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Amway Corporation President Doug DeVos (right) and Chaifman'Stéve Van Andel (left).
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Creating a business opportunity
for everyone
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During our 50th Anniversary celebration this year, we took the time to look back at what has made this business
opportunity so successful for so many people for so many years.

When our fathers, Rich DeVos and Jay Van Andel, started their seventh business venture together — a business
called Amway — their goals were simple. They wanted to sell products that were easy to demonstrate. They also
wanted to provide high quality products that people trusted and would buy for themselves and their families.

Most important was their shared philosophy in how Amway should work. They wanted Amway to be open to
everyone. Anyone could join. Anyone could work hard, learn and get ahead. Anyone could succeed. Amway wasn’t
there to keep people out or hold people back, Amway was all about bringing people in.

Giving everyone the opportunity to improve their lives through a business of their own was a concept that truly
changed our world. It wasn't just about opportunity — but equal opportunity.

That idea is why we're here today and why our business continues to grow. Today, we are an US$8 billion global
enterprise, operating in more than 50 countries...all because of you. You make us proud. And we’re grateful for all
you do.

And the future? Our partnership with you is what makes this business unique. As we look forward, we can say that
this special partnership, our belief in a powerful idea and our determination to pass it on will make this business
strong for generations to come.
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\” Hong Kong Founded in Ada, Michigan, USA in 1959, Amway Corporation is one of the largest direct-selling companies in the world, covering some 80 countries

and territories. + AMAGRAM is published by Amway Hong Kong Limited. « 38/F, The Lee Gardens, 33 Hysan Avenue, Causeway Bay, Hong Kong.
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Autumn marks the transition between summer and winter and is a time
when skin becomes fragile and more easily damaged by external factors.
It’s vital to offer full protection for your skin and two luxurious Artistry

products can help. Apply Creme L/X and IRS14 in the daytime and at night
for a double skin bonus - you’ll soon see the improvements to your skin!

3564
DP$2,250
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Creme L/X
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Creme L/X — Reactivates Skin Cells

Artistry Creme L/X provides all-round protection for your skin cells, the
innovative “CELL EFFECT” of Creme L/X reactivates mitochondria
metabolism, helping to nurture the skin with collagen and hydration,

* EISERASTE S ERRBNEME X 1.032 © Price in PTC equals to HK$1 X 1.032. * £ &%EBV = HsmEBEDP

and strengthening the barrier that prevents oxidation and free-
radical attacks. It contains four perfect ingredients to boost
the skin. Cardiolipin repairs injured or aged mitochondria and
restores their healthy function; L-Carnosine and Spinach Extract
work together to increase the production of highly energised ATP
molecules to reverse skin cell ageing; and Roxisomes works to
repair mitochondrial DNA damage. In clinical trials, the use of
Artistry Créme L/X has been shown to help skin act up to 15 years
younger!

IRS14 - Protects Skin from Seasonal Change
IRS14 is the seasonal renewal treatment for skin that utilises
innovative technology to boost the skin’s natural ability to recover
from environmental stresses. The “Advanced Capsulation
Technology” carries nutrients to the core of cells and then works
to repair any damage. It uses four special ingredients that help to
repair and protect your skin. T4 Endonuclease and Licorice Root
Extract boosts the skin’s natural ability to repair damage and resist
free radical attacks; Alpinia Speciosa Extract helps to maintain
the skin’s elasticity by preventing collagen damage; and Vitamin
C Derivative protects the skin from environmental damage. IRS14
can improve skin smoothness and reduce the appearance of fine
lines in just 14 days.
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Start Your Own Business - Embrace the Freedom!
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Amway offers a low-risk business opportunity for all aspiring entrepreneurs. Many of our
Distributors operated their own traditional business before joining Amway, while others are still
engaged in their own business while simultaneously developing the Amway business. They all
broke through the constraints of the traditional business to enjoy the stable career development
and reliable living style that Amway offers. Just listen to their stories and be inspired!
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A Starter Gets Set at Amway

BEL RANEREHS

Kwok Ting-nui Amway Direct Distributor
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Kwok Ting-nui may seem young and unsophisticated on the surface
but this determined girl always wanted to start her own business and
has already achieved extraordinary things at Amway. Ting-nui loves
the arts, and at the age of 16 she sold her handmade crafts at a stall
near Shatin library. Sometimes she even sold her artwork to tourists
outside hotels.

She opened a boutique with a partner when she was still in secondary
school, though it later closed down. The experience taught her that
starting a business is hard, and she held off from executing any new
business plans. When she encountered Amway her other dreams
were put on hold. Kwok Ting-nui got set to start on a new path in life.

“My boutique business couldn’t sustain itself due to some conflicts
with my partner,” Ting-nui explains. “When | got to know about Amway
| carefully compared the Amway business with my boutique business,
and | saw there were many intrinsic difficulties with the daily operation
of the boutique. Although employing more workers would help develop
my business and boost my profits, business expansion was hindered
by my lack of experience, insufficient capital, and poor time and
manpower management.” She says that running a general business
requires attention to many different details and can be hard for young
people to manage. The Amway business, on the other hand, offers a
fair platform for everyone. Even if you don’t have experience in starting
up a business, Amway enables you to develop your full potential.

Ting-nui is now fully devoted to the Amway business and is more
concerned with off-the-job income. She explains that her mother was
employed as a security guard who earned very little but was still very
hardworking and thrifty. “She used the money she saved to invest in
property, and she now has three fixed assets where she gains rental
income every month,” says Ting-nui.
“These off-the-job benefits are much
greater than what she earned as a
security guard. The Amway business
also gives you such a guarantee.
You only have to devote your time,
not huge premiums, and it's more
economical than buying a flat. | am
sure my off-the-job income at Amway
will turn out to be more rewarding
than my mum’s three fixed assets
very soon!”
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Enjoying the Stability of the Amway Business

Fung Ching Suet-ling Amway Founders Direct Distributor
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Ching Suet-ling and her husband have run their
stationery store for many years, developing their
Amway business in parallel. They recognise that
they are running two businesses that are different in
so many ways. Despite the time and money spent
on the stationery store, the business still cannot
generate a stable income. Their revenue has
been on a continuous decline during the current
economic crisis yet they still have to pay the same
costs to maintain their business.

Fortunately, Suet-ling has seen continuous growth in her Amway
business. She feels secure even though she faces financial difficulties
with the stationery store. Currently, she and her husband pay more
attention to investing in their Amway business rather than the store,
hoping to enjoy more leisure time as a result.

“We developed the stationery store business after the garment factory
where my husband had worked for 20 years closed down. At that
time so many factories were relocating to the Mainland and it was
a real challenge for him to find a job in the same industry — and he
didn’t want to move to the Mainland to work. That’'s we thought about
developing our own business and, after a referral by some friends,
we opted to run a stationery store selling low-priced books and
newspapers. We devoted all our time to running our new business.”

Talking about the difficulties of operating a general business, Suet-ling
says there is a lot of stress associated with rent, employee payment
and a wide range of other costs. “This makes us feel anxious and
frustrated even if there is only a little downturn in sales revenue. So,
with the current economic crisis, and fewer people now spending
money on stationery, how can | stop worrying?” she says. “However,
the stability of the Amway business helps to make us feel more secure.
In Amway we don’t have the same kind of risks we had running the
general business. Also, it generates a steady income that allows us
to balance things out. Now we can run both businesses, one of us
operating the store while the other develops the Amway business.”

There are lots of benefits offered by Amway compared to a regular
business. “For our stationery store we need to wait for the customers
to come through the door, while with the Amway business we can
approach our customers and share with them. That makes it easier
for us to organize our time, and it also means we can continuously
expand the business network I've developed. As the network becomes
broader, it brings more new blood into my Amway business. Everyone
can benefit. It is not about competition — it's a win-win situation for
everyone,” she smiles.

Suet-ling and her husband intend to continue with their stationery
store business, “but it takes up so much of our time and we don’t know
how far we can go, so we have decided to spend more time on the
Amway business and try to ‘buy’ some of our time back,” she says.
“Some people spend their retirement pay on buying a business, but
| think it is too risky. | believe that running an Amway business is the
most suitable option for such people — | hope they can recognise the
benefits Amway brings!”
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Amway Offers All You Need
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Fu Man-fung Amway Pearl Direct Distributor
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When the pearl milk tea craze first hit town, Fu Man-fung planned
to get on the bandwagon. He recognised that selling trendy things
could be an easy way to generate income so he did some market
research, assessed the revenue prospects and looked at what
would be needed in terms of raw materials and operational costs.

His conclusion was that there was a lot of potential in developing
the pearl milk tea business locally.

He partnered with a friend and acted quickly. He received a three-
day lesson from a supplier on making the pearl milk tea. He looked
at shop designs around town, enlisted the help of a renovation
technician, had a quick opening, and looked forward to the taste of
success. Unfortunately it didn’t work out as planned and Man-fung
learnt some bitter lessons about how things can spiral out of control.

“The business ran quite well in first month after opening, and |
managed to balance cost and revenue,” he recalls. “However, a
larger shop then opened next to mine, serving a wider variety of pearl
milk tea, and it really had an impact on my business. My business
was actually relatively stable, but the structure of the shop meant |
wasn'’t able to get a food licence. The only thing | could do was pay
the penalty, but as this accumulated it placed a huge burden on the
business. | tried to run the business for two years but | had to give up
in the end, losing almost HK$200,000.”
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Note

These three Distributors were all able to realise the advantages of Amway
compared to running their own business. They are now enjoying stable
incomes and carefree lives and have the prospect of a more satisfying
lifestyle at a later age. Will you be as successful as them, grasping the
opportunity to pursue a dream career?
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The experience of failure taught him
a lot. “Running a business is a real
adventure. It is impossible to get a
comprehensive view of the industry
you want to operate in because
people are reluctant to share their
experience and knowledge with you.
| asked about a chain franchise but
it was too costly — in the end | could
only rely on myself.”

His experience made him realise how
professional advice and guidance received from others plays a crucial
role in developing a successful business. “As far as | know, among all
industries only Amway provides Distributors with learning opportunities
at different stages of their business development,” he says. “Upline
Distributors will guide you all the way, helping your business grow
faster and smoother.”

Running a general business will always be risky, and the chances
of starting again when you've lost your capital are slim. “But to join
Amway, all you need to pay is a membership fee, which is similar
to the cost of a meal,” says Man-fung. “What you buy after that are
daily necessities, and you don’t have other costs to worry about.
Distributors are only responsible for direct selling. The risk is so low
that even if you quit, it will cost you the price of a dinner!”
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Date : Sunday, September 27, 2009
Time :10am —6pm

Venue: Harbour View Room, 3/F, The Excelsior, 281 Gloucester Road, Causeway Bay
Detail : Exhibition and a series of talk

For enquiries, please contact 2969 6300.
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(Mould manufacturer/furniture salesperson)

When | first came into contact with Amway my hopes were that | could learn more
about nutrition, skincare and cooking, and also get to know more friends. Now,
through Amway, I'm in a position to share my knowledge with friends and help
more people. What's more, | can take part in travel seminars and get great travel
rewards for me and my family.
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(Civil servant/secondary school teacher)

| first came into contact with Amway as a consumer. After realising the opportunity
the business plan presented, | decided to join Amway. As Distributors, we never
think we are merely selling products. Rather, we are sharing our first-hand
experience and knowledge with friends, introducing them to the most suitable
products and treating them with respect. With well-defined goals and belief,
success is really within our grasp.
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(Financial consultant/aircraft maintenance instructor)

| never thought | could start my own business, but | got to know about Amway
through its quality products and realised it was a reliable business opportunity. Now
our goal is to make our dreams come true - not only to live healthily, but also with
real autonomy in terms of finances and time. We have learnt how to appreciate
our downlines and to adjust to individual needs. This is a very challenging but
rewarding job — we know we don’t have to worry about our retirement now.

5 LB I AMARFIEFAITIE - Occupations at the time of joining Amway.
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(Accounting clerk)

| really never thought much about developing my own business. However, thanks to
the encouragement and inspiration offered by my upline | finally decide to run my own
Amway business. My family and | have all benefited since | started this business — | have
more confidence while my family has better health.
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(Chef/housewife)

| used to work solely for the purpose of earning a salary and | led a monotonous working
life. Now | am in a position where | can control my business because the Amway
business is more stable. What I've gained from Amway is a steady income together with
a more mature and fruitful life.
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(University student)

My parents ran their own business when | was small but their thinking now is that a
stable job is the best way to weather the economic storm. | came across Amway by
chance and quickly realised how flexible the business is. This is a unique business
where you help others on your way to success. Amway has made me more mature and
helped me to gain my parents’ support.
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(Sales & marketing manager/nutritionist)

For a long time we dreamt about operating our own business, but we understood that it
would take capital and experience. After developing the Amway business, we have been
able to set targets and put effort into achieving them. We have gained the respect of our
team and believe that clear goals are vital in the pursuit of success.
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(REER)
ROSMENRZRTUREEEELEER  UNEE LGN  RINAZAE - KEH
RRAERITNERE » ERRZANEFRE > BNEHEERAREENE R AR EREN
o NEESREM > LETBEERE -

(Housewife)

| joined Amway because of the special price for purchasing health supplements to
4 improve my complexion. | used to spend lots of time on housework, but since joining
. Amway | spend more time on learning and finding ways to help people improve their
health and appearance. | lead an optimistic and fruitful life now!

(EREM)
HIETHR-RRRLIMNER  REEAERT  REEMRKS SR AEE ) EMERAIE
KRR RBEER  RBEZSERE  ERERAEREENER - ABRAKERZ » <
BB R - BLRIRERRD

(Investment consultant)

There is no rivalry among business partners running the Amway business, and there’s
no conflict - just encouragement and appraisal from our partners. The fastest way to
success is to arm yourself with the right knowledge, work harder and deal with failure
along the way.

(B LERAM)
WRBRZZR - ERMBSAARER - REKIIBIEHK - MAZME - RBBEITTIEE
EERE  RUERECHER  EAHEMERANA - RENEK  FNEZEMHEER
B ERBEABLEFR AR AETRIERIEEEE o

(Clinical analyst)

| had many dreams in the past, but eventually they faded away because | imagined they
could never be fulfilled. But | regained my passion for life after joining Amway and I've
realised that my dreams can come true if | seize this great opportunity. The business has
brought me financial autonomy and more precious time with my family.

(Tr2RD/ M)
BMBRAEBNERZKARE - #RBREEPEGTRINIAR - BRERERE - BE@AEI - EAIEUSKT) © #
RIRIEE R Z MR » M ERRAS I B R BT ERAR - BT R A S o
(Engineer/Secretary)

“Never give up” is our principle for running the Amway business. Although we may face challenges along the way,
we know that success will finally arrive as long as we remain optimistic. My friends and relatives are using Amway
products now and | hope we can be a model for them to develop the business themselves.

(AR A A /4R 1)
MMAZAE - BMEG Y FRERN DA - 2HLERRD - BRPOERERALER L - AR ENEEL - HEUSEE
HOZEH - B E AERS —FEER - RAEHMEBVHER @« BRARBNEERS » RNXAERRIA @ AEERAL -
(Senior merchandising manager/general manager)

We have learnt how to keep forging ahead and devote every effort to running our Amway business, and both our
own careers and our Amway endeavours have reached new heights. The Amway business has brought us financial
freedom, valuable time with our family and has helped light up the lives of others.

5 1 BB 2 BMA LR T/ o Occupations at the time of joining Amway.
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Rolls of Honour — Retailing & Sponsoring

2009%5H
May 2009
10K{EA Top 10 Personal 10KE %\ Top 10 Group
=& Retailing #E Sponsoring =& Retailing #EE Sponsoring
Lee Keen Ping & Chiu Chun Chan Fuk Sang & Lee Siu Bing Ho Ping Chuen & Shuk Fung Cheong Chi Wa
Wong Yuk Lan Yu Seng Kwong & Wai Ying Ng Bill & Mabel Hung Yat Lam Veronica
Sun Man Ling Landy Lee Yuen Kwan & Hang Fun Leung Kwok Pui & Yu Wa Ho Chi Leung
Choy Kwok Tin & Yu Ho Yuk Leung Kam Pui & Po Chu Lee Theo & Lucia Chan Hin Tong & Sao Kun
Wong Chung Kan & Po Man  Fung Wing Keung & Suet Ling Miura Takuya & Lo Sze Wan Chan Man Kit & Fong Kuan
Yong Wai Chun Tai Liang Min & Ngai Wah Francisca Leung Kwok Pui & Yu Wa
Lee Ka Lun & Siu Shuk Yee Pang Chun Fai & Sin Yee Choy Chik Shing & Suk Haan Ng Daniel
Yang Kin Foo Kang Kai & Vun Peng Ng Che Keung & Hor Chi Lam Quoi Tri & Oi Ching
Chow Yiu Tung & Yuk Lan Lok Chung Kwan & Yee Kwan Yung Tsz Ming & Yim Ling Chuang Chien Hsin & Yuen Hing
Sun Ying Wah Leung Hin Fai & Ka Wa Ho Chi Leung Chan Fuk Sang & Lee Siu Bing

Cheng Cho Yung & Hu Ginghua
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FOEISFEMRE - ZF(FR)—ERGEHERNESMN  AFNEFEERIER - BAFMBEE @ {F#$
EREZENERL - BRUFEARFAESBIFESR | RELRRERLFEXZNRIEAE |
#£2009/201 0B EE » RFBAEOREF—EREREETE] > HBE2ERERIBHRIKEEE

With 35 years’ solid foundation in direct-selling, Amway Hong Kong has achieved remarkable growth thanks to
the continued support of our Distributors. To further raise the level of success, Amway Hong Kong is pleased to
launch a new series of sales incentives to motivate Distributors to reach for new heights in their achievements.

In the coming fiscal year, top-performing Distributors will get the chance to participate in some exciting travel
activities.

RIBEHHERL  ZRENEFERAERIR/EERILE - 8 R (%) Pk ] E&H
2009/201 0 R/ S WL KGR 2112 - HURSEI il il PV BV

HEEREERA$120,000 » AFERSHEERFNAT] : 21 10,000 120,000
Amway will adjust the PV/BV ratio according to the market 18 7,000 84,000
situation. With the PV:BV ratio for 2009/2010 maintained as 1:12, 15 4,000 48,000
the qualification of silver producer is BV$120,000. The monthly 12 2.400 28,800

performance bonus ratio is as listed:
9 1,200 14,400
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P2{£48 % Partnering For Success Bonus

RBEFEREABRRELNEZE  MEEBEBAES MY HAOMASES - ZRFE2009/201 0 EF ES
BRI RS -

To encourage new leaders to develop their business, and to reward the training efforts of leaders, Amway is
offering a Partnering for Success bonus in the 2009/2010 fiscal year.

E i LA/ HEFES B AE REETHCEH)
Qualification Accumulated Ruby PV No. of New Recruits  Bonus Amount (HK$)
HIRZ New SP 10,000 PV 12 2,000
¥iiRE Y HRER Upine DD 60,000 PV 12 2,000
H & New GP 30,000 PV 12 5,000
HeBEZ HREZR Uplne DD 60,000 PV 12 5,000
HEF New DD 60,000 PV 12 10,000
¥EF 2 L8EZ Upine DD 60,000 PV 12 10,000

BEX1&@% £ Consistency Bonus |

BRENEERER - FTRRERKEIS - TRFE2009/2010FEHSR T HABEES - BNERNSBENMET
TERENERR o EEERNT ¢

To encourage Distributors to achieve higher sales goals, Amway is offering a Consistency Bonus in
2009/2010. The qualification is as follows:

2009/2010 fEA/NETES EE/ &%
FESERIEERD (M EREDEE) RHEBAZ (&)
Quialification Accumulated Ruby PV No. Of New Recruits Bonus Amount
Q6 - Q8 70,000 PV 12 $10,000
Q9 - Q11 70,000 PV 12 $15,000
12 (BRFEER) New Q12 70,000 PV 12 $30,000
12 BIRFEER) Re Q12 80,000 PV 12 $30,000

SBIMREEEEE) Travel Award
HEFNIHEE@IK - RASFBEELBREMNIRERE - RTY TR
MBREIR IR » B EIRIRLRER G - B LS ERBER AN -

Following the success of the Mediterranean Cruise last year, Amway will continue

to offer superior travel awards to top-performing Distributors. This year’s incentives
include a Leadership Seminar in Sydney, Australia and the Northern Europe Cruise.

1 FEBIMAFE —RIMNEBRE
Leadership Seminar — Sydney, Australia
ZRHEEREEA  BREFERS -

Amway Direct Distributors will visit the scenic spots and enjoy the gorgeous scenery of the metropolis.
HEE ¢ JLj2009/201 0F EARFA B EERISRRE » 2lt2009/201 0FEARFS ERERILEUS 5
TR AR

Qualification: Direct Distributors who qualify for Emerald Bonus in the fiscal year 2009/2010 or attain
the following Travel Points will be invited:

|

FERHFERE FRres sz 43
Quialification of travel point
1 6,300
2 8,500
3 10,500
455U E 4 or above 12,000

2 BRBEKERTTE—JLEXERER
Diamond Invitational — Northern Europe Cruise
ZREEHERBEAR A2 R - AILEGER - BB ANRE B —ZRENR
ZEMALFARYE T - ERIEEILBRE @R - BRERRAE -
The five-star Northern Europe Cruise will offer superb scenery and shore excursions to
various historic cities in Northern Europe.

HEE 1 2009/2010FERFABAERER

Qualification: Qualified Diamond in 2009/2010
9.2009 17
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THER =% 4 Executive Diamond Excellence Cash Award

HEREE ¢

1 722009/201 0FEAF RS HBEFTBEAILULERK -

2 HEERAERETEBNEER/IE - GE/NER2009/2010FERNEDBOEEEKEERN -
#e  BELPVRTREINEBNNEFTEESERIRE B OBE SUR BsREBN/INVETELNA
(ERD  RETIMERE  DMERSERBIEL  FEH2H TR

Qualification

1 Any newly qualified or re-qualified Executive Diamonds or above in the fiscal year 2009/2010 are eligible.

2 You must have at least six personally or foster sponsored groups (each group with at least six qualified
Silver Producer months in fiscal year 2009/2010).
Cash Bonus: The amount of Cash Bonus depends on the number of qualified Silver Producer months

or total FAA Credits of personally or foster sponsored groups. Amway will compare the achievements
according to the below criteria and issue the most favourable bonus amount.

(1) FHE KB EFTEERIBIZEE RS By local FAA points

FESAHE/E BIEEES REDE (B
No. of Local Leg FAA Point from Local Leg Bonus Amount
6-8 10 60,000
s 14 90,000
L 18 120,000
9 or above
205U E (20 & up) 150,000
(2) FHEHKHEENEI S EREEEB 1 By local legs & local leg months
HEEHEE/VE HESKHEIMENEERA B RELE (B
No. of Local Leg No. of Local Leg Months Nete Bonus Amount
6-8 36 (At least 36) 60,000
OsLLE 54 - 80 90,000
81-107 120,000
9 or above
108U L (108 & up) 150,000

iF ¢ RETEQeEL /AR A E&IEEH15 o Note: Only Q6 or above groups will be counted.

SHEBT— XBIHL % One Time Cash Award (OTCA)

REEEBANEERE - ZARHRY "SR RBRESE , RERREASTRREBAERKIL
BT - 2009/201 00 ERE - BSSTAT *
The One Time Cash Award aims to reward Distributors who have newly moved up to Double Diamond

qualification or above for their breakthrough achievement. In fiscal year 2009/2010, the cash reward amount
has been increased as follows:

s 55 2009/20105FE (&%)
Qualification 2009/2010 (HK$)
48 H Double Diamond $180,000
BIZEEHEA Founders Double Diamond $270,000
—#A Triple Diamond $360,000
BlIZEE =8 Founders Triple Diamond $540,000

25 Crown $720,000
BIZE 258 Founders Crown $900,000
BREAE Crown Ambassador $1,080,000
Al2EE 2T AR(FE Founders Crown Ambassador $1,260,000

BIZE &84 Founders Achievement Award

RIEERSRUNRENARGERERTANTSNEREEA  BERLIK  ERATHEE MR
THEZ— ° 2009/2010MBUFE @ AIZEBERS SN ¢

The Founders Achievement Award was set up to recognise Amway Distributors in building up a successful
business while at the same time maintaining good busines ethics and conduct. This is one of the most
inspiring and sought-after awards offered by the company. In the 2009/2010 fiscal year, the bonus amount is
as follows:

I



8% & £ %5 Bonus Amount

BIEEES 2009/2010F ERe &% (A1)

FAA Credit 2009/2010 Bonus Amount (HK$)

843 credits $180,000

124> credits $360,000

164> credits $720,000

204> credits $1,080,000

2543 credits $1,440,000

304 credits $2,160,000

354 credits $2,880,000

404> credits $3,600,000

455> credits $4,320,000

504 credits $5,040,000

554 credits $5,760,000

604> credits $6,480,000

654> credits $7,200,000

704> credits $7,920,000

BIZEEHR S ETE /5% FAA Credit Calculation

BRI T HR/VE SE
Hong Kong or Macau Groups FAA Credit
Q12/\48 Q12 group 1
HEEIEERESHIFEE/\VE Emerald group qualifying for Emerald Bonus 1.5
TFEEE A RSRIER/)VE Diamond group qualifying for Diamond Bonus 3
BINTAR/GE HE
Overseas Group FAA Credit
£ EESEP EEQ1 224E No.2 business qualifying for Q12 Direct Distrioutorshio 1
FEEINISRESHIE B EEF £ No.2 business qualifying for Emerald Bonus 1.5
HAEIEAESHE _EEHPE No.2 business qualifying for Diamond Bonus 3-6
HgsMNEREQT 2/ Interationally sponsored downline Q12 group 0.5

BIX #2484 Founders Distinguished Services Award

RFIGRIZEERDEA0 ~ 4550 55 60 ~ 65 RTODHIFEHBEA - RAFHIRL "RIXBBES, - BX
FH40~ 45505560~ 65RT0ONERE  HEEFAEDRES  DIRNBAXEERES  HERERAER
EURAEERSSRRERBAIZEERSD - AIZEATRSSHUNT

The Founders Distinguished Services Award aims to reward those remarkable Distributors who gain 40,
45, 50, 55, 60, 65 and 70 FAA credits. Distributors who gain 40, 45, 50, 55, 60, 65 and 70 FAA credits for
their first qualification are entitled to the Founders Distinguished Services Award to replace the Founders
Achievement Award. The Founders Achievement Award will be offered for subsequent years of qualification.
Founders Distinguished Services Award will be distributed as follows:

#e 2009/20105 % (&%)
Credit 2009/2010 (HK$)
BEXRER) 404 (40 credits for first time) $7,200,000

B RERN455 (45 credits for first time) $10,800,000
BXEE|504 (50 credits for first time) $14,400,000
BEOREZR55% (55 credits for first time) $18,000,000
BEREZR|604 (60 credits for first time) $21,600,000

B RERN654 (65 credits for first time) $25,200,000
BXRER) 704 (70 credits for first time) $28,800,000

FARIREERE - /2009/2010F EF R RBEEINAR » A ARBRRAEHTEIN -0 » FIRESALK
BERRSEEE - ARV BEEERARSN R IRSNRRNTISERE - BITRER MEFBEENE
7 BUBSIEEREAR - EERREFESRREBMERMBENZEEN  ANTMARRREERE » WETEF
BESTAIFNBRIERE - KAQRREBRE ZRAORTERE - K FARREEERSH @ SERFRERET R -
The above awards are for the fiscal year 2009/2010 only and are not part of the Amway Sales and Marketing
Plan. Amway will review the above programme and make any necessary amendments for the coming fiscal
year. Distributors who are eligible for the above awards must also comply with the company’s Code of Ethics.
Bonuses will be awarded upon verification. Amway reserves the right of final decision. If you have any
questions about the awards, please contact the Sales Department.

FHIEFESM2009FTH28ATIEZ (RFIRER) SBEBRFIFEMEIR2969 6300 -
For details, please refer to Newsgram published on July 28, 2009 or call the Amway Service Hotline at 2969 6300.
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,EJC%BA'_EE’Jiﬁﬁﬁ EREAHER FER—BARERRRIEARNGT - FRELH - Z0] 588
BEHRZMANE - EEERRETEN - ERREBKNRZERE  8REERERNZ RS
BRBBEIFEMBEAES » < ARFKRH -

Leadership Seminar — Sydney

Sydney, the “Harbour City”, is the largest, oldest and most cosmopolitan city in Australia. It
holds a reputation worldwide as one of the world’s most beautiful and liveable cities. The city is
home to many unique architectural styles, with famous landmarks including the Sydney Opera
House and the Sydney Harbour Bridge — two of the world’s most iconic structures.

g "
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Diamond Invitational — Northern Europe Cruise

Welcome to one of the most beautiful parts of the world! Sailing along the Scandinavian
Peninsula and through the spectacular fiords of Norway on this five-star cruise, you will be
impressed by the lovely small towns and the spectacular scenery. A combination of stunning
vistas and fascinating shore excursions will make this trip a once-in-a-lifetime experience you
really shouldn’t miss.

Photo of Northern Europe Courtesy of Canny Wong
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Nutrilite — Committed to Nature for 75 Years

I FE 2% ) 28 NUTRILITE TIMELINE

1915 1928 1934 1937 1946 1949 1953
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TSR BN AARBENT K - AZAMERERHAR - MEXRR2RE-NERCDERENERREARE « W8 KR
REYEMNEERTEmME - BAIRNER - EAFEEANRSURERERAIFERRISHEINEE  RERBEEYH
RAREME  BIEHERE7EM  BIREAERNRRER - ZRHEES -

HIIVAHAW

TEAERBN IOAFTNEERZ  RERAERKIABER " RAKBE - REBE ) NERBERMBRHN - MEX—2HEHETY
BNRERMBME -

For 75 years, we have made the commitment to using nature’s best ingredients in every Nutrilite supplement. In fact, Nutrilite is the only global brand to grow, harvest
and process plants on its own certified organic farms. Our farmland in the US, Mexico and Brazil is managed with environmentally responsible and sustainable
practices respecting nature as we provide botanically grown ingredients for our products. The result is supplementation that enables you to achieve balanced nutrition
at any stage of life.

As we celebrate our 75" anniversary this year, you can be very proud of our commitment to the Best of Science, the Best of Nature. Nutrilite. The world’s leading
supplementation brand.*

# IRIRE RS FA REuromonitor Consultancy 20044 e —BBILAE  * IRIR2008FHER » AMERRDHHBTVENMEMS - BNERRERRRME
# Based on an independent review by international market research firm Euromonitor Consultancy, completed in 2004. * Nutrilite is the world’s leading brand of Vitamin, Mineral and Dietary Supplements. Based on 2008 sales.

1973 1998 2004

£ s — -
Caith Rt ¥ 35
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PENUTRILITE

BEST OF NATURE. BEST OF SCIENCE. 9.2009 23
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Carl F. Rehnborg created and marketed the Nutrilite® Brand in 1934. It
was the first multivitamin/multimineral food supplement sold in North
America.

Nutrilite® is the world’s leading brand of vitamin, mineral and dietary
supplements, based on 2008 sales.

Millions of people in more than 54 countries and territories use Nutrilite®
products every day.

Dr. Sam Rehnborg believes that if Business Owners followed these six
simple steps for selling Nutrilite® Products, they will find success: 1)
Use the products; 2) Learn about nutrition; 3) Live the products; 4) Be
a friend; 5) Share your knowledge; 6) Give good service. Go to www.
nutrilite.com for more information on these steps to success.

Since 1997, the Nutrilite Experience in Buena Park, California, has
attracted over 14,000 Amway and Amway Global Distributors from over
25 countries, making it one of the most international health-focused
programs of its kind.

In June, 2008, Nutrilite posted a record US$3.1 billion in sales over the
previous 12 months.

In December, 2008, Nutrilite partnered with AC Milan, the most
successful football/soccer club in the world. Ronaldinho, a two-time FIFA
Player of the Year is now a member of the AC Milan team.

Ronaldinho, the Amway One By One Global Ambassador, leads Nutrilite’
s Goal by Goal program. US$10,000 is contributed by Nutrilite to the
Amway One By One Campaign for Children each time Ronaldinho
makes a goal.

T
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FARMS

9 Nutrilite® is the only global vitamin and mineral brand to grow, harvest
and process plants on its own certified organic farms.

10 At the Lakeview farm, we use beneficial insects to do battle with harmful
insects. One of the most important beneficial insects is the ladybug,
which can eat 5,000 aphids in its lifetime.

-
-

Nutrilite grows up to 70 botanicals and three million pounds of
herbs, including Echinacea and chamomile, every year on
approximately 700 acres (283 hectares) at the Trout Lake

farms in Washington State.

12 Strict organic farming practices are used at
Nutrilite farms. These practices promote
healthy plants and soil by avoiding
synthetic chemical pesticides, herbicides,
and fertilizers. The result is plants that
are better able to resist disease and
insects.

13 Located in Ubajara, Ceara, in
central Brazil, just three degrees
south of the equator, there are
approximately 4,100 acres
(1,660 hectares) of prime
farmland where Nutrilite
cultivates acerola cherries,
one of the world’s richest
sources of vitamin C.

14 Located in Rancho EI
Petacal, Jalisco, in central
Mexico, there are 1400
acres (566 hectares) of
farmland where Nutrilite
harvests many crops,
including broccoli, spinach,
watercress and alfalfa.

15 Nutrilite grows alfalfa and
carrots on approximately
45 acres (18 hectares)
of farmland in Lakeview,
California.

16 No other supplement company
in the world owns more farmland
utilizing organic farming practices.

17 “Certified Organic” means that
our farms are inspected each year
by accredited certifying agencies
for compliance with strict standards of
performance.

18 Nutrilite’s organic farming techniques often exceed
the minimum organic certification standards to ensure
Nutrilite® ingredients from the farms are as close to nature
as possible.

19 On all Nutrilite farms, crops are grown in accordance with
the cycles of nature. That means replenishing the soil
instead of depleting its nutrients, and using sustainable
practices rather than synthetic chemicals to control weeds,
insects and diseases.

20 Nutrilite has engineered a unique piece of harvesting
equipment that cuts only the top few inches of alfalfa, the
part of the plant where an abundance of phytonutrients is
present. -

T N UTRILITE
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One reason alfalfa is rich in nutrients is because its roots extend
as much as 30 feet into the soil, reaching stores of deeply buried
nutrients and gaining access to moisture even during times of
extreme drought.

Nutrilite’s sustainable farming techniques for the past seven decades
have included sustainable soil management, an integrated pest
management system, composting, and nutrient recycling efforts that
put organic materials back into the soil.

Trout Lake Farm is one of the largest certified organic herb farms in
North America.

24 Earthworms are used on Nutrilite farms to aerate the soil, speed up
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decomposition of plant material plowed back into the soil, add natural
humus material, and create natural channels in the soil for enhanced
water infiltration.

An earthworm can ingest its own weight in soil every 24 hours, and
earthworms on a well-stocked acre can pass 10-18 tons of dry earth
annually through their intestines.

The name of the farm in Mexico, “El Petacal,” literally means “basket”
and refers to the basket that local residents of the area make to carry
their produce and crops.

Nutrilite’s Brazil farming practices are sustainable and rely on
biodynamic principles. This type of farming seeks to harmonize the
forests, livestock, people, and crops with the natural, balanced cycles
of life on the farm and in the community.

Nutrilite’s continued crop improvement has led to identification and
selection of acerola trees that yield more fruit, have a higher level of
vitamin C, and are more resistant to environmental stress.

All plant materials left over from the processing of plants are recycled
into the composting operation to be returned to the soil in a few short
months as valuable nutrients.

Within hours of being harvested, fruits and vegetables can lose more
than 20% of their nutritional potency.

It takes 13 kilograms of alfalfa to make one kilogram of concentrate.

It takes 14 kilograms of acerola cherries to make one kilogram of
acerola concentrate.

33 Currently, every Nutrilite Farm
is researching and growing
a minimum of five to six new
types of plants every year.

34 Nutrilite is actively pursuing the
“NutriCert” program to ensure
that all outside suppliers follow
the strict guidelines of our own
organic farming philosophy,
guided by sustainable
principles.

35 The best acerola varieties
for vitamin C production
and disease resistance are
selected for use in Nutrilite®
products. In order to introduce
the best varieties, the Brazil
farm is currently replacing
10,000 Acerola trees with new
varieties.

36 Vitamin C levels in the acerola
cherries grown on Nutrilite
farms will increase 25% by the
year 2012.

EDUCATION

37 Carl Rehnborg’s vision of a multivitamin and multimineral product
was derived from his own personal observations while living in
China, where he witnessed a direct correlation between dietary
habits and health status.

38 Dr. Carl “Sam” Rehnborg, son of Nutrilite founder C. F. Rehnborg,
established the Rehnborg Center for Nutrition and Wellness in
1996. It evolved into the Nutrilite Health Institute in 2002 and is
the primary source of research, education and training for Nutrilite
® products.

39 Acerola cherries, picked in the unripe stage, contain 25 times
more vitamin C than oranges on a weight-for-weight basis.

40 One tiny acerola cherry contains the same amount of vitamin C as
in four oranges.

41 Phytonutrients are naturally occurring compounds found within
plants, fruits and vegetables that protect the plants from potentially
damaging environmental factors.

42 The Nutrilite Health Institute Center for Optimal Health is a 33,000
square foot scientific, education and training facility in Buena Park,
California. It is dedicated to helping people achieve optimal health.

43 The development of healthy concentrates involves four key steps:
1) start with plants that are high in nutritional value; 2) harvest the
plants when they reach their own peak nutrient levels; 3) process
within hours before the nutrients start to degrade; 4) use a final
concentration process to lock in the nutrients.




SCIENCE
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Chromatography is a process that scientifically validates the advantages
of Nutrilite® supplements by identifying phytonutrients within a plant and
within the concentrates Nutrilite utilizes.

Nutrilite currently holds over 150 granted and pending patents
worldwide.

The Nutrilite Health Institute’s Clinical Investigation program has
supported more than 55 clinical studies on Nutrilite concentrates,
products and prototypes.

Nutrilite has over 100 scientists, researchers and educators. We have
one of the largest scientific staffs in the dietary supplement industry.

Many types of “bioassays” are performed by Nutrilite scientists at the
Health Institute. These bioassays measure the activity of phytonutrients
in conditions similar to those found in the human body.

To ensure quality, Nutrilite performs more than 15,000 tests each and
every month and over 400,000 quality evaluations each year.

Nutrilite has published more than 80 scientific manuscripts and our
scientists have made over 150 presentations at scientific, technical and
professional meetings. A publications list can be found at http://www.
nutrilite.com/en-us/Media/publications.pdf.

A study of the gene expression patterns of people using Triple Guard
Echinacea was completed by Nutrilite scientists and presented at the
International Scientific Conference on Contemporary, Alternative and
Integrated Medical Research. The poster was recognized with the
Osher Award for best overall poster presentation in 2002.

A manuscript authored by Nutrilite Scientific Advisory Board member
Kenneth Kornman D.D.S., Ph.D.; Nutrilite scientists David Krempin,
Ph.D., Audra Davies, M.S., Keith Randolph, Ph.D., Kerry Grann,
Dr.PH, and Haeri Roh-Schmidt, Ph.D.; and John Rogus, Sc.D., won
the 12th Annual John M. Kinney Award in the category of Nutrition and
Metabolism. The manuscript is titled “Interleukin-1 genotype-selective
inhibition of inflammatory mediators by a botanical: a nutrigenetics proof
of concept” and is published in Nutrition Journal, 2007;23:844-852.

The Nutrilite Health Institute Scientific Advisory Board consists of ten
members from around the world, including Dr. Sam Rehnborg, President
of the Nutrilite Health Institute. These leading scientists represent the
disciplines of industry, medicine, research and academics.

After more than three years of development work, Nutrilite launched
Nutrigenomics in 2006.

Nutrilite has five Research & Development facilities located in the United
States and China.

Nutrilite has sponsored over 55 scientific conferences and symposia
since 1996.

Since 1996, Nutrilite has partnered with the Department of Human
Nutrition and Food Science at California State Polytechnic University,
Pomona, to host a biennial International Phytochemical Conference.
Each biennial conference features presentations by and for the scientific
and academic communities regarding state-of-the-art phytochemical
research in the areas of nutrition and phytonutrients.

MANUFACTURING
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The dehydration facility in El Petacal, Mexico, can process up to 31,200
pounds (14,181 kilograms) of fresh plant material per day.

Nutrilite’s 22-acre (9 hectare) Buena Park, California, facility is located
15 miles southeast of Los Angeles.

At the Buena Park facility, a 23,000 square foot quality assurance facility
ensures that products meet the high standards of the company and
regulatory agencies.

At Buena Park, Nutrilite manufactures and packages up to 100 million
food bars every year.
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Manufacturing operations in Buena Park, California, produce up to
15-25 million quality tablets and capsules every year.

At a separate packaging area found in Buena Park, the finished tablets
go through final inspection before being packaged and shipped. This
area can package 40 million units annually.

It takes 4-8 tons of pressure to form a Nutrilite® tablet.

Nutrilite believes in using only the finest ingredients in its more than
210 nutritional supplement products, which include tablets, capsules,
powder drink mixes, nutritional snacks and bars.

Nutrilite tablet presses compress 100 tablets in the time it takes to say
“Nutrilite.”

Nutrilite tablet presses compress 1,000,000 tablets every 14 minutes.

On a daily average, we press 12 to 24 million Nutrilite® tablets and fill
120,000 to 240,000 bottles.

Nutrilite utilizes a pilot plant to develop new concentrate manufacturing
processes, study new processing techniques, and support the
manufacturing of concentrates.

Nutrilite can begin the dehydration process of plant crops as little as 30
minutes after harvesting.

Our patented dehydration process is part of what makes Nutrilite®
products so unique. Excessive heat can destroy fragile nutrients. This is
why we take special precautions to avoid high temperatures during the
dehydration process.

The removal of water during the dehydration phase actually preserves
the essential nutrients within the plant cells. When in a dry state, no
deterioration will take place.

The Nutrilite extraction technique removes the nutrients from plants by
reaching into the fiber itself and extracting the vitamins, minerals and
phytonutrients, then concentrating and spray-drying to preserve their
phytonutrients.

GMP stands for Good Manufacturing Practices. These standards are set
by government regulators who govern the methods, equipment, facilities
and controls required for manufacturing dietary supplements. Nutrilite
utilizes GMPs because these standards are a quality management
system to ensure that products are safe, properly identified and of the
highest quality. Customer safety is our number one concern.

The powder drink facility at Lakeview produces up to 10 million
canisters and 100 million pouches of products every year.

it
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BEST OF NATURE. BEST OF SCIENCE.
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Nutrilite Helps World’s Champion Step Forward
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Nutrilite, the world’s leading brand of vitamins, minerals, and
dietary supplements (based on 2008 sales), has established a
sponsorship agreement with yet another world-renowned athlete.
Rafael “Paeng” Nepomuceno is undoubtedly the world’s greatest
bowler, holding the world record for the most bowling tournament
titles won. Among his many achievements, he has won the World
Bowling Championship six times, and taken home the World
Cup of Bowling four times. He is the only bowler in the world
to receive the prestigious International Olympic Committee’s
President’s Trophy and was the first international male bowler
to be enshrined in the International Bowling Hall of Fame and
Museum in St. Louis, Missouri. A seven-foot image of Paeng is on
display in the museum entrance.

e B R MNERERREBRIRIFREE -

Nutrilite Double X provides 24 vitamins and minerals that work in synergy with botanical extracts to build a strong

' ~ . While our bowling skills may not be as precise as Paeng’s, we all share a need to take good care of our bodies.

:‘:"' base for good health.

EEBUNREERSRERBETEN
TRACERITE ©

Paeng has added Nutrilite Protein to his daily regimen to help ensure he can always perform at his absolute
best. Nutrilite protein is ideal for raising the body’s overall protein level, helping to build and maintain muscle and
endurance and promote optimal health.
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Invisible Urban llinesses - Liver Disease

REFE T - RRZ E59RERR - Bl LS A
XRREEIE > HHATERSS LE - O
MFREEAHRMmMA B - FHMLALTE
BERRIRRRTZE  BIRER - EFR
EERBERATEETF  BHBRARA - SH
198 HAR BB REEEmm 0 BE
AEER - BIRRIF(ERAEE -

Long working hours, inadequate sleep and an
unbalanced diet may cause invisible urban
illnesses such as liver disease among city
dwellers. To protect yourself against such
ilinesses it’s important to understand the
benefits of preventative measures. Take a look
at these basic prevention steps and put yourself
on the path to living a healthier life!
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Artistry essentials’ | A "
 Desert Hydration Comple);“& 1( ;
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Autumn — a season characterised by Iower humldlty is on its ' way.
Choosing the right skincare products is never easy during this
cooler, dryer period, which is why Artlstry essentials has'launched
Soothing Creme and Moisture Plus to help protect and enhance
your skin. \
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~ which gives a vitamin-rich mc*sture boost to refresh your skin. Moisture Plus uses a botanica
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Soothing Crém - Soothing while Hydrating +hd i

Soothing Créme is especially suitable for delicate skin that needs special care durlﬁg o
autumn. The creme has a lightweight texture and is rf‘me and alcohol free. It (1n soothe
red patches which may appear when youl,' skin gets irritated. The créeme is formulated with

Soothing 'Comple‘( including Black Bamboo, Licorice and Blue Lotus flovf' and enriched ).’ : i {
with Omega 3 and Vitamins A, C, E and B5 to make it a perfec Iutl | types of skin, " . ’ )
|nclud|ng sensitive tkln ‘ i !
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Mqﬁsture Plus — The Natural Moisture Booster
Your skin needs to lock in moisture all year round, but especially during the dry season.
Experience instant hydra"llon when your skin needs it Se most with essentials Moisture PI {

and vitamin-enriched concenifate containing fatty acids such as Sunﬂower'OnI Macadamia 1
Qill, Olive Oil, Olive Fruit Qil, Tamanu Oil and Rice Bran Qil, that boosts the skin’s ability to
lock in moisture. ' -
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eSpring Makes Perfect Tea
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Today, tea brewing has become a trendy hobby.
Apart from collecting tea sets, some tea lovers
may even get water from the creeks in order to
make the perfect cup of tea because the quality
of water will directly influence the quality of tea.
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The Wisdom of Tea Brewing

Mrs. Wong is a tea lover and takes pride in her tea-brewing
abilities. She has used Amway products for over 20 years and
believes that eSpring helps her to make the perfect cup of tea.
She points out that tea brewing heavily depends on the quality
and temperature of the water, and eSpring is the best choice
because it is pure, natural and rich in minerals.

Water temperature is also a vital factor, if the temperature is too
high, the tea will taste rough and bitter; if the water is untreated or
is only boiled to 70-80 degrees Celsius, it will contain impurities
and be unhygienic; and if the water has to be cooled down, it may
waste time and energy. eSpring is the perfect solution because
it provides you with treated and purified water at the optimum
temperature, giving your tea a better scent and a sweeter taste.

The Source of Good Health

After using water purifier, she realizes that purified water is
important to health. Mrs. Wong has been delighted to introduce
eSpring to her children and relatives, enabling them to experience
the purity and protection the

system can bring. Using eSpring

for cooking and washing has

reduced the number of trips

to the doctor for her family,

while other benefits include

an improvement in their skin

condition.

FleSpringfiFEKBE » MR
R S EAAE




I

FWNOHAW

Spring” B ©

REMMEBES00 FKEEE S T EC @\#”
~,@MW§‘.J

eSpring Dual Benefit  $900 Discount for You Free Filter Cartridge for Me
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eSpring purchase upon
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' :'g‘ Existing eSpring users
i will get a free filter
cartridge” upon

successful referral of new
FXINHETT B E AT %EIJEO[E  users to buy eSpring. The

1 ;ﬁ BEEA . - 1C|):r?te'd more you refer, the more
esSpring  eSpring Filter Cartridge ilter Cartridge .
referral  50% off discount coupon referral filters you get! >
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Remarks

The promotion starts from May 1 to September 10, 2009.
* During the promotion, each new user is entitled to enjoy a $900 discount and up to 24-month interest-free installment.
# Mechanism of free filter cartridge redemption:
(1) you are entitled to an eSpring Filter 50% off discount coupon for successful referral of the first eSpring Water Purifier.
(2) you are entitled to a free eSpring filter for referring the second eSpring; the mechanism applies and so forth.
(3) Unlimited redemption quota.
For more information on eSpring and environmental protection, please visit www.espring.com or call the Amway
Service Hotline at 2969 6300.

* BB E A AHABE(E X 1.032 © Price in PTC equals to HK$1 X 1.032. * E£E%EBY = HiHEEEDP 8.2009 35



=
O
L
P
>

W

AR

I

/J'_t *ﬁ =) «ﬂ:ﬂ e

Stir-fried Clams W|th Thai Chili Paste
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=& 25 Utensil
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Amway Seven-ply Wok

AR C 10948
RN C 15504E

Preparation time: 10 minutes

Cooking time: 15 minutes
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Ingredients
Onion

Grated shallot

Red bell pepper
Green bell pepper
Clams

Basil

Cornstarch in water

Sauce

Thai chili paste
Oyster sauce
Water
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1 tbsp

Ve

VA

640g

8 leaves
suitable amount

3 tbsps
1 tbsp
suitable amount
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Notes

1 Thai chili paste is made from shrimp meat and shells. It is sweet and not
spicy and is a good match with stir-fried seafood. It is available at Thai
grocery stores.

2 Clam meat is fresh and sweet without much sand or impurities. It is easy to
wash and cook. Razor clams or mussels can be substituted.

3 Queen cookware is made of the finest 18/8 stainless steel. It promotes fast
heat distribution and maintains a constant temperature even on a low heat. It
can lock the moisture of seafood and enables cooking without adding water
to retain the food’s freshness.

FWOHAW

f81’% Method

1 TERM KRBT - BKE
o

Wash the clams and scrub, then
wipe clean. Drain well.

FRL# - ALSEREE -

Slice the onion. Cut the red and green bell peppers into pieces.

e

RAKEEH  EFBRRBPE - TERETRAS - inERZ - FIERHA
0 TABERAERKELR - LRI -
Heat the oil on a high heat and stir-fry the onion and pepper. Add the clams and
sauce, stir well. Cover for a while until the clams open. Add the basil, then add
the cornstarch and water mixture to thicken the sauce. Serve immediately.
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Amway Hong Kong 35th Annlversary
Distributor Convention
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To celebrate Amway Hong Kong’s 35th anniversary, you are invited to join with Amway

Corporation Chairman Steve Van Andel and other honorable guests to celebrate our great
achievements and share our joy at being part of the winning Amway team.
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1 2009510831 H(EHIN) Date : Saturday, October 31, 2009

| B _E78FIE Time :7:00 pm
D EMPEFL R EE Venue  : Queen Elizabeth Stadium

7
g 9 Guests : Mr. Steve Van Andel, Chairman, Amway
: FZFNE B4, i@Eg A ) )
XEXHARAEREBIIRX - BRERE of Honour Corporation; Mrs. Eva Cheng, Executive

RERNAFARTERIABERILL Vice President, Amway Corporation;
ZIBBECEAEEBEERERREE Clement & Anita Fu, Crown Ambassador

T+ - HF(EE)EEEREEERE  -E8 Direct Distributor, Amway Hong Kong;

BMFEEEEILE Mr. Ricky Yu, General Manager, Amway
Hong Kong; Mr. Hacken Lee, top canton-
pop singer.
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M’* ~ Reducing Carbon Emissions in Our Daily Lives
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- Global warmlng is undoubtedly an issuels
~of growing “concern, and.it’s something

that will.impact on‘us‘allfEnvironmental

"protection specialist DﬂRebeccaLee

emphasizes that even with fast action,

*“the damage will not be recovered,*but =

at least the situation will. not get worse.=
She believes we need to take immediate
action to protect the environment and that
it’s vital to let our children know about the

fimportance of “carbon minus’. living to
& help ensure the future of the Earth:
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terwew with Environmental Protection
Spemallst Dr. Rebecca Lee
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Global Warming Harms the Earth

Dr. Rebecca Lee is an explorer and environmental protection specialist,
during her expeditions to the North and South Poles, Rebecca has
witnessed the tragedy resulting from global warming and increased carbon
emissions. “| have seen glaciers melting and animals such as polar bears
facing extinction,” she says. “Glacier melt water may bring floods and all
sorts of natural disasters, while polluted water from melted glaciers may
affect marine life, including the fish we eat.”

Carbon Minus Living Starts from Family

Rebecca says that Hong Kong people have an increasingly strong sense of
the importance of environmental protection, and she’s pleased to see a big
drop in plastic bag use since the tax on plastic bags was enforced in July
2009 by the Hong Kong Government. As a next step Rebecca suggests that
Hong Kong people should become more aware of the need to conserve
energy and resources, taking measures such as switching off lights to
reduce electricity consumption.

A great amount of greenhouse gas is emitted when a power plant generates
electricity, and power generation is the main source of greenhouse gas
emissions in Hong Kong. That means it’s vital to decrease the power
consumption in all our buildings in the city. To this end Rebecca encourages
property developers to take account of environmental protection during
the construction phase, implementing measures such as the use of more
natural light.

Tackle Global Warming through Education

Rebecca says using biodegradable household products also helps reduce
carbon emissions. Rebecca recalls that the research expedition teams
and scientists in Arctic and Antarctica regions use biodegradable products
in order to protect the earth. And the China National Arctic and Antarctica
Research Expedition and ice-breaking ship Icebreaker Xuelong are all using
Amway products which are biodegradable.

Rebecca believes the best way to tackle global warming is to promote
the importance of living a “carbon minus” life among our children. Parents
should spend more time with their children, watching films about the
natural environment and setting a good example to let children know how
to preserve resources. Parents should also take their youngsters to rural
areas to experience the beauty and the

freshness of the natural environment.

How you can reduce your
carbon emissions

1. Use public transportation.

2. Switch off lights when going out.

3. Buy electric appliances with the Energy
Label.

4. Bring your own shopping bag.

5. Avoid using disposable products such
as throwaway tableware.

6. If you have to buy a car, make sure it's
a hybrid.

7. Keep air conditioners at 25.5 degrees
Celsius.

8. Eat more vegetables and less meat.

9. Use fewer unnecessary decorative
products.
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The first woman to have visited
all three extremities

Dr. Rebecca Lee is the first woman to have visited
all three extremities of our planet - the North and
South Poles and Mount Everest. And these were
not one-off visits: Rebecca has been to the North
Pole 10 times and the South Poles six times. She
has taken three trips up Mount Everest, been to
the Taklamakan Desert three times and has also
visited the Yarlung Tsangpo Canyon in China.

Rebecca highlighted her commitment by founding
the China Polar Museum Foundation in 1997 and
setting up the China Polar Museum to promote
polar-region research. In recent years, Rebecca
devotes herself to environmental protection and
civil education.
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Hong Kong Hawking Wins
Amway Pan-Pearl River Delta Region
Universities IT Project Competition
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Ten-year Commitment to Support
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Ten years ago the Chinese Government set up the
Education Aid Programme (EAP) to support education
in the remote areas of western provinces in China. The
Government called on university graduates to work as
voluntary teachers in these areas and so far a total of 3,529
graduate students from 83 universities have offered their
services. Their kind actions have benefited more than 300
primary and secondary schools from 78 deprived counties.

Amway China has been a sponsor of the EAP since 2002
and has enlisted the help of 22 renowned universities,
including Tsinghua University, Peking University and
Renmin University, to take part in the programme. Amway
recruited 571 graduates who volunteered to launch the
Amway China Education Aid Programme, working in 21
deprived counties in 14 Chinese provinces. To date the
company has spent RMB18.4 million on the programme.
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Education in Western Provinces

A Major Breakthrough

Yang Li-hong graduated from San He Secondary School three years ago
and is now studying in the Computer Department at Ningxia University.
Yang, who has five younger sisters and one brother, comes from a poor
family, but she studied hard to get good grades. When Yang moved up
to the high school, the EAP team from Fudan helped her a lot, and she
became the first female student from Xihaigu to be accepted into the
Computer Department at Ningxia University. Her performance has seen
a big improvement in just one year.

=
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The EAP team has been helping students from San He Secondary
School and had a big breakthrough when the school’s students were
accepted into high school for the first time. In 2005 some 70% of
students were accepted into tertiary institutes and the percentage has
been maintained around the same level in subsequent years. Now,
= T more than 10 students from Jiang Tai Secondary School and Wang Min
FE ﬁ £ : Secondary School moving up to major high schools every year.
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A Touching Volunteer Story

Behind the achievements of students lies the very touching story of
Chen Jing, a member of the Fudan EAP team. She enrolled to be part of
the team despite the objections of her family — at that time Jing’s mother
was ill and they quarreled about her decision to volunteer. During the
year when Jing served in the EAP team, her mother passed away. It was
a heartbreaking time, but she believed that helping to improve the lives
of the students was the best way to pay tribute to her mother.

Some have said that Amway’s EAP is another Project Hope, but in fact
the programme is run by student volunteers instead of administrative
departments or non-governmental organisations. In addition, it is left to
BAG  ZANEZHE—EH "HEIR,  FBL > LB the volunteers to determine how to allocate the funds in the best way.
BRBERFT - BB NI BUTHEIBEE - LUEBK Amway China is fully committed to the EAP and will continue to work
BAEEERT AN  EREZFBESHER - &F) (F with Fudan University to support the development of education in the
B) TSMESE B RBAME  BRRMARTED » T western provinces of China.

BEEXERE -

Offering Scholarships

Xihaigu, a western region in China which includes
Xiji, Haiyuan and Guyuan counties, is so arid that the
United Nation once defined the region as unsuitable
for living. Life in Xihaigu is undoubtedly tough, but the
situation has been helped by a total of 102 graduates
- the EAP team from Fudan University — who
volunteered to help improve the education of young
people in the region.

Zheng Dan, a member of the EAP team from Fudan
University, has been helping to boost the knowledge
of primary six student Nan Xiong-wei. Every time
he visits Xiong-wei’s home, located on a remote
mountainside, Dan has to walk along a bumpy road
for more than half an hour. Xiong-wei’'s father says
that wherever the Fudan EAP team is present, poor
children have the chance to continue their studies,
and his own three children are among those who
benefited from the “Fudan - Amway Volunteer Service
Fund”. Since 2003, the Fund has assisted schools in
Xiji county, such as the San He, Jiang Tai and Wang
Min secondary schools, by offering scholarships to
outstanding students from poor families. The fund also
provides financial help to assist students from rural ELAZERERHELES CREH -
areas who move to high schools in the cities.
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Recognition for Amway China’'s CSR Efforts
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Amway China Lends Support to SOS
Children’s Villages

Work on China’s 10th SOS Children’s Village was completed
in July 2009, with Vice President (Public Affairs) of Amway
China Ms. Frances Yu joining SOS Children’s Villages
President Mr. Helmut Kutin to attend the inauguration
ceremony.

In recognition of its long-term support and contribution
to the Children’s Villages, Amway China was honoured to
receive a Special Contribution Award for Enterprise from
the Association of China SOS Children’s Villages. During
the ceremony, Amway China donated RMB 300,000 to SOS
Children’s Villages China, and also announced it would
appeal to Amway Volunteers around the country to offer their
services at their nearest SOS Children’s Village.

Giving Children a Better Life

SOS Children’s Villages is a well-known international charity
organisation that has set up nearly 400 villages and more than
1,000 charity organisations in more than 130 countries and
regions. The main aim of SOS Children’s Villages is to ensure that
children are raised in a family-based environment, and the villages
help to look after young people who have lost their parents or who
lack care because their parents are sick or disabled.

The new Beijing SOS Children’s Village has a capacity of 15
families, or about 120 children. There is a “mother” in every “family”
who looks after six to eight children. The youngsters who live in
the village can enjoy the warmth of family life again.

Amway China started its partnership with SOS Children’s Villages
in 2003, donating a total of more than RMB 300,000 to all nine
Children’s Villages that were operating in China at that time.
Amway China also helped to organise the services provided by
volunteers for the Children’s Villages.

US$70 Million Donated Globally

The main theme of the charity programmes run by Amway is
taking care of children. The company has contributed some
US$70 million in this respect, while Amway volunteers have given
about one million hours of time of service. More than six million
children across the globe have benefited from the company’s
charity activities.

In the Mainland, Amway China had invested almost RMB 78
million up to March 2009 to provide charity services for children.
More than 560,000 children in China benefited from this largesse.
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Amway China Makes CSR Top 50

The Hurun Research Institute recently released its “Corporate Social Responsibility T 0 P 5 0

Top Fifty 2009” list, naming the 50 corporations operating in the Mainland with the best
corporate social responsibility (CSR) programmes. Amway China appeared on the list
due to its relief efforts for the Sichuan earthquake and south China blizzards last year
and its ongoing programmes to help children and boost environmental protection.

Hurun Research based its research on six criteria: CSR leadership (including
transparency), charitable donations,

tax paid, number of employees, ,:"‘ "_ i

protection of employees’ rights, and -,u“i}HfT'iFﬂl 'q”' ] gy I _ ﬁﬂﬂ'ﬂ E
environmental protection. Amway i - A y - - T
was cited alongside other major il —Cgﬂ i 1 i

corporations such as P&G, Motorola, 1 R T

Siemens, Citibank and HSBC and =
was the only direct-selling company
to appear on the 2009 Hurun list.
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Plaudits for Amway China’s Charity Work

A ceremony to mark the 20th anniversary of the Spring Bud Project — an initiative
launched to help unprivileged girls in China — was staged by the China Children and
Teenager’s Fund and the All-China Women'’s Federation in the Great Hall of the People.
At the ceremony, Amway =
China was among some

40 corporations and 12 / \
celebrities to be honoured
with the “China Children

CharityAward". 2H(P m)a M 2L,
Following the Sichuan earthquake in May 2008, Amway donated RMB STkt n "PRLEEEL £4
1.06 million to set up the Amway Spring Bud Teachers Training Centre in ®E,
Deyang, Sichuan province, to support the recovery of primary education
in earthquake-affected areas. Through the centre, more than 240 primary bl Lkl

W0 X33 .

m—

school teachers in Sichuan received professional training with a special
emphasis on psychological therapy practice. If each teacher can help 50

students, then more than 12,000 kids in the earthquake-stricken areas will \
benefit.
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