to Amway Distributors and Privileged Customers.
The promotion only applies for eSpring purchases made at Amway Merchandising Centres.
The offer cannot be used in conjunction with other promotional offers.
If you wish to return the eSpring, Amway will refund actual purchase price by credit voucher.
eSpring Referral Coupon
i. The Coupon will be mailed to eSpring Amway Distributor and Privileged Customers for any eSpring
purchase before September 7, 2008.
ii. The Coupon is valid until September 21, 2008.
ii. To enjoy this offer, customers need to present eSpring Referral Coupon upon purchase of eSpring.
7 Mechanism of “Enjoy a free filter”
i. Calculation is based on the number of eSpring Referral Coupon redeemed.
ii. You will get a 50% off discount coupon for buying a filter when you redeem an eSpring Referral Coupon
iii. Afree filter as gift when you redeem two or more eSpring Referral Coupons.
iv. Each Distributor/Privileged Customer is entitled to enjoy either a free filter or a 50% off discount coupon
for buying a filter once.

O sWN =

R

g i [E
Enjoy a
free filter

EERHARRINEERAFTAF
& FeSpring & HEF K28
AIERERCECME (RARANT) -
Existing eSpring users will get
a free filter when they successfully refer
two new users to buy the eSpring
(see detail No. 7 below).

245 12{8A

=
A
24-month or 12-month
Interest-free

Installments

BARERES199 -
(LL$900#T30 % 241E B 2 HAETE)
Only HK$199 each month.

8 Interest-free Installments

i. The following credit cards are eligible for the installment plan: Amway
Master Card; Standard Chartered credit cards and affiliate cards’ Hang
Seng credit cards; HSBC credit cards with the first six digits 4201 84 or
4921 11 or 4966 04 for Visa Cards and 5185 42 or 5411 80 or 5431 22 for
Master Cards.

i. Full BV and PV apply for the first purchase of eSpring based on the
BV/PV ratio when making the purchase.

iii. If you wish to return the eSpring during the installment period, Amway will
refund the BV of eSpring by credit voucher (no BV/PV applicable). The
buyer is still obliged to pay the outstanding installments to the bank.

iv. The installment plans are not applicable in Macau.

v. The monthly installment amount may change and is subject to the bank’s
calculations. The monthly installment amount may be higher or lower than
the stated amount with a value equal to around HK$1 or above.

9 Amway reserves the right of verification and final decision.

JdN1vd4
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Why ? Why ?
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EARBRBERRKER  AREERKSFRARIEAIFENAR °
SR B AHER AT LIS HERAITNEE R B{E15(E558 ?
SHIZF AR EBBREERERE (NSF) MRKEERGIER
IS Tom Bruursema N ZMRIBEEER -
People today have a much keener interest in the quality of their drinking water,
seeking out cost-effective solutions for installing water treatment systems at home.
Such ' systems are widely available on the market now — but how can consumers know
if the products they’re buying actually perform in accordance with the manufacturer’s claims?
In this issue of Amagram, Tom Bruursema, General Manager, Drinking Water Treatment Unit Program
at NSF International (NSF), offers his professional advice.

s
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AORERVEEM
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eSpringfi EERRE
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Profile

NSF International

BRI 19444 » NSF International—H A
ARNEYWERKEERE - AFERER
BARKEENTE2MNER  FHERTA
REREEABNEENER - HEEH
DI EABEE (www.nsf.org) BRIEERE
HIE G S HE R -

Founded in 1944, NSF International
certifies a wide range of products that
impact on food and water safety. NSF has
been involved in a number of products
concerning drinking water treatment and
safety. Much of this information can be
found on the World Health Organization’s
website. Complete systems certified by
NSF state specifically the scope of the
certification on the packaging and the
product, including contaminant-reduction
capabilities. Published listings to confirm
NSF certification are available at
www.nsf.org.

YERNSFIE T R/KERIE R 41 B AL -
ZHeSpring & BEF KB 2 EF B D IRF M
TR RERDIZEE » Tomkis MR A
NREREHIRA ©

Tom Bruursema, General Manager
of the Drinking Water Treatment Unit
Program at NSF International, applauds
the development of Amway’s e-Spring®
Water Purifier. eSpring has met the most
comprehensive set anywhere in the
world. Bruursema thanks the Amway
Corporation for furthering the NSF
mission to protect public health.
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According to Tom, only products that have been properly
tested and certified by a third party, independent
organisation such as NSF, with demonstrated knowledge
and expertise in providing public health protection
should be selected.

“Beyond certification, consumers should consider such
things as meeting their concerns over reduction of
individual contaminants, product installation conditions,
the frequency and cost of system maintenance and the
flow rate,” says Tom.

“NSF International is a non-profit, non-government
organisation that is committed to standards
development, product certification, education, and risk
management for public health and safety. The NSF Mark
gives consumers confidence in their purchase decisions,
and enables government agencies to assess products
for approval prior to sale.”

The NSF programme is voluntary, so not all companies
choose to have their products tested and certified. Some
may opt for certification, while others may not fit under
the scope of current standards, either based on the
technology use or specific performance claims.

“NSF only certifies products that carry a legitimate
claim relating to the reduction of contaminants either
known to be present in drinking water, or that have
been established as having the potential to be in
drinking water,” says Tom. Features or product attributes
outside the scope of the Drinking Water Treatment Unit
Standards (such as alkaline ionizer) are not certified
by NSF.

According to NSF, the standard requires a viable
protection to consumer safety to be built into the product

for performance when the declared capacity is tested
and accepted for declaration on label. That is why
Amway eSpring Water Treatment System is tested and
certified the maximum capacity of 5,000 liters, but not
more.

The NSF not only checks each water treatment system,
but also examines the materials they use as part of a
quest to ensure the health and safety of consumers.
“NSF-certified products undergo a three-step process to
demonstrate that the water path materials do not produce
contaminants that may cause a public health risk,”
says Tom.

First, the NSF reviews all the materials of each
component of the system that comes into contact with
the water being treated. It then conducts a very thorough
test of the materials throughout the complete treatment
system. Finally, expert toxicologists review the test
results to be sure the product is proven to be safe — “and
to reject certification for those that are not,” says Tom.

Tom says that NSF certification requires regular
surveillance to ensure the products continue to meet the
requirements of certification, and therefore can continue
to bear the NSF Mark. Manufacturers’ are required to
obtain NSF authorisation for any design changes.

Tom recommends consumers to look for the NSF Mark
when buying a drinking water treatment system to
confirm that the performance claims have been properly
evaluated. “Consumers can also go to the NSF website
where all certifications are listed,” he says.
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Amway Leader ‘Beautiful Life’ Series
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- Success is sometimes the result of good
| fortune — but usually it depends on how

_f'_ﬁ i = 1y . much effort you are prepared to put in. Three

. = > Gl Amway Distributors — Boe Chan, Quantina

— - Leung and Rosaline Ng — agree that making

—_———eee——— -_ a sustained effort to acquire new knowledge
e . hasbeen important in improving their lives.
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Bﬁ 2. Boe Chan
{THE R E R BB Executive Diamond Direct Distributor

IAEEL 1983
SIS - EEAK

At first | developed the business just with the aim of making
money, but the gains in personal growth | experienced made
me realise the range of benefits Amway offers. My fellow
Distributors taught me that | had to open up my mind and face
challenges head on if | wanted to make any progress in life.
| have just completed the Neuro-linguistic Programming (NLP)
and become a NLP instructor now — and it’s played a big part in
narrowing the gap between me and my daughter.
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ZE2FE Quantina Leung
BI¥ZEH R EE5E Founders Direct Distributor
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The most impressive thing | have learnt from Amway is not to
be arrogant or self-centered when dealing with others. To be a
leader in this business you need to show respect for others and
learn from those in your team. No matter how well educated you
are, and regardless of the number of masters degrees you may
have, you still need to study continuously. Only when you enrich
yourself with more knowledge can you be sure of success.
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| am approaching 70 now, but | understand that
there’s no real correlation between knowledge and
age. If you want to cope in this fast-changing world
you need to acquire new knowledge and enhance
yourself continuously — no matter how old you are!
| recently completed the Direct Selling and
Enneagram Personality courses offered by
Amway, helping me to sharpen my communication
skills and enabling me to better understand
others’ behaviour.

% &k3E Rosaline Ng
E R E#5E Direct Distributor

IOASES £ 1999
SNBSS © RIAAT
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New Double Diamond Direct
Elaine

| was born in Guangzhou but wanted to move to
Hong Kong from a young age because my father was
living here. Finally | came here to give my own child
a better education. We stayed in an apartment of
less than 100 square feet, and my husband had to do
three part-time jobs to earn enough for us to survive.
| realised that it was time to change, which is why
| joined Amway.

At the very beginning | always asked myself, “Can
| do it?” — and the answer was positive. | learnt from
my uplines and listened to people’s suggestions to
attend different Amway rallies to gain more experience
and improve my product knowledge.

Family support has been essential for me, and
my husband has always given tremendous
encouragement. On the path to achieving higher
goals we have learnt a lot — to listen, be humble and
always take a positive approach.

With Amway’s unique plan and the quality products,
every day is a good day to start you own business —
but only if you are willing to trust. We are just ordinary
people, but you can see how this business has
transformed us!

New Double Diamond Direct

Tony

It is said that a good mentor can inspire you in life.
Well, | have met so many good mentors in Amway
— people who have empowered my personal growth
and helped me develop a successful business. I'm
not a very eloquent person, but my wife helped me
to discover my talents — and Amway offered us the
opportunity and support we needed to become a
success.

There’s a Jewish saying that, “Money can be
accumulated, but not time”, meaning that only if you
spend your time on meaningful things will you be
truly rich. Time can certainly bring you prosperity, but
miracles only happen when you're in the right place.
In previous jobs | worked very hard but never got a
proper return. Now we earn a lot in Amway but there
is no real secret to achieving success here — just
seize the opportunity and you will have a bright future!

HEBEHOETH A XBRBRERERREASGE
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Leadership Seminar—
Melbourne Australia
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Amway Distributors enjoyed a memorable
time during their five-day visit to the
“world’s most liveable city” - Melbourne,
Australia - in April. The trip took in eye-
opening visits to local parks, beaches
and scenic spots, together with plenty
of opportunities to enjoy Melbourne’s
famous culinary delights. Participants
were given a valuable opportunity to
share their insights on developing the
Amway business with their partners. The
seminar proved to be an unforgettable
experience for all!

16 6.2008
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Congratulations to Our New Qualifiers

352 H 2 E 8™ Emerald Direct Distributor

B#HE SiiE eag/xa
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Liu Sun-wah & Suk Ying (Minibus driver/clerk)

| was a loyal user of Amway products even before my sister encouraged me
to become a Distributor. | have been developing the Amway business for six
years now and | have seen the real value it can offer. For example, in 2003,
when the economy was in a big slump following SARS, | came to realise that
Amway is the only business that can provide real long-term protection. In
terms of helping my friends and relatives learn about the business, | take a
patient approach that can help to change their impressions about the direct
selling business.

t’_/ EEE A H R EEHME Sapphire Direct Distributor

ME (keg)
REFHBIAEBRR - BEAERORARFIEE - REXBBRTANER
F - TERATERES S R0 - REARRANIE - hRLMZH
MBS SRR - FHBD ATAL S F RIS < MRAERF  REREET
BiZ  stAl—5—$MER - BE  RAIBRECHSNSTBEESHIEN
BERTT - AR SREERBOEY AL -

LLam Ying (University student)

After graduating from university | took the important decision to devote myself
fully to developing my Amway business. The flexible working hours provided
by Amway was the main reason for me choosing this career path, and | am
now in a position where | can reach my goals step by step. At the same time
| can put what | learnt at college to good use.

i EAEHE IR AMARFIRAIIE - Occupations at the time of joining Amway.
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Ng King-wing (Retiree)

There was no security in my previous job and | could not see any bright
future at all if | continued working there. Amway, however, provides me with
long-term economic protection as long as | put in the effort. There are other
things to appreciate here such as the travel seminars, which have helped to
boost my confidence about further developing this business.

B8 BFEE mms/aeRes)

LIRS AT L - S62FEHNES  EEFRASMEENEE & 51
R—TERE - ACREREZEEE  AECHARIIARS - MH » BFI%E
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BEBEHIRE © BEESEE  BEEETIA -

Cheng Ka-keung & Kai-luen

(Electric appliance repairer/health worker)

| was always getting pressure from my boss — and my colleagues — in my
previous job. Thanks to Amway | am now in a position to take full control of
my business and work for my own benefit. Moreover, the quality of Amway
products is guaranteed, making it a privilege to share them with my friends
and relatives.

5o HED @uxe/ar)

—HfRRAESNAR  ARAERERCERETE  BIRSIENE
B SAREENES  RIERERRRNEENEOAKEM - RFANEH
BREBRANSE  BREXRMEMNETIZRAEE  DIBBIEE
RREEMNES  BERRNEFEERENRE - T AEREEHS
T RRTURORE

Yang Ka-hui & Lai-chan (Manufacturing/manufacturing)

| have been a loyal Nutrilite user for more than 10 years and have a deep
understanding of the benefits the products bring. They have certainly helped
to bring me good health! We shared the Amway opportunity with my friends’
son, who had taken a turn down the wrong path. Now he successfully runs his
own business and is able to live a better life.

i EMEHE A MARFIRAIIE - Occupations at the time of joining Amway.

20 6.2008



ANIIHOV

FERFHE 5 (rmme®)
TR EHARRETREEANKE  FEBNSEELALTNEET
RESTRAERK  BFE8 0 HESTNEEY -

Chan Nga—yi (University research assistant)

Amway provides a very impartial environment in which to run a business. This
has helped me become a stronger person and I've learnt how to cooperate
with other team members for the benefit of all.

E=RE BRAE: mA/BA

CeBEER  ALUTHEBELATEL BN CETAEBNERBIES
REMNER © BAGNEY) - BENEERRZHRE  RACEEEFRT —
4 RIEEMAZFE  BRAANETHSBELLLT -

Wong Yu-choi & Fei Yin (Merchant/merchant)

Unlike a traditional retail business, Amway provides me with the opportunity
to run a business together with friends and relatives. In Amway | can work
towards my dream of living a colourful yet stable life, bringing happiness to my
family in the process.

[EFE B/\E @B T2/ EaEm)

MARFE  ROAEREFESEENEAS S £FEBHL  BREE -
PREIRWEERRBEER  URELERWRE @ HELMAZHN
R -

Au Wo-wai & Siu-kwan (Assistant engineer/financial consultant)
| became more energetic, happier and healthier after taking up the Amway
business. A number of friends and relatives also decided to join Amway after
seeing how using Amway products had dramatically improved my health.

$R= B 3575 Silver Producers

EBRE &

ZHEXBRRBB T ELRL  BRATLEEET  2RIELREMNRA -
RESRZEHRALATFLNER  HEELEENZER -

Law Wai-chun (Clerk)

My social circle has become much bigger since joining Amway, and
I’'m pleased to say my horizons have broadened too. Now I'm in the happy
situation of being able to enjoy flexible working hours together with a great
deal of autonomy.

ZIF Ry ()
RARH—HTE  BETER  BITRLZRDALHNAZ » ACFEFHK
E - pEEQN  SLESCRYT  MEMPAIZECRAEENES -

Lau Yan-shing (Student)

Inspired by the many able and successful leaders in Amway, | have gained a
lot of valuable experience that will help me shape my future. After sharing my
personal experiences, many of my friends have a more positive impression of
the Amway business.
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\Wong Kwok-sun (Building repairer)

My health problems have improved drastically since | began using Amway
products. Developing this business has made me more willing to help others
to achieve a meaningful life.

PRI 224 pxem/REXR)
Kﬁ%@%zm%%ﬁx'é&ﬁﬂﬁﬁﬁ s BRAERNEEER
R BREEKE  BTREANELD  EIREMABERAIEE -

Chan Ying-kit & Le Nu (Property management/housewife)
My wife had quite a serious eye inflammation problem, but the condition
improved greatly after using Nutrilite supplements. Witnessing the power of
the products really encouraged me to develop the business myself.

£HS EES GA/RELR)

WMEMNEBRZENAKRK - BEABRE—EZAMIE - LEEOMEEM
MBERIITER - REEEEN > BRI

Tsol Ying-leung & Suet-fan (Merchant/housewife)

There’s no such thing as failure in the Amway business. Once you have
wholeheartedly and patiently shared the benefits of the Amway products with
others, you’ll soon discover it's not hard to succeed!

ZTHFR BRFESE)

THEER  RARESRAESNAR BT E_+SENERER RPR
FERNITE  BATEFBSBNPARMAZH « BIERS EHEEZRA -
AT AN BB A — B E R o

Li Cheuk-him (Programmer)

My family and | have been faithful users of Amway products for more than
20 years. The personal experience I've gained has made it much easier to
convince others about the benefits of Amway products.

ZE0 ()

REREEM  TEHEREREBEER E%gﬁmm HEREEFI
& EESENAARRESRE  ESX8 T BRA o M BRAHHEIH
RAIAB T EEN R - %ﬂ‘ﬁé&%%‘igl{’ﬁj—fﬁ%ﬂﬁﬁﬂéﬁ B RITERAR
REM EERARR—REEMHEN  TORRZARIER -

el Sofia Celina (Nutritionist)

My work as a nutritionist puts me in a good position to sell Nutrilite products.
| have enjoyed results that others could only achieve after a decade of hard
work, including writing a newspaper column and lecturing in nutrition. It's all
down to Amway!

i EMEHE I AMARFIRAIIE - Occupations at the time of joining Amway.
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Yuen Wing-sze (Clerk)

| was a timid — even cowardly — person before joining Amway. But now my
inter-personal skills are vastly improved and I’'m ready to face up to any
challenge.

SRIEIE (=)
ERROEBT2MER  EREMUSAEREAL  EEBRUTEE B4
Bl - FERREETLEBAE  ZFEE  DTREEENRE -

Cheung Wai-sim (Beauty consultant)

| joined Amway under a friend’s recommendation and the business has made
me look at things from different perspectives. My goal is to cooperate with my
team to achieve our goals and enjoy a fruitful life.

BEXE#HE HAXE)

Direct Distributor (Photo not available)

EEE ¢gerxm

HWRALBNE—DS  RRECLS—FIARETENEE - MARH  YARBEEMEEH » RMeZE
EEAKE  BECALERINES - RECRESSERRA—ELERAEYE  —LHEEES - 7
FAEAYSER  BCAEENN  REMASSTAERNES - RELIECHE S CRIERT » K
ERFNES  BRELRBTRAESNES R o

Liu Sze-yan (Corporate security officer)

My first impression of Amway was that the business has a high level of potential. Anyone can join — and
everyone can gain inspiration from the leaders. | am really glad to develop the business with my parents
because we can strive for goals — and enjoy the rewards — together.

EEEHHE HEA/ARE)

Gold Producer (Photo not available)

SREBF FEEE Ew/zam

IIAZFIE - THREI T ALBR - BECH NMRINEESMEE -
Cheng Hok-lin & Chun-lin (Driver/beautician)

| have been able to discover my life goal after taking up the Amway business — to help myself and my
downlines achieve ever-greater heights.

REEHG HEARE)

Silver Producer (Photo not available)

MIkEE SRINE wrem/mEee)
LIS TR TEmTE, » SREIANEREE  RALBSASETEREINGS  BETHE
K o MIERFSRERABIILFANEE  FEELARNERE » TR BmNeSE -

Lam Siu-ming & Shui-ying (Property management/stock keeper)
My previous job offered no benefits — it was tedious and inflexible. The Amway business, however, has given
me an autonomous environment in which to work as well as more time in which to enjoy my family life.

IATIHOY
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Rolls of Honour — Retailing & Sponsoring

2008%1H
January 2008

10K{EA Top 10 Personal 10KE %)\ Top 10 Group

FE Retailing

Lee Chung Leung & Lee Yuen Kiu
Yu Seng Kwong & Wai Ying
Cheng Yuk Ching
Tong Siu Kau & Mun Yee
Ng Chun Shing & Sau Fong
Sun bun Yung & Sau har
Chan kwok Ming & Suk Ching
Tsui Kit
Chan Wing Him
Leung Wai

- 24 6.2008
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#E Sponsoring

Ho Chan Leung & Sau
So Chin Ho & Lan Fa
U Kuai Han
Cheng Yao Wei
Soh Eddie Chee Kong
Yeung Wai Man
Yuen Kam Lam & Chi Kuen
Leung Kwok Pui & Yu Wa
Kuo Yiu Chin
Chan Chi Wai

F £ Retailing

Ng Bill & Mabel
Fu Clement & Anita
Leung Kwok Pui & Yu Wa
Ka Gary & Jase
Yeung Tak Fai Y Chui Yue
Choy Chik Shing & Suk Haan
Chu Lucia
Fu Chen Chien & So Hok
Lam Chun Shing & Chak Wai
Li Arthur & Juni

#E Sponsoring

Leung Kwok Pui & Yu Wa
Cheong Chi Wa
Cheong Pui Kuong & Lai Yee
Ho Chi Leung
Chan Hin Tong & Sao Kun
Leung Ching Man Quintina
Fu Clement & Anita
Chu Wing Fung & Shuk Bing
Chu Wai Ling
Choy Chik Shing & Suk Haan
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Amway China Named
“Most Caring” Entreprise

/19 41VdOddOD
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Amway China was recently named a winner in the “China Charity Award — Most Caring Foreign Enterprise”
for its outstanding efforts in community-service programmes. Amway China was proud to head the list of
nominees among eight participating enterprises.

The China Charity Award, organised annually by the Ministry of Civil Affairs in China, aims to recognise the
efforts of organisations to fight poverty, help the underprivileged, protect the environment and develop the
arts in the Mainland.

The China Charity Award, launched three years ago, is acknowledged as an esteemed recognition of
charitable efforts by the Chinese government. This year’s winners were selected by a panel of judges and
voted by 13 million Internet users.
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26 6.2008

On behalf of Amway China, Mr. Patrick Hau,
Chief Operating Officer, Amway Greater China,
donated RMB$10 million at the Earthquake
Relief Fund-Raising Party held on May 18 to help
earthquake victims in Sichuan. Mr. Hau expressed
the sorrow felt by everyone in Amway China at the
terrible loss of life.

Earlier, on May 14, Mr. Zhang Mingde, Amway
(China) Vice-President, flew to Chengdu to donate
RMB$2 million to the Sichuan Red Cross on behalf
of Amway China.

Donations collected from Amway, Distributors and
staff have already exceeded RMB$19 million.
Amway will continue to devote time and effort to
help victims in the worst-hit areas overcome the
disaster and rebuild their lives.
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Even when they manage to get sufficient sleep, many urbanites
still end up feeling tired, lacking in physical strength and
motivation.

This mental and physical fatigue can have a big impact on
our ability to work or study. Indeed, when the body is lacking
in energy and not getting the support it needs, it sends out a
signal to reduce the speed of metabolism. This in turn affects
the operation of our body and brain.

Coenzyme Q10

Coenzyme Q10 helps accelerate body metabolism, providing
sufficient energy for the body and brain. This indispensable
enzyme also enhances the immunity of the body, helps to
resist free radical destruction and has an anti-ageing function.
Q10 plays a vital role in the generation of energy in the body’s
organs such as the heart, liver and kidneys.

Protein

Protein is the main component for building body structures
such as cells, muscle and skin. Nutrilite Protein contains soy
protein isolate that is naturally derived from soybeans — a good
source of low-fat and low-calorie protein. The protein contains
nine essential amino acids in the best proportions, helping
to facilitate absorption, and can be completely digested and
absorbed by the body.

Natural B Complex

Vitamin B is an important enzyme that assists the breakdown
of carbohydrate, fat and protein. It can also help release energy
from food and provide nutrients for the nervous system. In
addition, vitamin B helps to release energy from food and boost
the body’s vitality.
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Coenzyme Q10 helps accelerate
body metabolism to provide
sufficient energy for the body and
brain. It also works to enhance the
fight against free radicals and build
up the body’s immunity. Coenzyme
Q10 is indispensable in the
generation of energy in body organs
such as the heart, liver and kidneys.
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Protein is an essential component
for building the body’s cells,
muscle and skin. Nutrilite Protein is
extracted from soybeans — a source
of low fat and low calorie protein —
and contains nine essential amino
acids in the best proportions,
making it easier for the body to
absorb. Indeed, Nutrilite Protein
can be completely digested and
absorbed by the body.
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Natural B Complex
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This is an important enzyme that
plays a part in the decomposition
of carbohydrate, fat and protein.
Vitamin B helps to release energy
from food and provide nutrients for
the nervous system, enhancing
vitality in the process.
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HEFeEELEEE Special Promotion

meB1HE  \ESEEEQI0O—I « RALMGBE LS
HE—i#E B % EEETeam Nutrilitei ZREIHER B

(BfE$300) - BEHRR » X5RLE

From June 1, 2008, every purchase of the Nutrilite Energy
Combo entitles you to a FREE Team Nutrilite Backpack
(retail value $300). Available while stocks last.

HLIIVAHAW
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On a recent visit to Hong Kong, Richard Charity, Farm Manager at the Nutrilite Brazil organic farm,
found time to meet up with Amway Health Ambassadors. In a fruitful session Richard — who was one
of driving forces behind setting up the farm in Brazil — shared his views on the benefits of organic
cultivation.
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Working for an organic Earth

Richard explained that only natural practices are used in
operations and cultivation at the Nutrilite Brazil organic farm.
The farm also extends organic principles to poultry breeding,
and he said the yield is continuously increasing as a result.
Richard believes that poultry fed on high-nutrient food will grow
more healthily which, ultimately, benefits consumers.

Being a keen supporter of environmental protection, Richard
said the adoption of organic cultivation to provide more nutrients
is only the starting point for leading an organic life.

“We are doing a great deal to promote organic ideas and arouse
people’s awareness so that the public can understand the
importance of environmental protection and learn more about
how to protect the world we live in,” he said.

Richard explained he would love to see the Earth become an
“organic planet” that would allow mankind to live with full vitality.

Natural living

In addition to focusing on promoting organic farming practices,
Richard said that more effort should be put into promoting an
organic life to the public. “We would like to see every human
being get nourishing food and maintain a healthy body while
being able to live comfortably in a natural environment,” Richard
said.

He did, however, note that some people still have reservations
about the economic efficiency of organic cultivation. “People
tend to have the misconception that farmers will suffer great
losses if no insecticides are used. However, the success of our
farm is a great example of
how, even without artificial
help, it’s still possible to
achieve a good harvest,” said
Richard.

“In fact, nature has its own
way of reaching an ecological
balance. If we persist in not
using insecticides on our
organic farmland, the harmful
insects will not multiply without
limit — rather, nature will find a
way to keep things in balance.
So eventually a natural
ecological environment such
as an organic farm will enjoy
healthy soil and, in turn, a
good harvest.”

The real meaning of organic

DEa#aelEEsn RS
mi#ERE  KRESH » Richards®
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In the past, the term “organic” might
just have referred to chemical-free
farming practices, but nowadays, said

SEEFISERAI ) Fresh and tasty food

BARMIASES T Natural lifestyles

W AEASER#HEMES Something that is good for human beings

A RHERRAIFEST  LISFER A sustainable farming system to support farmers
A&7 No pesticides

BB EM T {E Quality of work
R N FEREZ M, Promoting harmony between human beings

Richard, it carries a broader level of
meaning which encompasses:

~N OO g h~h w N —
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The technologies of multiple pigmentation inhibition mechanisms and cell
protection are the key components of Artistry’s patent-pending holistic
approach to skin whitening.

While it is important to achieve high efficacy in skin whitening, it is
equally important to provide adequate cell protection after the whitening
Dr. Di Qu process. This is because skin with reduced levels of melanin is more
vulnerable to environmental assaults.

:
4

Artistry Pure White is the only brand that provides the right balance
between whitening and protection.
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Pure White EX — the hyper-pigmentation solution

Dr. Di Qu, Senior Research Scientist at the Artistry Center for Skin Health
Research, says there are a number of pigment-related concerns for skin
including an uneven skin tone, spots, freckles and hyper-pigmentation.
Major causes of the latter include UV exposure, hormone imbalance, skin
irritation and inflammation.

To control hyper-pigmentation, Pure White EX uses multiple pigmentation-
inhibition mechanisms such as post inflammatory hyper-pigmentation
control, enhanced cell protection and active delivery.

Dr. Di Qu says we need to prevent hyper-pigmentation induced by irritation
and inflammation if we want to enjoy healthy skin. Possible causes of post-
inflammatory hyper-pigmentation (PHI) include extremely dry skin, over-
washed oily skin, acne, chemical irritations and sunburn.

Pure White EX helps to prevent PHI by using various moisturising
ingredients:
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- HLM Plus complex, NMF (natural moisturizing factors), amino acids,
urea, lactic acid and minerals.

- Avocado oil derivative for oil control

- Willow bark extract for acne control

- Oat extracts that work as neutral pH exfoliators

- Anti-irritation ingredients such as chamomile, oat and licorice extracts,
and vitamin C derivative.

Pure White Balancing Complex

- Features White Tea Extract and other patented ingredients such as Bitter
Orange Peel Extract for a holistic approach to skin lightening and anti-
oxidation.

- Improves the clarity of the skin using Bearberry Extract, patented Oat

Extract, vitamin C derivative and Acerola Cherry, helping to leave the
skin looking brighter and more luminous.

J14SAW
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Ankie’s Summer Skincare Tips

Ankie loves sunbathing during the summer, but she always need to consider her
job as a model. That's why skin whitening is an important part of her skincare
regimen.

In order to avoid dark spots and dry skin, Ankie applies sunscreen on her face
whenever she needs to work outdoors, putting on a hat and sunglasses if
necessary. Later Ankie will apply after-sun products to protect and relieve her
suntanned skin.

Ankie has recently been using the ARTISTRY Pure White EX series and deems
it to be “very refreshing” for her skin. “The whole series help hydrate and
moisturise my skin and | find it especially suitable for use in the summer,” says
the model.

“| particularly like the Pure White Essence because it helps to reduce the
freckles on my face after just one week. At night | use the Pure White Créme
which improves skin hydration and whitening at the same time, leaving my face
feeling really soft.”

In the daytime Ankie applies Pure White Moisture Lotion SPF20/PA+++ to help
protect her skin against harmful UVA and UVB rays.
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eauty Expo — A Vlva Party
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The two-day Beauty Expo was a fun — and informative event for Amway
Distributors and Privileged Customers, with added excitement provided by
a guest appearance from Eddie Funkhouser, Creative Director of leading
cosmetics brand E. Funkhouser New York.

The Expo showcased the strengths of Artistry’s Pure White series and
highlighted the vibrant colours of the E. Funkhouser summer collection.
Participants were able to learn more about two top brands - Artistry
and E. Funkhouser New York — through various interactive games and
personal consultations.
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During Eddie’s visit to Hong Kong, Amway held a two-day “Train the Trainer” programme for Amway
distributors, enabling them to pick up advanced makeup skills from the makeup master himself.
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1 The special Queen Cookware Vitalok system prevents moisture from seeping
out. Covering and cooking gently for a while helps bring out the fragrance of the

salmon.

2 The Queen Fryer helps to maintain a constant temperature, even when cooking

on a low heat. Low-temperature cooking

3 The passion fruit sauce has a refreshing
or seafood.
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BB WREKD 0 TE S BECTE—
» BIREZKD
Wash and pat dry the salmon steak.
Marinate with salt for a while. Pat dry again.

BB IBA
Stir the fresh passion fruit juice well.
Set aside.

FRK BB - EIRA > TARE—
| REBR—F -
Heat the olive oil over a medium heat. Turn
the heat to low and pan-fry the salmon
steak until golden brown.

makes food less susceptible to sticking.
taste and can also be served with salad

Ingredients

Salmon Steak 1 piece
Salt 1 teaspoon
Dill 1 sprig
Sliced lemon 1

LAKONIA Extra Virgin Olive Oil 2 tablespoons
Butter 1 tablespoon

Passion Fruit Sauce
LAKONIA Extra Virgin Olive Oil 2 tablespoons

Fresh passion fruit juice 1 tablespoon

Lime juice 2 teaspoons
Honey 1 teaspoon
Salt and pepper to taste

ai\mrteEgRsr B8 &L

ERERR - BSR4
HTRI=RA -
Place the sliced lemon and dill on
top of the salmon steak. Cover
and cook for a while. Brush butter
on the salmon. Serve with the
passion fruit sauce.

2SR AT TFIRAIH
Queen Three Litre Fryer

TafERRE - 10248
AR 152048

Preparation time: 10 minutes
Cooking time: 15 minutes

LAKONIA%S#E /< B M
LAKONIA Extra Virgin Olive Oil

FWOHAW
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Air pollution is considered one of the most hazardous forms of pollution,
and sadly it's become an everyday menace in modern Hong Kong.
Most vehicles run on fossil fuels such as petrol, diesel or gas, which are
non-renewable and will be exhausted eventually. Fuel combustion also
leads to the emission of carbon oxide and nitrogen oxide, which is one
of the main causes of air pollution.

The pollution problem has become more serious in recent years,
particularly in many parts of fast-developing Asia. Hong Kong'’s air
pollution is mainly caused by motor vehicles and emissions from power
plants, and the two greatest challenges are local street-level pollution
and regional smog. Diesel vehicles, particularly trucks, buses and light
buses, are the main source of street-level pollution.

Pollution is now having a big impact on our planet. For example, the
ozone layer, which absorbs a portion of harmful radiation from the sun,
is thinning slowly due to air pollution. Human activities have altered
the chemical composition of the atmosphere through the build up of
greenhouse gases including carbon dioxide, methane and nitrous oxide,
which further accelerate the problem of global warming.

Our health is at risk too. The elderly and people suffering from heart
and lung disorders are most at risk of having their lives shortened by air
pollution.
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There are a number of practical and easy ways that
we can help to improve air quality both indoors and outdoors.

Choose public transport instead of using private vehicles.

If you do need a car, buy one that’s the right size for your needs.
A single person doesn’t need a big car with a large engine!
Choose clothes from non-bleaching materials — waste water
generated by the bleaching process affects our marine ecology.
Maintain ventilation systems in good working order and clean the
filters regularly.

Try to use water-based paints rather than their organic
solvent-based equivalents. This will help to reduce the emission of
volatile organic compounds.

Use fewer plastic bags. This will cut down on the particulates
emitted when plastic garbage is burnt.

Switch off domestic appliances and electric lights when they are
not in use.

Provide adequate ventilation in the office and make sure air vents
or ducts are clear.

Relocate ozone-producing photocopiers away from working areas.
Think carefully about how many copies you need in order to reduce
waste.

Use paperclips and pins instead of glue, which contains benzene
and ethyl acetate.

Correction fluid contains the ozone depleting ingredient
trichloroethane, so use it sparingly.
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Learn more about the air pollution index (API)

The Environmental Protection Department releases hourly information
to inform the public about air pollution levels. The API (air pollution
index) transforms air quality data taken at monitoring stations into a
single number ranging from 0 to 500, with a higher value indicating
higher levels of pollution.

The API is particularly useful for the elderly and those with heart or
respiratory illnesses who need to take precautions when air pollution
levels are high. Very high (over 100) and severe (over 200) pollution
levels can mildly or significantly aggravate the symptoms of those
most at risk.
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Amway Wins Two Reader’s Digest

Trusted Brands Asia Gold Awards
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B', Amway and Amway Nutrilite® took regional
ah Gold Awards in this year’s Reader’s Digest

k “Trusted Brands” survey, conducted across

different Asian countries and territories.
Amway was honoured in the “Water Purifier”

# r and “Vitamin/Health Supplement” categories,

h|gh||ght|ng the companys reputation for

Media Research to interview consumers in | An

Aaasdded fr: Aoy

jor markets across Asia — China, Catepiay; Wate Pusifes
ngapore, Malaysia, India, :

Taiwan, haf d the Philippines — for
e survey. Resp Q‘ts voted for their single most trusted
IS in 1 4 3 product categories, rating the brand on six factors:

credible image, quality, value, understanding
novation.
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Liu Xiang is a bona fide star of the athletics world. He
became the first Asian to win an Olympic gold medal when
he won the men’s 110-metre hurdles in the Athens 2004
Games. Two years later he broke the men’s 110-metre
hurdles world record in Lausanne, Switzerland with a time
of 12.88 seconds.

In February 2007, he broke the men’s 60m hurdles Asian

record twice at the IAAF Indoor Grand Prix in Germany juee 8T ~

and he still retains his 110m hurdles world record. = : e d j
E " :.- e

The latest Nutrilite Global Spokesperson says he is 1A

convinced by the benefits of Nutrilite and will “definitely
deliver the Nutrilite philosophy to every corner of
the world.”

BEM2I3 About Liu Xiang
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At the age of 19, Liu Xiang set the World Junior and Asian
records for the 110m hurdles. Just a year later he took gold
in the event at the 2004 Athens Olympics. On July 11, 2006
Liu Xiang raced to victory in the 110m hurdles in Lausanne,
Switzerland, setting a new world record of 12.88 seconds.
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Nutrilite is a good brand for
the public because of
its focus on natural,
healthy and nutritional

products.
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