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Amway Corporation President Doug DeVos (right) and Chaifman'Stéve Van Andel (left).

AAREE RINZE
The personal story of success
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Despite the headlines you see every day about the tough global economy, there is another story
making news — a positive story about Amway’s business growth.

We recently announced global sales for 2008 and the company broke all previous records by achieving
sales of more than US$8.2 billion. It was not in just one country or one region. Distributors in every
market helped drive these increases.

Since the beginning, our company has been a leader in direct sales. As leaders, we know that to
stay relevant in the marketplace, we must focus on new ways to reach people and provide them with
meaningful Amway experiences.

While we measure our global success in the billions of dollars, it's important to stay true to the basics
that brought us here — then build upon them. Remember that this is a personal business based on
long-term relationships between distributors and customers.

Those personal relationships help tell the story of our success, and they provide the key to our future.
Without them, we would not be where we are today.
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\0 Hong Kong Founded in Ada, Michigan, USA in 1959, Amway Corporation is one of the largest direct-selling companies in the world, covering some 80 countries

and territories. + AMAGRAM is published by Amway Hong Kong Limited. « 38/F, The Lee Gardens, 33 Hysan Avenue, Causeway Bay, Hong Kong.

« P.O. Box 30704 Causeway Bay * Tel: 2969 6333 « Members of the Hong Kong Direct Selling Association and World Federation of Direct Selling Associations + Web site: www.amway.com.hk
+ E-mail: ahkinfo@amway.com « All copyrights reserved. « Amway Showrooms and Merchandising Centres: Causeway Bay, Kowloon, Tuen Mun, Macau.
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king the Wisdom of Hydration Deep from D
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The regular care of your skin is very important. Our skin will dry out and the quality of the skin

will be affected because of air pollution, air conditioning and our living style. Actually your skin

can maintain healthy and look radiants through Artistry essentials’ advanced technology.

4 R{ESBLH EFli Four Exclusive Complexes and Compounds

IEIEY RN EE

Desert Hydration Complex
HEREMIUSEREZRELE - FARZKBRBERIINZX
DD PRERBENT—BRD - BFEIWAZE 8%
B RET  EEHS  HEHRHSRIIERE LK
FERETRREE - $KDEFEFRHE » ERIFKDHIFRFR
SHESBERT - BEMBELRIBNES -

Desert Hydration Complex, a unique botanical blend
featuring Indian Fig, Trehalose, Tamarind and Blue Agave
which are chosen for their ability to live in harsh desert
environments, can restore optimum hydration.

FLbmRtRE

Aura of Protection
CHNEERZLERNEATXARE - ABRNIREE
BEBRASMCFER  USWEMRERE  SIBREHRA
B B NBNERERE - BRI ERNE IR
RERBRURIEEL—EHEME - RAFEES NSRS
BUVEE - BLEAER S HIREABER

Aura of Protection is a patent-pending complex developed
to inhibit and neutralize free radical damage. It provides
an atmospheric shield above the surface of the skin that
safeguards skin by adding a new layer of defense.
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AIAZE Indian Fig

BEEEE Blue Agave
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The exclusive Nourish 3
features the Desert Hydration
Complex, exclusive Nourishing
Essential Fatty Acid (EFA) and
Hydro Lipid Matrix (HLM). With
Chia, Borage, Macademia Oil
and Sunflower Oil, EFA can
help to boost skin’s ability to
retain moisture while HLM can
maintain optimum moisture
balance.

IS E Borage

#3%1¥ Chia

DIRZAEDERAD BIES R« R RE S 288 - A

ENESE  BRAWEMABEME - s25EBEARKN

FREBRUEREZ RADROE » HRERS&RTENK
AT -

- FRBEERE
SREEERBLERG - EF
WHHENEARRNKS - <
BB 20258 -

CLBEYHREE

The exclusive Tri-Balance
features the Desert Hydration
Complex, exclusive Artistry
Balancing Matrix and Hydro
Lipid Matrix (HLM). With Acerola
Cherry, Kakadu Plum, Witch
Hazel, Cinnamon and Ginger,
Artistry Balancing Matrix is the
effective clarifiers to control
shine while HLM can maintain
optimum moisture balance.

$+EE#8 4k Acerola Cherry

*

£F#¥Z Kakadu Plum

-
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HRKBRERVBEESEF REHBIEE2ARIEIERKSHUAIREDER -
Two systems, three simple steps to optimize skin condition.
1 2m - FAESRMMEAE Cleansing and exfoliating

2 5 + D

EpN

SPAN

[ 1R)% K 4T mAS Toning and deep hydrating

3 HE - RIFEMIRIEEZE Moisturizing and defending

4126 DP$200
- ABRARELZAERER THES

TR, B BEFRESEE
EREZ BRI R EAE

- RHBRERBERE -
- Contains patented Oat Extract

and “Nourish 3” Complex which
includes Hydro Lipid Matrix (HLM)
to preserve skin’s critical moisture
barrier while exfoliates.

* Skin feels soft, supple and

completely refreshed.

4127 DP$185
- BE THESRER, B BTN

FRIEEEE R RIESRLE -

* AIRNES R E HLERIZRIB SE AR -

+ Contains “Nourish 3” Complex

which includes Hydro Lipid Matrix
(HLM).

- Silky, soft texture that immediately

hydrates and conditions skin.

4128 DP$220
- I2HESPF15 PA+++HBHEERIAE o
& THEIRTE, BB BER

RIEEELD S RERE #
fhar AKE ©

CBREEX REHR -
* Contains broad spectrum SPF15

PA+++,

- Contains “Nourish 3” Complex

includes Hydro Lipid Matrix (HLM),
Aura of Protection and Vitamins A
&E.

- Lightweight creamy texture leaves

skin feeling soft and supple.

DP$545

41

29 DP$200

- ABEENEREEABERER TTE3

TR, RS BEHEERRTRE
BEE -

- BIEECT  REZHTRERFEA

g o

- Contains patented Oat Extract and

“Tri-Balance” Complex which includes
Acerola Cherry Fiber and Hydro Lipid
Matrix (HLM).

* Gel-foaming texture to preserve

41

skin’s critical moisture barrier while
exfoliates.

30 DP$185

- BB TTEITE, R MEE

Bk FREERER SN B
AEBBF « FETAKAREKE
S -

© KRG BRRERYE o
* Contains “Tri-Balance” Complex

which includes Acerola Cherry
Fiber, Hydro Lipid Matrix (HLM)
and Witch Hazel. The mattifying
powder helps balance water
and improve the secretion of
excess oil.

- Soft texture, easy to absorb.

41

31 DP$220
RHESPF15 PA+++BAIERLAE ©

- BT3RS BRHE

Bk~ FRIEEEE LA ERRR
& MEfthERAKE -

- BB RILAESMM 0 SHMAR

Ho

- Contains broad spectrum SPF15

PA+++.

. Contains “Tri-Balance” Complex

which includes Acerola Cherry
Fiber, Hydro Lipid Matrix (HLM),
Aura of Protection and Vitamins A
&E.

. Lightweight oil-free lotion, helps

control shine all day long.

DP$545
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What the Customers Say

EREZERTIN LR ERBE After using the Hydrating System...
SHERERFIHKD TR (BE/NFHLL L)

Provide a hydrating effect for more than eight hours
CHEERBREE
Skin was smoother with a fresh glow

SIEXB TR

The texture of their skin improved

FERFEHRVIN T AERKE R After using the Balancing System...

BB LR

It was a perfect match with cosmetics

SHREBRERE
Had a healthier look after using

2RmHRESURE

Could reduce excess oil for the whole day

MREZALE RE BRI B R
HLEKBRERISHERRA » 5%
MER @ LFERGTABHNERALRE
AOBRIE W 2R A7 TGRSR © Y20
HMPWBENE « BREBFH  PREES
ANERARA ~ NEENERE &
AURBERRERES -

The Artistry essentials Fragrance

The Artistry essentials fragrance is a
symphonic blend of oriental, herbal, fruity
and citrus. The result is an initial sense of
invigoration and lightheartedness, followed
by the deepening pleasure of floral middle
notes and ending with the luxurious,
sophisticated satisfaction of the base
fragrances.

MZKBFERIERER

BIRE  BERZKBRERICHERTHRIER—E(OP$545) » BIATLIBEESBES100BEZEMNTE
(0196 DP$218)—3z - HEHMR » E5eRMLE -

Artistry essentials Promotion

From now on, every purchase of a set of Artistry essentials Hydrating System or Balancing System(DP$545) is entitled to purchase
an Artistry Polishing Scrub (0196 DP$218) at a special price of HK$100. Available while stocks last.

* B ERAEHE T EAABIEE X 1.032 © Price in PTC equals to HK$1 X 1.032. * £ &4EBY = E#FEEDP
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Bl MERAEZFE—RALMNEEBNIEABERT B R R REN S - &2
BIERH—RDZEREMKR « RRKFISLEEREELD - DS - BREES
EACTINES

(Merchant/merchant)

Our relatives introduced us to the Amway products, which led to us deciding to join
up as Amway Distributors. Sharing the products and business plan with relatives
and friends has given us much greater fulfillment than we were able to find in
our regular jobs. The most fascinating experience of all was being invited to join
the travel seminars, where we could share our achievements with our business
partners. Now, together with our team, we are setting our sights on even higher
goals in the future.

(BA/HET)
REGLEETANE DAL SHE—ERRMNTS  ERETEBEBAESE
& YATPERIEEAAARES | MERTASTRNATTAEILRBENE
AT MEATHRSHE  EEMEIZ%2E - RFREEREMES » LR
HARIDOEITHE] - SENTEEL -

(Merchant/teacher)

Compared to a traditional business, the Amway business has a truly worldwide
market. As an Amway Distributor, there is no need to spend lots of money to
get started, and the business can be shared with others at any time, and from
anywhere. The great thing about Amway is that people from different backgrounds
can cooperate with others to strive towards the same goal, while the award and
reward system has really boosted our earnings. We believe that if we have the faith
and conviction to follow our plan step by step, our dreams will really come true!

i P ESE B AINA LRI IIE - Occupations at the time of joining Amway.
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(B#E/EER)
BARMEZNERERAE  BRER > MEREED  EARESEAT T
MEBNZERMEBNARELE  BE—EMF - FREREHEE  BMEHA
ERHOERERLBEY BT - B —EEREAMAERMEL - SRAEELTE
HEZADE e

(Tailor/salesperson)
We have a lot of admiration for the Amway business because of its low cost, low
risk and there’s no pressure at all. This is a business we can pass on to the next
generation. Also, by sharing the products and business with others we are helping
to improve our own lives. As Direct Distributors we will work towards our goals
together with our customers and the team. Our aim is to build an even stronger
network and share the Amway business with as many people as we can reach.

(BFHEEIN/EES)
BREZNETHAE - BASE LREARNG - WA B NEHEERA B SN
REL - EEKEEHRMBAE  WEBBRNRESEHEIERD - FRERAE
T HMEFNBEE—HEURREBCHER  FNZEERRIOE - ETR
EREKE - WEBNMhFIZRIBAR -

(Building repairer/salesperson)

We have received great support from our uplines and the company as a whole
while developing the Amway business. Our ability and confidence have been
greatly increased through our enhanced knowledge, and this has helped us to
understand that we can maintain a positive attitude on the path to success. As
leaders we have to do our best to optimise our results and unveil our true potential.
We also need to be there for our downlines, helping them to achieve their own
goals.

(X E/ERENERKE)

ZANEBHEMERREE  WEBFRARBESAARE - (FREHE - HM
REFVEFBIREDZLZANBREERRES @ AIHEERABBENRRE
A - BB INEETIEEE L BRERE - 28 L NEBNARE - SN
EfRS - BREZAEEALBENA - BERSEBHIRIFHES -

(Clerk/café’s assistant manager)

The advantage of Amway is that it's a low-risk, low-cost business. As Distributors,
all we have to do is sharing the products and plan with our relatives and friends,
enlarging our network and building our income in the process. We have gained
great knowledge about health, nutrients and beauty through Amway, and we
really believe this is the best business opportunity because we can help ourselves
through helping others.
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(Teacher/civil servant)

Compared to our previous jobs the Amway business is far more flexible, and we have
been able to strike a much better balance between our careers and our family life. Our
social circle has expanded significantly since starting the business and we lead fuller
lives. After sharing the benefits of the Amway business with our relatives and friends,
they decided to join immediately!

I/ &FtXE
SMBAFEEL > HAIEEERARE  EFE > RRERALPRMBEERES - BT
ZIRN T > RAEREBE » BH - ANAREREQERE - RRBEANE B BRI
BE - WEEKRLGH - —FRERESREE

(Technician/accounting clerk)

We now have so much more self-confidence and a desire to enhance ourselves since
joining Amway, and our relationships with relatives and friends have improved at the
same time. Compared to our ordinary jobs, Amway offers more autonomy and freedom,
together with financial security. We will keep on enhancing ourselves with the knowledge
we need to help us achieve higher goals.

(X8
BAERRNME TRBRZFER - 2MEAFEE  BEESBELSENA > BERAMA
Ko RRHSIEEHS - SOMERER - WBRMBREZAMERTS -

(Clerk)

| connected with the Amway business through one of my friends. Since joining Amway
| have become much more caring about my relatives and friends. My aim now is to
achieve all the goals I've set for myself and eventually | hope to be able to attend the
Amway travel seminar.

(REA)
SMRAFEE - HWALBREBMN - EEFELEBEFEIANTE - BE—KRT
TERIARED ~ ZIRBINBIESEERY  ERNBREAZZIENIEMH

(University student)
Since I've developed the Amway business | have become much clearer about my goals
in life - and | also care more about other people. Compared to the constraints regarding
promotion opportunities and holidays | find in an ordinary career, Amway offers me
unlimited freedom.

i DB SR B RN A LRI T(E - Occupations at the time of joining Amway.
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Rolls of Honour — Retailing & Sponsoring

2008%F+—_H
December 2008

10K{EA Top 10 Personal 10XE 3\ Top 10 Group

FE Retailing

Kwok Sek Ming & Kei Yee
Sun Man Ling Landy
Lo Wing Dat
Loo Chi Wing Wendy
Wong Chi Wing & Po Chu
Kong Chuek Chung
Li Kit Yee & Jia Fang
Ip Pui Shan Sarah
Sun Bun Yung & Sau Har
Wong Siu Tsi Sylvia

#EE Sponsoring

Ka Gary & Jase
Cheung Sam Shek
Lai Sun & So King
Yuen Mouchung & Wai Lin
Tam Kei
Chan Miu Fung
Yang Ya Hui & Lai Chan
Ho Kai Hong & Hung Ping
Mok Lok Lam
Yim Kan Wang

F £ Retailing

Fu Clement & Anita
Ng Bill & Mabel
Ho Chi Leung
Leung Kwok Pui & Yu Wa
Chan Hin Tong & Sao Kun
Liu Te Pei & Jie Mei
Tsui Kwok Keung & Hung W H
Lo Pau & Paula
Ka Gary & Jase
Cheuk Wai Ming & Sok Peng

W’ Sponsoring

Chan Hin Tong & Sao Kun
Cheong Chi Wa
Ho Chi Leung
Ka Gary & Jase
Fu Man Fung & Yuet Ming
Yang Ya Hui & Lai Chan
Leung Kwok Pui & Yu Wa
Cheuk Wai Ming & Sok Peng
Cheong Pui Kuong & Lai Yee
Hoi Ngai Loon & Ngai Ching
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Rolls of Honour — Retailing & Sponsoring

2009%—H

January 2009
10K{E.A Top 10 Personal 10KE %\ Top 10 Group
=& Retailing #E Sponsoring =& Retailing #EE Sponsoring
Sun Bun Yung & Sau Har Lo Lo Wa Fu Clement & Anita Chuang Chien Hsin & Yuen Hing
Yong Wai Chun Kwok Sek Ming & Kei Yee Leung Kwok Pui & Yu Wa Lo Lo Wa
Chang Tak Shing & Ho Yin Mei  Kwan Wing Tong & Suet Yee Ka Gary & Jase Ho Chi Leung
Ling Ka Yuen & Yuk Fei Chim Fuk Wan & Yuk Wan Liu Te Pei & Jie Mei Ho Ping Chuen & Ching Chuen
Wong Kar Yuen & Fung Ying Hui Man Dick & On Wing Ng Bill & Mabel Li Wing Chuen & Ching Chuen
Choy Chik Shing & Suk Haan Chan Lan Yin Yen Choy Chik Shing & Suk Haan Leung Kwok Pui & Yu Wa
Shek Che Wing & Shun Ching  Yu Seng Kwong & Wai Ying Chu Lucia Fu Man Fung & Yuet Ming
Tung Shun Wong & Fei Fei ~ Chuang Chien Hsin & Yuen Hing Liu Sun Wah & Suk Ying Ham Wai Kim & Chiao Chuan Chuan
Lee PuiYi Ho Chi Sing & Hoi Shuen Li Yat Hong & Ling Por Cheong Chi Wa
Ng Hoi Yin Connie Chan Fuk Sang & Lee Siu Bing Tsui Kwok Keung & Hung W H Tang Oi Kwan Christine
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Rolls of Honour — Retailing & Sponsoring

2009%F—H
February 2009

10K{EA Top 10 Personal 10XE 3\ Top 10 Group

FE Retailing

Lau Shing Fat & Shin Lin
Li Yun Kuen

Wong Kwee Hun

Wu Huarong & Sing Che

Lee Lan Sum, Sammy
Cheuk Mei Chun
Yong Wai Chun
Kam Kwok Keung & Dip Yin
Ma Sum Wing & Yuk Ying
Tsui Kit & Wing Yan

#E Sponsoring

Ho Chan Leung & Sau Fun
Ka Gary & Jase
Chong Ling
Lau Tung Fat & Pun Tak Fung
Kwok Sek Ming & Kei Yee
Fu Chen Chien & So Hok
Chow Pan & Prathoporn
Choi Ngok Chung & Suk Yee
Chan Ah Sum & Fung Har
Wan Chung Yiu & Wui Ping

F £ Retailing

Leung Kwok Pui & Yu Wa
Lai Man Pan & Kam Ping
Cheng Cho Yung & Hu Ginghua
Fu Clement & Anita
Chan Hin Tong & Sao Kun
Fu Chen Chien & So Hok
Lam Quoi Tri & Oi Ching
Chu Lucia
Ng Bill & Mabel
Liu Te Pei & Jie Mei

#EE Sponsoring

Ho Chi Leung
Leung Kwok Pui & Yu Wa
Hung Yat Lam Veronica
Lai Man Pan & Kam Ping
Ka Gary & Jase
Ho Chan Leung & Sau Fun
Fu Man Fung & Yuet Ming
Liu Chi Man & Yuk Chin
Fu Clement & Anita
Cheong Chi Wa
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Dr. Jiang’s Health Tips -
Tailor-made for Chinese

MYHEALTH
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About Dr. Jiang Zhuogin

Dr. Jiang received his Master of Medicine qualification at Sun Yat-sen University.
He is now Vice Director of the Institute of Preventive Medicine, Quality Controller
in the Supplement Testing Center, and School Director and Lecturer at the School
of Public Health also the committee of China Nutrition Society. His research mainly
focuses on nutrients, prevention, safety & hygiene. As a core member of “Chinese

Dietary Reference Intakes Research”, Dr. Jiang helps to revise the DRI research of
Macronutrients in 2000.

The easiest way to win the battle against
chronic disease

In this modern age it sometimes seems impossible to avoid
chemicals in our daily lives. Fast food, food additives, pollutants,
fertilizers, pesticides, smoking, radiation and microwaves can all
damage the stability of our DNA and trigger the onset of chronic
disease.

However, Dr. Jiang, Vice Director of the Institute of Preventive
Medicine of Sun Yat-sen University believes that a sufficient
intake of nutrients can strengthen our immune system and help us
all live healthier lives.

Enhancing DNA stability

According to Dr. Jiang, oxidation is one of the main causes of
DNA damage, which can have a big impact on our health. For
example, oxidation of the blood vessels is one of the main triggers
of arteriosclerosis — hardening of the medium or large arteries.
“Protein and micronutrients are the keys to anti-oxidation,” says
Dr. Jiang.

Protein is very important in the human body. We need enzymes
- a type of protein - to resist free radical attacks, while antibodies
and immunoglobulin also belong to the protein family. Protein is
responsible for delivering nutrients to different parts of the body
through blood vessels, and only if we get enough protein can the
body fully benefit from these nutrients.

The secret of a longer lifespan

Dr. Jiang says that a professor in Nanjing has already reached the
incredible age of 110. “He prevented the onset of arteriosclerosis
by consuming fewer animal fats, eating more fish and vegetables,”
says Dr. Jiang. “It's important to have a high intake of Vitamin B6,
B12 and folic acids. Also, vitamins C, E and carotene are very
effective in anti-oxidation, and the latter in particular can help
reduce the risk of lung, colon and prostate cancer by 50%.”

Dr. Jiang also stresses the effectiveness of multi-nutrients. “Free
radicals are just like an escaped convict, and to catch him we
have to block all exits and outflank the fleeing enemy by any
means necessary!” says Dr. Jiang. “The human body needs
protection — that is, different kind of anti-oxidants including
vitamins E and A.”

Research has shown that if a man boosts his intake of multi-
nutrients for 20 years, he can reduce the risk of colon cancer by
50%. Woman who takes multi-nutrients over a 15-year period can
reduce the risk of the same kind of cancer by 75%.

All-round multi-nutrients intake

The best way to get enough multivitamins and minerals for the

body is through natural foodstuffs. However, the reality is that
many of us lead busy lives and it’s often difficult to get the nutrients
we need. According to Dr. Jiang, the best way is to use health
supplements that contain multivitamins and minerals. “The human
body will automatically absorb the nutrients that it lacks and at the
same time eliminate any superfluous nutrients,” he says.

Preserve nutrients by low-temperature
cooking

Another good tip to work towards a longer lifespan is to use the
right cooking method. Frying damages the nutrients in food, while
raw food contains lots of bacteria. Dr. Jiang emphasizes that only
steaming, plain cooking and stewing can preserve food nutrients
and prevent the loss of important proteins and minerals.

Double X — the Best
Multivitamin and
Mineral Supplements

The proportion of ingredients used in
health supplements is critical. Double X
contains 13 vitamins, 10 minerals and
21 botanical extracts that have been proved by clinical research
to be effective in stabilising DNA.

u‘ulll-i LITH

The research was led by Dr. Jiang and conducted by a
team from Peking University and Sun Yat-sen University.
The researchers chose around 300 people from Beijing and
Guangzhou and divided them into two groups. One group took
Double X for two months while the other group was given a
placebo. The level of nutrients and pathogens in the blood of
the group using Double X was raised during and after trial,
proving the beneficial impact of Double X on the human body.

B Caid

Traditional Chinese Wisdom

Dr. Jiang explains that China’s traditional tea culture will
help to give a longer lifespan by reducing the risk of heart
disease and cancer. Also, stewed pigs’ trotters in vinegar
sauce, traditionally given to new mothers, is rich in calcium
— more so even than milk.

However, not all traditional Chinese wisdom is right. For
example, in the course of his research Dr. Jiang found
there is no calcium in pig-bone soup, and so it cannot, as
traditionally believed, provide calcium for the human body.

L =
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Amway Nutrilite and AC Milan
Optimal Nutrients and the Most Successful Club
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AC Milan, known to fans as “the Rossoneri”, is one of the most famous and successful football clubs in the
world. Among its impressive trophy haul the team has won the Intercontinental Cups for three times, the
European Champion Clubs’ Cups seven times, the European Super Cups five times, the UEFA Cup Winners’
Cups two times and the FIFA Club World Cup in 2007.

Since 2008, Nutrilite, the world’s leading brand of vitamins, minerals and dietary supplements, has forged a
sponsorship agreement with AC Milan, also collaborated with the Milanello Training Centre to tailor-make a
Nutrilite diagnosis for every AC Milan player in order to help the team achieve optimal health.



K B Pirlo

4300 DP$293
IKERACKEMNP Sz —  BRRANP2GLAERKEERE=H -
MEHSHNKE » AEHKDouble XL BEEFBEMNRBMARKESD
HNEE  BEREE24ERMG - BYEBELREYMEEER  TXREE
2R -

Pirlo is one of AC Milan’s strongest
midfielders, and he still needs to strive
for optimal health in order to perform
well. Nutrilite Double X contains 24
vitamins and minerals and is enriched
with botanical extracts to provide a strong
foundation for good health.

ENUTRILITE

BAZ A Ronaldinho

0145 DP$293
HEANERBREDS LKAENUE  SRERBBERE
BaEn TERRERE ) - BONRRRELE RIEREREL -
ERBRPHEAENAZHRNNEICHETA  HATEFH
REAEREQEY  HEEHFEERE  KRIFRSTRER
& - PEELTAAE -

One of the world’s most famous footballers,
e ) Ronaldinho is a dynamic midfielder and

*,‘ ZF = striker. We may not burn as much energy
Iﬁ -~ ¥ . .
i B as him, but we still need to work to boost

- 2| our health for optimal performance. Nutrilite
A e ;;‘ Protein is ideal for raising the body’s overall
.  protein level.

++Kaka

8086 DP$278

ERFANENFTRRERM  BZEEHRTER
ERRE - BRYRIFERES  FARARERD
AR E R IZAEAEE  ERNERAEREREEY
w0 ROMBIEIERSHEBMNELERER - YWHRIERBES
BREFERENL -
Just like striker Kaka, we can help protect our joints by maintaining
a good posture and using Nutrilite Glucosamine. The Glucosamine
HCA provides the right blend of nutrients to boost joint health and
enhance our flexibility.

NUTRILITE

* BB E AL BB X 1.032 « Price in PTC equals to HK$1 X 1.032. * E£E%EBY = H#FEBDP y 6.2009 17
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FIRVE ERFE - ICONEBEEHANGH - R BRAVERER
In this season, fashion brands tend to catch the charisma of the Hollywood beauties.
EFNY also grasps this trend and releases series of new color and key looks. The “lcon”

look expresses the luxurious beauty by the sexy and glamorous colour.
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EFNY Brow Defining Powder

2 EFNY B H R TIIRERITE MR S ANBRER -
EFNYEMHEIEER - SEERRBEOLLY - 5 ERMERSERER -

Jﬁﬁhﬂr*;“wia:a C;;aﬂfrziﬁ‘q%g

J1HSAW

AuburnZEFHE

i

1 LUBfwRimL EAFREER () HEEBEERBIL -

2 BUUEDZENEROWEBERN - EEZMHBR -

3 DIFRENYEE -

4 AR ORBES LTESR » AR ESEIBBRNES -

Eddie’s Tips: ZEZRERR @ BEARECHRINEY -

The new designed EFNY Brow Defining Powder features three

custom shades in one easy to use compact, painstakingly

crafted to give you the magic to create beautiful brows.

Usage:

1. Defines brow from the beginning to the highest point of arch of
the brow by using brush applicator with the darkest powder (a).

2. Softens it by using the lighter powder (b) at the end of the brow.

3. Blends the colour at the brow with finger.

4. Applies shadow with the highlighting powder (c) on the inner corner of the
brow for a flawless look.

Eddie’s Tips: Choose the brow powder which is similar to the color of your hair

can provide the best result.

TaupeX PnEE

Brunette J®ATAJ
6920 6922

EFNYEE opsi45
‘ EFNY Lip Color
Eddie’s Tips: ZRIFBRFFEEY @ AIEHTRER
—ERHITE - B2 LEFNYEERIF o
Eddie’s Tips: For a super-intense, longer-wearing

application of lip color, you can use the EFNY Concealer
+ Eye Base as a primer under your Lip Color.

EFNY'EX orsi175
EFNY Lip Gloss

AL 2 Virtuoso

Eddie’s Tips: 25 EMEFNY ELE NI - 2B "*“@E%a%d‘”a"e 7373

ARLER  AERZE EE—EAERE L -
Eddie’s Tips: The EFNY Lip Gloss is the best sparkling
touch for your lips. If you are not in full makeup, you

Pl Nonparel can just apply one coat on your lips.
7375

PI% EEPeerless
7377

EFNYZEHREERZ orsi180
EFNY Cream Eye Color
Eddie’s Tips: ZRASAIEC SR RTEFNY
BRREEHFRB FANER MEES
R BRESITESORMKE 5 T
EANRRZ R ARSI
Eddie’s Tips: With a soft, supple formula,
the EFNY Cream Eye Color is velvety and
long lasting. Eddie Funkhouser suggests
that adding a second, complementing
shade to the eyes and lining the full length

SER SEL Bt Ster B
of the inner lash line can take the makeup Fﬁfggpsme 6;2‘$SS ﬁﬁézséegmg E’%gggzate

to the next level.

* BBV E AR AEBE X 1.032 ¢ Price in PTC equals to HK$1 X 1.032. % EE%ERY = H4FEEDP 6.2009 19
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What You Should Know

Before You Buy A Water Purifier 3
5
People buy water treatment systems for many reasons. You may be looking for a system that will reduce
unpleasant taste, odour or discoloration in your water. Or, you may need a system that can reduce harmful
contaminants, like lead or parasites.
PR . Whatever reasons you
. e « . ” : have and whatever system
- NSF Certified VS. “Testing To NSF Standards : you choose, there's one
. Some products are NSF certified. Some only claim to be “tested to NSF  * important point you need to
. Standards.” What's the difference? . keep in mind - make certain
. Ask yourself the questions below: . the system you select will do
. : what it claims it will do. How
. NSF Tested to : can you be sure the system
. Certified NSF Standards : you purchase will be effective?
. . NSF International tests and
: Yes Contaminant reduction Questionable . certifies that products meet the
. claims are true. . requirements of strict public health
. Voo The system does not add Questionable : standards. The end result for 'you:
. anything harmful to the water. : assurance that the system will do
. . what it says it will do. NSF certified
. Yes The system is structurally Questionable : systems do more than just pass a
: sound. . test. For a system to become NSF
. : certified, it must meet not just one,
. Yes Adv_ertising, Iitera_ture a.nd Questionable : but all five of the requirements
: labeling are not misleading. . shown in the chart.
. Yes The materials’and produc.tic.Jn Questionable : Trust only NSF International to put
. processes don't change, giving : products through a comprehensive
. you consistent PFOdUCt quality . evaluation process, giving you the
: over time. . assurance that they will perform
B N as claimed.
Amway eSpring Water Purifier Meets Three NSF Standards
The eSpring Water Purifier is certified by NSF International to meet three major water quality standards. @ o
Standard 42 Aesthetic Effects Standard 53 Health Effects Standard 55 Ultraviolet
This standard tests for their Tests systems for their ability to Microbiological Water Treatment — g
ability to reduce drinking water reduce hazardous contaminants. Certifies the ability of systems
contaminants that affect taste, that use ultraviolet light to reduce
odour and clarity. bacteria and other micro-organisms
in water.
= 3
What is NSF International?
NSF International (NSF) is a non-profit-making organization dedicated to researching the impact r -1
of water, food, air and environmental standards on public health through rigorous testing and
assessment. NSF’s research on water quality and standards has been recognized by the World
Health Organization, and it was assigned as the technical adviser on water research for the -
Collaborative Centre for Drinking Water and Treatment. Many of the standard set by NSF has
been widely adopted as national standards in the United States by the American National Standard | 4
Institution (ANSI). - v

FWOHAW
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Benefit for New Users

eSpring”
IR HEES900

eSpring Dual Benefit

Z

0188 DP$5,680

H$900 = -

G
BNEFIrHIEE$900*
fi8 B L FleSpring & He/F 7k 28

A $900 discount* for eSpring

faE

Discount

iR EITHMEERABR2009F581HEIA 108 -
* HEEHIRAE E 2 FleSpring & feik=5 + AIZH BRSO ES24ERAREHH -
# BEREROESEZE

(1) BRINHEN R FeSpringEREFKER1 A » AIEERE ROERTEERS] 15k

(2) PRINHEN L FeSpringEEEFKEE2A  AIEREREROEE

(3) WETE LR -

BT B2 LB RAeSoringVIRIRE K R E KRR, -

REER

O~ wN =

7

EEHIH2009F581HZEIA 10 -

LERARRAEHBREREE -

LEARBRZFBEROEE -

AR ZHEHMES -

HIR[EleSpring AL KA + RAINAMZEBERERE SRR  LHREERLEZ
B8 -

[ eSpring/ M 4R% |

i NHEFEWHBH2009F58 1HEIR10ALE »

i NRBHHUBE HRNBREF200948H 31 B2 A1 B L MeSpringsS 5B K88
AtmosphereZEREHTE R 2 EARFME2 1 HERNRA BN REERE -
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B 2B www.espring.comai 2 E % | #2969 6300 °

i ATENBH2IRILE  NBATERGEEOEE -
v R DROERITESS | ReSpringB/OEEE R LR o
<GBEAHEER>
i FRLRSSHEE  WERBLUTRITZEEEAEIR
() BHEREREITHMER ; BERITERR
Q) BEELRITEAR — (LUSAEE6MEFTRE)
VISA CARD: 4201 84 / 4921 11/ 4966 04
MASTER CARD: 5185 42 / 5411 80 / 5431 22
i O/ EEBENEEEEeSoingR— R E - WLIER BN / e RS
g

i NEGHEREIRE - RAATK L leSpring EERREIRENRA% (RRENE / €&
) o PR AR A BRI TR EERERER

v IR EAEARORR

v SRMFERMRBIT A ERE  EROABBSIHLLE -

9 RAARRBRAKRTERE °

$900 Discount
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fwEL aueRsERER
IDE? #ENHZ  BEES |
Existing eSpring users will get @
free filter cartridge* upon
successful referral of new users
to buy eSpring. The more you
refer, the more filters you get!

1 eSpring referral eSpring Filter Cartridge

50% off discount coupon

0186
DP$873

RIngn 28 RERDE
2 eSpring referral 1 Free Filter Cartridge /

Remarks
The promotion starts from May 1 to September 10, 2009.

* During the promotion, each new user is entitled to enjoy a $900 discount and up to 24-month interest-free installment.

# Mechanism of free filter cartridge redemption:

(1) you are entitled to an eSpring Filter 50% off discount coupon for successful referral of the first eSpring Water Purifier.
(2) you are entitled to a free eSpring filter for referring the second eSpring; the mechanism applies and so forth.

(3) Unlimited redemption quota.

For more information on eSpring and environmental protection, please visit www.espring.com or call the Amway

Service Hotline at 2969 6300.

Terms & Conditions
The promotion starts from May 1, 2009 to September 10, 2009.
The offer is exclusive to Amway Distributors and Privileged Customers.
The promotion is only applicable to purchase eSpring at Amway Merchandising Centres.
The offer cannot be used in conjunction with other promotional offers.
If you wish to return the eSpring, Amway will refund actual purchase price by credit
voucher after deducting the price of free filter cartidge redeemed.
eSpring Referral Coupon
i The Coupon is valid from May 1, 2009 to September 10, 2009.
i The Coupon will be mailed to Amway Distributors and Privileged Customers who have
purchased any eSpring, Atmosphere and Queen Cookware before August 31, 2009.
To enjoy this offer, customers must present this eSpring Referral Coupon upon
purchase of eSpring. Only one coupon can be used for purchasing one eSpring.

iv. New eSpring users will enjoy a $900 discount for purchasing one eSpring.
7 Mechanism of “free filter redemption”

i Calculation is based on the number of eSpring Referral Coupon redeemed.

i You will get a 50% off disount coupon for buying a filter when you redeem an eSpring
Referral Coupon.
You will get a free filter when you redeem two or more eSpring Referral Coupons.

o a s wN =

8

iv

Each Distributor/Privileged Customer is entitled to enjoy unlimited number of either a
free filter or a 50% off discount coupon.

Interest-free Installments

The following credit cards are eligible for the installment plan:

(1) Standard Chartered credit cards and affiliate cards, Hang Seng credit cards;

(2) HSBC credit cards with the first six digits 4201 84 or 4921 11 or 4966 04 for Visa
Cards and 5185 42 or 5411 80 or 5431 22 for Master Cards.

Full PV and BV is applicable to the first purchase of eSpring based on the PV/BV ratio

when making the purchase.

i If you wish to return the eSpring during the installment period, Amway will refund the

BV of eSpring by credit voucher (no PV/BV applicable). The buyer is still obliged to
pay the outstanding installments to the bank.

The installment plans are not applicable in Macau.

The monthly installment amount may change and is subject to the bank’s calculations.
The monthly installment amount may be higher or lower than the stated amount with a
value equal to around HK$1 or above.

9 Amway reserves the right of verification and final decision.

6.2009 23
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Notes

1 Setting the dough aside for one hour gives it more time to absorb the water and will make your naan bread lighter and softer.

2 Substituting LAKONIA Extra Virgin Olive Qil for the butter helps make the naan bread crispier. The aroma of the oil enhances the taste
and of course olive oil is a much healthier option.

3 Made from the finest 18/8 stainless steel, Queen Cookware can maintain a constant temperature even on a low heat. Add the naan
bread brushed with the olive oil then cover - the Queen Fryer will act as a mini-oven to cook them perfectly!

FEBEM Utensil ¥ Ingredients
%05 %a Strawberries % box
R VAL Pineapple %
Rt S 1 Mango 1
ARSI 25052 All-purpose flour 2509
LAKONIARF AR BRRS1ZE 25%% LAKONIA Extra Virgin Olive Oil 25¢g
i) 8% Baking powder 8g
o wE Egg Ya
¥ Vot Sugar Y tablespoon
& Y22 S A Salt 4 teaspoon
SRR IATITERIA 7K 2N Water Y cup
Queen Three Litre Fryer
MNVEE e FLER 2 Curry Honey and
TR 2% Yoghurt Sauce
AR TN Aok T ES Vot Curry powder 2 teaspoons
R : 15948 =iE 2 Plain Yoghurt % cup
Preparation time: 1 hour SEfATEE e Honey suitable amount
Cooking time: 15 minutes Peppermint leaf suitable amount

f#1;£ Method

PR MRS - BINALAKONIAK S BRI 2%1%%1111@%31]7\?@% N\ 8 BB HE R D R A S T ZE
B ERERHS - ARIBEMAKD - WEREE - HF Bx

ZRIRMEEMNESL » REREBRI/NE Add the curry powder to the yoghurt. Season with the honey and
Mix the all-purpose flour and baking powder together. Add in the sliced peppermint leaf.

LAKONIA Extra Virgin Olive Qil, egg, salt and sugar then stir well.

Slowly pour in the water and mix into a dough. Cover the dough PIRAEBAE ERUR - RIS K450 » SBEE6NY
with a damp towel and set aside for one hour. £ WAMER CHER - ETERE WA - KER

EESEEMBINE - ILETTEKRER -
Heat the fryer to a medium
heat. Separate the dough
into four or five pieces then
roll out flat using a rolling
pin. Brush both sides of
the flat dough with olive oil,
then place into the fryer.
Cover and cook until the
naan bread turns golden
and crispy. Serve with the
sauce and fruit.
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Amway Takes Two Reader’s Digest
Trusted Brands Awards

i
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Amway and Amway Nutrilite both took regional Gold Awards in this year’s Reader’s Digest “Trusted Brands” survey,
conducted across different Asian countries and territories. Amway was honored in the “Water Purifier” and “Vitamin/Health

Supplement” categories, highlighting the company’s reputation and trustworthiness for producing high-quality consumer
products using the latest cutting-edge technology.

The Reader’s Digest Asia Trusted Brands Survey (previously known as Reader’s Digest SuperBrands) was launched in
1999 and has been carried out annually for the past 11 years. The survey identifies which brands have the most appeal for
affluent Asian consumers.

Achieving Trusted Brand status is a genuine recognition of customer approval. The survey reflects consumers’ choice of
their most trusted and favourite brands among the thousands available in the market. The survey is carried out for Reader’s
Digest by the Nielsen Company. Consumers are surveyed through questionnaires distributed in Reader’s Digest as well
as through telephone interviews of randomly selected consumers in Hong Kong, India, Mainland China, Malaysia, the
Philippines, Singapore, Taiwan, and Thailand.
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The impact of the financial crisis has been felt far and wide, and in Hong Kong more and more
people face the threat of unemployment. However, while times are certainly tough, it is still
possible to find the precious opportunity to start your own business.
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Graduates find their business feet

Thousands of university students have graduated and joined the
workforce, but finding a job is no easy task in the current economic
climate. Although the government is sponsoring employers to the tune
of HK$4,000 for every fresh graduate, and many recruitment expo
and forums are being held, more and more recent graduates are now
considering the benefits of starting up business on their own.

To minimise risk, graduates should avoid uncertain investments and
businesses and work to achieve their goals step by step. To make the
most of their efforts they should look to the long term and choose a
stable business opportunity that's low in both cost and risk. Having
someone to share successful experiences and give guidance is also
highly beneficial.
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Develop your business anytime

Under the current financial situation, people are afraid of losing their
jobs — in Hong Kong, the stark reality is that no job means no income.
However, even if you remain in employment it is your employer who
dictates your salary, working hours, job title and work routine. How
can you regain some of the autonomy in your life?

Such a goal cannot be reached overnight so the wise choice is to opt
for a business opportunity that is flexible, and which you can start
anytime, anywhere. Imagine a business that everyone can take up,
no matter what their gender, age and education level — would you
give it a try?
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How professionals can survive the current crisis
Professionals have many elements working in their favour including
social status, knowledge, vision and experience. While others focus
on the advantages at present, professionals are always looking to the
future.

Some might think that professionals are immune from the current
financial crisis, but the fact is that this is a global downturn and
everyone is affected in some way. That's why professional people
endeavour to develop their business as a full-time career. For them,
the most important criteria for the best business opportunity are
autonomy, simplicity, and the ability to hand the business down to the
next generation.
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A Success Date with Amway

Creates 10,000 business opportunities

Amway provides a long-term and stable business opportunity to
millions of people over the world. With their positive attitude and
great effort applied towards the business, Distributors have been
successful in spreading Amway’s virtues to every corner of the
world — and, at the same time, creating their own success stories.
The global financial crisis is posing a threat to the employment and
security of many people in Hong Kong, which is why Amway was
proud to create 10,000 business opportunities for local people,
introducing the business through an exhibition and talks last month
at The Excelsior Hotel.
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2007/2008 Leadership

Seminar - Taiwan Cruise
A Big Leap in Cross-straits Relations
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To reward Distributors for their excellent performance, 12,000 Amway Distributors
were invited to join the Taiwan cruise starting from March. This was the first cruise
to Taiwan from the Mainland and also the first trip to the island involving more than
10,000 people.
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Guests gathered at the Shanghai International

Wharf on March 14, 2009, to celebrate the

launch of the first Taiwan cruise trip, with Mrs.

Zhao Wen, Vice Mayor of Shanghai, and Mr.

Dai Xiao-feng from the Taiwan Affairs Office

of the State Council expressing how the trip :

would help to improve cross-strait relations Thaw e
and boost the.tourllsm |ndgstry. Mrs. Eva fﬁﬁgﬁﬁmj{%%ﬁ%}ﬂ Ranzm D
Cheng, Executive Vice President of Amway (ZEBT AR -
Corporation, expressed her gratitude to all

departments involved in the organisation of

the trip, including the Taiwan Affairs Office of

the State Council, the Ministry of Transport of

the People’s Republic of China, the National

Tourism Administration of the People’s Republic

of China, the Taiwan Affairs Office of Shanghai

Municipal Government and the China National

Travel Service (HK) Group Corporation.
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Stimulate Taiwan’s economy

Amway'’s Taiwan Cruise — nine waves in total - enable Amway
Distributors to gain knowledge through travel seminars and
at the same time become representatives for Chinese people
in Taiwan. As well as being a boost for cross-straits relations,
the trips help to stimulate Taiwan’s economy which, like other
economies around the world, is suffering from the impact of
the current financial crisis.
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Amway China Provides the Best Service

LH(FENRARBRZE LAVIES U OEBHRBEEUNERTREYT - EtfhEIER

BEE - BEMEA—LHFREH "2 (PB)RBHE , - FBARKRH(PENEER

BREEERAR T B -

Employing the concept of “Putting Consumers First”, Amway China now provides the best
products and services through a wide range of channels.
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218 shops in 181 cities

Amway China has a total of 218 shops in 181 Mainland cities,
enabling customers around the country to enjoy a high-end
shopping experience. One hundred of the shops have already
been awarded ISO9001: 2000 certification, with the remainder
currently awaiting approval. Amway China also participates in the
“mystery shopper” programme to further raise the overall quality
of service.

Over 200,000 Service Ambassadors

Only through genuine, wholehearted service can a customer be
truly satisfied, and there are now over 200,000 Amway Sales
Representatives in China bringing professional service to their
relatives and friends, and acting as lifestyle consultants. The
Sales Representatives help others to improve their lives by
understanding their needs and helping to build a framework for a
healthier, greener life.

Superb delivery service

Amway China now provides a delivery service to 477 cities in 26
provinces. Customers can place their order by email, telephone
and facsimile, then the products will be delivered in two to three
days. Amway China has plans to extend the service to a total of
655 cities in the Mainland.

Four channels to communicate

Amway China takes suggestions and comments from its
customers seriously, and there are now four channels for offering
feedback: at the front desk, through the hotline, or by email and
letter. Amway China will always work hard to provide the solutions
most needed by its valued customers.

Experience Centres and Living Halls

Amway China has three Experience Centres in Guangzhou - the
Amway China Experience Centre, the Nutrilite Health Experience
Centre and the Artistry Experience Centre - that enable Sales
Representatives to directly connect with the Amway products
and business. There are also 28 Amway Living Halls in China
that allow 300,000 consumers to get first-hand experience of
professional health and beauty products.

Alipay connects with 100 million users

Amway China collaborated with Alibaba.com to become
a member of the Alipay online payment system. Alipay
is safe and easy to use, providing great convenience
for Sales Representatives and Customers. Alipay
partners with many of China’s leading banks and
is now used by more than 100 million people in the
Mainland, serving over 330,000 clients.

Understanding more about the quality service provided
by Amway China helps you understand how the
company is becoming part of the life of Chinese. In
its path for the future, Amway
China will continue to expand
with the aim of helping more
people in more provinces live
better lives.
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Amway China Sunshine in Winter Project

R () T B o B R RS B2
BT ENERY -

HUBEHH LT RERBEERF
(FPEDSBRE AR TIREARE -

-\“_'- 4

AR ED S BRE 3K
ZRE80LRNEE
BEEEIRIEMIRE -

ZA(REDSRESE
30& MR R EEE
EHWEE  RERK
T(REREZE(E)

EE ENL

B20045F# - RF|(FEDAY " X HEBEATE ) —HEASETREDNWAREBNNE @ FUFIEEERY -

ZRFEFAEBRIE HRERBRKRE
2009428208 + T RAFEFABESHECRED, AETE
B T T BB RMRNS » IRESE RS R REABE -
BRAFE —HERL o HROLERTFBEERIER -
BB S NCE NERRF AT | BADERRZANELE—E  E
BB, -

"RAFEFABES MOMOEERE - FRED  BERE
METENLE—ERERE  RESEERTHEE - 3 -
AT EEZTHOEEBEER  ERNEERENNE  SRE
EIM LTS - MEFEE - |
BOFEHOREERERAEEEOA  BERA(RE)HEE
% ATRESEOEE - 208 B RAE  TEA - Tas
SRIAEEE RS IEIE EETAY - BRBIEE RO - B
BEERAE > LRF: RERTHEE REHIEAET
%Ko

MRS ERERETERINE - TAERE, RRAEEE
B RAEEETREREANR  DERHERLSN o THRM
FEERT MM BT I RESEIE - MRS R ANE
B - ) RRI(FEDSEELEMES - AL - LESERER
£ RESBEWE TS RETH—e5 -

BVS 7

ARBEED R ER B MR R RAREEL | SERFRK
EEEARXEHRE—ENR - th7ERMNER - AREENEXSED
HE > BEIHEHRERAE » —ERRAREF - DP=FREX
o fthla LR E REMAGaRE - BAERM (EDEREE IS
MEBT @ MRETY RFRAWE -

20044 » BT EBEEFIN RSN REREBENEERE &
EHSMBENAEQBEEY RGN, - BE2E
RE—HREE - B ETRENTFENERRAREES
EVERKRERLIVET —KHBECEZN "BSEL  TF
HE - iR ERAFREEE LRE A FPEE - X6
k= MR SRRk ER » BB IR T M AREE - fiRTFENBRE
BRERE - AR AL (REDTREE - £EFHEFTZEIN
Z¥ - SF1R138  HRA(REDHILDAT NRBHREHIINR
Bt SIEBMEER) L RALH—KZIE "BERS 1 NFEE
RIRERE  WEMREESHAEMARBIFNES -
BEEANNBERS BEARE » REUTEMA LA (TE)EREE
HMREBERE - RELERTH  TSERTHE B LEDN
O REEBRFBZEMMA L RBfZ2—0RE  fMIMAL
AR EARE © o




Iy 22 B BN 2Kim ik

Spreading Warmth and Happiness
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Amway China Sunshine
in Winter Project

Since 2004, Amway China has
run the Sunshine in Winter Project
during Chinese New Year. To date,
a total of 18,000 volunteers have
helped out with an accumulated
service time of around 67,000
hours. The Project has become an
important platform for Amway China
to contribute to the society it serves.
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Since 2004, the Amway China Sunshine in Winter Project has spread a little happiness and joy among those

who most need help.

Puppet show for families

On February 20, 2009, the Amway One by One Puppet Theatre
Spring Tour arrived at the Chongqing Primary School with
students invited to join in the fun along with their parents.

Nin-nin and Li-li are twins whose father is seldom back home
because of work while their mother works hard to run a kiosk. The
girls both wish their parents could have more time to spend with
them — and the Amway One by One Puppet Theatre Spring Tour
helped to make their dream come true. The twins were able to see
the puppet show with their mother, who said: “We have always
focused on earning more money in order to let our children live a
better life, but today | felt so happy when | saw their smiles.”

Five Amway China Volunteers were members of the puppet show
team, including Liu Ying, Zhou Ying, Zhang Chun-lu, Wang Hong-
gang and Wang Yu. Although they had to spend a lot of time
rehearsing for the show, they felt very fulfilled when they saw the
joy they were bringing. “When we saw the children’s smiling faces,
we all knew this was a thing worth doing,” said Liu Ying.

The puppet show was also performed at the Chongging Children
Welfare Institute and the Juvenile Detention Center. “This was all
about bringing happiness and warmth,” said Liu Ying.

Children in China can enjoy the puppet show at the Chinese New
Year and also on Children’s Day.

Overcoming many hurdles to succeed

Zhong Jian-wei was born in a rural area of Wuhan. His father
died of a stroke when he was two years old, and a year later
his mother left him with his grandparents and never came back.
At the age of seven, Jian-wei was sent to the Wuhan Children
Welfare Institute for six years. When he was in form three, he
had to discontinue his schooling because of a lack of money —
but he was able to keep going with the support of Amway China’s
Volunteers.

In 2004 the Antong Fund donated money to the Wuhan
government to build the Fostering Orphans in Families, and
Zhong Jian-wei was one of the first group of children to receive
their help. One day he gave a seal to Teresa Woo, the Antong
Fund secretary. He asked Mrs. Woo to give it back to him once he
was accepted into university.

Last year, Jian-wei reached his dream when his application to
enrol into Huanggang Normal University was successful. He sees
this as a starting point in life and says he wants to become an
Amway China Volunteer in the future to enable him to share his
love with others. On January 13, 2009, Mrs. Woo returned the
seal to him during Amway China’s Wubei branch Chinese New
Year celebration activities and announced that the Antong Fund
would sponsor his tuition fees for four years.

“Every child has a desire to enhance themselves,” says Mrs. Woo.
“If we can give help and hope then it's possible to change their
lives.”
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