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Helping each other
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What do you like most about this business? Is it the products? The freedom that comes with being your own

boss? The friends you’ve met along the way?

Everyone has different reasons for getting involved with Amway. Because with all the similarities that bring us
together, our differences help define us as individuals and set us apart, making us a truly distinctive company.
That’s why, when it comes to training, we want to be sure that we are meeting you where you are in this business
and giving you what you need.

We know that a new person’s needs are different from those of someone who has been involved with Amway for
some time. We know that each person’s goals for their Amway business may be unique.

Right now, each market approaches training in its own way. In Amway India there are around 300 training
seminars each year. Amway China has 70 full-time trainers on staff. Amway markets approach training in the
ways they find most appropriate for their local needs. And that makes sense. There is opportunity for some
aspects of training — especially product training — to be consistent across the board.

We want people to be successful no matter where they are on their journey with our business. And having some
consistency and flexibility helps us provide training and support for your business needs.

After all, helping each other be successful through building balanced businesses is what our company is all about.
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Li Yat-hong and Ling-por
became Diamond Direct
Distributors in 2006, which
encouraged them to reach
a higher goal. Two years
later, they reached Executive
Diamond Direct Distributors,
running their own business
successfully. Both agree
that it was their good fortune
to encounter the Amway
opportunity, and they have
become perfect examples of
how to obtain the balance of life
through the business.
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“Traditionally, the Chinese put family above all else, so sometimes it's not easy to get the
balance between your family life and career,” Ling-por says. As a Chaozhou native and the
second of six siblings, Ling-por worked in her parents café and also did housework since
childhood. “When | was a child, | used to enjoy the time | spent in the café, but | always knew
that running this business was not what | wanted to do — the risks were high and | would never
be able to get away from the business. At that time, my family only spent time in two places:
the café and home. | asked myself, ‘Is this really what | want to do for the rest of my life?”

After joining Amway, Ling-por knew she’d made the right choice. “In the past, | could enjoy the
wonderful scenery in foreign countries through magazines, but now | can travel around the
world, like Alaska, New York and Melbourne. Amway business offers a lifestyle of autonomy
and flexibility where | am free to make my own travel plans. In February, | went to Thailand
with my family and we visited Okinawa in August. This would be impossible before joining
Amway.”

The Amway business improved the lifestyles of Yat-hong and Ling-por in various ways,
including a closer connection with their children, relatives and friends. “In Amway, we have
learned the importance of mutual respect and caring, which brought us closer together,” says
Ling-por. “Our kids are inspired by our achievements — they have become more determined
to achieve the goal and understand the art of caring. They take good care of us, such as
preparing chrysanthemum tea whenever we go on trips.”

Many relatives of Yat-hong and Ling-por joined Amway, even becoming their downlines after
seeing the achievement of the couple. “We attend the group sessions together and we're also
working out our plan to join the Overseas Leadership Seminar together. Our business and
relationships have developed much quicker through Amway,” says Yat-hong.
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The discipline within Chaozhou families is tough, but Ling-por understands
the benefits. “The level of discipline relates to the depth of love and caring.
| believe that appropriate discipline is good for children,” she says. “Just
like in the Amway business, where uplines consolidate their experience and
share it with downlines- that’s a great point to start.”

“Everyone makes mistakes, if we blame people harshly we’ll get the
opposite effect,” Yat-hong says. “We treat our downlines as our children,
offering them encouragement, support and understanding. Only if we show
real empathy will they open their hearts and enable proper communication



to take place. If the team makes any mistakes, as a leader, we must take
the responsibility.”

In 2006, Yat-hong and Ling-por became Diamond Direct Distributors.
They reached their next goal in two years because of Ling-por’s mother.
“We traveled to Alaska with my mother for the 2004 Overseas Leadership
Seminar and we were so glad to share our achievements with her,”
Ling-por explains. “At that moment we decided to achieve a higher goal,
so we planned to become Executive Diamond Direct Distributors within
two years. During that time we focused on giving our full support to our
downlines, never thinking about how long it would take but instead just
concentrating until we reached our goal. The fact that we have gone even
further that we intended not only proves our own ability but also highlights
the importance of the team.”

Yat-hong echoes his wife’s sentiments about leadership and teamwork.
“As a leader, we have to guide our team and put the interests of the whole
team in the first priority,” he says. “Leaders cannot be a success without
the support of their team. Our relationship is very close and mutually
beneficial.”

Ask the couple about the secret of their success and both mention
one word: honesty. “Only if we treat other with real honesty we can be
successful,” says Ling-por. “We are willing to offer yet never ask for any
return. If we just share the good stuffs of Amway, how can they reject us?
Conversely, Distributors who only care about money will plant a negative
impression in customers’ minds.”

In childhood, Ling-por was taught about the importance of keeping a
promise. “Once we make a promise, we will stick to it wholeheartedly,” she
says. “My friends have become my business partners through Amway, and
although we can’t meet every day, we are always there to help each other.
We care about ourselves and others as we work towards a brigher future —
no other industry could provide the same kind of fulfillment!”

Yat-hong explains that in the traditional business environment, people
who operate the same kind of businesses are regarded as enemies. “But
Amway provides the opportunity for a win-win situation — the healthy rivalry
between Distributors helps us towards greater success and improves our
relationships at the same time. Every time | attend an Overseas Leadership
Seminar and meet other Distributors, it feels like I'm meeting with the old
friends!” he smiles.

When Yat-hong had his engineeing business, he was happy to help his
employees develop their Amway business by allowing them to leave the
office early if they had an Amway meeting. “My ex-employees have actually
become our downlines. My wife and | plan together, and she is responsible
for the execution. I'm her most loyal supporter!”

Yat-hong says that, compared to his family business, he gains so
much more through Amway. “Not just money, but also friendship, time,
knowledge, fulfilment and happiness,” he says. Ling-por adds, “As an
Executive Diamond Direct Distributor, the fulfillment not only comes from
the earning power of our business, but also from the improvement of our
team and ourselves. The power of the Amway business is how it uses the
various talents of different team members to such good effect. I'm glad
our team members are able to express themselves fully through Amway,
introducing more talented people to the fold as they develop. We are proud
of it!”

Ling-por says they fully embrace newcomers, giving people the
encouragement they need to dare to take the first step. “My advice is to
have confidence in yourself, opening your heart and listening to others
as you progress. Do your research, make your own decisions and then
execute your plan. If you face any problems along the way, your uplines
or the company will be there to offer you unconditional support. The key to
success is in the heart.”
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Congratulations to New Executive Diamonds
Li Yat-hong and Ling-por
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Grasping the Amway opportunity can change your life by giving you the opportunity to run E%J:T?)O

your own business. Li Yat-hong and Ling-por used to be self-employed, but both have seen .

their lives transformed since joining Amway. After they became Diamond Direct Distributors, iﬂ_’,g ljj E

it took just two years for them to climb to Executive Diamond Direct Distributor status. They /J\’:“ ¥ -

are now successful leaders, enjoying the full range of Amway benefits such as fruitful returns, x}'}\uﬂﬁsﬁiﬂﬁ64’5ﬁ

time autonomy and a secure future. ﬂﬁE?*&EﬁZjﬁ/@E

Share in the success of Li Yat-hong and Ling-por at the upcoming rally!
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Lo Sze-wan Francisca (Investment consultant)

| used to do a part-time job alongside my full-time job with the aim of
increasing my monthly income, but | came to realise that working for others
made me lose my autonomy in life. My parents were already part of the
Amway family so, with their support, | decided to begin my own Amway
business. Straightaway | was touched by the way everyone works together
to achieve higher goals. | am a leader now and | realise the importance of
team spirit, understanding that success can help make our lives complete. My
advice for newcomers is not to be afraid of any difficulties that may lie ahead
because you'll receive full support from your new friends in Amway.
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Tse Yan Enosh (University student)

After graduation most of my fellow classmates joined big corporations in Hong
Kong, while | chose to develop the Amway business on a full-time basis. Five
years on and | enjoy a steadier income than my alumni and time autonomy.
Some of my friends have seen their career path affected by the economic
downturn, while my Amway business just keeps on growing! To me, being an
Emerald Direct Distributor is not just about prestige — it's about my team, and
how we work together towards the same goals. As a successful leader, we
need to run our business like an engine — and | see myself as the lubricant
that keeps the engine running smoothly. It's important that | have the vision to
lead the team in reaching for even higher goals.

i EMEHE I AMARFIRAIIE - Occupations at the time of joining Amway.
12.2008 11



ACHIEVE

12

5 2 H 2 B 8™ Emerald Direct Distributors

EERAtH A E (msm/ABATHE)
BMRASRPELIRBNESYE — SSERFRAAT  FEFTECE
B BAREI SBLARSRASERESRMANREE - AETREAN
A BEEERBARESG - BADEGIEE - RIS RURAMIBAIAI
HLRBLRAT ML BANSTE S5 ENHHEND ZTTRFERE
R BINITER - EEHSIBLUMEIRNSADBAR : TTERL A
B SR EFEEA , o

Lok Chung Kwan & Yee-kwan (Marketing/PR secretary)

We have both worked for a number of different companies, and also ran
our own business for a while. But it was only after joining Amway that
we discovered how this business offers the kind of security we’d never
experienced before — a safety net that is there during any difficulties you may
encounter. Only when you understand the real value of the Amway business
can you make the right choice. We are so thankful to co-founders Rich
DeVos and Jay Van Andel for building such a wonderful business in which
every Distributor can share the benefits of the Amway products and business
plan. To paraphrase Chairman Mao: “Make your decision, never be scared
of sacrifice, and overcome tens of thousands of difficulties as you strive for
success”.

Bl EH X HE$H™M Founders Direct Distributors
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Kong Wai-hung & Neung Tai (Quality control manager/salesperson)

The Amway business is low in risk and high in potential, and it also helps us to make new
friends from different backgrounds. | really admire the way the business helps to boost
our income, and we get the kind of encouragement and support we simply wouldn’t find
in a traditional business. The Overseas Leadership Seminars and the training courses
offer many opportunities for Distributors to interact and learn from each other. Every time |
receive recognition from the company it gives me an even stronger motivation to achieve
my goals.

i DB AMAZFEAI T o Occupations at the time of joining Amway.
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Yang Ya-hui & Lai-chun (Garment industry/garment industry)

You need just a small amount of money to start the Amway business — a low-risk venture
where you’re able to boost your interpersonal communication skills. The higher your
achievements, the more security you’ll find, which helps you develop an optimistic
mindset. | advise newcomers to the business to learn more from their uplines, and don’t
be afraid to ask them questions. As a team leader | do my utmost to help my downlines
discover their talents and reach for their dreams. By collaborating in the company’s
training sessions we’re striving together for success!
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Choi Ngok-chung & Suk-yee (Computer retailer/housewife)

| admire the Amway business because it’s all about sharing — we share the same goals
and dreams and work towards them together. | can gain recognition from the company
while developing my Amway network and also receive an additional income — it's a
win-win situation. However, my real fulfilment comes from being able to share nutrition
knowledge with my friends, leading them to better health. Persistence and faith are the
keys to making the Amway business a success!
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Tse Lai-jin (Currency exchanger)

The fluctuating economy makes me understand how steady the Amway business is —
with its low risk and potentially high profits it's certainly worth a try. When | first started the
business | worried that | didn’t have enough knowledge, but with the guidance of uplines,
and by attending more meetings, | quickly gained in confidence. | also understand that no
matter how many difficulties I'm facing, | cannot give up easily. In the future my intention
is to try more products and share more experiences with my downlines.
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Cheong Chi-wa (University student)

The Amway business is a good all-round business that enables me to enjoy a higher
income, more leisure time, personal growth and long-term security. | am also able to meet
more friends and manifest my goals through Amway — something | certainly wouldn’t be
able to do in the same way in a traditional business. As a leader, | must have empathy
with my downlines and also help them to develop their skills. | believe we need to have
real faith and conviction if we are to succeed in this business.
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Ng Yui-kong (Accounting)

How is it that everyone can be a success in Amway? It's because the Amway business
focuses on people, considering everything from the perspective of the customer and
treating people with honesty and respect. That's why | now have more and more friends,
and why my income has increased as I've developed my Amway business. As a leader
| believe | need to be a role model and have a high moral stance — it's the best way to
educate the team. | regard myself as the first customer - only if | feel satisfied myself can
| properly deal with any situation.
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Chow Nga-wun (Piano teacher)

| admire the time autonomy Amway has given me — | can plan my own schedule and also
enjoy free travel opportunities as a reward for reaching a certain level. | certainly couldn’t
find that in any other industry! | also had the chance to learn from an international makeup
artist — opportunities like this can benefit my whole life. In Amway | have been given
the chance to boost my knowledge and increase my income beyond my expectations.
It seems that everything is possible if we dare to dream!
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Chim Fuk-wan & Yuk-wan (Clerk/beauty salon owner)

It takes a lot more money to invest in a traditional business, and I'd need to take care of
everything myself. The Amway business is very different because it's low in risk. With the
support of my uplines, my team and the company, it's certainly a business worth developing.
Amway can change us in many ways. For example, I'd never cooked since childhood, but
now | can demonstrate many dishes during meetings. I've also had the opportunity to travel
around China — I'm very proud of what I've achieved in Amway.

i DB AMAZFEAI T o Occupations at the time of joining Amway.
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Ko Fu-tsang & Mui-lai (Self-employed/housewife)

At the beginning, if someone rejected my invitation | would ask my uplines for advice. As |
gained in experience | became more confident about my own abilities. | found myself able
to clearly explain the advantages of Amway products and the business, helping customers
to improve their health and bringing something new to their lives. Our interpersonal skills
have also improved through Amway and we now plan to share our own experiences with
our downlines, helping them overcome difficulties and reach for higher goals.
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Cheung Lai-kwan (Accounting)

From newcomers to more experienced Distributors, | try to extend my optimistic outlook
to each of my team members. | feel genuinely proud about being able to help them strive
for success in their business. This is an intellectually stimulating business that needs time
and dedication in areas such as operational strategy, financial control and leadership
training. | learned a lot through the process of building my business and was able to grow
personally while working hard for the future.
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Ho Chi-leung (Finance)

You must be prepared for a loss when operating a traditional business; one day you might
earn lots of money while the next day you could lose everything. But the Amway business
is different — it's low in risk and profitable. In Amway, uplines and leaders will tell you what
your next step should be and share their experience with you along the way. I've certainly
benefited a lot from their teaching. The most important thing is that Amway is a triple-win
business — for Distributors, partners and customers alike. To me, it's very meaningful to
be able to help others while doing business.
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Ng Wenh-sen Rosaline (Retiree)

Although | have now retired, Amway has given me a remarkable opportunity to run my
own business. One minute my achievements are being recognized in Amagram and
the next | am invited to go on a totally free trip with Amway. This is certainly a great
encouragement for other senior citizens! As | build my business my aim is to share
Amway products and the business opportunity with more friends, helping them to improve
their lives. | will join my team in doing our utmost to strive for higher goals.

ANIIHOV
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Fung Wing-keung & Suet-ling (Clerk/stationery shop owner)

The Amway business is a business where you clone success. With the comments and
experiences of their uplines, Distributors can reach their goal by copying their formula
for success. As a leader | am greatly concerned about my downlines’ attitude towards
the Amway business, which is why | have to educate them about the right way forward.
Honesty and trust are the keys to success — we have to be honest when dealing with
customers and at the same time trust the company, our uplines and ourselves.

!
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Leung Kam-pui & Po-chu (Company manager/housewife)

After joining Amway we put our focus on developing our interpersonal network, which
tallies with our aim in life. We are glad that customers gradually become our partners,
understanding that most difficulties are only in the mind. Only if we dare to face up to the
situation can problems be resolved, though of course we always appreciate the great
support by our team and leaders. Our future focus will be on guiding the team, allowing
every member to express their own strengths to enable us to reach our goals.
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Leung Siu-cheong & Yuk-lin (Mechanic operator/housewife)

We never thought much about having our own business before, but the Amway business
requires such a small amount of money that it seemed too good an opportunity to miss.
At the beginning my husband wasn’t too keen on being involved but | insisted that he
learned more about the mechanism of the Amway business. Now he understands how it
works and supports what | do. My motto is “persistence and patience”, and also to believe
in myself. As a team leader I'm glad | can be friends with my downlines and that we can
strive for success together.
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Wong Wing-cheong (University student)

I’'m glad that | can share the Amway business with my relatives and friends, and finally
many of them chose to join. Only if we have dreams can we have goals, and only with
goals can we start to plan. At the core of the Amway business is the opportunity to make
our dream comes true. There’s a saying that “dreams are free, but life without dreams is a
waste”, and | see Amway as a workshop of dreams. Everyone has the chance to get the
things they want through this business, including a steady income and lifelong security.

i DB AMAZFEAI T o Occupations at the time of joining Amway.
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Li Xiao-lan (Putonghua teacher)

Compared to other investments and businesses, the risk in Amway is relatively low — what
you rely on are your own efforts and your personal network. When | first started in Amway
my relatives and friends found it hard to understand the business, but then they saw the
results | was getting — and also the changes Amway brought about in me — and wanted to
know more about the business themselves. My goal now is to work closer with my team
and help my downlines to improve. | believe that persistence and conviction will bring me
rewards.
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Chiu Tak-wing (Printing technician)

Compared to a traditional business or regular job, the Amway plan offers a great deal of
protection and ample room for development. Since | started the Amway business | have
become a more positive and more optimistic person, which makes me more confident
about my future. Being able to improve my life and help my friends to improve their
living standard at the same time is a wonderful thing! The Distributors and their teams
are deeply connected, and the role of every member is equally important as you work to
reach your goals.
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Jitrawannachai Phichai (Merchant)

| was a merchant but | chose to join the Amway business because | found that the risk
is low and the market potential is very high. Of course, | faced a number of difficulties as
| built my business, but | quickly came to understand the difference between a Distributor
and a salesman — Amway Distributors’ main concern is the client, not the income. With
the support of my team, and wise guidance from my uplines and the company, success
has been easy. | believe | made a very smart decision when | joined Amway.
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Chan Fuk-sang & Sui-bing (Private tutor/programme assistant)

| describe the Amway business as “small products, big business”. Just like growing a
tree, we have to put a lot of effort into watering and feeding the seed at the beginning.
Then, when the seed becomes a tree we can finally enjoy the fruit! As a team leader, we
have to be inclusive, and also be guides and mentors, so we can be good role models for
our downlines. I'm glad that my first downline is actually one of my family members — it
confirms that | made the right decision.
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Lau Man-fung (Housewife)

Amway is like a big family where every Distributor can enjoy encouragement, support,
trust and concern from their friends. With this great support behind me | have faith that
| can overcome any difficulties | will face on the path to success. In Amway | have been
able to enhance myself through continuous learning, and it's been interesting to see how
others have reacted to the changes in me. With the great support of my colleagues in
Amway Hong Kong | am now fully committed to developing this business.
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Liu Wing (Editor)

My motto for developing my Amway business is “Starting from a concern about my
friends”. Other businesses are primarily concerned with profit, but the Amway business
puts caring as the most important priority. The best thing about Amway for me is that
| never feel any pressure. With help from the team and the company, operating the
Amway business is a breeze, which means | have more time to spend on searching for
and training talented new downlines. My goal is to achieve even more success, and I'm
already targeting the Overseas Leadership Seminar in 2009!
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Kan Kam-yung & Zhuan-huan (Merchant/merchant)

When we first started developing the Amway business we often faced rejection from our
friends, so we would turn to our uplines for help. Soon afterwards our friends started to
be more accepting — they saw that what we were offering them was an opportunity to
become healthier, together with a wonderful business plan. They could really feel how
much we cared about them. As a Direct Distributor it's important to gain professional
knowledge and enhance ourselves, working together with our team to strive for
ever-higher goals.
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Loo Chi-wing, Wendy (Personal assistant)

The Amway business is about much more than direct selling — this is an impressive plan
that gives us a great opportunity to build up our own business. The most unique thing
about Amway is the way | can enjoy real autonomy in managing my time and finances,
while the healthy rivalry between Distributors helps to improve both our business and
interpersonal skills. Looking ahead, | intend to spend more time following up on the status
of downlines, listening to their opinions and helping to solve their problems wherever | can.

i BB AMAZFIEA T o Occupations at the time of joining Amway.
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Suen Wai-kin (Head of Logistic)

My father ran a traditional business, so | know a lot about that business model. The
Amway model is very different and | was very impressed to discover how it is low in risk
and unaffected by economic swings. My income was reduced when | was hunting for a
job, and | was thankful for the protection provided by the Amway business. | like the way
Amway ensures everyone’s effort is appreciated, with the guarantee of a reasonable
return and long-term protection. My team and | believe that we should treat downlines as
friends and open our hearts to clients to help us achieve success.
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Chan Kwok-ming & Suk-ching (Retiree/retiree)

As we developed our Amway business, our impression of the Distributors was that they
are more professional than in the past. The reason for that, | believe, is that everyone
now has a much deeper knowledge of the products and the industry as a whole. From
understanding the products to setting our goals, we have taken it step by step, and now
we feel we are close to success. If you decide to wholeheartedly devote yourself to this
business it will stay with you for life, offering support and protection along the way.
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Cheung Kin-yip & Tung ha (Merchant/housewife)

We really admire the fairness in the Amway business. People have to start at the same
point, no matter what their education and background is, and they will share a platform
together. Only if you are fully devoted to developing can you boost your income and
find great satisfaction through helping others. Put your love into the business and your
personal network will develop in leaps and bounds. One of my downlines, a housewife,
recently became a Silver Producer, reinforcing my belief that “the key to success is
learning”.
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Pang Chun-fai & Sin-yee (Merchant/merchant)

The greatest rewards from joining Amway are being able to improve our health and gain
happiness through a higher income. Our interpersonal network has also grown a lot.
There have been problems along the way but, thanks to the encouragement and support
of my uplines and the company, these have all been solved pretty quickly. Sometime
friends are reluctant when we introduce Amway products to them, but we are never afraid.
We believe that those who are hardworking, persistent and brave are the ones who will
eventually find success in Amway.
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Cheng Choi-heung (Housewife)

As I've grown older | have come to realise that good health is more important than simply
chasing financial rewards, and that's why | chose to join Amway. With the help of my
uplines | have made many more new friends, and the business has given me a more
enthusiastic approach towards life. My daughter loves the Amway products so much that
she quickly became one of my most loyal customers!
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Lam So-ching Sophia (Accounting)

Since joining Amway | have found that | am enhancing my knowledge every day, and my
self-esteem has also grown. Now | enjoy very flexible working hours and find it easier to
achieve success. A number of my friends have decided to join Amway after observing the
changes this business has brought about in me.
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[.ee Lan-sum (Accounting)

Office work is often highly inflexible, but Amway is different — here | can enjoy autonomy,
freedom and security, all of which have helped me to become more positive and
optimistic. Another benefit is that | am able to meet many new friends from different
backgrounds through Amway. This is very exciting and challenging time for me!

BEXE#HEG MEAXE)

Direct Distributor (Photo not available)

BRME LN BRI ABRRES LR - TLXEE.:&%Q%@F‘?B A > —RDZECHE
18 o ROBREBHEEBSTMANEEANTERERRE @ SR ERR —EEE - SRHEKS
o WEEEMNRETRETHER - LARAEBEBIIREK J:%??f%ﬁ?%%k%ﬁﬁﬁb ' Rl M ARTE 24
LRI BT RICESEBIIHIEE -

Ng Connie (Nurse)

| admire the way the Amway business can help us develop a personal network. | have been able to meet
so many new friends who are all from different backgrounds, yet all share the same dream. As a team
leader, | need to have a strong connection with my downlines. If a team is to be a success, uplines need to
help downlines, and at the same time downlines must trust the guidance of their uplines so they don’t miss
any of the opportunities presented.

i EMEHE A MARFIRAIIE - Occupations at the time of joining Amway.
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10K{EA Top 10 Personal

FE Retailing

Lau Shing Fat & Shin Lin
Lee Lan Sum
Lam Chun Fung
Tsang Suk Ching
Li Chi Sing Justin & Li Yuan
Tse Kam Wah
Chan Kwok Ming & Suk Ching
Liang Lu Ping
Poon Chung Chee & Lin Nie
Yu Seng Kwong & Wai Ying

#E Sponsoring

Kong Wai Hung Wainam &
Wong Neung Tai

Wong Kwok Sun & Yuk Kiu
Wu Lai Kwan
Ho Po Ming & Sau Wan
Lau Cheuk Fun & Hung Lee
Chan Fuk Sang & Lee Sui Bing
Kuo Yiu Chin
Kwok Sek Ming & Kei Yee
Yu Seng Kwong & Wai Ying
Lai Ka Wai & Leung Miu Ling
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0XE %)\ Top 10 Group

F £ Retailing

Leung Kwok Pui & Yu Wa
Ng Che Keung & Hor Chi
Chu John & Betty
Fu Clement & Anita
Ng Bill & Mabel
Ho Ping Chuen & Shuk Fung
Cheung lai Yip Angel
Choy Chik Shing & Suk Haan
Lee Yau Ming & Siu Ying
Chu Lucia

#EE Sponsoring

Leung Kwok Pui & Yu Wa
Hoi Ngai Loon & Ngai Ching
Ho Chi Leung
Yang Ya Hui & Lai Chun
Lam Kwok Leung & Sim Lin
Fu Clement & Anita

Kong Wai Hung Wainam &
Wong Neung Tai

Chuang Chien Hsin & Yuen Hing
Lo Ki Fai & Po Hing
Li Kwai Yuk & Yee Ling
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Nutrilite — the official nutrition supplement of
AC Milan and the Milanello Training Center
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* Nutrilite, the world’s leading
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brand of vitamins, minerals
and dietary supplements,
has forged a sponsorship
agreement with AC Milan.
AC Milan is known as the
most successful club in
the world, which boasts
3 Intercontinental Cups,
7 European Champions
Clubs’ Cups, 5 European
Super Cups, 2 UEFA Cups
Winners’ Cups and the FIFA
Club World Cup in 2007. In the future, the logo
of Nutrilite will be broadcast worldwide through
sport programmes and internet, including LED
spots in stadium, Milan Channel, the 24/7
Satellite TV Channel of AC Milan and the AC
Milan official website which support seven
languages.

Nutrilite will collaborate with Milanello Training
Center to tailor-make the Nutrilite diagnosis
for every team player in order to help the team
achieve optimal health.

Nutrilite will collaborate with Foundazione Milan,
the non-profit organization hosted by AC Milan
to help more people.

Nutrilite will intergrate into the programme of
AC Milan Junior, the soccer school for kids and
youngsters with an aim to promote soccer to the
society and to seek talented people.

INSTITUTIOMNAL
SPONSOR
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Nutrilite and Ronaldlnho “‘Every Kick Counts”
Generate 10 Million Virtual “Kicks” For Kids

- o H128#E » REZlwww.EveryKickCounts.comif@ifi * AR i o] LUIIE—E% B IkED
: SEOFHRM LT RMUEEPRR D Z - MBER AR @ MERANEEE 'R
B OFEFEHE BERREEZHAEEENREESHWE - G A2HEPLE
ERKEE)  HR RS RERE - SIEHHRMERKEABRENEE - BIZ
EEIK TEIK, REEITER - MATREE150,000%7T °

Starting from December, you are encouraged to pass a virtual soccer ball at

www.EveryKickCounts.com to friend via email or popular social networking

sites such as Facebook. By simply forwarding the virtual message to friends,
fans automatically trigger a donation to child focused NGOs around the world through the Amway One By
One Campaign for Children. The more kicks generated, the more Nutrilite will donate to the Amway One By
One Campaign for Children. The campaign is led by Nutrilite’s spokesperson Ronaldinho, aims to generate

10 million “kicks” and US$ 150,000 worldwide.
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MeERELEEES

2008 Nutrilite Advertising Campaign
RE - HRER TRARE - AANGH, RIERESE Y BIASZED -
Emi52008 TVBRREUBRESERE  FE S ADHMER KRB IERRTHRKNIFRE
RERBEEHMERERIEE 22 AECEREZBRES
DIR AT FFTEEY) » RN EEFEEMHSRS
Nutrilite believes the practice of organic farming is the source of natural and health. It has four

large organic farming operations where plants are grown, harvested and manufactured for use
in Nutrilite’s range of quallty food supplements.

2 F i 4 -ﬂdbiénﬂr i &

RERNEREMERSRI10AEI12A -
ZBNRERENRRSHBEZSMN -

BiR — BIFERIBE /T HEEN TVB Jade Daily Info-service

10B14HZE12819H October 14 to December 19 (7:45a.m.)
10B13HZE12H19H October 13 to December 19 (9:00p.m.)

NUTRILITE

BEST OF NATURE. BEST OF SCIENCE.
26 12.2008



&

=~

ok B T A
RIESE
_ _ "

- BEEMEFRE  HELHNE

Highly nutritious with low calories, it is effective in achieving weight control

- Rt SEMS EREREKLEY - E8I9E

Contains many kinds of vitamins, protein and carbohydrates, provides a balanced meal
o ZHIOMNER - SERREXOREZLE Brand new Asian flavour with whole corn

« AEEST - [R$EEJF{E Can be served hot or cold

* HMERAET BT AR B E4(E X 1.032 © Price in PTC equals to HK$1 X 1.032. * E£54EBV = H#5E5{EEDP 12.2008 27
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SIS LD to 15 years younger:
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reie L/X
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DP$ 2,250 :
* FISERMNETE T RBEE X 1.032 Prce i BES1X 1.032. x £5%BY = BHHAEBDP



NEELEaRER  EENBELRSELTNEN  ASHBRETHENERTELES - B2  SHE
ARSI EEER

SMEARER
ABBARYHREEE (free radicals) BB ZUMNEALIER - BIEAMAERE - ERELL
Free radical can elicit strong oxidative effect, impair cellular structures, thus
causing the skin to age as a result.
ZEREAGHAFBEE N EIERIBEMMIZAMDNA - FEEEL
Free radicals and UV radiation coming from the air and sunlight can disrupt and
harm DNA in the cell nucleus. This is a causative factor in aging.

ALERNES

AR RIR S (mitochondria) N & AL FREE - BEELEMBEARE » KREEHIRIRL
NEERREREEHESE -

Mitochondria are also producing free radicals. Degeneration will occur sooner or later
due to natural biological aging process.

B E# IR ARIKIER B8 (mitochondria) @ 58800 " R EH , » RIE=BEBLIRE (Adenosine
Triphosphate, ATP)— Sl EB4AIREREFNERASE - B AENIINOEBE L SEYESE

hIER ISR Z RIS MERA S - KERRHBEECNEZAER
hEREEA ERRER 0 TSBREEE  BEMRRAEBERED -

Mitochondria are tiny organelles inside every cell that generate and provide the energy
needed by our skin. The primary hob of the mitochondria is to create Adenosine
Triphosphate (ATP) which provides the energy needed for each skin cell.

As we age, mitochondria get old and their capacity to deliver cellular energy will decline too.

ARTISTRY

Creme L/X

ATP production declines and the cell will not have enough energy to perform properly. Skin
will begin to show the visible sign of aging.

When mitochondria create energy, it produces free radicals that damage the cell.

HHL—REER - R HWIMIEER - fIRE(l - RELDE  HEY A
PIBMBLLENERE
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Wz EZARLENRG LESBRE30E - ARELNRAEERS @ ANRRENREAZSMTERNES -
It is extremely rare and 30 times more precious than gold. It precious energy synthesis and the transfer into the
cell, defending mitochondria from oxidative stress.

ABRNNRATENYE - RENRBENRGVL - BREEE - CNEBESEE -

It can protect the cells from oxidation and free radicals, keeping the skin revitalized.

—ERAENZRY - BARDREMRNEIINE - ERBERIZIRIREHIDNA -

It can repair damaged mitochondria DNA effectively.

EHEDNAMERIMESE » SRR R MIEKIR BEONARIE S © 1RTHHIERIREE -

Contains an enzyme that is also found in DNA, Roxisomes ™ can amend mitochondria DNA and energize the skin.

STEP 1

DBEE BB ERE « BRIRE
R - (RIF EE@M LSRR -
Creme L/X uses cardiolipin to repair the injured and aged

mitochondria membrane, restoring its healthy function to render
abundant cellular energy.

CERHEEFELREE

STEP 2

MR A RN SRR B IR A R AR sE B R T AT
BRREER  MEFEERE -

L-Carnosine and spinach extract are used to increase the production
of ATP in order to reverse the aging skin cells back to a young and
active mode.

/

—
STEP 3 STEP 4
DI RTTRBET RS ERIREBIIDNA - S MEF BRIER MisER—RESELSENLFEMR  FTllCreme L/XERIF A
HE o ZEhRABR BCRER AL BB S R R E IR BBIR - BB S/ H 2R
Creme L/X found Roxisomes™ can repair and rectify accumulated BE .

mitochondria DNA damage. To protect cells against oxidation that occurs naturally during each

replication, Creme L/X utilized L-Carnosine and spinach extract to
reduce oxidative impairment.

12.2008
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BRIRIEFDAIE L - Creme L/ XERBUBERE @ AR RNRAEHRARNLZMR 122 AEACreme L/ XBIFKRY < #RBER - PIMALE

HEREE  BHRERZREBFSLUNE  ERERERDALEN WEETL  IEEEH  BELEEHE  TROLAMEENTE
R e

Women of different age groups were invited to take part in the panel test. After using Creme L/X for a 12-week period, the results
were remarkable. Participants experienced an improvement in skin clarity, moisture level and softness.

Other benefits included a significant reduction in the appearance of fine lines, deep wrinkles and pore size, along with an
improvement in skin firmness and skin tone evenness, exhibiting suprising younger looking effect.

E=EENE Improvment in skin clarity
FE 2 ERREIRE Improvment in moisture level

B EFER Improvement in softness

5 £ #R Experienced softer skin
B2 Experienced improved moisture level

B 478 Experienced smoother skin

e 1R 5% (Sandra Bulock) MER T EFREFENNLE » BB EEEREEZNER - BHE
LIRRERBATATEE REEREA » BEESREB LCreme L/X ©

Sandra Bullock, one of the most powerful and influential actresses in Hollywood, has always been the
most sought-after actress hotly pursued by many worldwide skincare brands, but she had never nodded to
putting her name behind any until she met Creme L/X.

HZCreme L/XTERIBENAVBBEERRHBA) L BRRLHTF » RiSSHERRANNBEE SRR
(IPDAYKREE - 12558 EMEMNREHSRIEANALTIRR - RATRABER RCreme L/ XIVRETT284E - A
FORMARR  RRFEETRERFE -

Creme L/X and Amway were honored with the HBA International Packaging Design Award (IPDA) in the
category of Prestige Skin Care. It recognizes packaging excellence and the year's most innovative design.
Many insiders comment that the Creme L/X reflects the future of luxury, the unexpected design and
streamlined shape are both unique and functional.
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EBESREMEERARENSEHEZ \
A AAERMERERHSEEREAR
B o RS Rt ERRNFR  LES
TRIBERRD o FLLTEEMBEEF - BET
SRR EEBARE - HARIERS

5 - ,
As people become increasingly health-conscious, I
more and more olive oil is being consumed both in
restaurants and at home. Olive oil is undoubtedly
beneficial to health, but you should always make
sure you read the information on the bottle to
ensure you’re choosing the tastiest, highest-
quality brand.

- HEBEAREREANZTR - HA ERIEH R BB

The best olives are found on the unpolluted farms of Greece
- T RE A AR AU IR D A RO B E R B SO R i A BB G BRIV R A
The WHO used olive oil from Greece when studying the relationship
e oil and L

-

- REEHEDHARR

The highest quality olive oil

- ENREREBRE

Only the best green olives are chosen

- PRIBIR 24/ N I ER PR LH Y S5 — S B

Olives are pressed within 24 hours of picking

- RELERAEE  REMAMNEALERE

Rich in nutrients, no heating or artificial processes used in
production

- REBBERAER  WENEEZ

Retains the natural aroma, flavour and colour of the olives

- ATEERA QR RME)  EREREMEE

Can be used directly or employed for low-temperature cooking

- HE—REEAHKS200 (—AFH)

Cheaper than other brands, which cost around HK$200 per litre

- BRERENE  BighnmERE

The lower the acidity, the better the quality of olive oil

-+ 0.1-0.8%REEKFER - I HBREXESLS - #iE

mIxEED
Acidity 0.1-0.8% olive oil uses fewer artificial processes in
production and is judged to have a superior taste

- BOMARE BB SARAVEIE H R RS B TR

Cold-pressed processes are used to produce a higher quality of olive
oil in Europe

- RERERE R MR

The best way to keep the natural goodness of the olives

- EERBEHERE

The best olives are grown in this region

© FTRRSH IR BT EHTE

he best olive r?qf.ro ee em,

R
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Pita Pizza with;Ham, ‘a;.,v -
Button Mushrooms and Pineapple
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Notes
4

methods.
sticking.

healthy diet.

M

HISE 2K
LAKONIASSHRARIE 135
EMENE 6imRt
KEZ+ @ 1#F
BE k) AfE
BAFINER 8H
TR R 2k

f’% Method

FEEHB T RSE -
Press the pita bread with a rolling pin to
make it flat.

BRRAH BARBREEMEAES
= IUHEA -
Heat the bread on a low heat until golden
brown, then remove from the fryer.

RUR 48 FIRBARBR ARG E » B
i - BRENE -
Place the parchment paper in the fryer,
place the bread on top and brush with the
olive oil and pasta sauce.

SBRTBERIREE - MHERERR -
IR - SRR LIRIEAR - BMEMEHEZIR R 5

DSR4 nmnsss - ERaRERRER -

The Queen Fryer can serve as a mini-

to cook without water to create roasting or baking cooking

Using the parchment paper to make food less susceptible to

Replace butter with olive oil can match the philosophy of

FWOHAW

oven, enabling you

Z81M Utensil

i

: i.h:dﬁ'{

Ingredients

Pita bread 2 pcs
Lakonia Extra Virgin Olive Oil 1 tablespoon
Tomato-based pasta sauce 6 tablespoons

SRRAF RN
Queen Three Litre Fryer

TARRERE - 10048

Grinded Mozzarella cheese 1 cup =ErEY 00548
Sliced Button mushrooms 4 pcs AR ’

. . Preparation time: 10 minutes
Italian ham 8 slices o )
Cubed pineapple 2 slices Cooking time: 20 minutes

WMEESES LT I8
SR - BT+ -
Scatter the mozzarella over
the bread, then distribute
the mushrooms, ham and
pineapple. Finish with more

mozzarella on top.

ZELERAR2AE - HIBAER/IO-150ERZ AL BNHZA

Cover and cook for two minutes on a medium heat. Then turn to low heat and
cook for a further 10 to 15 minutes until the cheese is melted — the dish is then ready
to serve.
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Available at Amway Merchandising Centres

: BREEERR - FA2EESEEMR -

For detalls please refer to the terms & conditions on the back of the voucher.

XE s IR®RETTBEXEFE

Winter Solstice, Christmas Eve and New Year’s Day Business Hours

RHBSHD Amway Merchandising Centres
HER Date $H$#E Causeway Bay | JLRE Kowloon P9 Tuen Mun J#F9 Macau

&£F 2008%F12H218 (H) . . . . . .
December 21, 2008 10:30am — 7:00pm 10:30am — 6:00pm  11:00am — 6:30pm

ER® 2008F12H24H (=) . . . . . .
December 24. 2008 10:30am — 7:00pm 10:30am — 6:00pm  11:00am — 6:30pm

;T8 2009F1A1H () 248 L F B EHR.HAE—X All merchandising centres will be closed
January 1, 2009
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BB REFRNEHE - ZE—RRRBENES - RIFALE | XERF(EE) B RRARARGKCERERLE - AGEEM (E17) AlEREBERERS
4 BN SRBBMSTER@BETHENTHL  WESGEENR) RRREELLE S TRENREEVERIEEATHL  1ER (BER) 28
REBEE A BRNEBABRIERANEEREIAUULRES N EXRERBERENELL -

RofHi—KEFEHERESHERONRE - SHMRAZITLREN - BRREIL - XE
ZF (F%) BARARAPDUEEENERRT BFENP/PMFR "LFBEK
RERKREE .,  BENEHRIEHERROERBNAHRILEIZFI4IBRERS
PERIPERED  RANESN  ARSHEEREMNERNLSTREME N

Nowadays, children face more and more challenges, which imposes much pressure on them. To cope
with this situation, Amway Hong Kong has collaborated with the Boys' and Girls' Clubs Association
of Hong Kong and officially launched the “Amway Smiley Children - Mental Health Enhancement
Project”, aiming to tackle stress and pressure of youngsters in Tai Po and Northern District, thus to
improve the well-being of the society.
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HAPPENINGS

W

AEEDE

EEZH(FE HARBRAFDBERREREE
I

T RRGERERRAS . NRGR—EMENAR  EREARKENER - BEN—ET 8K
BH—X - EFRRAR - ERENEZLORE  —EEHE ) ARBECERZENTLF  HEX
fERRREMBR - EEMMBRED BEIEALANRASE EHEBRATBNERRZEHIFEEEL +2
XFEEER  CEREIIAEZAL  BARRALURANGEREBCHI NI - REENZRAE
B TRAGHRERR S,  MBERRNWEL > CEZABEIFEEN—E -
FEBEZAMASENFERRE  AREKAA—EAEENCEERER L —BOENEELE - FLES
ZHMEEENERDSEFE  ETARRE "ZANBARERRTE, -  RESEBECERE2HE  RER
NELLE D - FEHRKT) » THREAREELHIA - |

SIRiENFEEEINERIBEEAFHL

I

THAEMIAERATES  BRNAFEHEMBENRERTHRTE - FERRSE CHE
B ESTMRBUESERAMNEBU - 0 T RABKRENKN S, 0 AREAFOER
BORDHAB - BB RSEARIEZE  SEAMNAET - B REALRE -

MCEE (MEREFT) ZERBIELE

I

"RRA TRABAREARNE, REFEEEENED  BHERLE  EBU TAFH KA
s WVRREE  BINRRERANETWESREZ TRE  RMETNABESLTE - BERALE
WHSEEBHERT  LRESNEWBSA(E  SIHENBHY -

THE (BER) BE2XEE

TEEBRMNANEESENHRAZAT » "TRAMUGBERERRTE ., EHR/MALERRERPR
FERESER  MELRETERRRER LN FEFTESELBH LNXE  RIEERBRE
WEBAIHEETRME © |

AN ERBHETEHEISAHEXF@L

I
TESEABEIMENREST KB TFEREBRERBEOE  AEDOMEADGEDL « 2
N HEASRAEENHE - REELESRELS  "RABLREREN B, SAMPEIFEE 85
AR ENDE  RRELBE > AR EEERE -

BN ERaTEREENERL

I
TEERERERBEERNEYS Bt TRABLRERENE, TEANRLTRAELE 8
BEA  RERME  AREARRLBRERSVENOERESRIAE - RERLRHHE
HEBRANZS - A EDRNIENET  RTRPELFE -
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SRR EEAARRE R T AR

EERRANAEREFEXSR  "RANBLRER
Rat#l ) Erres s B b MBI R

REEHRTHMENT - R CH ERCKOE

TEBNE ARFMEE © IE
FiE T ZFBAERE
BRERATE] ) BERAHE K
TENREREDES

SASEBMEEYRREREDELEREEH  ARMNE
HHEESRT  Uas A RRERNEERTEE -

. " RENBREE TP HE  FBRXE T RABtRERRA R
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EERFIIBEAE - WL A RPITRIBRITRF LT ER A2 EEHAERECRER

MEEAR  CEEE ) BRRA (PE) —HERIKRME
2 WEREREXNEER R - RESFER -
ZA (RE) ERBEEFIRBNERRZE25ET
AR - WETEB4,000IEAHEE - AT FHER
RIEMEZNTE - RE—FRIBMDATAMDE
BHKT  E—SHBHARLELCEEEER © BF
(FE) BEFREENEBADTENDT  E2EHEER
PR Y AmE ORTEED o RBEEK - LH8ER
BATEIAE  EARRET RE « BRENEER
BEES, -

] &
EMERBEERE - W T AEERENE | SERAMBNTISASENTLEN | TRA (hE) R Devote in both charity and the society” is the motto
FER TERMAHEOHABSESE o BT RS EIET - of Amway China, and the company has made it very

much a part of its core values. Up to June 2008,
Amway China had committed RMB 250 million to
more than 4,000 charity activities, spread wide
across society in the Mainland China.

In order to improve the quality of activities
organised by different Amway branches in China,
and to further boost the company’s overall social
responsibility, Amway China set up the CSR Award
to honour the best volunteer activities. In total,
85 activities from different categories, including
helping children, environmental protection and

= o

, . .J‘q J e
FEEEEARE (AP | AEEPRSEETENE | ERSHeRAINZEEE | RABERASESNTEM
®) BERSEICNERL | BEFRERLERZARD | REIDETRELLRE  BTEREEEAS SN ! !
EEE ENRTEISR o ENCERSELEENE | 2F (FE) WARKH - | BESEEENEH (FE) voluntary services, were nominated for the award.
TERRA - HRRRTEY -



Y REFEERMAIEREZ - 28 (PE)
FHBBREBEREKTERES  IBKE
DRIREPEREES « BrpREREE TSR
PEEEDFESS EF'I At+Fg - OtH '“i -
HR) BIERER ~ A4 %MF?%‘B%%?%WE”?
EHE - u%dF%‘éIEEﬁl B HEEE  EER
B BUFHE  REES - EEEEMUREE
%/AEF‘UIEIEE{’FHjJrﬁ AT 8ME
BIRHE - OfERE R KL ERAIEREE -

BEERHEEIFARKMELEE
E5 0 SRF (PE) 2008 LB D
FTEREIRREE BT D -

To make sure the result was fair and the winner selected in a professional
way, Amway China invited nine specialists from different areas to join the
judging panel, including representatives from the China Ministry of Civil Affairs,
Volunteer Service Department, Central Committee of Communist Youth
League of China, the China Children & Teenagers’ Fund, the International
Department of Guangming Daily and sohu.com.

The panel was totally independent and they judged the charity activities
according to seven different criteria: creativity, continuous value, media
exposure, government comments, activity organisation, promotional value and
feedback from volunteers. There were eight awards for different categories, six
awards for different branches, and one award for special contribution.

SRIERIY TRERBRAIE

BEZ EP@EBZ.:BHQ?EH* TD,U EEXEER TEIT&#@?‘BET&E%@ZJ
FRNBETRA (FE) WALRKR @ "TATESHERA (PE) AESHH
A HERBITBNTER - , FEL > —HRXK é@(% (FPED BARER
BELRUSTHENADTERES - SMOATELNATIRE - REMLEXRE
HWHAZHNAGZEXERE - MEEATEEEN—EZOMEN - £RF (FE) 1
NHREHEAZREERE IR -

© TREBUNTHER | S2ERIE - 71

The awards included the Most Innovative
Award, the Government Choice Award and
so on. According to Mr. Wang Zhenyao, the
China Ministry of Civil Affairs Department of
Welfare and Social Work Director-General,
“everyone who joins in the charity activities
organised by Amway China has already
been honoured with favourable comments
from the government”.

TE—EZTFHMERMFTENRE, @ BR
EEPHERDRR TBOFEF, o

For a long time, Amway China has actively
explored ways to develop the perfect charity management mechanism. Various
branches in China have organised many different activities, many of which
have become very popular. Each of these is like flag that proudly displays the
love, compassion and caring nature of the people who work in Amway China.

53 23tk 55 B

R {EIAEAIELE Most Innovative Award

BEEAAR "TRHEBSEROBHEE,

Amway Youth Love Supermarket by Amway Tibet Branch
REERFFE(E{ESE Sustainable Develop t Award
IFAAR TRARERDEEHEEEE

Amway Volunteers’ Service in Jianghai,

Nantong City organized by Amway Jiangsu Branch
BREBFFF{ELE Government Choice Award
EBAATR T2 LIBEFHRMAIEE,

Amway Shanghai Branch Volunteers Participate

in Integration Programs for Special Olympics
B} 2 HIE Media Choice Award

ARAAR TRAARHERETEE

Amway Spring Festival Charity Concert in Henan Province
BRiEEFEE S L% Best Volunteer Award

HAL A AT T RFEHL N SRS PR IEEED

Amway Volunteers’ Service at the 6th National City Games
in Hubei Province

B {£41§% Best Organization Award

FEHNR T TRFN, 2ELREERE,

“Amway Cup” National Children Calligraphy and

Painting Competition organized by Amway Liaoning Branch
REEFBLRAESE Most Attractive Award

POIAR " RFI) R ERRSERIIEES

Amway Volunteers in Action for Quake-relief in Sichuan Province
R{EHEE(EEE High Potential Award

KENAT "RFKRESOSH B RTEE

Serial Heart-warming Programs in Tianjin SOS Children’s Village

—%53% First Prize
« AEAATE T RFAREEEREA T Z IR
Public Service Trip of Amway Beijing Volunteers’ Association
Z%3% Second Prize
« LiESAT "%F| LiSrEEEAIEE
Medical Program of Children in the Western China organized
by Amway Shanghai Branch
- BASAT T RFEAREMERREE
Environment Protection Program to Release
in Fish Fries organized by Amway Guangxi Branch
=%54% Third Prize
< SIEAAT T RAIERIBRNE MEHREED
Hang Bin, an Amway Sales Representative
in Suzhou Successfully Donated Hematopoietic Stem Cells
to a Leukemia Patient in Taiwan
POIIAAR " RFIPL R ERERIES
Amway Volunteers in Action for Quake-relief in Sichuan Province
« BRALNE "RAERRHERIIEE

Amway Guangdong Experimental Class

WERAAR " RFALRBEEXHEE
Shandong University & Amway Postgraduate
Teaching Group Taught in Lingqiu
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Corporate Social Responsibility in
Amway China

—HUK - ¥ (FE) HitE R X T[T - WIBRATEERam gt S

LIFRZE

F (PR BHEEFEIRE - ARLEF A 7EIIRF (FE) WAEtSAERTE

PR ERR -

Amway China has a deep commitment to the community it serves and has worked hard on
its corporate social responsibility commitment. Over the following pages you can read about
the different ways in which the company is working to give back to the Mainland society.

=7 (vhE) %%

MERRREESZE "AIARREE,
“Guangming Contribution Award”
EREAETH "2008PEREEREXPEERA, £ 2
(PE) BhERERREESSERE T EHERE, - DURH
T REERIRERN R ©

MEERIRE | B— R AE FHREREIER - Bk Y o=
BRI AR E VIR B A %‘EEQIE’JEW@%%%J:
REMFIEE » EBMIRERN  ERSHEN  29BE
PHBEANEREESEBHA - A (PEH) Z2HER—EBEFE
BRIRERE  BARELNARERER X EF A%
R TRFERENBETES, -

Amway China was honoured at
the “Lifeline Express Ceremony
Night 2008”, receiving a
“Contribution Award” in recognition
of the company’s ongoing support

E for the past 11 years.

1 Lifeline Express is the first charity

i1 eye train hospital in China,
carrying sophisticated equipment

i and top ophthalmologists and

nurses around the country by
rail. One of the main aims of
Lifeline Express is to help cataract
sufferers in isolated areas, offering
free treatment to help them
recover their vision and see the beauty of the world once more.

More than 80,000 people have been benefited from Lifeline
Express since the train started rolling 11 years ago. Amway
China supports Lifeline Express programmes through donations,
fundraising and promotions.

B8 (SFEE) t

FOOIER 1+, REED
“Volunteer” film shows in 7 cities alongside
“Heart to Heart 1+1”
fgibREm - ERRMZE - AR (FE) EHNEY (T
B RBEEREEE RE-RE S5 BN ZFTE
W o EREERAT TAVOMERTHT L TEED o
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FEFPEARMTS  BEREENERFCNIERERN - B2
ZH (FPED) RRRMEARSEMFTEBERE SN &G
ZH (PR SFEEHFIBHEREEAM - EXE  ZANERE
B - BE  BENBREE (BNEE) - BT 2587
FHE  REREFLELTMNMAEXAZEEMLE  £#6 8
TEXHEERBRAOZTHSHIAB T AR B TEE
HEERBEEZIBEENEY ) BEPT BFIREHES
REMARBEEREFHRREANFTR - B LEMS
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Following the premiere of “The Volunteer” in Beijing and a
showing of the film in Shanghai, Amway China sponsored
further showings in Tianjin, Shenyang, Dalian, Wuhan, Qingdao,
Fuzhou and Xiamen. The “Heart to Heart 1+1” activities that go
with the film were filled with real emotion.

There were many special, touching moments at all the
film screenings. In Tianjin, Amway made a donation to the
Postgraduate Teaching Group of Tianjin Normal University, while
Amway volunteers led a rousing rendition of the film’s theme
song in Shenyang.

In Dalian, Amway volunteers wrote, directed and acted in their
own play, “Sending of Love”, which really moved the audience.
In Wuhan, postgraduates from Wuhan University formed the
5th Postgraduate Teaching Group of the China Young Volunteer
Poverty Alleviation Relay Programme (PARP), while in
Qingdao former PARP volunteers shared their most memorable
experiences. In Fuzhou, the Top 10 Excellent Units in Volunteer
Service in China received recognition from Provincial Committee
of Chinese Communist Youth
League and in Xiamen, PARP
volunteers from Xiamen
University recited a poem
that was specially written
to describe the PARP life in
Ningxia.

S Y N
"p-__

Genuine love and care was
shown during all the “Heart to
Heart 1+1” activities around
China, and that wave of
love will now be delivered to
children in the western region.
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Amway Helps Build Sichuan Spring Bud
Teachers’ Training Centre
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In the terrible earthquake that struck Sichuan in May, schools
were affected particularly badly. The teachers from the schools
that suffered in the devastation will play an important role in
helping life get back to normal, and as such they need to be
equipped with the right professional skills to help the children
get back on their feet.

To help in the effort, Amway China donated RMB 1.06 million to
the China Children and Teenagers’ Fund on September 23. It
is to set up the Amway Spring Bud training centre for teachers
in Sichuan, providing training to
primary school teachers in the
affected areas. In the first phase
the centre will train up to 200
teachers. Spring Bud is actually
a long-term project that will give
continuous support to the disaster
area through the establishment
of an education foundation. It is
expected that more than 10,000
teachers and students will
eventually be benefited.
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September saw a new school semester begin, filled with the
usual hopes and dreams for millions of students across the
country.
As part of a move to provide less privileged inner-city
youngsters with a better education environment, Amway China
joined together with the China Children and Teenagers’ Fund

to set up the Sunshine
Project. Following a
successful launch in
Beijing, Guangzhou
and Wuhan, the
scheme recently
went nationwide with
launches in schools in
Dongguan, Shenzhen,
Dalian, Shanghai,
Hangzhou, Zhengzhou,
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Suzhou, Chongging, Chengdu, Tianjin, Xian and Hefei.

Fifteen schools in 15 Mainland cities participating in the
Sunshine Project now have a Sunshine Library, equipped with
thousands of books as well as essential equipment such as
computers and projectors. A range of groups and activities will
soon be launched to ensure the Sunshine Project can continue
to provide a better educational environment for the children,
helping them to grow happily and healthily and ensuring there’s
always sunshine in their lives.
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Amway China launched a new Corporate Social Responsibility
ad series in October, featured in 15 cities in the Mainland
including Beijing and Shanghai.

Under the “Wholeheartedly For You” banner, the advertisements
feature three main themes: environmental protection, caring for
children and voluntary services. The ads have been featured
in national and regional print media including «People’s Daily»,
«Reference News» and «Life Weekly» in addition to outdoor
locations such as airports and railway stations.

The launch of the ad series helps the public to understand more
about Amway China’s welfare footprint and the determination
of the company to fulfill
its corporate social
responsibility duties.
The overall aim is to

encourage people I
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from all sectors to take
a keener interest in
welfare activities in the
hope of creating a more
harmonious society.
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BEST OF NATURE. BEST OF SCIENCE.
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