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Amway Corporation President Doug DeVos (right) and Chaifman'Stéve Van Andel (left).

B BIRIRAR

Breaking ground by staying grounded
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B BARIENAE  BEARIGEEN A IREZEDRENERERBEZT

Consumers are our best sales tool. Why? Because they’re eager to tell others what they like and don’t like about

any retail purchase. When they have a terrific experience with a product’s quality and performance, that honest,
word-of-mouth endorsement is the highest compliment we can receive.

We never want to take that respect and support for granted. Our employees have invested countless hours of time —
in fact, sometimes their entire careers — to ensure that our products are produced, packaged and distributed to meet
unquestionably high standards.

Amway products have earned the trust of consumers and their families worldwide. Now it's more than just a hunch
on our part. Their approval is clearly backed by the numbers.

Our health and beauty products continue to break records in business category sales, creating such demand that
we ship more than 30,000 items every day just from Ada, Michigan — before we even begin to count our global
shipping locations.

You can take pride in our commitment to continuous improvement. With your help and encouragement, Amway
continues to push forward, to stay at the top of our game. Our past has made us who we are, but our future relies
on taking calculated risks and trying new ideas. That's why you can count on us to continue launching innovative
products, and to refresh and refine our perennial best-sellers.

Your candid assessment of people’s reception to our products is essential to complete the full circle of feedback.
Please continue to share your experience and knowledge with us. Together, we can keep Amway brands among the
most desirable health and beauty products in the world.
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Founded in Ada, Michigan, USA in 1959, Amway Corporation is one of the largest direct-selling companies in the world, covering some 80 countries
and territories. + AMAGRAM is published by Amway Hong Kong Limited. « 38/F, The Lee Gardens, 33 Hysan Avenue, Causeway Bay, Hong Kong.
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1.2010 3



Y |
. g FE, 8
—— =T Y-
—=
>
e

' VIR S A R
EE S Ik‘ﬂ“rz'l';' o=
(Pollution zand Oozrn U

T

S s




-y = — vl |4
— S |

Yy = r—| 7Y Trf)

-y r— ] o )
C

RBAR ) BEXRT - MAIBRIFER
MR BEFMFK RELEEEE
S 7
Hity —ERHOBREE  BEAARERE
RO BRREE—LOHAS (Lifestyle of Health
and SustainabilityAI#E% ) EEELEIE 1 FEE
M4 1 EERE ~ BER - BE R FEEMER
—5 1 EEEBAMENEELEAN ' E
RAZHER -

R ERRARRENEEERX - T
= TR IR RV AR B A R - EHE
LRSS ) FIRFE ARG E !
ne of us likes to live in an unpolluted
breathing the freshest air, drinking the
water and tasting the healthiest food
e every day. That's why the LOHAS

- Lifestyle of Health and Sustainability —
campaign has emerged. It aims to get
peoplé showing respect for our natural

ble style of living. This is a worthy
t each and every one of us should

e importance of bringing
rgy-saving into your daily
rt green products that are
nd energy-saving
ving HAS life
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Atmosphere™ ZE 5 ;5 #n il
Breathe Easily and Healthily

Atmosphere™ Air Purifier

oy B

BBREESE RIE2XANIRERE

- AtmosphereZE B HTI#BERIB/NZE0.009UK BT T » IR
FAE=£99.99%

- ADBRZERTPLIESLAESREY) R ~ RS PE - 888
BYE  WNBARRERISEYZIEE -

Love Yourself

With a removal efficiency of up to 99.99% to

provide the freshest air for your family

- Atmosphere is 99.99% effective in eliminating airborne
contaminants down to sizes as small as 0.009 microns.

- Removes 84 types of contaminants including bacteria, viruses,
fungal spores, formaldehyde and radon decay products.

T E___"L'____. ! =y |
- |

1076

M_ DP$7,750

y

. (ATMO ) *ﬁiﬂgﬂz

ERRESN B STHF iRl hix

- 2ETHABEWSI0*

- HREEREEESS - 90%  BOYRELH -

- SEEFBTERENERGY STAR®  BHZE QAEEIR A
R RIS R SR °

- XEBREEPA)E SENREEAEEHENERGY STAR®
BRRBENER - BYHIESN 1 5BRERFHHEER ©

Love the Planet

Saving energy to support carbon minus
- Costs just HK$10* a year in electricity

- Energy savings of 56-90% compared to other brands in the
same category.

- Atmosphere has earned the US government’s Energy Star
label which recognises products that have the biggest energy-
saving impact without compromising on functionality.

- The Environmental Protection Agency in the US estimates that
if the whole country starts using electrical appliances certified
with the Energy Star label in the next five years, the emission
reduction would be equivalent to taking 150,000 vehicles off
the roads.

* DS BEFSNESRERTRAE

Calculated based on operating at speed 1 for eight hours a day.

ENERGY STAR

A
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AMWAY QUEEN-

E—IRERER
N — AR SE AR 7K ZHERMAFAFRR
eSpringE‘ﬁE;’%ﬂ(Eﬁ — Healthy Cooking, the Energy-efficient Way

Enjoy the Purest Water v Amway Queen Cookware
eSpring Water Treatment System
+§§ =

EERER RERIVXAEE
- 2RELISSEEAFHRSEABRE - AXEF SRR
ERER > ABTRNAER  BERDEFAMRERNE
UP %= % ERARDELRARNES -

BEAES HH5ANo. 173K Love Yourself

- eSpring B AEF K B2 E— B EREERERY - ZNFARKL140 Low-temperature cooking to retain the most
BUESRMAIFRFS : nutrients

- HEEERFEXBEEFRFEESSINSHRESE 4253 &
553t = (B EIFEER ATAYF K B IRAEM R AR

- HECRIFEENEREERI - WINRGENT 2 KA 5T

Love Yourself

Enjoy the world’s purest water with your

- Queen Cookware is made of the finest 18/8 stainless steel. It
promotes fast heat distribution and has good heat-retaining
properties, helping you to retain the most nutrients.

0188 *Eiﬂ!ﬂ?

. DP$5,680 = o o k]
family k BERHEE FETHEEME
- eSpring Water Treatment System is the first of its kind that is o - EEFEARRERINE - AL ZEERGEERZHR - —E
proven to effectively remove lead, THMs and more than 140 TETERIFS I ZTEER » BIIES  RARREFE » KRS
harmful contaminants. PR~ RS R 22 o
- The first water purification system to be tested and certified
by NSF International to meet NSF/ANSI Standards 42, 53, , BTk Love Your Planet
ke _ - _ I g - i Cook in an environmental-friendly way by
- The first system designed with inductive coupling. No wiring is EigeEtE HB &% ;5R11A convenient stack cooking
used to ensure its safety and reliability. . EEOEs "
EEEEARBRSIT - - The effective heat distribution of Queen Cookware enables
- SRR B EE S LIRS ET0% you to cook several dishes on one burner at the same time,
- REARSHEFNGTHE  SEREERR168TR M g e o el

eSpring B R F KB EEFREEER20FTR
Love the Planet

Carbon minus living begins from daily life
- Costs just HK$17* a year in electricity

- Reduces carbon emissions by up to 70% when compared to
boiling water on a stove.

- eSpring consumes just 20 megawatts of electricity per year,
compared to the 168 megawatts consumed by an electric fan
which operates four hours per day.

¥ RBESTATIRAKGE

Calculated based on purifying 5,000 litres of water

3821
L DP$5,980

rReEXEEMESRERE . KX

% EE$4,600 f%%ﬁﬁﬁm ,
i : _ aREI{TE |
Be Environmentally Friendly - Limited Time Promofion

Be Rewarded with Up to $4,600! Act Now!

NESZANREREZER (eSpringE BEF K25+ Now you can buy Amway HomeTech products — including the

AtmosphereZE SIS 4N S SR ANEMER ) » AN=% eSpring Water Treatment System, the Atmosphf-:re Air Purifier
and Queen 21-piece Cookware - and enjoy multiple rewards of

BERE  RERES600ZFMERS (HBRA/BRE Amway product coupons worth a maximum of $4,600. (PV/BV

E%8) o is applicable.)
=4 - 2010181 HRBI%A Promotion starts from January 1, 2010.

BEEAHFXEHREMBRICRABEBE_RE=MHKREHEESR ' UEHFHN
BEFRFERS

Buy a second and third HomeTech product item within 120 days of your first HomeTech
product purchase to enjoy the discount offer or Amway product coupon.

—————
=5 = 1
Z5—HE % E Reward Level One
e | o = . —_r
BEE_GREHEES (BRE—4TRE) @ LEEE E
. " b K]
Hines$1,6005zRER%$1,800 - T
Purchase a second HomeTech product (it must be a et ;r-"“'" : 3_} F
A q . A g q B oot g By i-
different item from the first) and enjoy an instant discount i
offer of $1,600 or an Amway product coupon worth
$1,800.
——
» -
AtmosphereZe 5, B ¥ eSpringZR HE Bk 28 ERETHRER
————
N — = )
25 _H#%E Reward Level Two
- T
BEE=GRXEHEESR (RE—R-MG4FH) - o#E E .
N st ok s i =
BV EES2,400%FER%$2,800 - @ @q N
; ; g~ == i ™
Purchase a third HomeTech product (it must be a ;‘_gr,_! T Yy
different item from the first two) and enjoy an instant =4
discount offer of $2,400 or an Amway product coupon
worth $2,800. ———
AtmosphereZE 5 it eSpring & REHIK 28 ERETHRER
SFEMmA Terms & conditions:
1 REARRAESERESEE - 1 The offer is applicable to Amway Distributors and Privileged Customers only.
2 DERRNEEHIRZ RS R RS B o 2 The offer is only applicable to paid orders placed within the promotion period and presenting the reward record card.
3 NERAREEBERERNRES - 3 The offer is only applicable to the purchase of HomeTech products at the original price.
2 Kﬂﬁ]ﬂ%?ﬁﬁm@% i 4 This offer cannot be used in conjunction with other benefits.
BFIERS ¢ - ) 5 The Amway product coupon:
5 RAE® o i PVIBVis applicable.
i ggﬁ%ﬁé Fé%é - i Can be used fo purchase any Amway products. The business volume (BV) must be equal to or exceed the BV of the
] 2 h E TR o5 IR S an = ° coupon.
i ANASE —FEEES1,0005 L ENRFESR  RAERERSFIR o i Fcr‘;urchase of an Amway product worth BV$1,000 or more, only one coupon can be used.
v RLUEFHESARK - AREABERERFEE0X o v The coupon will be delivered in electronic form. It will be valid for 60 days from the date of issue.
v REEE RN - v The coupon is not transferable and can only be used within the valid period.
SUEATREERE - AUAEEEASE REREESAABEE, —XK - 6  Each Amway Distributor or Privileged Customer can enjoy the above offer only once.

~ o

; sgof g | e piyipigiiog)  RRIASIE IR — 7 If you wish to return the purchased HomeTech products, the BV of the product coupon will be deducted and the product
@Eggﬁgﬁg&gggi&ﬁ g‘:"osphere BHRR R RERAHER  RAATSAREL 2 REE 8% coupon must be returned together with the merchandise.

8 Interest-free Installments
8 <REHMER i Payment by interest-free installments is available. The following credit cards are eligible for the installment plan:
i

FALRENHER - WAGRANTRIT SBERER (1) Standard Chartered credit cards and affiiate cards, Hang Seng credit cards;
(1) BITERERBITREN ; BERITERE; (2) HSBC credit cards with the first six digits of:
(2) EEEGRITEAR — (LUSABE6MBTRE) - VISA CARD: 4201 84/4921 11/4966 04
- VISA CARD: 4201 84 / 4921 11/ 4966 04 - MASTERCARD: 5185 42/5411 80/5431 22
- MASTER CARD: 5185 42 / 5411 80 / 5431 22 i Full BV and PV apply for the first purchase of Amway products are based on the BV/PV ratio when making the
0 RE Voo i P LR dnr 9 I OO T P Ve Pttt i ff“yri:ai?s'h to return the Amway products during the installment period, Amway will refund the BV of the Amway
ARS8 ) T A y N R o AN !
b 2%&2@%5,@@@;?;2‘? DA EESRERSNBS (RUERR/MAR) - (ARALA products by credit voucher (no BV/PV applicable). The buyer is still obliged to pay the outstanding installments to the
Lot SR iRt bank.
v ME%TZ;@W@%@ . § . iv  The installment plans are not applicable in Macau.
v SRUGRERRRTZERYE  EEORBES UL - v The monthly installment amount may change and is subject to the bank’s calculations. The monthly installment
9 RAARRBRIREMR amount may be higher or lower than the stated amount with a value equal to about HK$1 or above.
9 Amway reserves the right of final decision.
MEEH  FBERFIFEARR © 2969 6300 ° For enquiries, please call Amway Service Hotline: 2969 6300.
* FHHERRAYETE 77/5H0A EHE X 1.032 © Price in PTC equals to HK$1 X 1.032. * E£&%ABV = B {EEDP 1.2010 8






10 1.2010

J I/

™7 .

{

HECRESREEIR
A Man with Ambition
d Direct Distributor
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In the 1990s, Enosh’s mother and aunt started their Amway
business. Having grown up in a business-oriented family, Enosh
was eager to start developing his own business, but as he thought
his mum and aunt were just selling soaps to housewives he didn’t
really take much interest. Later, while studying at the Hong Kong
University of Science and Technology, he still showed no interest
in Amway but was aggressively trying to get his own business
started. “I embarked on three different kinds of businesses while
| was studying, but none offered any real prospect of long-term
development — particularly because finding a good business
partner is not easy.”

In 2003, accompanied by his mother and aunt, Enosh
attended a Distributors’ rally at which a Korean Crown
Ambassador was invited to be the keynote speaker. He
noticed that many Diamond Direct Distributors were very
successful, even though some of them were not even 30
years old. What amazed him most were the big profits
that were being made. The Amway operation turned out
to be far more impressive than he originally imagined, so
Enosh took a decision to start his own Amway business.

At the beginning, Enosh encountered some difficulties
in the areas of retailing and sponsoring, and he usually
turned to aunt — Diamond Direct Distributor Annabella
Wong, who was also his leader — for help. “Annabella is
like a lighthouse in the fog, giving the right direction for
people who are keen to pursue for success,” he said. “She
places high demands on herself and those in her team,
but she also has vision and is very patient — attributes that
all contributed to the excellence of our team.” Enosh said
Annabella taught him to arrange a gathering in his friend’s
university hall of residence so he could share the Amway
products and business opportunity with his schoolmates.
After just 18 months he had already sponsored around
1,000 people to be part of his network!

Enosh’s university friends were busy finding jobs after
graduation. This was around the time the SARS outbreak
occurred and the salaries available were generally not so
good. By that time Enosh was already a Direct Distributor,
earning a stable and respectable income. At the same
time his mother fell sick and needed to pay frequent visits
to the doctor. The time autonomy provided by Amway
enabled him to take care of his mother — something that
would not have been possible in a regular full-time job.

Encouraged by his aunt, Enosh decided to develop
the Amway business wholeheartedly - which also gave
him the time he needed to take care of his mother.

1.2010 1M
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A3 ERIITT - HEHANSHERTES « N rEs
Rttt - BT BAEAEROER - ) AnaREHBLUEES
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Ho
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“The balance between time autonomy and a stable income is very
important. If I'd had to sacrifice the time I'd spent accompanying
my mother to make money, it would certainly have been a big
regret for me,” he said.

To enjoy freedom and security is the wish of most people, and
Enosh’s choice during the
economic downturn highlights
the edge Amway has over other
businesses. “Of course there’re
people earning higher income
than me, but | can enjoy a great
deal of autonomy while earning
a stable income,” he said. Enosh
is also enthusiastic about sharing
his Amway travel experiences
with the people around him.
“I have had the opportunity to
travel to many places such as
the United States, Australia,
Korea, Thailand, Malaysia,
Taiwan and over 20 cities in
Mainland China. These are the
moments | treasure the most.”

When he was younger, Enosh

often had clashes of opinions =
and disagreements with his

friends due to his strong-

willed nature. However, as he L
developed his Amway business !
he became more enlightened.
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“This is a business in which you can upgrade your personality,” he
said. “There’s a principle that says, ‘the wisdom of doing business
is the wisdom of being a person’. What this means is if you don’t
know how to be a good person, you don’t know how to manage a
business.”

Enosh stressed that Amway is a business based on personal
relationships, through which he strives to better himself. As
his business grows his appreciation of life increases, and in
turn he’s developed a much deeper understanding about the
responsibilities he has. “Each of us has a different role in life,
which means we each have different responsibilities. Sometimes
we may overlook the responsibility that comes with a certain role.
Usually we have to sacrifice either a successful career or a happy
family,” said Enosh. The time autonomy and security offered by
Amway are what he cherishes the most.

Enosh likes to play basketball, but he actually has a passion for
all kinds of sports. In particular, Wing Chun martial art has helped
to strengthen his morale and character. “My master says, ‘When
somebody attacks you, you have to look forward, stare at him and
never retreat’. Well, the same principle applies in our daily lives.
We need to learn not to give up when we face difficulties and
challenges. Retreating when under threat is a natural response in
humans, but we should try our best to fight back.”

Enosh said he used to have a dream in which he put together a
sports team in which every team member had full trust in the other
players. Now he’s making that dream come true in Amway with a
different kind of team. “I have found a group of great partners who
share a real sense of brotherhood,” he said. “We fight hand in
hand and everybody enjoys the game. This is something you will
never find in any other kind of employment relationship.”

1.2010 13



(BEEE / &5t X8)
BHENBOFRERBRA  —EHBREMBE » BIRHMIN
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FRABIARE > CECED °

(Hotel management / account clerk)

We first learnt about Amway back in the 1980s when we both had
stable jobs. We set up a restaurant in Australia in the early 90s but
found the risks of a traditional business to be very high, plus the
working hours were long and the pressure constant. So we started
to run the Amway business alongside our regular jobs and enjoyed
much more flexibility in arranging our schedules. When we came
back to Hong Kong we decided to run our Amway business on a
full-time basis. It's a business that’s suitable for people from all
walks of life and we received strong support all along the way. We
have built up a close relationship with our team members with a
great deal of mutual trust. Our focus now is on communicating well
and trying our best to reach our goals.

ERITERIINTE)

BERFBEESKIINGTF » MERREAFREBENKA - RE
LDBORBIALA » DIBIFRE/N » ABBEAERE @ FIERFA
BEWERAR - BIARAE - HARZEESENREEHIALL
8 FSHBEERS  MAREIRLEENKRNEE 5=
SEERZIN - thoh - BERBBEY TIREMIEHE AWML —
o RER—-BREF  EREENEREE  EEMTXEAER
HRF - T REHAZHAEREH MK T BCSHIRZII © 7E
RRHAMMAZHEE R N RB A - HEOPIERRREE AT -

(System analyst)

The success stories of other distributors and the low-risk nature
of the Amway business gave me the motivation | needed to join.
Since becoming part of the Amway family | have been able to
broaden my social network and meet all kinds of different people,
gaining the kind of experience and wisdom money just can’t buy.
| have worked hard to build a strong relationship with my team
so that we can strive towards a common goal. It's hard to find
such a great team spirit in other industries. Looking to the future,
| will set my sights on Diamond and keep working closely with my
downlines to help them expand the market.

5 LB I AMARFIEFAITIE - Occupations at the time of joining Amway.
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(Merchandiser)

In a traditional business you need a lot of capital to get started and the risks are
always high. What's great about Amway is that it's low-risk with strong support,
which enabled me to get my own business started. Everyone will face some
difficulties at the beginning, but | got great support and guidance from my team
and that gave me a lot of valuable experience.

(FRERIERE)
BAERRNE TIAZF - FEEEHRENEIERRZAE R CANEEAE - FHRifEE
BER  SEAEERRL  HAULRRRRAER  ERECHER -

(Insurance agent)

| joined Amway after being referred by a friend and it's been very worthwhile. The
business has enabled me to experience the strong teamwork between members, and we
can work together towards higher goals despite our different backgrounds and skills.

(€55an = WA:VN)
ZHREBEENST  ME—BESEERELE - M EERSENPRIEMARIE - &
BEHNER - RESEFIROIMAZR - RELZMNEBAEZINAIARE RO -
BERENALBREYAL -

(System analyst / merchant)

Amway is a name with a great reputation that’s synonymous with healthy living.
| witnessed the success of my friends who’d joined Amway so | decided to follow in their
footsteps and start my own business. Rewards are not just about money and bonuses:
being able to live a healthy and wonderful life is a reward in its own right!

1.2010 15



(260 / ZREER)
MARAR  BEEBEELZEY)  FAEZELRMNAL - BRCHERHRILDZE
B OBARHERSTSERANE  ARRSDIRENRE  BEZSDERER  BERXRE
W/ E—ER -

(Engineer / housewife)

There are so many things to learn in Amway — things that have helped to take my life out
of the ordinary. | can share experiences with my team members and we will support each
other through every challenge. I'll try my best to keep reaching for higher goals.

(HBKE / BRITHRAR)
BRLANER  SBEHBEFEEET  DERRRETHRIE  ERERFERTERAE
SR MEBEED  FRBHEZRE  ORNETEERE - RBMESH  AER
BB R -

(Marketing manager / senior executive)

The Amway business has helped me broaden my social network and improve my
organisational skills. | have been able to learn a lot and make my life more substantial in
many different ways. I'll keep working hard and set higher targets for the future.

A3
MARRE » RHVEEREERE  RBRMERE - EEBFERTHIARR - BEMTI(E
BEZIR - ERRLAEENERTHLERRE  T2RBEN - REEKRE B &Ly
PR ©

(Civil servant)
| feel like | made the right choice by joining Amway — I've been able to achieve a more
substantial life and secure a brighter future. My previous job was so inflexible, but in
Amway | can manage my own schedule as | run my business. I'll seize every opportunity
to strive for greater achievements.

5 LB I AMARFIEFAITIE - Occupations at the time of joining Amway.

16 1.2010



(FRARDEER / FEK)
BAERBE IR B T IART - KR A RERPIRERIEREI R - EEA
CENEFW - AR BABRRLZAEEX  UORBETERESER @ URFESEE

(Clinical psychologist / professional musician)

We were introduced to Amway by our friends in California. We soon found that this
business helps us to fully understand that we are personally responsible for whatever
kind of success we want to achieve in life. It also encourages us to set higher goals and
teaches us the advantages of perseverance as we work to achieve our objectives.

(THBAS)
BERRRETHLF > BEEEESELIRE @ OFRA Y BCHSEE  BAIKEIEH
ARBERAR  RETR2EXRBCHER - Rz ' BREFIEXAGTE "EREE, &
BRI ITFRET - BEACMEBRNEE -

(Executive)

| have an administrative job during the daytime and study for a master’s degree in
languages at night. It's been difficult to fulfill my dreams because there are so many
limitations in running a traditional business. The Amway business, however, offers me a
great option to work without pressure and realise my goals.

ERITRIEE)
FMBRELAREIC  MEREARE  BORK - BRLZAEBSHNKEEGREE -
METREABIRENREEIA - RBSEERBER  RESNERESE -

(Vice President of Investment Bank)

My full-time job is very demanding and | come under a lot of pressure every day. Amway
offers me another source of financial security together with benefits such as being able
to meet people from entirely different backgrounds. I'll set more challenging goals and
push the envelope to achieve excellence.

(B / 256m)
BH—EHBESEEECHAER  EEFERE - MARFR  RESBERLEBARS -
FERMESEEM - BFALRESEAKS  ERMSLESEKS - EARNAS
= ERESBANER -

(Teacher / teacher)

We always wanted to have our own business, and since joining Amway we have seen
how there are so many opportunities for us to enhance ourselves. It was a big challenge
at the beginning, but we’ve been able to achieve greater success by sharing our
experience with others and seizing every opportunity.

1.2010 17
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(RBRDTRIER / BIETISEEEE)
MARFE  BARREEEITAF - AENKXELEREA 8 MERMES BN
R—RARE  BEE—MHRANEE - HAMARINSEEE - BRRDHEEHTHE
RERNRITENESR - BE Y BCHEERT -

(Insurance branch manager / hotel sales and marketing director)

After joining Amway I've been able to discover how work, life and family can be all be
complementary to each other. One of the great things about this business is being
able to share our success with close friends and relatives. | can also expand my social
network and meet talented people from a wide variety of professions.

(B4)
ZHNAEBERIE - HIERRAEDRR - WEATBERHEELERAAT - LB TENER - HECHRE
ENRE - FEEERNXE  SRBIRZEELR  ARUSHES D SRR ZEBREREID - B MRER
IR ER

(Student)

Amway has a great potential market and the company always keeps up to date with market trends. | can develop
the Amway business in my spare time and gain rewards that provide me with long-term security. With the support of
my team | have many valuable experiences and we’ll continue working together to achieve higher goals.

(E=H)
BARSRERA - BEEHRKER - BR - RABERBE  MADSER @ ERZMEAR/K - ge5EAMmASD
ZRIKBREEMAETE R R hRHRMENMT - RRBBBOHEEEL TR EXPABBNER -

(Director)

As a businessman | have to face to all kinds of risk in my work. What | like about Amway is that it's a low-risk
business with a high market potential — and you can even develop it in different places around the world. What
| appreciate most is the endless opportunities given to share our experiences and success with other people — an
unusual thing to find in any kind of business. In the future | will work harder to develop my network so | can achieve
the goal of helping myself while helping others.

(B4£)
ZAEBREMRBRERE - AEMARTS - RSB ZMPREARLS  BRLIAEBNHHED - LA
ST+ - BEFFEEERNE  CHALGREZ THNER - REKLTANEXEEL ADZ » Wiams
BIZINAT - UARERIITS °

(Doctor)

Everyone can start the Amway business because it is low in both risk and investment. | have been able to expand
my network and see the great potential in the market, and even with my busy schedule | can still manage my
business with the support of my team. I'll share the experiences I've gained in Amway and look for more talents to
expand the market.

5 1 BB 2 BMA LA T o Occupations at the time of joining Amway.
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Rolls of Honour — Retailing & Sponsoring

2009%9H
September 2009

10K{EA Top 10 Personal

FE Retailing

Au Moon Wah & Mei Kuen
Wong Kar Tuen & Fung Ying
Pun Chi Fai & Lai Yung
Chow Chi Man & Man Ting
Shum Fatt Hong
Hui Man Dick & On Wing
Pong Hay Wing & Mei Ling
Yong Wai Chun
Kwok Chi Wan
Kwan Andy

#B Sponsoring

Peng Qing
Ka Gary & Jase
Ho Po Ming & Sau Wan

Wong Kwok Chung
& Kai Heung

Kwan Wing Tong & Suet Yee
Yuen Kam Lam & Chi Kuen

Leung Oi Lam

Tsang Sin Ming
Leung Siu Cheong & Yuk Lin
Yeung Kam Kwan & Mei Wah

10KE%/)\H Top 10 Group

F £ Retailing

Fu Clement & Anita
Chan Ellina
Ka Gary & Jase
Lo Paul & Paula
Liu Te Pei & Jin Mei
Leung Kwok Pui & Yu Wa
Lam Quoi Tri & Oi Ching
Lok Chung Kwan & Yee Kwan
Ho Po Ming & Sau Wan
Chu Lucia

#EE Sponsoring

Cheong Chi Wa
Ho Chi Leung
Yung Tsz Ming & Yim Ling
Dornan James & Nancy
Lam Kwok Leung & Sim Lin
Ka Gary & Jase
Ho Ping Chuen & Shuk Fung
Chan Hin Tong & Sao Kun
Hung Yat Lam Veronica
Mok Sai Kit & Lai Po Chu
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. The Nutrilite SuccesspStory

MEAE—ERE TR TEF#H o, —EREE
BERI > #8IFHE » B BEEMB L —BERFHEL
M - BB TOFREERAES - B1937TENLETIRH
HEfEEftas / BYEEERTRBEL  EERAER
ER BB CFEEEREE MR mmn*

As one old Chinese proverb says, “It’s difficult to start a
business and even more difficult to maintain a business”.
Success is everyone’s goal but it’s not always easy to
achieve. In its 75-year, Nutrilite has shown that success can
be achieved, and maintained, becoming the leading brand

in the market for the seventh year in a row* since its first
supplement was launched back in 1937.

BNUIRLLITE

1R 2002-2008 44 558 Based on 2002-2008 sales
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RIS A BRI RETT 2B - fhifI BB R IDITE - UK
BREARABBSNENER - MERNBINNE  BREE—
ERENEEES -

BEER <FEX

MEREBTFERNEMRN  BERERE —BEEBRERNE
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BRRINEER - BMANZESEASNEEREERE  FLLH
MERERREEIR  DREFBERERENEENER
R RS HEE) R F S FERREMS © ot » BFTRRIL
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HBRBERE « NMIEBRNER  SELABERE - |

BRRS EETERRT
MERET2RE-AREABERRENEEMARRE" &
BEHEENEY  ARRNENRBRNBERMREBELEEMR
e SRARF  THREVNRERHET  ERNERBERE
FE AL BMRBARBERERREMERMNERES 1
FEHRMPIMN - 2EF ERLERERENRERES - &
RELECENEYRERENREER  RRARNBENEE
MR - HMEBHASRACRERNREE  ME2LIEHTA
ERHE - DERARTYE  RwEL 89 - EYRKR - #2
—fEEEE - st RMBRERREZERTE > BRERAM

THMBLE  RBZTMBMNEREZETNER  EMRBEE
HHERERE  LOMMBETIELRTEHLRRIBRE -

MERARCERENERRS -

AT RIS IR Y R B A S — .

ERAREARNERES - MEXQEERCEBEETRAMER
MEHRE BEERM—EARED
BREMES -

In October last year, Nutrilite held a health seminar with Dr. Sam
Rehnborg who shared his thoughts on the past, present and
future of the brand. Joining Dr. Sam were Mr. Bill Dombrowski,
Manager of the Nutrilite Brand Experience and Nutrilite Brand
Ambassador, and Mr. Richard Charity, Manager of Nutrilite Brazil
Farm and Founder of the Association for the Development of
Organic Agriculture and Animal Husbandry (ADAO). Together, they
recounted the story of Nutrilite’s success and gave us fascinating
insights into the development of the company’s organic farms.

Striving for Optimal Health

The great success of Nutrilite is the result of its pursuit on optimal
health. Mr. Dombrowski said that a successful store needs a
successful notion, “Nutrilite pursuits and promotes the philosophy
of optimal health. We have organised the Nutrilite leadership and
experience programme, in which leaders from all over the world
were invited to join the training programme in California to learn
about the brand’s effort on nature preservation, the achievements
in science technologies and the skill in promoting the products.”
He regarded that health is the most important part of our lives.
He added, “We can’t eat all kinds of food every day, so we need
nutrient supplements to keep our bodies in good shape. With
different health tests and health seminars, the brand takes the
role to promote the message on a balance of life. Beside, we also
have the Nutrilite Health Institute to make efforts on research
and development to create the products that are safe, pure and
effective.”

Ecological Balance and Sustainability

Nutrilite is the first company in the world to cultivate and process
natural ingredients for use in its own natural food supplements*.
Mr. Charity said, “The quality of the products is directly related
to the quality of plants. We invested a lot to develop our organic
farms and now we have four in California, Mexico, Brazil and
Washington where plants are grown, extracted and manufactured
into quality food supplements. We avoid using chemical fertilizer
and pesticides and fully make use of organic resources to maintain
the soil, animals, plants and water in a balanced cycle. Moreover,
we also held many experience programme for students around the
world to learn and practice in the farm to strengthen their concept
on ecological balance.”

# RERPE TS ZR/A TEuromonitor Consultancy 20044525k 2 — BB 8 E -
Based on an independent review by international market research firm Euromonitor
Consultancy, completed in 2001.
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AEERUZFFES - BR/NERB—HAE - RAECHNEREETS  MEANERSEBEREER - HER

BEAER - AEAHARZXNEENRS  MEZLRE @ AtRESmAH—KREF 22 -

What's the big deal about soybeans? Though they may seem like a pretty ordinary food, each bean
! actually contains a high level of nutrients that can help us in the fight to maintain good health. Soybeans

can be used in all manner of different dishes and are suitable for people of all ages. Soybeans have

become the next big thing in the quest for optimal health!

ZERBES
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Rich in nutrients

Soybeans are regarded as a healthy food and byproducts such as
bean curd and soya milk are commonly found in our daily diets.
Soybeans are rich in nutrients, such as protein, unsaturated fatty
acids and vitamins.

While research has shown that soy protein is cholesterol-free,
it also has a protein mass that’s higher than that of meat, eggs
and dairy products. As they are high in unsaturated fatty acids
but contain no cholesterol, soybeans are good for helping in the
prevention of heart and artery diseases. What's more, soybeans
are also rich in active ingredients including polypeptide, lecithin,
isoflavones, oligosaccharide and soy dietary fibre that can lower
the level of cholesterol and strengthen the immune system.

Good for health

Soy protein has many advantages for good health, being among
the richest in nutrients of all the vegetable proteins and also
cholesterol-free. It's not surprising that soybeans have become a
popular choice in many healthy diets.

* Protects the heart and arteries

High blood pressure, hyperlipidemia and atherosclerosis are all
related to problems in our daily diets. Research has shown that
nutrient ingestion will affect the structure of plasma lipids and
artery walls, leading to atherosclerosis and other complications.
Soy protein contains plenty of amino acid and the arginine it
contains can help soothe arteries and prevent atherosclerosis. A
daily intake of 25g of soy protein has been proven to lower total
cholesterol as well as LDL cholesterol levels.

* Prevents fatigue, boosts immunity

Soy protein is one of the key elements in the formation of
enzymes, hormones and haemoglobin. The protein is transformed
into glucose after ingestion to provide energy for the body.
Moreover, immune cells are mainly made up of protein, so an
insufficient protein intake will serve to weaken the body’s immune
system.

* Regulate physical mechanism

In addition to lowering cholesterol levels, soybeans can also help
regulate the physical balance in women. That’s one of the reasons
why soy protein is particularly good for women going through the
menopause.

- Contains nine essential amino acids in the best proportions, thus facilitating the body’s absorption.
+ With Protein Digestibility Corrected Amino Acids Score (PDCAAS) of 1, Nutrilite Protein can be
completely digested and absorbed by the body.

AR "2V _ FAV,E o AWD AYaRFIRL __ Bhand WPA S

HITVAHAW

M VSITOSC LA CITFRENILE )Y " EE L W
BEEZIR
Nutrilite Protein - The Source of Soy Nutrients

- REERRRERBAERAKRE » =EE BEFRENEZEQERR
- SEANREMNFEER  DURELAIRR  FEARE SR
 PDCAAS (ZEREREHBIENRERTOE) &1 EX LR ARTE2BEEMRIL -

- Contains soy protein isolate naturally derived from soya beans, a source of low fat and low calorie
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Organic farming uses natural cultivation techniques, without the
use of artificial fertilizers, and helps contribute to a healthy life. The
Health Run, organized by the Hong Kong Organic Resource Centre \,
(HKORC) of Hong Kong Baptist University and sponsored by Amway =l k 5 { =
Hong Kong Limited, aims to boost public participation in sports iﬁ.%"%#%‘%#ﬁig
and encourage people to live a healthy lifestyle. At the same time, - - —
the run will help to raise funds for the HKORC to work towards an {:ﬂ: i, =4 /4= Q

ecologically balanced living environment and help more local organic n tE; L [}:(E:j/ I

farmers improve their farming techniques.

RN - : w7 - P
@§%§%§t$ ( )snnnnsso 74 NUTRILITE Amway |

HONG KONG ORGANIC RESOURCE CENTRE = N -
HONG KONG BAPTIST UNIVERSITY ~ "amss®"  HONGKONG ORGANICRESOURCECENTRE Ll BEST OF NATURE . BEST OF SCIENCE. LHERF (BS) AESERAD

24 12010
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Hong Kong Baptist University
Hong Kong Organic Resource Centre

EBREREFEERERPLOCEHEERXRREESE

TA 2 Eﬁakv AU EHE M BERRHIERTESE - LU
—FSHEBAMERRENTR - POBNRS AL EH

%5‘% HEBERTRARHEREFEADRERAENR
B BRY REEERZIN EP/D\BT%?J?&%Z‘J%”\,T%%?%
BRX BEEATREAIZAR2BENEHEY AT
— i — AR AETETRIR o
Hong Kong Organic Resource Centre (HKORC) of Hong
Kong Baptist University is the first local certification
body of organic products set up under the Agricultural
Development Fund to facilitate the development of organic
farming. HKORC devotes to increase the awareness of
farmers, consumers and the general public about the role
of certification on the production and marketing of organic
products as well as promote the sustainable development
of organic farming in Hong Kong, ensuring a safe and
quality food supply and an ecologically balanced living
environment for our future generations.

HER : 2010F3814H
BRI - &5 — £F7:30
B84 — EF9:30
KEHE - KIBEEARBEEEPD
HBE | AMES507T/AME51.57T

(ZHRB/EBERERTDD  BIE

HEA B RERR)

j={:nifi=]
EEBZH(FE)BARERAE
Amway Hong Kong Limited

—EREREEEIMNEERE  BOEERRE
,E Eﬁm%ﬁﬁ'fﬁ MEAAEREEHARTEL
BEEHLBESENEEN  BNEDIEERENR -
BRI AEREEXNRAEATFEAMBREFACKENE
HiEEE BT mER » ETeam Nutriite HBAZAE ~ 2
ARPEERERRSHERREHEFERSA - R 4
ERTEE2RE-—NERNEERBZTNERZIZNEE
WE RIRREDRRNEBmARME  BOORFTERF
& SR EATE -
Amway has made a continued commitment to treasure the
environment and promote a green and healthy lifestyle.
Nutrilite believes that regular exercise and quality nutrition
are important to our health, and is dedicated to promoting
the Health Run on a worldwide basis. Nutrilite is now
the official sponsor of the world-famous Italian football
team AC Milan, while international sports icons such as
Ronaldinho, Liu Xiang and the Chinese Gymnastics Team
all act as ambassadors for Team Nutrilite. Nutrilite is the
first company in the world to cultivate and process natural
ingredients for use in its own natural food supplements*
and is committed to maintain environmental sustainability.

* 1R ERE thi5 A 72 /A BlEuromonitor Consultancy 42004 FE 52l 2 —18¥8:7 7% -
Based on an independent review by international market research firm
Euromonitor Consultancy, completed in 2004.

Date: March 14, 2010
Time: Assembly — 7:30am
Get set — 9:30am
Assemble Point: Hong Kong Science Park
Convention Center

Fee: HK$50 / PTC51.5 (all of the fees will be
donated to Hong Kong Organic Resource
Centre for the development of local organic
farming)

BEAMR - R -

Quotas are limited and available in a first-come-first-served basis

{2 R EfEKiSm

MERFBEHOEISERR - 7] B EZRERETM
—f4 - IR EEE A ERRRMBE—ARBELE

HITVAHAW

—f3 o Ky
Health Run Souvenirs o
You are entitled to a Nutrilite Health Run T-shirt as you #g' )
sign up for the event at any Amway Merchandising Centre. ga‘,
Each participant who has completed the full journey will be Qﬁg -—
awarded a Health Run medal and other souvenirs. -
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/ﬁ\ﬁﬁﬁﬁﬁﬂj{iﬁiﬁ;‘%ﬂ%‘iﬁlﬁﬁ &L The whole routing is about 5km with Hong Kong
HACHEHRERE  BROAEAEEE  Science Park as the starting point. The route

S B ; L ye starts from Science Park East Avenue to Pak
BRRITIRA REN AR R R Shek Kok Promenade, then return to avenue as

REEBREERHA  BEYES  the destination.

RENKEITE » WEEEX > HFLIA  In the innovative Hong Kong Science Park,
B TeE WREResRORERSK  the buildings feature many green elements to
Mo RN EEESHNAAEEEER Create a beautiful environment. The Science
TEN 2REDSACHE  BNET Park Convention Center, also called the “Golden

—~ . 5 . Egg”, is the iconic building in the area. The Pak
FXEBARIER  BEBRIAS Shek Kok Promenade is wide and paved with

BEW—HmRE  HBRBAMREBERIL  red tiles. Participants can enjoy the lovely sea
SR Y R PSR BE ~ REVESA KGR IR RS o view and panoramic landscapes of Ma On Shan
S ADNERHS o and Wu Kai Sha, featuring sceneries of Tolo
Channel in the north-east and dams of Plover
HAREAEERER Cove Reservaoir.

AHEEHZE

AESHEFEXIEEERZE Shuttle Bus Arrangement

HhEE A Rk (D 4RuLES |- E) Pickup point: University Railway Station (next to the bus terminus)

[Elf2 AR F5EFR) - T4F1:00 - 1:30 Return Trip: 1:00 pm - 1:30 pm

ANiFEEHEEZEREE
ABTANSREREE SIS  BRERAATSNSE EEAR TGS -

Discount in Restaurants of Hong Kong Science Park

Discount coupon will be offered in the event. Holder of the coupon will enjoy a discount for consumption in restaurants of Hong Kong
Science Park.
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This multi-tasking mascara volumises, lengthens,

\

-
~

separates and lifts. One stroke — natural. Two — defined.
Three — drama to the max. The big idea? A brush so
inventive, it evenly surrounds each lash with a rich
high-gloss formula infused with Vitamin E. For long,
thick, luscious lashes, it’s pure genius. Also available in
waterproof and two colors.



DP$134/10ml
5613 Black
5614 ;&Y Dark Brown

DP$134/10ml
0615 & Black
5616 3&BE Dark Brown

ARTISTRY

12010 29
|

* BISERIETE AR ABIEE X 1.032 © Price in PTC equals to HK$1 X 1.
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Two Secrets for Healthy Cooking

HESY
Amway ¥ X £ B 7 S54A5E (B A L AIRE

Amway 5-ply Wok - The Secret of Healthy Cooking

%ﬁ*ﬂdmwww W |
GRME Rtk ilp F f

Vatalokm Locks tn Real Flavour s,

and, Colours :

Vitalok ™M EH B MR B RMRAKD » RARAFIMAKRE KD

EEADEKER  RERVYKEBRARNELRARECREKRK - -

can retain colours and flavour of food at least two times better B 8K EHR (Viaiokm) 3 .

than other cooking methods. —yE s = /

REBRYRAGEREBEZB AL

Amway 5-ply wok has been proven that cooking with Vitalok™

2726 DP$2,498 + RYHIERC LT BB Z Bk i B GRiE0  THH

BER M AR ER - ER kit (Vitalok™)FE (RERMRE RIFHF  H—AEH
Including Lotus, Steamer HEBBRELLE o
and Steady Racks

- EEHIES R
BIFH TEE kAR
Ets (Vitalok™,) »
BEBHHLER
R B IE R
BYK  FRIE
BYXRAREEK o

\9/ ’
238 fﬁ/ 2'5:1?_' f¥ @#ﬁ R,m%é EREBRERSRAEE

Low- Tempemtw& Coo

Locks in Naturval Nutviedts N ?
R

Amway =T B R F R A 18:8(8 -EREESR

BRAMRT BRSNS - KAIRFAE wELDAE W

MR  BEREREATERYE jeellio ol

# REEAHIE & RREGEE - i ®

Amway 5-ply Wok is made of the finest |:| —HEE L @

1/18 stainless steel that promotes fast e g

and even heat distribution, locking in III Amway{EiR R % > Py o N & o

natural nutrients in food. ,g@@@ ug,\&%" M @@ & o ®




EXERER  AFETETATRERSGRR - KA AME EME &1 B/BL - X EHEEGE © FIR
RIGFHEOXHED !

While it's great to relax and have fun in cooking, it's also important to stay healthy, that is why Amway offers
two cooking tips and special offers to bring you happiness and good health!

AR ER T UM "H ) E Tador-made healthy cooking tips

—EERNEARTEENENRM I IEAEREBEEN Apart from using quality fresh ingredients, a splash of delicious

ST RO SRR DR c MAMERLSEES  FARBSNE sauce can enhance the flavour of your dishes. Nutrilite products
St B A TR o can be used to create special sauces that bring out the natural

flavour of your food.

AEEBEAE T iR

RRSEALR TR &
AEREAEY 1R 1 LU KBS FRRETE - Bk o

G/BHiAH ) 2 BERESER RS
7R 1 5% o -

R F B VAR 3 EPK*%??&Amwayqf‘itﬁ%’ F‘_Q‘Eq:
B 1-0 %8 Lakonia &4 BRIUIEH - FIEBREZE
o pr  MERE RO HER RS
Biw py  RREIERC

oy

R 14

EAFIBNEIR) 14

ARG &1

ERTE) e

L akoniat S EERUE R e

HETBHOE

1 Amway A B #EREHAK S - STRENBACLEBAZ MK  ERTHAE -
BRSPS INE Al - TREERITARD ROR °

2 AMEREABHEER BERRENREERERR  BHERBEE  BF
RENEE - EFEANSENRRREMNEERE -

LR S

= Sl

MEXBEZEZERBYREE
BABEATWway R ABRAREZE  IRMPRAERARE TAEREERY,
REARERERDPS250EE 2R FURRILELBERE - MEBER - R/ -
Enjoy a special treat!

Buy the Amway 5-ply Wok set and get Nutrilite Recipes
and a FREE DP$250 Nutrilite coupon*. Act fast because
the offer is only available while stocks last.

CAnEE
gas meiude

* BRRAEMEREMA
Arvscay m?:L"'r'H.ﬂ
fitdeh

Terms and conditions apply. ’ Acrry 5-pu
B EFE Enquiries: 2969 6300
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LAKONIA Extra Virgin Olive Oil
The Perfect Partner of Healthy Cooking

15k 2 BRI A 4R ?

SR BN E U REMERE LBRHNE —REEH - 2 BEFXRREE  LERZFHIEHR
REENEZRR @ GNP RERY A RETCHEEAMEAREEZLE - KEaRVNEGHTHEHNER
HEREE

What are the benefits of Extra Virgin Olive Oil?

Extra Virgin Olive Oil is extracted from fresh green olives. Enjoy the natural aroma, flavour and
colour of the olives by using the olive oil directly or employing it for low-temperature cooking.
Together with the Amway Queen Cookware, they are the best combination to make your diet a lot
healthier and easier.

1 RR1E

Healthy Delight

HEHEAA © LAEEELAKONIA 52 BEIE R - Bl
BER "HEEREFRER, ZEKR THERERRE .,
25 - RBRFHRRAZERERZ @ AL BRMRERE K
B - HEHRR - xFehLE -

Buy one bottle of LAKONIA Extra Virgin Olive

Oil and get a free multi-functional Thermal Bag

and Olive Oil Healthy Recipe! Available while

stocks last.

B RRTFRER

Rm&EN

- WERERE  IERAERM ~ AK
RFER - , L
- WORBRE - EEWL > SEHE - e LAK B
- With thermal layer, the bag can be o : Extra Virgin Olive 1
used for cold dishes (e.g. cold platters 3
or salads) as well as hot food.

- With simple design and zipped
closure, it's easy to carry.

Il i II:!.II' | I|.'.

RimbmrE

Lakonia5#k /4 BEHIE ™
8986 DP$148 ‘
fileE Notes:

1 BXTERHERR - &AL - 1 Free gifts are available only while stocks last.

2 BEHFGERMRAPONREEE 2 Itis applicable to paid orders at Merchandising Centres only.

3R ERFEEEHMES - 3 This offer cannot be used in conjunction with other promotional offers.

NS\
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Sharp edges make poultry cutting a breeze

ERBITSE

LERHANREE  HEXRE -

«

BSRNF BESFE

Easy-to-clean blades

Z,
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2715 DP$498

-y /in'

’lm//,/ 2y SH2ars
TIFJs2FIMA - 2712

Featuring stay-sharp edges, Amway S
It gives you a helping |

*

TDIIDLBERFERFELE »_,.a'
& BRI -

Amway Shears are easy to
use and durable, featuring
stay-sharp edges made
from the finest stainless

steel.
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oI Easy, Cooking

EZH

Multifunctional

BRINHHEE - tIO2E
RERE  RENEERRE
REEAER o

LERBNRERY 0 o

AIRREE o ¥
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Jackfruit and Red Curry Seafood




FWOHAW

¥ Ingredients

KB 8& King prawns 8 2 ESM Utensil
B ) 12058 Ling fillet (cut into pieces) 120g

BEL (UIE) 1% Squid (cut into rings) 1

AR (ERF0E) V{8 Red pepper (de-seed and slice) 1

=R (ERFEE) V5{E Yellow pepper (de-seed and slice) 173

FE R Y5 {8 Onion (slice) 1%

AP 1205% Jackfruit 120g

iy 1#0 Coconut juice 1 cup

FEaiR (F)) 18 Parsley root (mince) 1

WA 15 Minced garlic 1 tsp

A EE 155 Red curry paste 1 tbsp SEM3ATHTEAA
DN VoGt Curry powder 1 thsp Queen Three Litre Fryer
H=HEH Vasga it Turmeric v tbsp

R R A

= NN [
HE <
v 1-25%RE

e

AR 15048
RERM 1028
Preparation time: 15 minutes
Cooking time: 10 minutes

@ﬁ I
Seasoning

Brown sugar 1-2 tsps ‘ -

Fish sauce 1 tbsp - - ‘l
REEERL {#;% Method

1 MREIR—DERMNAN  RRMIERSTHRERRR S MR
5 RBAHR -

2 ERGREEEREBEI1SSAEM  BAZHBERE  T2AH
B BnEER - RNERWIRI

3 T HeSpring/F AR ERIBRYEEE - FRIRRFE N E
B BRABNFET -

Notes

1 Itis recommended to cut the ingredients into bite-size pieces.
For Thai-style curry it is good to have a more liquid sauce to
go with rice.

2 Made from high-quality stainless steel, the fryer doesn'’t stick
when cooking and is easy to clean.

3 Using eSpring water to wash the blanched seafood is very
simple, convenient and hygienic.

7

T

AEERAM

HRRGE ©

readers.

RIRHEF BRI - B RIRN AL AL > A M eSpringiF 7K %k
B -

Wash the prawns, remove the shells and intestines. Blanch and
wash the prawns and squid with eSpring water.

BRERE —F/EEJ»/U BRE ~ STARNMALYIES AN A
UL INE=F 2y O
Heat a small amount of oil in the fryer and slowly stir-fry the garlic,
parsley root and red curry paste. Add the curry powder and the
turmeric and stir evenly.

WRIABA RS - EERAERK 2B TFE - ALEH
W REEZE ~ M RRIRE2-3EEF -
Gradually add the coconut juice into the fryer. Add the seasoning,

then add the onion, red and yellow peppers, jackfruits, ling fillet
and prawns and cook for 2-3 minutes.

B —RENRYESELR - RYEMES  BHEREEFE - ARRESMAZERMERETREE
B 5 RARBGEH BB MER > WEARMGEMREREEDZHARE  RRNEANEFESREREA

Rachel Yau is a recipe and food stylist, the author of bestselling cookbooks and guest chef for a renowned
cookware brand. She appears regularly on TV and her recipes frequently feature in magazines and
newspapers. She currently writes for a Japanese newspaper in Hong Kong, introducing local recipes to
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Louisa Lui Named General Manager of
Amway Hong Kong

36 1.2010

XERMNAREM > B2010F1A1HE  ZESARLLIR/RRA (FE) BKHE -

AR ATRIOTE2AMARA (FH) @ EEEFALANARERTRERBFTHRILL
ZAABDIE - WR1993F1 A BARKFIAPERBEXRIBALKE - 19965 » HRARFKH
ERBERFRTHREERE 25 2 ARZLRFRERAN (FE) NADERMAHEE
BETE 2001518 » @BRZEBEARKFAAPERBLFRRIFILRE - 20054 » HHIBE
BEBERERANRBERME

ERBRANNIOFER  EReAEDTBLBEARCEFTRARE BEEER BEE&%H (R
) ATRESUWERBE » 2HTE[LANARERENFANRE  8—RNIEHR 2R
RETMSERBERE - REMAFE - "%%aztﬂ (B8) BELENETBRONERNERFER
MWESBNBNEFESST el ZIHEERN () BERTT  FREERNHREE
FRMHARANE 2L L EROMBHFAERF (FE) EDHRE  HEEEFE

Amway Corporation announced the appointment of Ms. Louisa Lui as the General Manager of
Amway Hong Kong, effective January 1, 2010.

Ms. Lui joined Amway Hong Kong as Personal Assistant to Mrs. Eva Cheng, then Managing
Director of the Amway Greater China Region, in February 1991. She was promoted to
Corporate Services Manager, Amway Greater China Region in January 1993. Apart from
taking charge of the management and administration of the Amway Greater China Regional
Office, Ms. Lui also took up human resources and public relations functions for Amway Hong
Kong. She was appointed Director of Corporate Services, Amway Greater China Region in
January 2001. Her responsibility was expanded to the Amway South-east Asia Region in
2005.

In her 19 years of service with Amway, Ms. Lui has worked closely with colleagues in Amway
Hong Kong to strive for excellence, served as the Secretariat of the Amway (China) Steering
Committee and closely involved in the development and expansion of the China market. To
her, every day is regarded as a treasure. In her new capacity, she will continue to work closely
with a dedicated team of staff and give all support possible to aspiring Distributors. Ms. Lui is
committed to taking Amway Hong Kong to the next chapter of excellence.

Congratulations to Ms. Louisa Lui on her appointment. Under her leadership, Amway Hong
Kong will continue to scale new heights of success!
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*JriJ F@fms/ENEANCRERBTER ) - MMEREIHE
PRISETEHR - SENEEER110ME - BRI EEHESA
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FFLL93.36 M TS » BiER TR ERBIRER , » &
S EEEREHNMERT AR INEEENAE— S EERERE
BEETETHERZRBKTY » RRE—LRBERNELTERE - Ik
STEIIARIN 19964 » RBBIEARNBERBKTNEETE @ &
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Amway Hong Kong was named as a “2009 Service Retailer of the
Year” in the Supermarkets/Convenience Stores category of the

ZAEEDE

Mystery Shoppers Programme run by Hong Kong Retail Management
Association (HKRMA). The award is clear recognition of the excellent
quality of service provided at our Merchandising Centres. The
participating Mystery Shoppers Programme organisations - over
110 companies in total with around 4,200 retail shops - were divided
into 13 service categories. The service performance of participating
companies in the Mystery Shoppers Programme is carefully checked
and monitored according to nine key customer service assessment
criteria identified by the HKRMA. Amway Hong Kong attained a full
score of 100 for “Shopping Site Housekeeping”, “After Sales Service”
and “Team Spirit” for three quarters and was named Service Retailer
of the Year by attaining the highest average score of 93.36.

The HKRMA Mystery Shoppers Programme is a renowned
benchmarking tool to help companies improve their customer service
and raise the overall customer service standard in Hong Kong’s retail
industry. Since the launch of the programme in 1996, the Association
has already carried out more than 50,000 mystery shopper
assessment visits. Only the top performing retailers are recognised as
“Service Retailers of the Year”.

Using a team of well-trained mystery shoppers, the HKRMA visits
the retail outlets of participating companies. The award for Amway
highlights the effort that has gone into providing consistently high
levels of service standards at the Merchandising Centres.

EETEEERE AFREmAzEan
Hong Kong Retall Management Association
Presentation Ceremany

20049 Annual Ball cum R

=A (B#) BTHREHBARNFRERE LK -

NIBRFEEEER| The Nine Assessment Criteria
5 \'"'.,H MRS Shopping Environment
- \ . EEEE - Staff Appearance
\ EEE » Shopping Site Housekeeping
) R LSBEES Shopping Experience
- « Staff Assistance
- - [EEEB) . :
o e * Merchandise / Service Knowledge
B ””fﬂﬁﬁk « Staff Attitude & Proactiveness
! EREER A  Availability of Merchandise / Service & Price
e - EmBFERER Completion of Transaction
R BT RYETR « Till Service / Customers Leaving
- IR AR TS SRR B + After Sales Service
- EBIRE * Team Spirit
AR

ZH (B8) LWFEERSTAERS "2009FA5 2 SAERBTER ) 52 -

SONINAddVH
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Embracmg Challenges, Enriching Lives

EAMTERFHMEITERERSBEXFML (Christine Fang JP.) ftEER
YR TEER202E » ZERTENEEEXRERET - kAtiER
ROBRED o

Christine Fang, Chief Executive of the Hong Kong Council of Social Service, has
worked in social services for more than 20 years. Her contribution in helping the
deprived and underprivileged over the years has set an example for everyone working
in her field.

38 1.2010
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HChristineBIxZH " EIREEEIE 4 (Caring Company) 24 A2 R ES
+o%E s TERAFTEENRESRISEEE2IERGTN » FT
DBEEHERANEL  BOTEERENEE  RMSELEFTEN
AZHE -

Christine 8R4 "THARERE, MEEARH+AXF TR
B, BIREBETLIMARNESD  ZBNEEENETIEES
FEMAATUS OEBEBERE  tErENT RN EXT RS
BE FTESRERENCENEYE  REUNLEETS » Hins
AANBBIKE -

FEL 22 TEAEL R (B55) ETERR Y EMEE)
BIAGN  HEVEE LA 2RRELHEY - ETEERZRS -

MIBEE hEEERA RS
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MRZZTARRXER T ERMMERRRERR  TFELERR/R
BARGMEBCAEEMS REMEN  EP I RZERER TS
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MWBEEBALESE LRABRNMNE  BHESHEEBLERFIRE -
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FOEE-ENMNBESR  MFREFEN  ERBEEES R
FEREZEREARKNGE  RENSOFEEE > TRERRER
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ME > SIEHMNRERUEASER Sl USREERMS - RRFBA
HENBERNRESNVBAAR - BRI B RET AT 3

FRBF FEHREESE

B RMELZ SHIChristinesst + BMEEHL » &3] FRERH > 5
HESR—RABBHTRAER  EARBEHRTNOES - B
IMESHE—RA LBEE: © ChistneH EBY A ER—ELEEH
FARRT HHERE - FHEILBIEE -

TAELISh » ChristineAMRE—1% » BERZS - INRIBIE  thRET - 41
AT1E S B MR AR 6 RIS AE 2RI RS 48 7 Christine R BB H IR %
B EHNET— TFFEE, —AIEEERE ) DERA—R
MBS RAENR T + REZIFHALT -
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MR REINEE - ZEIRIBEME - SR
DEMRSE > A LSREERMS © o
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FRERFHL (A=) BE TG RER RS FRRER
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Amway China
Highlights Green Commitments

BTBELANRFRECHAEENABEFNEALFEESR  ZF(FBORILT "HERH , THE/E - EE
BEARBAL ST - —FEELIEPHEIRR

To encourage the development of green initiatives in the workplace and in the daily lives of individuals, Amway
China set up the “Green Amway” volunteer group to promote important environmental-protection messages.
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R —ERBRETFRRITS  SSAETHRAT LSS
B e TFELHSEMSHE - PINERRAR « BRKRED
REBEE  DITBREREERNHNER

HERRFER

20084 3R - %A (FE) ETHAKN " BRWE, EXL
B RENETRET —ERLEHTE  LURERREAKRM
BRARAS - AAEEB LLWED 2 (PH) BEERBRHEES
MEHERR ) BE - WHIMIEIFIBIENSHENRBERNHRE B
THFESEEARRGER  EERSSMAARERNRRE
& o

WAERRITE

Mgezd ) SENVEEETHET - BT EARENRATER
®ITH  HARESTRETESARBBRRBEE - WIIHEERR
FENRZ . BIEE B - RESKEMEE R RAMEK
LEReERE  BETRADRR "T/MTE - KK, MO8 - Ik
Hh > ZF| (FRE) FRR2004FZE 2008 F B ESFAE R AT
BREES  BITRKRNRARES

#

e

LWE
BIMIRER? :

Since its establishment in April 2007, the “Green Amway”
group has been making a concerted effort to promote green
concepts in the workplace. It has also taken great strides to
build environmental awareness among employees, covering
everything from the sensible use of paper to the need to cut water
consumption and save energy.

Interactive platform

The “i Green Forum”, formed by Amway China staff, was launched
in March 2008 to provide an interactive platform for employees to
share their ideas and knowledge on all aspects of environmental
protection. Mr. Audie Wong, President of Amway China, hosted
the “President’s Opinions on Environment” on the forum website
to voice his own opinions, alongside various discussion areas
where environmental efforts were praised and staff were invited to
participate in the company’s green activities.

Green office action

One “Green Amway” initiative is to host various green office
events and post up the results every month in areas such as
paper-usage reduction, reduced bottled water consumption
and energy saving. The aim was to promote the group’s “small
actions, big change” objectives. At the same time, Amway China
ran a number of advertisements in its in-house publication to
promote various green concepts to the public.

VNIHO NO 1[dVdH
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“Greenlight Forest” Follows Amway’s Green Mission

42 1.2010

A (FRE) SRR « PERRESER TAABMNER L AEEMRI TN BR > 2009488 14 IER EARLE -
BIEERNERTARBNESERETHERE  MAATABECHBEEXEL2NRE  ZF (PH) LEABETHAES
B ByEOA23H AR ERERE| TEBI19BREARS 2 (H LERES448B1R - WEBMVEBRRIRT MEEHEET
BIATZRFITR - AERMAE ST ERELRS RSB REENRABOESRRNES - MENRRERBUUESR
WRBAEMRE - RKRITARREEMZES -

MoEHm ) EREUZIBEALZRY TAHE ) ATE  RERGLETEBNREARDTE  REBERA - BRAIEEN
BAE THOLARM, PETERIIEGETR - ERRAMF « EREREN - LIRBFFAER -8 T&E, —R8 > A (PE) X
HBAROITARBRPERRESS - ANAR Wl - BERESMERIEMNIER -

“Greenlight Forest”, officially launched on August 14 2009, is an online environmental protection programme jointly launched by
Amway, sohu.com, the China Environmental Protection Foundation and Zhou Xun’s Environmental Protection Foundation.

Employing sohu’s promotional skills, Zhou Xun’s star power and the participation of Amway distributors, the project had attracted
190,000 netizens by the end of the first phase on September 23, with more than 4.48 million virtual trees planted. Amway
featured prominently in the programme with the company’s commitment to environmental protection well promoted. Amway’s
environmentally friendly products were also awarded to model tree-planters.

The project was developed as part of the White Society, a social networking service provided by sohu.com. After registering
as a White Society member, users could visit “Greenlight Forest” to get a carbon emission evaluation and find out more about
environmental protection and virtual tree planting. For each virtual tree planted, Amway and the White Society donated RMB 0.1
to the China Environmental Protection Foundation with the money being used for tree-planting projects in areas such as Inner
Mongolia, Hebei and Liaoning.

(ER)PHERFESENERSTE R (PE)AHSHRBH RN - ERXEFAR
RABMARBIAEH M —HESHF TR, BE -



2R AR ER

=2 F (4 )44 %1S014001 : 2004
IRISEIPRE RS

Commitment to Environmental Management AMWAY (CHINA) CO, Litiren e
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Environmental concerns have become a major global issue in recent h.___“::-"-""..':.':::.".‘.'."..::""
years, and Amway China is aware of the problems being faced. i Wrmm,"."‘ﬂm-&"ﬁ##ﬁ"n‘?“t_
The company launched the “Green Logistics” concept as part of its tarsar ""m:fﬁ," -
social responsibility commitment, implementing an environmental e - o
management system to improve its logistics operation and reduce its == MMtesas
impact on the environment in the process. In October, Amway China E,;— -'?1,:::_:__-“:::

was awarded 1SO14001:2004 certification from the Association
Francaise de Normalisation (AFNOR) in recognition of its work on

the environmental management system — the first company in China !
to receive such recognition. M . —
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Amway China has been awarded the “Special Contribution Award for the Care of Children” by the China National Committee for the
Wellbeing of the Youth.

At the “1st China Children’s Choir Competition on TV”, organised by the Committee and co-hosted by the China Children and
Teenager’s Fund and China Juvenile News, awards were given to corporations and individuals who made a significant contribution to
child-care issues. Amway China was recognised for its efforts relating to children’s growth and education.

At the presentation ceremony, Ms. Gu Xiulian, Vice Chairman of the Standing Committee of the 10th National People’s Congress (and
former Chairman of All China Women’s Federation and Director of the Committee), presented a certificate to Ms. Frances Yu, Vice
President (Public Affairs) of Amway China, to highlight Amway’s efforts towards helping children.
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