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Amway Corporation President Doug DeVos (right) and Chaifman'Stéve Van Andel (left).
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The substance of our business
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Our company headquarters in Ada stretches for more than a mile. When people see it for the first time we can
almost guarantee their reaction.

Whether they are a distributor, a new employee or a visiting official or reporter, they are amazed when they begin
to comprehend the depth and substance of our business. The same thing happens when they visit Nutrilite, as
well as our manufacturing and distribution centers in Europe, Asia or Central America.

It's very rewarding to witness because it reminds us of how proud we are to be a global business leader. We
are pleased to offer a business opportunity for distributors just like you who are living proof of the value of free
enterprise. We are proud to be an employer of choice for so many people, and to be a company whose product
innovations are designed to help people live better lives.

Because you are part of this business, you get to see that reaction from people every day — whether you are
working with your business group, talking with your customers or volunteering to help children in your community.
Together, our work opens doors for people and serves as a positive force in the world. You make a difference —
every day.

It's a simple observation. And it's powerful inspiration. We hope it makes owning your own business even more
meaningful and worthwhile.
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Founded in Ada, Michigan, USA in 1959, Amway Corporation is one of the largest direct-selling companies in the world, covering some 80 countries
and territories. + AMAGRAM is published by Amway Hong Kong Limited. « 38/F, The Lee Gardens, 33 Hysan Avenue, Causeway Bay, Hong Kong.

« P.O. Box 30704 Causeway Bay * Tel: 2969 6333 « Members of the Hong Kong Direct Selling Association and World Federation of Direct Selling Associations + Web site: www.amway.com.hk
+ E-mail: ahkinfo@amway.com « All copyrights reserved. « Amway Showrooms and Merchandising Centres: Causeway Bay, Kowloon, Tuen Mun, Macau.
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A Perfect Balance to AS|an Natural White Beauty
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Asian women have a sun-kissed skin tone but many are still looking for a natural white look.
Skin whitening has become very popular in Asia but how exactly does it work?
And what are the criteria we should take into account when choosing whitening products?
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Wingi Liu
Diamond Direct Distributor
A Platform for Success
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ingi Liu achieved Diamond Direct
WDistributor status while she is in her

mid-20s. An extrovert girl who is .
enthusiastic and proactive about her life and
work, Wingi describes herself as “not interested
in studying, a sports lover and friendly”. She
expresses her potential through Amway,
having developed her own business and seen
remarkable personal growth.
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A rebellious beginning

“My primary school was a long way from my

home, so | used to stay with my cousins. We used

to live and play together with lots of friends of a

similar age, and that’'s what made me understand

the importance of friendship,” Wingi lived with her

parents again while at secondary school but, “since I'd

grown up with my relatives rather than my parents,

| didn’t have a very clear idea about what constituted

a ‘family’,” she states. “My parents were always two

very different personalities. My father never worried

about family matters while my mother had a much more

traditional mindset. She put her kids as the top priority

and always tried to prevent us from following the wrong

examples. She was tough with her discipline but | know

it's because she cared about us so much. Youngsters

are rebellious, and | certainly was! But | believe that if

| hadn’t been rebellious at that time | wouldn’t be a success

today. Those past experiences have helped to make me what
| am today.”

Team player all the way

Wingi became a sports lover while in secondary school. “My
campus life was so fulfilling,” she says. “Although my academic
results were not outstanding, | could really express my talents

through sports such as karate, swimming, basketball and running

— these were my real strengths.” She became captain of the

school’'s women’s basketball team and her involvement in sports

competitions really helped to build her self-confidence. “| also learnt

how to take care of other people through volunteer activities,” she
adds.

Learning to win

“I'm an extrovert person and have had lots of friends since childhood,”
says Wingi. Although she always tended to be the leader of the group,
her true leadership skills were not revealed until she met an older
female schoolmate when she was in Form One. “All teenagers have
idols and mine was my senior schoolmate. Her academic and sporting
achievements were excellent and most of the pupils and teachers loved

her so much. | really wanted to be as successful as her,” Wingi recalls.
With great determination and effort, Wingi’s achievements surpassed those
of the senior schoolmate she so looked up to. Her leadership talent had
been fully expressed, which meant a lot more to her than winning trophies.
“At the very beginning, | always compared myself with others, and sometimes
treated them as my enemies. However, now | compare myself to how | use to
be and I'm better able to understand myself, and won’t be so easily misled by

others,” she says.

Wingi’'s Amway leap

First attracted to Amway by its range of beauty products, Wingi later decided to
take up the business and share it with her relatives and friends. “To be honest,
| didn’t have any clear goals at the very beginning. But when | found myself being
influenced by Amway'’s culture, and better learnt to understand and accept myself
and know what my strengths and weaknesses were, | decided to devote myself to
Amway,” Wingi joined Amway when she was 18 and now, just seven years later, has

become a Diamond Direct Distributor.



Extra rewards

For Wingi, meeting new friends has always been easy. “The
problem | always faced was that | needed to be patient
while introducing the Amway business to young people. This
highlighted the importance of establishing your own business
and to have a happier life. Now | have my team and Amway
business and, while they still have to work from nine to five,
Amway provides all of us with everything we want. The reward
and award system is particularly stunning - especially the
Overseas Leadership Seminars.”

“Everyone loves traveling.” says Wingi, but she had only been
to China before joining Amway. “Now | can travel around the
world to amazing places like Las Vegas and Alaska. My friends
who still work in regular full-time jobs say it's so difficult to find
either the time or the money to travel. The Amway business has
certainly helped to give me a broader view of the world.”

Becoming a leader

“l work in a team, which means | can’t always put my own
interests first,” says Wingi. “Each member of the team has
a different personality and different strengths, which means
| have to be flexible in helping them to solve problems, and also
knowledgeable to provide them with full support.”
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She says that Amway has done a lot for her life, including
helping to improve her relationship with her mother. “We are
both devoted to the Amway business, and she’s a different
person now - passionate, outgoing and talkative, and someone
who loves to share her knowledge of the Amway products,”
Wingi says. “We share the same goals and we both bear
witness to how Amway can improve lives. Since joining
Amway, our health has improved and we have been able to
gain additional income, have the opportunity to run our own
business and enjoy personal growth. You wouldn’t get that in a
traditional business!”

Concluding her interview with Amagram, Wingi says that
everyone needs to find their niche in life. “I believe that
everyone should have their own platform to express their
potential. For me, Amway is the best platform | could hope
for,” she smiles.
“In the future,
my team and |
will achieve a
higher goal!”
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Two overseas Chinese, one is a chartered
accountant born in Mauritius, the other
is a waiter born in Burma. Each of them
comes with a different family background,
education level and lifestyle. The accountant
is John Chu and the waiter is KK Tsui and
this is the story of how they both rose
through the ranks in Amway to become
Diamond Direct Distributors.
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Fifty years ago, two young men began working together towards their dream. From a basement operation to a
global corporation, their dream did come true — and is now helping others to strive for success. Those young
men were Richard DeVos and Jay Van Andel and their belief in the importance of synergy in developing a
business is shared by today’s Distributors. Indeed, it seems there is a true friendship behind many a success
story in Amway.
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John: Thirty years ago, when direct selling was new and Amway
was still in its early stages of development in Hong Kong, | was
attracted by an advertisement in the South China Morning Post
which said “Amway offers a unique business opportunity to
anyone who wants to build a part-time or full-time business. You
can earn good income with minimum capital outlay.” | was very
curious about the advert: what is that company and what kind of
business is it? After | studied the Sales Plan, | found it to be a
very clever one with no risk but with a big potential. |, therefore,
decided to join as an Amway distributor. Unlike a traditional
business, there is no need to pay any rent, salaries nor carry a
big inventory. Amway already provides us with a great support
such as the Merchandising Centres and meeting rooms. Amway
products are of excellent quality and as Distributors, what we need
to do is just to introduce the products to relatives and friends and
share the sales plan with them. The fee for joining as a distributor
is minimal and by making use of your spare time to develop a
network you can earn a good income.

KK: Although | was born in Burma, | spent a lot of time in China
before moving on to find a new life in Hong Kong. | didn’t have
much knowledge and knew very few people, so | decided to find
employment as a waiter in a Chinese restaurant. It was not an
easy life, and after working 10-hour days for low pay | would
ask myself: “Is this my destiny?” People can only change their
lives through their own efforts and so | kept on searching for new
opportunities. | knew | had found what | was looking for when my
ex-classmate introduced Amway to me. | joined as a distributor
and that decision actually changed my life.
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Amway Synergy Series

Winnie: | was very unhappy when my husband joined Amway
because in my mind, only professionals can be successful in
developing the Amway business. But | changed my mind when |
found out about the story of a welder who, with only three years of
primary school education, could even qualify as a Diamond Direct
Distributor. Apart from looking after the children and doing the
household chores, | started to change my attitude in helping out to
develop the business. Our two sons were also influenced by the
positive environment. Our elder son works as a supervisor in a big
chain-store whereas our younger one is now a medical doctor. We
are really very proud of them.

KK: After joining Amway, | was told that even accountants and
bank managers were developing the business. | found this greatly
encouraging — after all, if professionals have faith in the business
which | have chosen then | must surely have made the right
decision. One day, | actually met John and his wife Betty at an
Amway meeting. He is very open and friendly — a real gentleman.
As | got to know them better, | became impressed with Betty’s
very optimistic attitude and also how conscientiously she does
things. | also found out that we are in the same upline network
and the feeling was like being in the same family. Since then we
quickly established a good friendship. Through Amway and John
& Betty, | have been able to meet more friends from different
backgrounds and this has greatly enlarged my social

circle.

Winnie: In 1990, | joined Amway in Taiwan and
found a Pearl Direct Distributor there to be my
Foster Sponsor. When | returned to Hong Kong,
| found that my Taiwan sponsor is in the network of
John and Betty’s International business in Taiwan,
which means that we are also their downlines there.
What Amway brings us is more than business —
| remember one occasion when | was in Taiwan
and KK was in Hong Kong, he was invited by John
& Betty to have winter solstice dinner with them —

| was very touched.

John: | went to England for my University studies
and also qualified as a Chartered Accountant
there. A few years later | came to Hong Kong to
work initially in a Chartered Accountant’s firm and
later on in the commercial field. At one stage,
| also set up an investment consultancy

RERRRAHBIIRE KEF RIFHIRE

ZRQEB—ARTHESH - T RIEEAL, o SR
ZRANEE  SEAEBERE - ZRZ27TX > ABERE
e Bifrfim - AR MEMBMEFER  RHER
BEE  BHQS - MHNRATRSZ  MARIRIEESR
BELEBERT - REFRENREERFENRE - ARRA
HARPEE R - FHEBRFRIBNLAMA - BEAMBAE
—ERARERE - FORBRER—EESHRARE
HEE |

company but the business | feel very proud of and one which
| enjoy very much is the Amway business.

My father started a trading business in Mauritius many years ago
and to-day this business has expanded to become a group of
companies in different sectors. As | wanted to give my contribution
to the family business | decided to go to Mauritius together with
Betty in 1991.

Betty: In 2002, after 11 years of John’s contribution to the family
business, we decided to return to Hong Kong to spend more time
with our son and grandchildren. During our absence, our Amway
income never stopped, we continued to receive our bonuses
every month. In fact, this kind of security is a unique feature of
the Amway business. Although we were away for over 10 years,
yet our business still carried on by itself. Our Amway friends did
not go away because of time; we are talking about not only KK
& Winnie and other distributors but also Amway staff. We are not
too concerned about the background of our friends — what's more
important is their personality. One of the big advantages of the
Amway business is the opportunity to make many good friends.
What we admire about KK and Winnie is their strength in facing
challenges and their devotion in striving for a better life. Whenever
we have the chance we will mention their interesting story to other
people. A few years ago, John & |, KK & Winnie and three other
Diamond couples joined hands to develop the business together
because we share the same goal and philosophy.

HRRLAEEOEOREE o

There is a famous saying in Amway: “Friendship is
incomparable” - it is undoubtedly a key element of all
successful Amway leaders. In other businesses, people in
higher positions tend to have fewer friends. On the other
hand, in Amway, those who become successful will have
even more friends from all walks of life. The story of John &
Betty and KK & Winnie is only one of many similar stories in
Amway. Maybe you can tell one about yourself one day!
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Bl¥EIE 2 H R ELH Founders Emerald Direct Distributor

EHE SiflE o eaw/xa)
AR S REE RSN &ﬁamyﬁ£ﬂ¢%7°mg%mﬁ@%@@
SHINER | RIFMLEERIE ? SEBRABEE RN LERRY - BE
KMETECHERNES  FBHTAR  RERATHRE  —FERA
EHEE - RAZYUARRNAET  ERRBRT - SEALLMKAL
R AmEREARE  SRANETENE - RBEBOA » REESAE
s BRI — B BIRERAE TS - RRMMS KA —FTAZ 5
ﬂbw BEFL  EEFLR -

Liu Sun-wah & Suk-ying (Mini-bus driver/clerk)

We heard about Amway a long time ago because one of our relatives was
a Distributor. We became aware of the success stories in Amway and we
started to wonder if we could achieve something in the business, too. The
evidence shows that if you do your best, everyone has the ability to succeed
in Amway. Now we have our own business and team, working together
with our downlines to reach ever-higher goals. We can earn extra income
and have a more harmonius life while developing the Amway business. We
believe that God helps those who help themselves, and Amway helps you
to manifest your dreams as long as you have belief in what you’re doing.
For us, Amway is like a university — a place where you can enhance your
knowledge and improve your life.

2 E R EH ™ Emerald Direct Distributors

EEE (wamam

ENBEREMTE  B—ERRNEET - RGBS T2MT A8 -
ATMNPRIEATTIEERELRE - EEA—REIECHLRE E (%
FAT) HE  WEIMFNRZE  BBRLAEBNBRESN  NE
RERBEA - RERRAEBNEARE SO XFKE, &8
8 ERIENTE  AEHHRECF  TAREUHEEREBRZEM
TRAEBRUAAANSEE  ABRABRRAEH T BENRSE -

Lo lo-wa (Putonghua teacher)

| wanted to run my own business ever since | was a kid, but it never
became a reality until | encountered Amway. After joining | did not focus
on the business very much due to my heavy workload. But when | saw my
uplines on the cover of Amagram, | realised the true potential of the Amway
business and began to devote more time to it. My motto is “Do my best,
never give up”, and in Amway everyone is happy to give you a helping hand
to ensure that your business can provide long-term security. The Amway
business is based on the connection between people and you will enjoy
fruitful results if you devote yourself to it wholeheartedly.

i DB AMAZFEAI T o Occupations at the time of joining Amway.
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35 2 H 2 B 8™ Emerald Direct Distributors

FTHE A T EEF (ThEg/ZEEum)
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BORRIR DL » FEEER EFNER - REBARA B —EEH
% B—EABEERCHEIEBNET -

Hoi Ngai-loon & Ngai-ching

(Administrative supervisor/Putonghua instructor)

We used to use Amway products a decade ago because one of our relatives
was an Amway Distributor. We later decided to join the Amway business
ourselves after seeing the changes the business had brought about in him.
We believe that to successfully develop our own business we need to have
faith, confidence and energy. Now we have reached the Emerald Direct
Distributor level, but we still need to aim high with the team to strive for even
higher goals. For us, Amway is like a magical pocket — we can dip in and
get whatever we want from it!

Bl EBEEE R E R EEHRS Founders Sapphire Direct Distributor

BEEf BES aivzxerm

BABKREERER  RERBRLAFEEFTREESLEFE | MAERTAR
B A S HALUER  BEEERTIERARE - ERRZASXNRES &S
BMESNRENEEDZTEENEREN  EHSERANELTE - BREEA
BAEERES > KRS TRERARZE | ANEMEAN  BREETHER
R EBERFE

Liu Chi-man & Yuk-ching (Merchant/housewife)

We had our own business before joining Amway, but we found that this business
gives us the best protection for retirement - it doesn’t require high cost and a big
inventory, and we can run it anytime, and anywhere, according to our needs. While
developing the Amway business it's been great to see how the lives of our relatives
and friends have been enhanced as a result. As leaders we have to increase our
flexibility to provide sufficient support to our downlines — and of course we have to
do everything we can to enhance our network and reach for higher goals!

BRIA B R EiHPg Pearl Direct Distributor

B = HH gsxs/msxs)

BALCERAE  BERACERBMEE  EATSMTHEE - WL
BETIRENES  ASHAIEERENES - AESRE8EEATH B
MEREKRS  LLUABASE  HAATREN Y BEBOEE - RERMASRE
B BELENE S TR ST @ EK LT E S |

Fu Man-fung & Yuet-ming (Business supervisor/shipping clerk)

We used to have our own business but it came to an end due to financial difficulties.
We then decided to develop the Amway business and by 2003 had achieved Silver
Producer status, understanding the importance of long-term development. As a
leader, | have to work in sync with my team, putting them as the first priority and
working as the middleman between them and the company. We are now aiming
high, targeting to help more of our downlines qualify for the travel seminar!
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B % E$%8rg Direct Distributors

KIEFF &)

ZAEREEREBRRANARZER » RANEETRTHABES - BREMEERER
s | TENHEEHELRFREEZECETRL - ARMELZNEERHBEH ; AR B
g MEA TR AN ERE  BRESEIBCHNEE -

Chu Ching-chi (Clerk)

The difference between the Amway business and a traditional business is that we don’t
need to spend lots of money to get things started or during the business development
process. The high quality products, strong sales plan and satisfaction guarantee help build
up the customers’ confidence in Amway. | admire the freedom this business brings, and
the support I've received from Distributors and the company has helped me to develop my
career step by step.

Chow Pan & Prathomporn Ggig/x8)

TETYR¥LE  ERICRARZFBELZFAR » HMIREIZEREE - MAREE LREAT
A BERMEERERK - BRKBRE @ MAKRAREIRE  BABABENEEM
Bl AR SREREZ AN ZLZAETHIEN -

Chow Pan & Prathomporn (Construction industry/clerk)

We are very lucky to have joined Amway because we will both be retiring soon. With the
great support received from the company and our uplines, we have managed to improve our
financial security and enjoy more freedom and greater self-confidence. Now there’s no need
to worry about life after retirement. We will continue to share the happiness Amway has
brought with our friends.

ZRID @i

RETSENBEBRERALE  ERERTRIATEENES  BALREEES &
ERREIRYRIINGT  FRVAIFREZZEEEACHTFL - MEERAERTR
R EHARNERLEMTET L BERSPSNRESE |

Lee Lan-sum (Accounting)

| connected with Amway more than 10 years ago and | decided to develop the business
because | understood its tremendous strength and potential, helped by the excellent product
quality. | have seen many success stories in Amway which have led me to believe that my
future is very much in my own hands. Only Amway can provide me with long-term protection
and offer so much in return - including the wonderful opportunity to travel.

i EMEHE I AMARFIRAIIE - Occupations at the time of joining Amway.
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Li Justin & Bonnie (Merchant/merchant)

We used to own our business before joining Amway but then we came to realise that the
Amway business is the perfect platform for us. In Amway, each Distributor is our business
partner and the sharing from our leaders means that success is not just a dream. For those
who have just joined Amway, we advise you to be patient. You will get the rewards you are
looking for if you are able to fully devote your time and efforts to the business.

o N
| [ R EHEH Gold Producers

HEHE BRYUR mAEER)
BINTRE » AEBEFLEAN Mg BRBEEENES  RAREETBRETAEBNELNE
REFANZ » EBRMA—ILES - MEBIRMOEE » HHMREMA

Hsu Chin—lung & Chau-por(Merchant/assistant shop supervisor)

Our lives have become much more optimistic and proactive since joining Amway. Not only do
we pursue better lives; we also relish the chance to share the ideas and products that form the
backbone of the Amway business. Our relatives and friends decided to join our team after they
witnessed how much we’d been changed by Amway!

E=HinR 21T @A/
AL BRBET—AERDES  ARATRARBE LOEH - BERMEEBROALRE
RESEEAEET  REFLARRBITENAR  £FF2E2% -

Wong Kam-Yuen & Yuen-man (Merchant/teacher)

The Amway business never requires us to pre-pay for anything, and it also provides us with real
freedom in how we use our time. Now we have clearly defined goals to work towards, and we are
able to meet new friends from different industries. Our lives are more meaningful and happy in
every way.
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Yu Chung-sang & Lai-fan (Tailor/salesperson)

We used to operate a fashion wholesaling business, but we had to close it down when it ran into
financial difficulties. Now, however, we have the Amway business, which provides more freedom
and gives us the chance to travel. Having the opportunity to experience different cultures and
customs around the world is greatly appreciated.

[EE N 5T (SRyLEmEsn/REER)
RAAEBSENAUDCHEE  FREAERSNRBEARMSREERE - ERENBR
o EEREMERANBEEANR  MAALBSETERE  AEEEELURS -

Chow Chi-man & Man-ting (Senior property manager/housewife)

The Amway business is a business that enables us to help ourselves through helping others —
a unique opportunity to start our own business and develop long-term security. Developing the
Amway business has helped us to improve our relationships with relatives, become more proactive
and raise our overall quality of life.

FEE REWH @A/ee)

ZHNERR—ERAFEREENEE—HMEXRECH  EBZEPELZMA - 2MELFHIE
& BB —REAWHE  BABOFERANPEANTE » UBHELANBEERRESL ASD
=

Wang Byron & Amanda (Merchant/Accounting)

Amway has provided us with a career that puts the emphasis on caring and love — the only way
to reach higher goals is to help more people! Since joining Amway | am full of hope and optimism
every day, always caring about the needs of my relatives and friends, and sharing Amway’s
excellent products with as many people as | can.

$RE=EH$HPS Silver Producers

RATE coEs)

BRESESHEL  ZAETBAERMEN B2 EREATRTROBZFMNEE - B0
BERT -

Ng Pui-Hing (Property agent)

Compared with a traditional business, the Amway business has so many benefits. It has helped

me strive towards making my dreams come true, and with the great support of my uplines and the
company as a whole, | am able to live a more fulfilling life.

Occupations at the time of joining Amway.
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Hong Pui-tak & Kuai-han (Stock keeper/clerk)

We have come to understand the importance of positive thinking through the Amway business.
When you are employed by others, you are basically just fulfilling other people’s needs. In Amway,
however, we are able to devote ourselves every day to building our own business.

GBITiE (EaRL T2
BINERAEEE  RBPRRNETAUSETET - AEEHRNEE  BNLSH > Ball—
SHBRATHEN -

Koo Lee-tat (1T engineer)

Since taking up Amway business | have gained the opportunity to live a better life in the future.
With clearly defined goals and incentives, | can now work step by step towards achieving my
dreams.

EifliE astem)
RAE BEEARS MR - ARERES  BERSENE  SERBEEEANSONE
BHEEFE SRR -

Tang Zoe (Accountant)

Through Amway | have been able to obtain additional income, and greatly enhance my knowledge
in areas such as beauty, health and nutrition. This business has really boosted my confidence and
given me a great incentive to achieve even higher goals.

MEH TER OrE/sESZR)
SRR EE  FRBRAETLUELENRR » TZERERIE ENEE  BALSEELK
Be RS EEEAT—H -

To Kin-ming & Suet-yee (Foreman/housewife)

Since joining Amway our lives have improved in many ways. For example, we have been able to
gain freedom in our time and finance affairs, even though we are working. We also have more
opportunity to travel and develop a business that we can hand on to the next generation.
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Kam Pik-yuk Anna (Banking)

As | develop the Amway business | understand that what | need to do is to help my relatives and
friends by sharing the great Amway products. This will improve their lives, and for me it means
extra income, plus a healthier and happier life.

AR mEReEEn)
EBE  RETE - BEARASEEZENZES ; 2NRAEREREE ALREEE - R
BEREES  BIEE—%) -

Kong Cheuk-chung (Investment and corporate management)

In the past, my daily routine, time and income were all in the hands of my boss. Since joining
Amway | have been able to get more control of how | run my own life, and make steady progress
towards better results. | treasure every moment in Amway!

BEE E7IRm
BIMRAE > ROALBSEFREEEEE  BATHEENAE  REHTEREER » L
RABERT R -

Yong Wai-chun (Electronic engineer)

After joining Amway, | become a much more proactive person, for example, and I'm now very
target-oriented. | have much freedom in how | manage my time, and through learning and sharing
I've become closer with my family.

EEEHHH HARE)
Gold Producer (Photo not available)

Lee Mark & Josephine (x&/x &)
TIAZFIE » HAIRBEELRERNRABINEEALT > WEERBLAH - EEFSSENESHMEESFI B
R Z2ENAFE B S EBIVREATRR » EPIRAEFEE -

Lee Mark & Josephine (Clerkiclerk)

We have met lots of professionals from different industries and disciplines through Amway, which has
helped us broaden our knowledge. The most important thing is that we can share this knowledge with our
relatives and friends, helping them to reach a higher standard of living.

i EMEHE I AMARFIRAIIE - Occupations at the time of joining Amway.
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Rolls of Honour — Retailing & Sponsoring

2008FE10H
October 2008

10K{EA Top 10 Personal 10KXE 2\ Top 10 Group

FE Retailing

Li Chi Sing Justin & Li Yuan
Leung Siu Cheong & Yuk Lin
Tang Lai Seong
Tsui Kit
Pang Chi Hung & Yuen Mui
Cheong Weng In & Lai Cham
Yang Ya Hui & Lai Chan
Tong Siu Kau & Mun Yee
Lee Lan Sum

Ip Kam Man & Ho Irene

#B Sponsoring

Ka Gary & Jase
Yu Seng Kwong & Wai Ying
Mok Sai Kit & Lai Po Chu
Wong Kwok Chung & Kai Heung
Fu Chen Chien & So Hok
Wong Yu Choi & Fei Yin
Ho Chan Leung & Sau Fun
Lee Yuen Kwan & Hang Fun
Leung Kim Ching & Shiu Lin
So Pui Hing & Lai Hung

F £ Retailing

Lai Man Pan & Kam Ping
Leung Siu Cheong & Yuk Lin
Cheng Cho Yung & Hu Ging Hua
Wong Chi Kin & Wong Yuk Fung

Ng Bill & Mabel
Lo Sze Wan Francisca
Li Arthur & Juni

Kwok Sek Ming & Kei Yee

Fu Chen Chien & So Hok

Lam Quoi Tri & Oi Ching

#EE Sponsoring

Ho Chi Leung
Hoi Ngai Loon & Ngai Ching
Leung Kwok Pui & Yu Wa

Tham Wai Kim & Chiao Chuan
Chuan

Hai Lung Sang & Wan Fen
Cheong Chi Wa
Lam Quoi Tri & Oi Ching
Lo Lo Wa
Chan Hin Tong & Sao Kun
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Nutrilite - the Official Health Supple
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ment for the China Gymnastics Team

RE 2z FRIRRE - AR
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fIRIAR ~ TTEEIR ~ BRI
2008 FREETE
2006t FEBIRIBERTE

In the 2008 Beijing Olympic Games, China’s gymnastics team
won nine gold medals, including for the men’s and women’s team
events. A total of 12 gymnasts became world champion in their
field, making this one of the most remarkable achievements in
China’s sporting history.

Nutrilite has been working to provide organic health supplements
to those striving for optimal health since 1934. Based on 2008
sales, Nutrilite is the World’s leading brand of vitamin, mineral EEER AT T EE RS 185 & (o) R E BB O 5 1 20 (%)
and dietary supplements. RE BBV BOE AR o

In China, Nutrilite has been the most popular
brand of health supplement for many years,
and in the country’s major cities Nutrilite’s oW m ‘Jt?[_ '.IL

brand awareness is as high as 87%. Nutrilite fj_ zﬂ ff ,f} Ir.-{:. _-
. ) i

is devoted to sports development and social i i 2

responsibility around the world. Moz

In 2009, Nutrilite will collaborate with the
China gymnastics team to tailor-make a
Nutrilite diagnosis for every team member to
help them achieve optimal health and reach
for ever-higher goals.

o
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AR NEEZEEERREREME—4 » BIF
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BEIFR - E5chE -

From now on, for every purchase of a pack of Double X
and Protein, you are entitled to HK$100/PTC103
discount for purchase of any Nutrilite products®.

Available while stock lasts.

* ABEEEEN  ZEEHER  HR%  NER &R ZEEER  RWES
BHART  SHEERSTR R DERERR -

AKE  RXERT  EEKERT

DP$293

DP$293

S B BN

Excluding Protein, Double X, Diet Supplement, Safflower and Citrus, Carb Bloc, Nutri Blend Chewable Tablets, Intestiflora 7, Positrim
series, Protein Bar series, Nutri Fiber Powder, Active 8 series, Acerola Cherry Drink Mix and Strive Sports Drink.

0145 EHE#} Protein

BEEBRUEET00% » BB {REMBARTERAHAAF LB o
REEARBREMRAKRE - —EHE - EFEENERERR -
BEANRIELFEER  IRENLHIRR  EABEZ T -
PDCAAS (BEREREEIENSERTAME) &1 - AL
2HACAMGRUL -

ESE I S

* 100% absorption of protein, which speeds up the metabolic rate for

cell reparation.

* Contains soy protein isolate naturally derived from soya beans, a

source of low fat and low calorie protein.

* Contains nine essential amino acids in the best proportions, thus

facilitating the body’s best absorption.

*  With Protein Digestibility Corrected Amino Acids Score (PDCAAS) of 1,
Nutrilite Protein can be completely digested and absorbed by the body.

NUTRILITE

BEST OF NATURE. BEST OF SCIENCE.

4
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4300 ZEE=EF Double X

B mE e - BN —REKmMzTm - BEEEA
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* BRABMEMGREDE  REEITFREIER o

BLRENRACER  BRERETER  BUF » KT
SRR S STEEHERK C A o

Strong anti-oxidant function helps the stabilisation of
DNA.

Contains 24 vitamins and minerals to provide a strong
foundation for good health.

Enriched with natural botanical extracts including
alfafa, parsley, celery, spinach, acerola cherry and
beta-carotene.

* RMSERRASTEITIARRBEE X 1.032 ¢
Price in PTC equals to HK$1 X 1.032.
* EHEBY - HiHwEEEDP
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ARTISTRY 7 DAYS TO PERFECT SKIN

@ay | RERENE

D&E/%/?B’J%S‘L 7 BESA RIS RS o R AR ZE
EE - HEMEEMTE(0196 DP$218)BEMNE
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ZIFMAR(0197 DP$210)ER » AHRFFALEFR
iﬂifﬁx RIAEIE L e = IS EL /e

Day 2 s ||

ERDBMANERE - MRBIER

EARAERESS 318 » AL EF 4T RAE ©
HLADMEERER(2138 DP$1,018)&
FREEZEMAEDNAESIRE - &8
BENMEREERE  SENEER
BB ZL - AFFEM 1024 - RER

Day 3 BEHER

AR RS I K SR B B RE AR R

-

EEHALTHNIE  PLRRBk—5%
ERFREARLERMHEEE30(2877 ’Day 4 %9 }\?!g A

DP$210) @ IREZIMRHPIETLTRNES © iR

LREREAXAMERKR0281 DP$218) - EH BREMEEE  EITESR AN SRR Bk Dopamine) *
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BABAE - W o B K RIS - BEFEORIE - RRES R
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AR R ABBHEE ISR o [ SR

R—F2n !

Day 6 EHFERT 5&%%1

= BHELE ) FERGEIMUEE - BN/ MEELREBAERE  EEINEZLCEEBELLNES

18—/ NFEF B IS O RN H R R B AT B i ECreme L/X(3564 DP$2,250) KA EERIK
W EARRTEREE (0183 DP$240)IREH E’“Wﬁﬂ']i%ﬂ& BIh#EZR T Cell EffectiifB BB &R
3 RATREIEA EREE - BET  TAN 5. - BEXNERBANEMRAKRENED  ENEEHN
SRAH M TE o FBEfTH7E . BBREREKG  2EXSIE

WESERREWE - WHER
DRURBAL + A RS ---l
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@ay / nﬁf‘f( &Fﬁ
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Me—% - WREXY | AEROR > ER—EEMR  EEMBRENEEEE - BB
AOMERBE SRR SER (6T DP$I8) @ BIMESER A RIIRE S BLsh |

HEREFNYEBEREBE XPue White/ FRBE R R BRER
Artisty and EFNY Product Promotion Free Pure White Series Experience Set
BIHE - LB B AHECRE (B AL EE iz ) REFNYEMmMmBYS$1,000 - BIZAEEHKS3508IPure White)¥ HE = RS IBEEER—

£ BEAR - Z5RE -

From now on, for every purchase of Artistry beauty products (including skincare or cosmetic products) and EFNY products worth BV$1,000,
you are entitled to a Pure White Series Experience Set (worth HK$350). Available while stocks last.

L

* BB E AR ABEE X 1.032 © Price in PTC equals to HK$1 X 1.032. % EE%EBV = HiFEBDP 4.2009 27
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Indoor Air Quality — the Impact on Our
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The air pollution hazard

Dr. Tam says that air pollution is an “inevitable” hazard for city
dwellers, particularly in Hong Kong. “Our power stations, land
vehicles and the factories in the Pearl River Delta all produce air
pollutants. He says, “However, poor indoor air quality can also be
a big threat to health. Irritants such as dust mites, formaldehyde,
environmental tobacco smoke and cooking fuel emission can all
affect the respiratory tract.”

Impact on health

“Air pollutants can lead to inflammation of the airways, weaken
airway immunity and make people more vulnerable to respiratory
infection,” says Dr. Tam. “And for those with a allergic respiratory
tract, poor indoor quality can lead to airway hyper-reactivity.”

The flu factor

Air pollutants affect children’s respiratory systems the most.
If youngsters keep catching respiratory infections, it will affect
their mood, result in a runny or congested nose and weaken
their concentration at school. Dr. Tam, a father himself, says that
options are limited. We need to be well prepared, especially during
the influenza season in March-April and November-December.

Protecting our
youngsters

To ensure the health
of children and protect
the respiratory tracts
of all family members,
Dr. Tam recommends a

combination of improving

indoor air quality, taking

health supplements, doing

exercise, having outdoor o _—

activities and staying ! A
away from smokers. He
also gives a number of
criteria for choosing an
air purifier. The first consideration is a good Clean Air Delivery
Rate (CADR), and a HEPA Filter is recommended because it
eliminates airborne contaminants as small as 0.009 microns with
a removal efficiency of up to 99.99%. Equally important is to find
a purifier that's easy to repair and is energy-efficient.

NBREVRE LR N E B -
F LR/ DIRE

IR e R T /2 RHa8

Respiratory Diseases — What You Need to Know

FEJIRARFNF L BSEE?

FRRBERBREESE ?

ERZERBHEE D HISSZFRIENS 7

—HESE snwn
19TTERBEBREBEE
EBENE
Z2erigRk B8RHES

EEBBEERRAAREARETRMNRBECBHEE
19894 Rk - BRIBEERABBEBNERNERRERN  EBAEERETRK
SeE  LEMEAEERNENERZEGKE -

Respirable Suspended Particulates

The risk of respiratory infection

Will purifiers affect our immunity?

o HREAK

FWNOHAW
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Effective Filtration

=y uﬁFx‘ﬁz Be
BEIRIR/NZE 0009 RIS Z R T ©
B BE=7299.99% ©
ARRZER P2 ESARE S Y - R ~ /S
Rl - S2=2YE -

Eliminates airborne contaminants as small as 0.009
microns.

Removal efficiency of up to 99.99%.

Removes up to 84 types of contaminants including
bacteria, viruses, formaldehyde and radon decay
products.

DURR 1 BIEME  BERF2THE -
« DEHEESNSERERIRGE  2FEEEAE
S0 o

3B ETRER B (Energy Star) ©

Whlsper-qwet Efficiency

Generates only 27 decibels of sound when
operating at speed 1.

» Costs just HK$10 a year in electricity for operating
at speed 1 for eight hours a day.

* Recognised by Energy Star for its high energy-
efficiency rate.

BB ERE

One-touch Protection

W%?E%Eﬁﬁ%%ﬁ&?ﬁﬁ%& REER P ERE
pSELY S

EEp if’F’fﬁ‘E(Auto)
JRZR

BEANZRBEREEHE

Features a built-in particle sensor that alerts you
when the filters need to be cleaned or replaced.

An automatic one-touch mode adjusts the speed to
quickly improve air quality.

AHAM BB A%

FRREBHER S (AHAM)EERE AL

ML‘.H EE[]'“E AHAM Certification

30 4.2009

he high efficiency of the Atmosphere has gained
|t Association of Home Appliance Manufacturers
(AHAM) certification.

ﬁH& rﬁﬁmLJ B - FOEE T35 KNS
FZER - AIR30DERNIEFE 30T HRNERNZE
& o

Express Cleaning

» The Turbo function enables you to clear and clean
the air in a 390 sq ft room within 30 minutes or less.

The Clean Air Delivery Rate (CADR) is high at 7.1
cubic metres a minute.

A

Energy StarfigER:5

REEBFRANHERE - EH%E B ' '

BIEOMRE °
Energy Star Rating
Atmosphere uses less electricity due to its high FE[\
efficiency. The purifier gained the US government’s
“Energy Star” label by meeting strict energy-efficiency
guidelines.

ERGY STAR

|
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#25$1,500

e BN S BN RERR B K E

Q= A REIR (RAYZF Atmosphere 28 5 /& Tk
FFIENE fEIR £ 37 H0EH$1,500 o

Greenis&tEnergyisaving
Hometech Product Promotion

HK$1,500

In order to encourage your supp

Green & Energy Saving Hometech Products,
you are now entitled to a cash discount of
HK$1,500 for every purchase of

an Atmosphere Air Purifier.

1 {EEH - 2009F1B15HZE48158 »
2 ERARTHEHERIESRE -
3 RBEARFBRLFEEROBEE -
4 FRRFEHHAMES -
5 12RK24ER BB BESR>
i ZHILGREHHBESR W
a RFBE; P2
b HERELRITERRE — CUEREEMBTRE)
— VISA CARD: 4201 84/4921 11/4966 04
— MASTER CARD: 5185 42/5411 80/5431 22
i FEDEE/E SRS HTEERE S Atmosphereff— XFEE - WL BRI ZFEH
B/ EGMELLREE
i ANHFRHARIRE - R F A TS L AtmosphereZ EEE:R AR &A%
(TRETENTR/EEE) - HRAQBRBABRIRITET HIRERE |
iv LLEETEARRR ;
v BRHFERISRIRTZEE RS  EHABES IS E -
RHARRERISAERE
T RS LEBRIAtmospherefVE R - FERIE www.amway.comEi I BLF|
21452969 6300 °

K

ort for

* EMIERAETE AN ABE{E X 1.032 ° Price in PTC equals to HK$1 X 1.032. * H£&5%EBV = HilfE/EEDP

Details

1 Promotion period: January 15 to April 15, 2009.

2 The offer is exclusive to Amway Distributors and Privileged Customers.

3 The promotion is only applicable to paid orders at Amway Merchandising Centres.
4 The offer cannot be used in conjunction with other promotional offers.

5 <12-month or 24-month interest-free installments>

i The following credit cards are eligible for the installment plan: Amway Master Card; Standard Chartered credit cards
and affiliate cards; Hang Seng credit cards and affiliate cards; HSBC credit cards with the first six digits 4201 84 or
4921 11 or 4966 04 for Visa Cards and 5185 42 or 5411 80 or 5431 22 for Master Cards.

i Full PV and BV of the promotional price would be counted on the purchase month of Atmosphere and is based on the
PV/BV ratio at that month when making the purchase.

i If you wish to return the Atmosphere during the installment period, Amway will refund the full BV of Atmosphere at
purchasing price by credit voucher (no PV/BV applicable). The buyer is still obliged to pay the outstanding installments
to the bank.

iv The installment plans are not applicable in Macau.

v The monthly installment amount may change and is subject to the bank’s calculations. The monthly installment amount
may be higher or lower than the stated amount with a value equal to around HK$1 or above.

Amway reserves the right of verification and final decision.

For more information on Atmosphere Air Purifier, please visit www.amway.com.hk or call the Amway Hotline at 2969 6300.
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BREAAMK  REHFLILZENEBHKD  2RES
ERALREHA -

BRAZEN  CHEREMES  MFAENKRER AKX
S

MAZRRAATFRENFHE - Srra@ Az - Bk
ERFONMZ L B 2RBNHEKRF  TAFTPER

There’s no need to add water when making the sauce
because there is plenty of moisture in the strawberries. Cook
for a long time to make a preserve.

Croissants or baguettes can be used instead of sliced bread.
Use the Queen 1.4 Litre Utlilty Pan to make toast by putting
in the sliced bread and heating on a low heat. The special
Vitalok™ enables you to use the pan to steam or bake.

RENBEMEIZRIBRIRR -

#E Ingredients

#E 3% Eggs 3
4173 300-3502F Milk 300-350ml
e 10K  Sliced bread 10 pieces
FH 2% gt Custard powder 2 teaspoons
EREH 4EF  Sugar 4-5 tablespoons
& 4-5%%k  Vanilla oil small amount
K HE #E Chocolate paste suitable amount
TZERE For the Stawberry Sauce
TzEEl 18  Strawberries 1 pound
¥ 1%  Sugar 1 pound
15T AEF  Lemon juice small amount

;% Method

HEEEEHATRBERLEHE  BR -
Cut the bread diagonally, then brush the
chocolate paste over the bread.

TRBREFZRE, - TIRBBRARA - MAKE

KB ERAL - LIBAENSECDEER
5 IR T2 BEE -
Remove the stems from the strawberries, then
wash and drain. Mince the strawberries and put
in the saucepan. Season with sugar and lemon
juice, then simmer on a low heat for five to six
minutes.

EHE - HEIH BREDREEEMAZRE
= .
Beat the eggs and add the custard powder, sugar,
milk and vanilla oil.

IR ESRET AT - BLUBAM

HER15-2004F - BRAIFI094E -
Warm the pan on a medium heat, then
pour in the egg liquid. Cover the pan and
cook for 15-20 minutes, then switch off the
heat and leave covered for a further 10
minutes.

M ZBRREMEmE L - BI=H -

2RRM2AT

THEE {;\_/"

Queen o —
Two Litre

&“ SRR AAT
& _g RETHRE

Saucepan
4

— Queen 1.4

— Litre Utility
”—_’/ Pan

AR 10048
FHARRE 30748
Preparation time: 10 minutes
Cooking time: 30 minutes

e EH4mATE - AR
SEEEFRRE/IVOBEET o
Place a parchment paper in the
pan and then place the bread
inside, arranging from the sides
to the centre.

Add the strawberry sauce on top of the pudding and serve.
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A mway has been providing a long-term and stable business opportunity to millions of people over the world.
With Distributors’ positive attitude and efforts put on the business, they successfully spread out Amway’s virtues
to every corner of the world and create their own success stories at the same time.

Under the global financial crisis, the local unemployment rate is a threat to every Hong Kong people. Thus, a low-
cost, no-risk but stable business opportunity is the ideal of the job seekers. Amway has withessed many success
stories in the past 35 years, and is proud to create 10,000 business opportunities to Hong Kong people in the
35th Anniversary.

Date: Saturday, April 18, 2009 Time: 10am to 7pm
Location: Harbour View Room, 3/F, The Excelsior, 281 Gloucester Road, Causeway Bay.
Details: Exhibition and a series of talks

For any queries, please contact (852) 2963 6300.
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Sing Tao ellent Services'Brand 2008

FREREE—ENE
Hmk o FBERANRE
BETH "E2ERBE M
MREE2008 , BEmE

£ %8 TREHEER
LIRS o BRI AEE - LLIRSR
RGN HBEERFFHIA
w0 IR MR EA K B IR
B RARRNEERES  BY
BEHmENED °

B (EEB®) TWN " 2BR
BmEEE2008,  SEERLR

sES MRS () GE BN 10/  $E26(E4E8) - M6
R KR - SABINEEREIEE (2BA%) 12008

FERNEEERATER  REERBENRZE - REE
o miEEM - FEOR  THigE8E  TREFFER
B EFSEEE - BEHESEANPREFIREK
1 - WHR2008F12815HE12A30RMEER (ES
B#ER) ~ (REE) - (BEHEL) - (EBHER)
EA(EEM) EMFEEFARRKRE  HEM (E5A®)
HIEREE B RABE 2 BT -

Amway’s position as the leading direct-selling brand in Hong

Kong was reinforced when the company took the “Best Direct
Selling Company” honour in the Sing Tao Excellent Services
Brand Award 2008.

The Sing Tao awards have been running since 1999, featuring

28 categories and six special awards. Focus groups were

conducted with Sing Tao Daily’s readers, and their comments on

areas including brand awareness, quality of service, brand position

and reputation were consolidated. A list of nominated companies

was then compiled for public voting, which took place in the Sing Tao

Daily, Sing Tao District Post, Property Browser, Investment Weekly and singtao.

com from December 15 to 30, 2008. The awards were given to the brands with
the highest votes in each category.
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The recently renovated Amway Macau Merchandising Centre in Macau has turned out to be a big hit
with young people — so what accounts for its youth appeal?

FEAR X
FEBHE  2FEENZARFIBETONRSFIERFR - LE2HKE  2HTR
A BRREUBONACATR  TARS  BHRE T HRAIFEE NI
—H—HEBRDLEEARSBRRAEEX |

Bright new look
More than HK$1 million was spent on giving the Amway Merchandising Centre in
Macau a totally new look. The centre, which was reopened in January, employs the -
same design features as the Merchandising Centres in Hong Kong, with white as the —
=38
e

main theme to offer customers a bright, refreshing feel. The new look is an expression
of Amway’s vibrant and energetic personality - no wonder that more and more young
people are now devoting themselves to developing the Amway business!
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Helping Youngsters Look Positively at Life

HEBERMEMER K - TREERNEE  RRVUUBEZRFIIEHEEE - ERFIRA
DEEfRMRIFOEIFRER - REHHSERHESHSISRERAB P OBRRDIES
KPFETRT  EFRITERDIEE (Positive Psychology) » KR - Bt LLE B it
B BERFHRFER - HREZTFE LIFRRBRAIKE X KRIE

Building a positive mindset in your children can help prevent mood disorders, according to
clinical psychologist Carol Yew. Ms Yew, from the United Christian Medical Centre’s United
Centre of Emotional Health and Positive Living, believes that an optimistic mindset instilled
through Positive Psychology can be a big help in reducing a child’s susceptibility to mood
swings.
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Global warming has become a very big
issue across the world, and there’s been
a lot of attention paid to research in the
Arctic and Antarctica — regions which are
both seen as critical in assessing any
changes in the world’s climate.

The China National Arctic and Antarctica
Research Expedition (CNAARE) has
undertaken numerous trips to the Arctic
and Antarctic regions, using the ice-
breaking ship Icebreaker Xuelong, each
time collecting important data to help in
the assessment of the global environmental situation. Amway
in many ways shares the same goals as CNAARE, with both
organisations showing a high regard for environmental protection.

A recent ceremony and press conference at Shanghai Waigaogiao
Harbour celebrated the continued collaboration between Amway
and CNAARE. Among the guests of honour were the General
Secretary of the Chinese Arctic and Antarctic Administration
(CAAA) Mr. Wei Wenliang, CAAA Chairman Mr. Qu Tanzhou,
Polar Research Institute of China General Secretary Mr. Wu
Jinyou, leader of the 25th Antarctic research expedition Mr. Yang
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Huigen, Amway China Vice-President Mr. Vincent Hwang and
Vice President of Public Affairs for Amway China Ms. Frances Yu.

The CAAA honoured Amway China’s contribution to the polar
expeditions, including the provision of six Amway homecare
products and three Amway personal care products for the
expedition members. Amway China will continue to provide
its products for the team as part of its ongoing commitment to
protecting the environment.

Environment-friendly products
boost expedition

After signing the Antarctic
Treaty in 1991, China’s
scientific expeditions were
required to use cleaning
products that could meet the
requirements for protecting
the environment in Polar
areas — that is, products
that were biodegradable,
phosphorus free, had a
concentrated formula and
were Chlorofluorocarbon
(CFC) free.

The products of Amway reached all the necessary specifications
so, beginning in 2002, CNAARE'’s stations in the Antarctic and
on Icebreaker Xuelong used the following Amway products:
Dish Drops, L.O.C. Multi-Purpose Cleaner, SA8 Liquid Laundry
Detergent, Tri-zyme Pre-Soak and Detergent Booster, Prewash
Soil & Stain Remover, Amway Concentrated Air Freshener, Glister
Multi-Action Fluoride Toothpaste, G&H Body Shampoo and
Satinique Advanced 2-in-1 Shampoo.

Amway'’s Polar connections

* In 1989, Amway Corporation sponsored
the “lcewalk” activity to promote the
importance of protecting the environment
of the Polar regions.

* In 1992, Amway Corporation was awarded
the “Transpolar Metal” medal from the
United Nations Educational Scientific
and Cultural Organization (UNESCO).
In the same year, Amway China began
its support for the China National Arctic
and Antarctica Research Expedition,
sponsoring the organisation to establish a
floating ice station in the Arctic Ocean.

FAdCIEAY=E

* In 2006, Amway China was the
main sponsor of the first Chinese
expedition to the North Pole in the
name of environmental protection.

+ At the same time, Amway China
collaborated with the Polar
Research Institute of China,
inviting specialists and members
of the expedition to give talks in
14 cities on the Polar ecosystems
and their relationship with global
environmental protection.
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More Recognition for Amway China’s CSR Efforts
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China Charity Award

The China Charity Award presentation was held on December 5, 2008 at the Great Hall of the People in Beijing,
with Amway China proud to accept the “Most Charitable Foreign-Funded Enterprise” honour. Ms. Eva Cheng,
Executive Vice President of Amway Corporation, attended the event and received the award on behalf of the
company.

Amway China takes its corporate social responsibility (CSR) commitments very seriously and every year a
proportion of the company’s income is distributed to charitable organisations. The company is also proactive in
encouraging its distributors and employees to take part in volunteer activities and community service.

In 2008, Amway China connected with the country’s people by passing through two crises — the snow
blizzards and the Sichuan earthquake - together. The award affirms Amway China’s ongoing commitment

to social responsibility.

The China Charity Award was founded in 2005 by the Ministry of Civil Affairs of the People’s Republic

of China, and is the highest recognition for charitable and CSR efforts in the Mainland. This year, 336
individuals, companies, organisations and charity activities were honoured, with 119 people named as “National Outstanding Charity
Worker”, and 22 people honoured with the “China Charity Contribution Award”.

This is the second time for Amway China to receive this honour, illustrating how the company’s contribution is recognised by the PRC
Government.
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Outstanding Enterprise Award of CSR Ranking in China

Amway China’s impressive achievements in the area of corporate social responsibility were recognised in
the “2008 China Business Network — CSR Ranking in China” survey, with Amway receiving the “Outstanding
Enterprise Award of CSR Ranking in China” for its efforts. Other companies being recognized included
Microsoft and the Industrial and Commercial Bank of China.

The survey was run across different China Business Network media outlets, including TV and radio channels,
newspapers, weekly magazines and CBN research. With the support of an independent certification
R organisation, a six-month period was spent on signing up nominees, surveying and interviewing them, with
# 1 4 ol 2 evaluations by professionals highlighting the fairness and authoritativeness of the survey.
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Advanced Unit Honoring the Olympic Pledge

Amway China was named as an Outstanding Olympic Partner Company at a ceremony held in
Beijing in December 2008. Audie Wong, President of Amway China, represented the company at the
event. This was a high-profile ceremony, being broadcast by most of the leading media organisations
including China Central Television, the China News Service, People’s Daily, Beijing Television and the
Central People’s Radio Station of the PRC.

In Olympics year, the China Consumer Association launched a series of activities to emphasize the
importance of social responsibility during the Beijing games. A total of 36 local and foreign enterprises,
including Amway China, made a declaration to protect the rights of the consumer and put customers
first during the Olympics.

Amway China was proactive in adhering to the spirit of the declaration through its “Highest Quality
Service at Amway” campaign, and by providing effective, professional, safe and considerate services
and products to customers. The result of a survey on Amway China’s services indicated that 84% of
customers were satisfied.
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\ Best Corporate Citizen

Launched by the 21st Century, the “Assessment of Best Corporate Citizen in China 2008”
selection was announced in Beijing. Thanks to the excellent contribution made by distributors,
employees and business partners, together with the company’s ongoing commitment to
the environment and corporate social responsibility, Amway China received the “2008 Best
Corporate Citizen Award” among more than 500 local and foreign enterprises.

Last year saw Amway China volunteers devoting to the snow blizzards and in the aftermath
of the Sichuan earthquake, as well as contributing to the Beijing Olympics effort and various
community services. Up to the end of September 2008 there were approximately 50,000
Amway China volunteers supporting in 31 provinces. The accumulated service of the volunteer
team in 2008 amounted to more than 700,000 man hours.
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Excellent Corporate Citizen

Amway China received the “2008 Excellent Corporate Citizen” Award at the China Excellent Corporate Citizenship Award Ceremony
and China Corporate Citizenship Forum 2008. Hosted by CCTV-2 in conjunction with the Tencent Community Charitable Foundation,
award nominees were selected by a judging panel and voted by the public through an Internet poll.

The panel judged corporations according to 11 different criteria, including their responsibility towards customers, environmental
awareness, intellectual property rights, overall social responsibility and their contribution to the Sichuan Earthquake relief effort.
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