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We’re a successful, strong company — there’s no doubt about that. And we’re proud about what we've
been able to accomplish in our first 50 years. But just being successful and strong is not enough,
because we all know that we are in a position to go even farther, even faster.

One of our top priorities this year is to look at our product line, and our pricing, from the perspective
of the consumer. We need to know what people want, and what products we can offer that will put a
customer in front of you — ready to buy. And we need to know what price will make them want to buy
from you.

We have tripled our research budget the past three years. And we did that for a very good reason —
because we want to find out what consumers think. As we find out what consumers really want in a
product, we're going to go right to the lab, make it, and get it to the market — quickly!

We want to have more hot selling items in our line-up because nothing helps your business like
someone who likes the products they see and the price we ask them to pay.

Having the best products and the right price will help you make the most out of this wonderful
opportunity. And helping you be successful is our number one priority.
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NTERNEE  MUFEF DL HEHLE Back in the 1980s, two Hong Kong

B SEIEEAR YR AR TR E LT AOERRD - B schoolgirls started a friendship that looks
set to last a lifetime. The closer the friends

REBEENRETR » RMERFEFS became, the more they knew that they

o RAARZRE—BIE  KFELTEH — shared the same goals and dreams. Two
- i decades later, both of them are successful
REIBMNECHEE  BECHBEERRK : o
Amway leaders with happy families and
B EXRERIFAE - enjoy rewarding lives.
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Fifty years ago, two young men began working together towards
their dream. From a basement operation to a global corporation,
their dream did come true — and is now helping others strive for
success. Those young men were Richard DeVos and Jay Van
Andel and their belief in the importance of synergy in developing
a business is shared by today’s Distributors. Indeed, it seems
there is a true friendship behind many a success story in Amway.
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They were never alone on the road to success.
From their humble beginnings as secondary
school classmates through the successful
businesswomen they are today, both have
benefited from the healthy rivalry that exists
between them. When one of them enjoys
success, the other will do her best to match her
friend’s achievements. And both are happy when
they are able to help each other.

Gigi Cheung and Jolly Tsang talked to Amagram
about how the Amway business has helped to
strengthen their special bond.

Gigi: | transferred to Jolly’s school in Form 5. It was a big
school with an outdoor stadium. In fact the school was famous
for producing good athletes and the students were generally
very active. Jolly was my classmate and, as we were both
extroverted and optimistic, we soon became good friends. We
shared everything — from homework to family, and even love
affairs! | saw that Jolly was a smart, independent and reliable
person — knowing her gave me a real feeling of security.
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Gigi: At the beginning | viewed Amway as just a part-time
job — a way to earn a bit more money. But after attending
the gatherings and understanding more about the business,
| began to view it as a life-long career opportunity. | like
the concept of sharing, so when | received a call from Jolly
saying that she wanted to know more about Amway, | saw a
great opportunity to help my friend strive for success. | think
the Amway business suits her very much — something that’s
clearly evident in the way she leads her team.

| still remember how we went about developing our Amway
business. Most of the team meetings were at my home,
sometimes with 60 or 70 people coming along. Everyone had
to stand or cram into the kitchen — my brother was shocked
when he saw so many shoes at the entrance to our home! It
really feels like it just happened yesterday.

Now we have a great mutual trust in the team and have faith
in striving for success together. Our business and the team
developed rapidly. We share similar goals and dreams, and
have the same values in life, helping us to grow together
and become the best of companions. Even though it’s
getting harder to keep the team spirit intact, we still feel very
connected to each other.

Jolly: Gigi was like a sparkling diamond to me — beautiful
and fashionable. She teach me how to look prettier through
better makeup and clothes-matching skills. Gigi was extrovert
and easy-going. We became friends straight away and | used
to visit her home often. Although we were classmates for just
two years, | felt liked I'd known her for a very long time.

Jolly: My first job after graduation was working as an
interpreter with the Hong Kong Police Force. I'd joined Amway
when | was in Form 6 but | didn’t understand much about the
company or how to develop the business at that time. But by
the time | had built up a very positive impression on Amway.

When | discovered that Gigi was also developing her Amway
business, | feel more confident about my own success. After
all, if the friend | trusted the most was working with me, | was
sure to feel more secure. So | give her a call and asked her
three questions. “Are you developing the Amway business?”
“Yes,” she said. “How are your results?” “Not bad,” she
replied. “How much money can you earn every month?” “More
than $1,000,” she answered — which was quite an attractive
sum at that time.

Gigi and | were quite similar, so if she could succeed then why
couldn’t I? | knew we could achieve bigger success in Amway
together, and Gigi became my sponsor for my second time to
join.

That’s why | pledged to work so wholeheartedly in the
business. Since | needed the support of my companion,
| took my boyfriend along to the gathering. Gigi wanted
to teach me the skill of inviting people, but to be honest,
| thought | could handle it because my invitation target was
my boyfriend. It should be easy but | failed, and was too
embarrassed to tell Gigi. At that point | understood that | still
had many things to learn. Now | treasure her experiences and
the way she helped me find the path to success.

Gigi: Amway not only helped us to maintain our friendship,
it actually helped to take it to another level. We are good
friends, business partners and also competitors who share a
very healthy rivalry. If | saw Jolly improved, it's hard to tolerate
the gap between us. | chose to boost my own business until
we both achieve the same level of success.

We became Pearl, then Emerald and then Diamond Direct
Distributors at the same time. Jolly became an Executive
Diamond Direct Distributor earlier than me, but that just
a motivation for me to become a Double Diamond Direct
Distributor. Such a friendship can only survive in the Amway
business.

Jolly: Back to the old schooldays, a group of classmates
who were very close, but now only a few of them still keep in
touch. Some have migrated to other countries, while others
moved and changed their phone numbers, making it more
difficult to meet up. Everyone has busy lifes now and seems
to be getting more difficult to maintain a friendship.

In Amway, we can meet up through various training sessions
and overseas leadership seminars. That made me easier to
keep in touch with my great friend Gigi and I'm sure now that
our friendship will last forever!
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During Form 6, Anman is Gigi’'s boyfriend and Boe
is Jolly’s boyfriend, now they both get married, and
develop Amway business together. Not only the
friendship of Gigi and Jolly last forever, but also the
relationships among the couples, that's how Amway’s
synergy works!
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Tse Yan, Enosh (University student)

My family members were Amway Distributors and so | used Amway products
right from my childhood. At one point | decided to attend a meeting featuring
the South Korean Crown Ambassador Mr. Leonard Kim, hoping to understand
more about the business. | was motivated enough to start my own Amway
business in Hong Kong. One of my family members recently passed away,
which made me realise the importance of the financial security offered by
Amway. | am lucky that the trust between my family members is unconditional,
helping me understand that everything is part of the same process of helping
us to reach our goals.
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Lee Yau-ming & Siu-ying (Merchant/housewife)

About a decade ago, a friend — an Amway Distributor — gave me a gift of some
Amway products. | asked him more about the business and discovered how
there were unlimited business opportunities offered through the products. The
high-quality products certainly make us more competitive and | truly admire
the Amway culture of encouragement that includes the leadership seminars
and awards. My kid received a lot of encouragement from Distributors during
the trip to Alaska and we even saw his academic results improve afterwards.
As a Sapphire Direct Distributor | do my best to help my downlines so that we
can all enjoy a brighter future together.

i EMEHE YA MARFIRAIIE o Occupations at the time of joining Amway.
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Wong Kwok-chung & Kai-heung (Cheficatering)

In the beginning, we joined Amway so as to buy products for own use. But after
we have seen the portrait of different leaders at the Amway Center and have read
the columns of New Qualifiers in Amagram, we start to consider developing our
own business. Then | keep an eye on Amway Business and join various talks and
meetings. Most surprisingly, | can gain different kind of knowledge while learning to
start a business. Previously, we worked in the same industry, and sometimes worried
about the future. Now | can enjoy greater time autonomy through Amway business.
The more we put in the effort, the more we get back. With the support from the
company, my team and | know that we are now ready to forge ahead.

B R B85 Direct Distributors
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Tse \Wal (University student)

| joined Amway when | was 18 years old and became a full-time Distributor after graduating
from university. Now | have reached the Direct Distributor level, and it seems natural to
follow in the path of my family members who were already Amway members. My business
is growing faster with their help, and in addition to a new income stream | have gained
knowledge, security and closer relations with my relatives through Amway.
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Lai Chi-wing & Joyce (Cheflaccountant)

| met an Amway Distributor when | was in Los Angeles and we talked about a number of
- things, including bringing up children and the importance of nutrition. They suggest | try
some Nutrilite products and that turned out to be the starting point for my Amway business.
My experience in the business is that when you do something you should share it
wholeheartedly, because people will then understand that you are sincere in your approach
and doing it because you care for them, not simply because you’re seeking rewards.
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Hsu Chin-chun & I-hong (Manageriteacher)
| heard about Amway Nutrilite when | was a child. | started to plan for the future after
getting married and decide to take up the Amway business. My husband is a Taiwanese
. - whose mindset is quite traditional, but | explained to him what | was doing and gradually
gained his support. After having my first child | worked to develop a better business plan,
which | was happy to share with my colleagues. Now my youngster has become a great
spokesperson for Amway products!
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Wong Chi-kin & Yuk-fung (Merchant/merchant)

It doesn’'t take much money to get into the Amway business yet you get a lot of security
in return. It was worth joining for me because whatever rewards | gain can be transferred
to my children. | admire the products at Amway and especially treasure the “Satisfaction
Guarantee” — how many other companies can offer such protection? “Helping myself
through helping others” is my motto and | certainly get a big push from having such
high-quality products at my disposal.
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Tai Liang-min & Ngai-wah (Merchant/housewife)

Amway really helped to boost my self-confidence and I've also found my relationship with
family and friends improving since | began this business. My aim is to help more people
and let them understand more about Amway, which has helped us develop our own
business where we can bring health and happiness to everyone. The best thing of all is
that Amway has brought security for our children and ourselves.
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Li Justin & Bonnie (Merchant/merchant)

We built up and managed many different kinds of businesses but only found a positive
outlook for life and a route to financial freedom after joining Amway. My nephew and two
friends, along with a former business partner who also ran a traditional business for many
years, have now joined my Amway team. We have seen so many people succeed in the
Amway business and we have faith that we can do it too!

$RE=EH $5r5 Silver Producer
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Wang Byron & Amanda (Merchant/accountant)

Since joining Amway our lives have changed a lot. Things are certainly more interesting
now — and also more fruitful! Every day we are happy to share the high quality products
and wonderful business opportunity with our friends.

i EMEHE YA MARFIRAIIE o Occupations at the time of joining Amway.
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10K{EA Top 10 Personal 10XE 3\ Top 10 Group

FE Retailing

Sun Bun Yung & Sau Har
Lau Shing Fat & Shin Lin
Kwok Sek Ming & Kei Yee

Fu Clement & Anita
Loo Chi Wing Wendy

Yip Shue Fun & Yuen Ting

So Fung Yi
Ho Wai Han & Po Yee

Chan Kwok Ming & Suk Ching

Ng Sze Ming

#E Sponsoring

Lok Chung Kwan & Yee Kwan
Pang Hing Man & Chan Ha
Chan Bik Yiu
Kong Wai Hung Waiman & Wong Neung Tai
Leung Hing Tai
Lee Sau Kwan
Yuen Mouchung & Wai Lin
Chan Chi Tim & Lau Mei Wah
Kwan Wing Tong & Suet Yee
Lee Wai Ling

F £ Retailing

Lai Man Pan & Kam Ping
Fu Clement & Anita
Ng Che Keung & Hor Chi
Leung Kwok Pui & Yu Wa
Yeung Tak Fai & Chui Yue
Lo Paul & Paula
Ng Bill & Mabel
Chu John & Betty
Cheong Pui Kuong & Lai Yee
Lee Chan Tong & Poon Yuen Ho

#EE Sponsoring

Leung Kwok Pui & Yu Wa
Ng Daniel
Lok Chung Kwan & Yee Kwan
Chan Hin Tong & Sao Kun
Ho Chi Leung
Hoi Ngai Loon & Ngai Ching
Tang Ma Fung Jing Mable
Chan Ah Sum & Fung Har
Leung Chun Wah
Ka Gary & Jase
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Nutrilite Positrim Warm amal Soft Corn
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Nutrilite-the official nutrition supplement of
AC Milan and the Milanello Training Center

7 NUTRILITE

BEST OF NATURE. BEST OF SCIENCE.

ki

INSTITUTIONAL
SPONSOR

BAF RHEIKBRACKE K ARAIIANIRE © B3 XmEMERSR -
TARSENEERER  SEEUNERM R EBNEEEELTE
B UREFESGBEEHEREERESR - SFI10AIE » HiE
REXKSEXFRERBACRKENERHARENE - U2
IXE1E FMianellofll#R R ORIZER R BEREM T L1E - RIXKEEBET
EEEMNERHARET @ HHKERREERR -

Nutrilite, the world’s leading brand of vitamins, minerals and
dietary supplements, has forged a sponsorship agreement with
AC Milan — the most successful club in the world, which boasts
3 Intercontinental Cups, 7 European Champions Clubs’ Cups,
5 European Super Cups, 2 UEFA Cups Winners’ Cups and the
FIFA Club World Cup in 2007. More specifically, by collaborating
with Milanello Training Center, Nutrilite can showcase how to help
the team achieve optimal health.
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Nutrilite Immunity Health Pack

BAMEZE  RRMAKRESL  A5ELERRE - MEFRSHETENRREEES
BiEEGHaCERR ERHERRRREA ST > BIRERIRR S > aRARNRE -

The weather is getting cooler and the seasonal temperature change will serve to lower the body’s immunity.
Get ready for the battle against flu and other winter ailments by building up your body’s resistance now.

EaERCERRF R ERE

P 0 2 5 B4 T ZE A 8 SRR A8 ?J?EEE’JI?W‘E Rt CA BRI
= —%E§+£&1JE$E%304¢321@%&%’]5&{’@ zﬂ&%ﬁ@%&{m ACHE B
WRBIESHC  HERRTRE - Tﬁﬁmi T | AR AR
S~ RBHOR I#Eﬂ%m%%ﬁﬁ%ﬁ% B DS L O ©

Nutrilite Bio C Plus - Immunity Booster

The acerola cherries grown at the Nutrilite Organic Farm get plenty of sunlight, which
is known to be the richest source of vitamin C. Indeed, the vitamin C contained in
one acerola cherry is equivalent to that contained in four oranges! Nutrilite Bio C
Plus uses the cherries to help strengthen your immune system and fight off attacks
from various diseases during the winter. It is also a natural antioxidant that helps
reduce free radical damage caused by air pollution, smoking, alcohol and stress.

iy
i
5
§
i

H

511
DP$30

o -

% @NUTRILITE

BRHER BRI

HSE  REERAEREAR NN - AERNER TS ASEERE B

[ S R A RN AR HEMA S IR - TTRAS KRS

| 5l— SHESH  —HER S RRATRS « PRSI BRI ER S B
s615 | 2 AR + BYTER ETRA S -

DP$190 | fu Nutrilite Garlic with Licorice -
Powerful Antibacterial Function

Fresh garlic has long been recognised for its powerful antibacterial function. The
allicin compound found in garlic fights against bacteria and helps strengthen the
body’s immune system, while garlic also works as an effective anti-oxidant. Nutrilite
blends the garlic with licorice to minimise the smell and to lessen the risk of stomach
irritation or flu.

RERBR RAMSEIE

. BRARARYHERLED EE%EEEE%%%% HERERFAIR - MERMNREEH -
) REB+—EBHER  S2EEVERR  SRRIER  BER BEERLENLE

= BEE PR ABRELNFEEE - 2EEA ABNTEEED - MEYETREHEMH
0346 | S | REEMEFEENRRNE BB RERE  [REMIREES -
=}
DP$275 5;r { Nutrilite Chewable Concentrated Fruits and
A ' Vegetables - Effective Antioxidant Protection

£
3

Vitamins, minerals and phytonutrients are your best partners if you're looking to build
a stronger immune system. Nutrilite Chewable Concentrated Fruits and Vegetables
is derived from 11 fruits and vegetables that contain plenty of phytonutrients
including ellagic acid, hesperidin, lutein and lycopene, all of which help neutralise
free radicals and offer effective antioxidant protection for your body. Combined with
vitamins and minerals, phytonutrients can enhance the immune system and improve
the ability of cells to protect themselves.
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11H EA#EE
DP$765

* FIMHEARAOST BT 7A#0 A 8B X 1.032 ¢ Price in PTC equals to HK$1 X 1.032. * E&5%EBV = H#5EEBDP

BB RRE BRI M EREH/NET-shirtZ 4
(BEE - “RBERMEE) RMEXRBEH/\EEDVDZE -
HEHR » XA -

Buy a special Nutrilite Pack and get a FREE Nutrilite Organic
Stories T-shirt and DVD — available while stocks last.
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BEST OF NATURE. BEST OF SCIENCE. EF e RIAERABEEE
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EEln0 BEAE
ERICEEOMERCHBINERE  ZER—BERE
EEMTRNEEN  FEELERAZIRHEETR
RIS AE R Euromonitorfi8 2002 F ZE 2007 FRVER &
B - iER—EFEERNEEHRETE ' ARE
ENHGRRE

30EXRNTR

HESHEAR  MERNEHELHESRFI0EET ' &
HERBRRINRRIERAGRF T » GERERS RERE
Mt » MEEHEHEEREENER - ZERFIKERR
=Ry - TESEBERE  KERMERSIZHK
BEMER - TERAEMNREIEEERNEREAATE
1EfE o |

fRAE ?

- HEBB161ETFER

- BHEB00ETRBERERES  AEEL B
B E DRSS

- BESVEER  BEEASERAMEREERLR

Nutrilite, the world’s leading brand on vitamin, mineral and
dietary supplements, post a record of over US$3 billion
in sales over the last 12 months. We proudly announce
the leading brand claim for the year 2008. Our Global
Consumer & Market Insights Department consulted with
Euromonitor International for a thorough investigation of
2007 sales of the leading vitamin, mineral and dietary
supplement brands. The results clearly validates that the
NUTRILITE brand is the leader. “Nutrilite has become a
recognized brand globally and is on track for continued
market growth in the years ahead as our IBOs continue
to make deeper inroads with our health-conscious
consumers.” said Alticor President Doug DeVos.

Do you know that....

* Nutrilite currently holds more than 161 granted
patents worldwide.

» Nutrilite has more than 200 nutritional supplement
products, which include tablets, capsules, powder
drink mixes, nutritional snacks and bars.

» Millions of people in more than 50 countries use
Nutrilite products every day.

R 3 B F2RE Nutrilite Milestone

19345 BN FEE - BIRRINEIEHEE 1934 Carl F. Fehnborg markets the first multivitamin/
— R RS multimineral food supplement in the United
States.
19496 & - JhiELEESRIER - JRRIEM 1949 Jay Van Andel and Rich DeVos join Nutrilite
AFREFK Products Inc as distributors.
. - i 1972 Amway Corporation acquires controlling interest
1972F HREFRMALFHARE in Nutrilite Products Inc.
1974F (REFERZERERZBLIIGZ 1974 Nutrlilite brand launches in Canada, its first
% IRHERAIE A international market.
1990’s Nutrilite herbal products begin to launch
1990 HiERENIT AR globally.
" S 1998 Nutrilite is ranked the world’s leading brand
1998F 1RIB1997TFAVSHESRE @ MAEXR of vitamin and mineral supplements in tablet
HEERAERRAEEIKIEET capsule form (based on 1997 salrs); Amway
= == 4 China launches the Nutrilite branf; today China
& RAEETATRETRS is the largest Nutrilite market.
20055 #EPARECTIAIDouble XZSEHER 2005 Reformulated Nutrilite Double X™ Multivitamin
ARE3B HE , Aih launches in more than 30 markets, increasing
;fﬁ,iﬁgig{fﬁﬂ;ﬂj—g bl the value of the Double X brand by over 350%,
Ut BHES L SR representing more than $500 million annually.
20065 HREFKERESRBELETFES 2006 The Nutrilite brand begins partnering with high
5 BEED S ERHE profile athletes to increase visibility and build
st = < brand awareness globally.
20075 IRIE2006FHIEHEERE @ MIEERR 2007 Nutrilite continues to be the world’s leading
fk s s B e SO = brand of vitamin, mineral and dietary
MERRTRNRENERTE supplements (based on 2006 sales).
2008 #RERNKE AMHEE - 21 KA 2008 Three Team Nutrilite athletes: Asafa Powell,

EEH 0 2EPEIERREE

Liu Xiang and Ronaldinho compete in the
summer Olympics.

HLITVAHAW
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2008 Nutrilite Advertising Campaign
R - MR T RREE 0 AANEH, RAERESH

BNARS &l - BHm 152008 TVB%&“EA@*@:EE%@E&% ?
S EERAKEREN T A MEEE: ’

BE S AHMERREESIER R AR
HEFBEERMENERIFEER - BRMECEDBERRES
DIRARTIEFIEEY) - MARNBEEEHTTMR ©

e believes'the practice of organic farming is the source of natura
It has four large organic farming operations where plants are grown, harvested and
manufactured for use in Nutrilite’s range of quality food supplements.

éﬁwm* H#ﬁsﬁﬁ%ﬁ&ﬂﬁﬁﬁﬁﬂow

? o VT F’Aﬁﬁ r;-w}‘-{'
Nutrlllte will be Iaunchmg a series of advertlsmg campalgn from October to ’“* A

- December to further promote the true essence of the Nutrilite brand
g 3 e e e By B e g - M ¥l b S e g W LEAE, e R

Bl — ERERBEEASHEM TVB Jade Daily Info-service

10B14HZE12819H October 14 to December 19 (7:45a.m.)
10B13HZ12819H October 13 to December 19 (9:00p.m.)

HEEERE MTR In-Train &E#57%1# Selected trains on the Island Line
10H23Z11H26H October 23 to November 26

20 11.2008
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B THBE T RiERIEHE MTR’s Shopping Guide Map Kiosk
SRsEETEEH O (GEFIA/AETH ) Causeway Bay station Exit E (Great George Street)

10H15HZ11H11H October 15 to November 11

2ETIEERAN T&#4 1 All In-Train Information Panels I
10HB23HZ11H19H October 23 to November 19
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REESIEICICE | Ular energy. Activate innaté repair s&m.
ESlalRElsiS up to 15 years younger
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e L/X §

3564

DP$ 2,250

* B ERNE T ENREEE X 1.032 S PriceiniRl BRI X 1.032. « 5BV = H#FEEDP



MEECREAER  ERIBECEESELLINER  KENBRAEPREIERAE(LRR - B2 - B
AR EEMEERRA

= REBKITR BEABALE Z (LR E

SMERER
ABEARYIEEE (free radicals) BB R ZUMNEALIER » BHIRANMRAERE - ERELL
Free radical can elicit strong oxidative effect, impair cellular structures, thus
causing the skin to age as a result.
ZEREEGAHEBE LR EICERIBAMMZARIDNA » TERRZEAL -
Free radicals and UV radiation coming from the air and sunlight can disrupt and
harm DNA in the cell nucleus. This is a causative factor in aging.

AELESES
HHpEA AR B8 (mitochondria) NG EA FEEE - BBEAYBATE  HREBSHERR(L -
THEERKERRSIEE -
Mitochondria are also producing free radicals. Degeneration will occur sooner or later
due to natural biological aging process.

B S 4 BB A RO AL IR B8 (mitochondria) R 5 88K " R EH , » RE=BELIRE (Adenosine
Triphosphate, ATP)—— S EAIREREFNERAER » EAIETIMRFHESSSRYNEE -
RS ZANBIBRT RN H - RERREREB(NEARR -

NIREREERER  TEREFEE - BEARRAEERED -

Mitochondria are tiny organelles inside every cell that generate and provide the energy
needed by our skin. The primary hob of the mitochondria is to create Adenosine
Triphosphate (ATP) which provides the energy needed for each skin cell.

As we age, mitochondria get old and their capacity to deliver cellular energy will decline too.
ATP production declines and the cell will not have enough energy to perform properly. Skin
will begin to show the visible sign of aging.

When mitochondria create energy, it produces free radicals that damage the cell.

HHE—RERR - LSRR - gt - RELGRE  HEXRE
LIBERBIENERE

ARTISTRY"

Creme L/X
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24

MR BRZEMN @ LEEBEIE - RABELKRZEER  BNRERNRBAZE(ERNED -
It is extremely rare and 30 times more precious than gold. It precious energy synthesis and the transfer into the
cell, defending mitochondria from oxidative stress.

ABANRANEDE - RERIREERE(L  BRIEEHRE  SIEEESEED

It can protect the cells from oxidation and free radicals, keeping the skin revitalized.

—BRAENZERY - BARNDFREMRNTAIIE  EEEEIBIRRIREHIONA -

It can repair damaged mitochondria DNA effectively.

SHHEDNAEREEE - BeBEFBEE B AR BONAIEE » 1R HERIEEE -

Contains an enzyme that is also found in DNA, Roxisomes ™ can amend mitochondria DNA and energize the skin.

STEP 1 STEP 2
DBIERBERE « BANKNRER  BHEFERER M AR R IR AN S E AT - A
REE - RIFABIREEHES - IBIVREER  IMEFEER -
Creme L/X uses cardiolipin to repair the injured and aged L-Carnosine and spinach extract are used to increase the production
mitochondria membrane, restoring its healthy function to render of ATP in order to reverse the aging skin cells back to a young and
abundant cellular energy. active mode.

\

—
STEP 3 STEP 4
DR 7 EB B ERIREMDNA » SHREFBERER HesER—RESELSAER - FTCreme L/XFRIFIA
UE - EHRABR B S BUME1E AR ERIIR BB IR - BB SRR
Creme L/X found Roxisomes™ can repair and rectify accumulated B=E .

mitochondria DNA damage. To protect cells against oxidation that occurs naturally during each

replication, Creme L/X utilized L-Carnosine and spinach extract to
reduce oxidative impairment.

11.2008



BRARHFTEIE L Creme L/XERABUBRE @ ARAEFERANNLZER12EBMAFEMCreme L/ X - BREER - i HINLE
BRBE - ZERENEZRESFUNE ) ERBEBRRDBNEA - WEEF  WEEREH  NECEZEEHS  TROUUEEENTE
HR -

Women of different age groups were invited to take part in the panel test. After using Creme L/X for a 12-week period, the results
were remarkable. Participants experienced an improvement in skin clarity, moisture level and softness.

Other benefits included a significant reduction in the appearance of fine lines, deep wrinkles and pore size, along with an
improvement in skin firmness and skin tone evenness, exhibiting suprising younger looking effect.

PEBE=EENZE Improvment in skin clarity
HE % ERERS Improvment in moisture level

HEE FE Improvement in softness

B F# Experienced softer skin
FEE Experienced improved moisture level

B8 Experienced smoother skin

LA B 2 Creme LIX—H »
RIVA] g 2 HE Y

= o

Every purchase of Creme L/X
will be entitled to an

Artistry Elegant Necklace.

M g875)% (Sandra Bulock) MEZREEREXLENNLE » EREMES(EEE RIEETNE
£ BMHELIRERBEMEERBIERSA  BEES B ECreme L/X
Sandra Bullock, one of the most powerful and influential actresses in Hollywood, has always

been the most sought-after actress hotly pursued by many worldwide skincare brands, but she
had never nodded to putting her name behind any until she met Creme L/X.

YRR

#ZCreme L/ XTEANBEMANRBFEREHBA) L - BHRELHF » RESAESE AR NREBREERS
(IPDAYKREE » IFE5E EMEMNREHERIENALTNRE - RAMTRADRRCreme L/ XG44 » THE
FMARR * RANFEEFEERETE -

Creme L/X and Amway were honored with the HBA International Packaging Design Award (IPDA) in the
category of Prestige Skin Care. It recognizes packaging excellence and the year’s most innovative design.
Many insiders comment that the Creme L/X reflects the future of luxury, the unexpected design and
streamlined shape are both unique and functional.
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Creme L/ X
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A Night to Remember

Creme L/XFAZESE » HEKPIEAZE > MELEBSEEEINR &
BETDE ? HEMNZFEH Creme L/ X EBIERX#H - WEITHERE
MEEARREEE » WiElISRH (FhE) HEBERE REARERE
S REHERGHRE 0 2 ZMECreme L/ XRIERERGE * FIZEE
HARBmTAIKREER © I > BEAREMARML L ERISEZE
ZE > REBEBERES  BL&Creme L/XEESEBRF M BMILE)
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=
84
i
e

o)) AT 28 R AB BE

PREE

FTEIENTZHER  RRERSIEREE
MRIFFIEAERE © |

FT—ERK  RE2RREINEZCNIMETREEZ
BEFRIMR - TE99%H f AR ERER ot 45 Ry (8 7 8B -
HZCreme L/XBIRAHE - BREHEN  RABRIERE
KRS BS54 - O FCreme L/XHIRI 2B » BiE
BPTHRRE S ARERAENE F FBaRm » B
JBAUR 0 TEAEM. 0 HEECreme L/X2HERFHALEAR
MERIBEE N - TER T LB, ZHE o

THIERMS © AEERBRENHIMmES B RTS
Atk Creme L/Xbﬂ]\ttﬁﬁﬁiﬁiﬁﬁﬁ\@éﬂa(cardiolipin)
tsi%mé} c ENB ERE R EEMBITKAREEE A 4L
BERRIIRBSEE A X AR R » RIRFRENIREAZE
ﬂ:FEBKE’J}%jJFﬁ?/ﬂ ESEEARE  Creme L/XANERA
TRRABEEE - ERAFTH B EER » SARE A
TER=E - |

TCreme L/XH TCell EffectHiIlBB S ERM 1 BEREEN
EREBITHAERBERELKD  2ENECRIE
BEE ; MIRS14RIBE4) RIS E BT - FIRFIE

EERETERKEHBEMMMNEED - MEE
EAER - MEERRIBITHFEEER - L& Time
Defiance#ifg B4 &7 - EUE_V\HJ'LJ%EHH#?J%K%
HEADMEE - WERRHLE - EELD2EEE=
BN - .

1500 T?—Eﬁﬁﬁ T E

Tsang Jolly ZHEZS

TBERAEREHE .
"Creme L/XHVBHF 2 BB EHRRAHE - 2T ALEHN B BEEIIEE - | k £

TEERT-RATE LA CHEETEEMEER - — A ERRREERE AT LR - % R T
ROARE - BHINUEFICreme L/GEF IS RSEIEE « SMASAREAHRBIPEN RRATT . z
SRR -

'Li Seamus and DaphneZ=32#¢ s#t—3% f £
R BTN ol
M Creme L/XEOZhRUEAE IS @ 2B RIBEZ S - |

Seamus @ " BERLZITFAKEZMEIE @ AREREARZNRERR - BEAECreme L/ XHRIFFBAIRIRIRE R
RERRIFTERSSS - BAKRMER - BRREMRERTZAACHDRD - BAPREZE  BRTFAER -

Daphne : T{EfCreme L/XMEHE - ZRERBRILLIBIERZER - ME L —BRDE+28E - ?jﬁ%ﬂﬁﬁﬁﬁ
WZBEEBEE - % EELRASEMmABER - XRWARE - BR - BT Creme L/XE - BRAANLE
BRI BANEENB R !
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THICI BRI EEZ ASEMRNancy) AR Z SRR =
#E  TRFERANKERIIENRRELTERE - 78
HIMAT2RBE SRR - BAE (SEE2I) BB PEERERE
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FHRE > S ABRRAG -

BEMRINESRE  A—ERNGHETRFS -

BRBEER - RFREHRH B T #ECreme L/ XHIZHRK
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FEBBANEZAERBREESRR  SRFTERRS - RERIFNYRDE  hAETHERELERS
[ Ot |
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BeEiBK  BEEASRRFEECreme L/X - IS BEEHEARTIIN

BERERINENINEX BB
RENRECreme L/XHITHES |

AGHIERRZEICreme L/XWBABN  EHENABLESCAER | BB L —REENI=Z &
BRENER  KRBRMEERR  BAREBREY #EH—K - MRA (PE) ABEPLEERE
W—FsE ESHEGBATBEERERRS
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BENEPEIR

HEAFRDBERE  MERSURME - 25 PTRRABDAEEAE  HERRRTHLIE -
fERAE RMERE - NEEE

1ERERE
BESEMRIMAE  EERTMBER  BRUsKREE5I R
BRORIEEEE (HLM+) » ERERRMUATZERY) - ATAKIEFAVEH B HIRFEES
BN HERBEREFIE

4] 1EEREK

2795 2796 « SERFREZINRG  BREAERR - FEZERG MBI
DP: $265 DP: $278 « ZADerma | (FEMMREAY)  sEMELLAMREIL - BREHLESAINFRMIAR
- EBBEEH RRBE O REEENE

- B

SERLSERARA - TRRREAS - SHEENRRBOERREARE -
RGE | BEME(EFRETI

BRIBHEFRFE/F &
1821 1822 ErhfDerma | (BAMBESY) LB EAIRE L « HIRSARERIIRR » Y] [0SR E B 5L 3
DP: $338 DP:$338 Z10/\Kf » & SPF15KPA+++ » 2EBHELIME o

R

MERD  ZRPNRERE - UEDZ R RS AL -
BRAE  IRANBEKE - ZHESR
MREIBEIFE/ER
1823 1824 Derma Il (BAIBEEYI) - AIEMRSNEEEREBE 5 ANASFREEEE HLM+) @ geiVRIEF
DP: $348 DP: $348 AlEKPIOZERED » CHBRIERS » BERHE

EH0IEE W ﬂﬁ‘fEDNA

IRS 14

®WEED > IERSHGS  BR2ZIRARBE - \ \ & 4
Time Defiance 31/ IRS148E49{EE 184 - \ &
BIEEM14H - BLEES REE X2 HEupgrade ° D':’_g;:;‘;

* EHHERRIETE AR ABEEE X 1.032  Price in PTC equals to HK$1 X 1.032. * E&%EBV = H#4m{ERDP 11.2008 31
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Notes

BOEENT

FNOHAW

It is important not to lose the nutrients when you make the broth.
The special Vitalok system used by Queen Cookware helps to

maintain the nutrients in food and prevent moisture from seeping

BEER-
. Eﬁ@ﬁ’\]ﬁﬂ =954

out. That's why you can cook with just a small amount of water.

2 The design of Queen Cookware helps to maintain a constant
temperature. | like to prepare the soup first but the cookware
enables you to cook other dishes in stacks right before dinner to
enhance the fragrance and essence of the ingredients.

3 The soup ingredients are very varied, so the soup is blessed with
many subtle tastes.

Ingredients

1T Cubed pork shin 1 catty
2K Ginger 2 slices
3005 Papaya 3009
18 Carrot 1
1§ Comn 1
2{& Apple 1
Y#%  Speckled kidney beans Y4 cup
Y White hyacinth beans Y4 cup
4{@ Lion’s mane mushrooms 4
3% Dates 3
9%F  Water 9 cups
#E Seasalt to taste

‘% Method

KIN—FER - TREARK  BEER -

Add a slice of ginger to the boiling water. Blanch the pork in

the water for a while and then remove.

RRERIMER -

Peel all the vegetables then cut into pieces and wash.

WRSELERBIF ©
Soak the lion’s mane mushrooms and wash.

\\\\\\\\ #3281 Utensils

SRR AFIRH

TEERERE © 45048

AR /NS

Preparation time: 45 minutes
Cooking time: 3 hours

K~ FTAMETRKPRFBAN

b o BB AKEMNE
HFHE=H
Put all the ingredients together in
the hot water and boil on a medium
heat. Simmer on a low heat for two
to three hours, seasoning with salt
according to taste.

SRH2ATHIRE
Queen Six Litre Dutch Oven,
Queen Two Litre Saucepan
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Spareribs with Plum and Miso sauce




M

TN HE 40052
R~ TE BE
iy 2

HEERETE 152
HABBRIE 2Rt
E VA1
TE 1RZ
30 V7531
EiET 13
i 15
b rapri] 182
fisH 133
HLERMAL 2R
;% Method

AR TN 88  SERIREZ KA o

time and energy.

Ingredients
Australian spareribs

Chopped spring onion & parsley
small amount for garnish

400g

Marinade
Taiwanese plum paste
Japanese white miso

1 tablespoon
2 tablespoons

Minced garlic 1% tablespoons
Sugar 1 teaspoon
Flour Ya teaspoon
Lemon juice 1 teaspoon
Soy sauce 1 teaspoon
Cooking wine 1 teaspoon
Sesame oil 1 teaspoon

Minced red pepper 2 teaspoons

Cut the spareribs |nto 1-inch cubes, then rinse under the tap and drain.

BRI (R -
BREH -
Mix the marinade (except
the minced red pepper) and
turn it into a paste.

MMABESHR » TRk
P  BE30ME o
Rub the mixed marinade
onto the spareribs, then add
the minced red pepper and
set aside for 30 minutes.

3 PREEAERIRIPIHE - ORERYE
Notes

FWOHAW

BEEES
1 EREFEERZEE - INLEREIRRE BB NERE -
2 ERERAARARBERAIAKRE > Bt ZAEKEE AR ERNBHEE

2 FRBENFRERERR - KRAMKEC ARG MBI E -

1 Using the Queen Dutch Oven and Steamer to cook different dishes
together, the effective heat distribution of Queen Cookware enables the
cooking of several dishes on one burner at the same time, saving you both

2 Mixing different kind of seasonings together can create fascinating dishes
with varied tastes. White miso can be bought in Japanese supermarkets
or stores. There are many different brands and the tastes are different too.
You can make your own favourite by mixing the miso with sugar.

3 Use spareribs with plenty of fat — they are much more delicious!

SEHE6ATHRH - FIEMARIERR
Queen Six Litre Dutch Oven,
Queen Steamer and casserole

TEREERA - 3524
RHARE 1 20048

Preparation time: 35 minutes

Cooking time: 20 minutes

KER - HFERER - BN

M FRAGREI20 B S o
Heat the water until it comes to a
rolling boil. Put the spareribs on the
casserole then place it in the steamer
and stack on top of the Dutch Oven.
Cover and boil on a medium heat for
20 minutes.

5}%5(“%*\/ ~Soih o BIAT=A -
Sprinkle the chopped spring
onion and parsley over the ribs and
serve.
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Man and Nature in Perfect Balance

The Nutrilite Organic Farm in Brazil is like an encyclopedia of the natural
environment where every living thing has its natural enemy. For example,
at the Brazil farm they use beetles to kill the bugs which can damage
the vegetables, while the rotation of crops helps to increase the farm’s
biodiversity. An organic farm can maintain a balance in the ecosystem yet
at the same time be continuously developed. By introducing more kinds of
species the farmers are able to maintain a healthy ecosystem.

Before establishing the organic farm in Brazil, Amway spent 10 years
modifying the environment until it was suitable for organic farming. The
commitment to quality continues in the Nutrilite factory, where they do
sample tests every 20 minutes to ensure everything is up to scratch. They
also provide training courses for the workers, including English, nutrition,
music and different kind of sports.

With the support of Amway, both the workers and the environment are

treated with tender loving care, helping to ensure that Nutrilite supplements
are produced to the highest possible quality.

AT B Mabel IE 7 2
BRI A RRHERAY ISR ©

e 28 ‘
’E?&ygb‘%[’q BNHER AR A R EART o S

ABMERDATRREEDER  HHERNERETAL © HIETNLESH
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HEI$ Koey Wong
EERGRBFMN - TEEREME
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B £ Charmaine Yung
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Working Together in Harmony

People who work at the Nutrilite Brazil Organic Farm seldom drive, mostly using
bicycles to get around and helping to reduce the carbon footprint of the farm.
Amway takes its green credentials seriously and is willing to commit a lot of
resources to environmental protection. At the Nutrilite Brazil Organic Farm the
aim is to strike a perfect balance between commercial needs and ecological
necessities.

People who work in the farm or live nearby are usually seen with a smile on
their face, acknowledging the way their lives have been enhanced through the
enterprise. Farm workers have a stable job, a healthier life and access to new
knowledge.

The farm also shares the benefits of organic farming with communities nearby,
purchasing organic acerola cherries from local enterprises. Youngsters are
exposed to ecological and nutritional education from an early age and the overall
education level of the people in neighbouring communities has benefited from the
presence of the Nutrilite farm.
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A Gift for Everyone —
#2Amway Gift Voucher
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Available in Early Nov¢_en_1 e
at Amway Merchandising
Centres

3t - BRABHIET - F2HEESEEME -
For details please refe

r to the terms & conditions on the back of the voucher.
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A total of 384 Amway
China Volunteers helped
out during the Beijing
Olympic Games in
August — 13 of them in
the main division and
the others working in
different Mainland cities.
Tang Yiqing, an Amway
volunteer from Shanghai,

represented Amway volunteers to help at the Volunteer
Pledge Rally in Shanghai at the Shanghai Indoor Stadium.
She also had the honour of receiving her working pass from
Yin Yicui, Deputy Secretary of Shanghai Municipal CPC
Committee.

EBR  BEAENERLE

©) Xu Jie

April Heinrichs, former captain of the United States team that
won the first ever FIFA Women’s World Cup in 1991, was in
Beijing to represent FIFA at the Olympics. With the help of
Xu Jie, a volunteer from Amway China’s Tianjin branch, she
was able to complete her duties successfully. “Your country is
touching the world through the Olympics and through people
like you,” April told Xu Jie.

9 He Ting

He Ting, from Amway China’s Shanghai branch, served as
team leader of the No.3 Staircase, Shanghai Stadium. She
and her colleagues had to process more than 4,000 tickets
every day and smiled continuously as they repeated the same
sentences: “Please stay in the queue... Be careful with your
umbrella... please be patient and don’t push... Thank you for
your cooperation”. On August 10 it rained heavily in Shanghai
and after seven hours of hard work He Ting found her sneakers
were full of water. She still kept smiling...

11.2008

€ Tang Yiqing

Tang Yiqging from Amway China’s Shanghai branch served as a
guide for the spectators. One day she heard a baby crying and
found that her mother could not make him stop. The mother said
her baby was hungry but his bottle had been retained during
the security check at the entrance. Yiging went out of her way
to help, letting mother and baby stay in the information centre
while she collected the bottle from the security department. This
little human touch brought a warm glow to the Olympic Games.

9Zhou Jin

Zhou Jin is from Gensu and during the Olympics she was a
volunteer at the Yingdong Natatorium. Her duties included
processing daily reports from the National Olympic Sport
Centres and making sure they were delivered to the Beijing
Organizing Committee for the Games of the XXIX Olympiad
(BOCOG). What was on the surface a relatively simple and
easy task required a lot of focus and dedication from Jin.
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An Outstanding Confribution

The simple truth is that the Beijing Olympics would not have been a success without the
help of the army of volunteers — a fact acknowledged around the world after the Games
were over.

A total of 35 Amway volunteers worked in Qinhuangdao plus 336 in Beijing, giving out
information before and during the Olympics and providing a vital translation service. They
all took their duties very seriously, going out of their way to help visitors who had difficulty
finding what they wanted.

In Guangxi, Heilongjiang, Shaanxi, Xichuan and Yunnan — none of which were listed
as Olympic Divisions — Amway China volunteers promoted the importance of exercise,
offering free bags to promote the “Green Olympic” and donating TVs to poor families so

they could share in the happiness of the Games. ERARAHEREE

There are now around 45,000 Amway China volunteers working in 156 volunteer teams, and their accumulated service amounts to
more than 700,000 hours! From local service to international sport fairs and earthquake relief, Amway China has managed to mobilise
its volunteer team where help is needed most.

After the May 12 earthquake in Sichuan Province, around 4,200 Amway China volunteers went to the disaster area frontline as soon as
possible to help with the relief effort. Because of this great effort, Amway China was awarded a “Top 100 Excellent Units in Volunteer
Service in China” honour at the annual contest for excellent volunteers organised by the Communist Youth League.

Audie Wong, President of Amway (China) Company Limited says that “helping people live better lives” is Amway’s motto, “and my
colleagues are willing to serve society unconditionally. The volunteer team just keeps getting bigger and bigger, despite the fact that

we never actively recruit, and everyone is so enthusiastic and willing to help.”
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Putting the Consumers First

HEART ON CHINA
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World Consumer Rights Day was first observed
on 15 March 1983, and has since turned into an
important annual event for mobilising citizen action.

China adopted World Consumer Rights Day 23
years ago, with the aim of promoting the basic
rights of all consumers and demanding that
those rights are respected and protected. This
year, Amway China was invited to take part in a
“Consume with Responsibility” meeting hosted
by the China Consumers’ Association and sohu.
com together with the State Administration For
Industry & Commerce and the State-owned Assets
Supervision and Administration Commission of the
State Council.

VNIHO NO 1[dVdH

Amway China also joined the ceremony to pledge honesty and fair
competition, honouring the basic rights of all consumers and at the same time
providing them service of the highest quality.

Currently, more than 120 Amway branches in over 100 Mainland cities are
running various consumer-related activities and campaigns, including talks on
consumers’ rights, Amway product displays and highlighting the Declaration of
Best Quality Service.

Declaration of Best Quality Service

« We provide cosy and comfortable shopping
environments. From high-end purchasing centres
to local offices and service centres, we make every
customer feel as if they are at home.

We employ an efficient distribution mechanism to
ensure products are delivered on time and that
customers can enjoy a convenient express service.

The Nutrilite Experience Centre provides customers
with an opportunity to feel the Amway culture of living

a better, more environmentally conscious life. 5= 4 _"""':'"“"‘** 2y
v y TARECy

We continue to enhance our professional knowledge . e
and services, acting as consultants for a better life e e
for our customers.

We will always concern ourselves about the needs
and demands of customers, providing them with a
tailor-made service.

The Amway “Satisfaction Guarantee” protects
the rights of customers, and we take all forms of
feedback seriously. Our main concern is to ensure
that consumers enjoy their shopping.
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