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Our personal best
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Each one of us has a healthy dose of competition in us. It's part of who we are — it's our competitive nature.
And it’s true that we’re a competitive company. Only there are always companies competing with us.
We’re successful not because we're competing with them. We’re successful because we constantly
challenge ourselves to be the best we can be. And the best direct sales company in the world.
Simply stated, we’re competitive in the marketplace when we offer the best products for our
consumers and the best opportunity for our business owners. But in the end our only real
competition is with ourselves.

Think about our Team Nutrilite athletes. Who are they competing against? Not just the person in the
next lane. They compete against the clock, and the height of the bar. Essentially they’re competing
against themselves.

It's the same for all of us. It's up to us to continuously improve and gain an even greater share of the

market. We need to set our own bar high and compete with ourselves to reach our goals. If we're all
committed to this challenge, we will be as successful as we can possibly be.

So let’'s achieve our personal best.
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Invigorate cellular energy. Activate innate repair system

Skin acts up to 15 years younger
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Three schools of thoughts - Uncovering the mechanism of skin aging

. MBS B2
EXtFra'rgic')Cr Free-radical damage theory of aging

Free radicals can elicit strong oxidative effect, impair
cellular structures, thus causing the skin to age as a result.

ANEANHEER (Free radicals) 2B #ZIE/IER » &
SRS - mREL - %

DNA 185 5| &2/t &85

DNA damage theory of aging

ZREAGHFBE NI EEARZARIDNA »
B
Free radicals and UV radiation coming from the air and

sunlight can disrupt and harm DNA in the cell nucleus.
This is a causative factor in aging.

WERE il Elke A B

Intrinsic i 3 i
Factor Mitochondrial damage theory of aging

19724 » EEAFRETINAE (University of Nebraska)
4 S#5(Professor Denham Harman)E—% &40
hifgBE(Mitochondria) M@ EABEE - BBEANBAR
% WIS HIRRY  FERARERERHME -

In 1972, Professor Denham Harman of the University of
Nebraska, USA further concluded that mitochondria are
also producing free radicals. Degeneration will occur
sooner or later due to natural biological aging process.
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Most of the skin products in the market concentrate on external aging factors, so the solutions
provided are mostly antioxidant, moisturization and UV protection etc. That is not enough to deliver
the nutrients deeper into the core of skin cells where aging really begins.

Aging is a law of nature the every woman dreams to delay. Most skincare products
try to fight off the superficial manifestations of aging, but still, they are doomed to
failure as they cannot identify and strike down the real cause of aging ...

Invigorate cell energy. Activate innate repair system
Skin acts up to 15 years younger

Only Creme L/X from Artistry addresses both extrinsic and intrinsic causes of
aging, after years of unwavering effort and hi-tech research, the real culprit of
aging was finally unveiled. They found the technology to repair the mitochondria.

HEERRREE ¢

REMRARNKIRE(Mitochondria) S #8H) “HEHK" » RUE=RIFRIRE (ATP)
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KRS Z A B RS KEREHRBCRLANER -
NIRELERER - FEBRRLBEHEES - BEARNRABED -

What are Mitochondria?

Mitochondria are tiny organelles inside every cell that generate and provide the energy
needed by our skin. The primary job of the mitochondria is to create Adenosine
Triphosphate (ATP) which provides the energy needed for each skin cell.

As we age, mitochondria get old and their capacity to deliver cellular energy will
decline too. ATP production declines and the cell will not have enough energy
to perform properly. Skin will begin to show the visible sign of aging.

When mitochondria creates energy, it produces free radicals that damage the cell.
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hufR B8R A DNA
Mitochondrial DNA



Creme UX REZFEDRERIGENRE » BII%R “CELL EFFECT AIRBBERM” |
ENRBRIRENES - BIEEN "BTER) BBRERKD  2ERANFEE

Creme L/X signals a new era in biotechnology with its innovative “CELL EFFECT"! Reactivated
mitochondria’s metabolism, thus they can nurture the skin with collagen and hydration while
their barrier function will be in better shape to avert oxidation and free radicals.

BeEZBREERD  LESEE=T1 - RllRELREZX
BB RIRRENREAZE(HFRNEN -

It is extremely rare and 30 times more precise than gold. It
performs energy synthesis and the transfer into the cell,
defending mitochondria from oxidative stress.

ABANRARECDE » RiEWREERE(L - BRIFEE
CHEEEFTHEN -

It can protect the cells from oxidation and free radicals,
keeping the skin revitalized.

—BRAENERY  BEBRHREABRRATE  EERE
EIEERIIREEM DNA °
It can repair damaged mitochondrial DNA effectively.

2B DNA BRMNIEE & seBERMEL AR DNA
BB BRANBHEE -

Contains an enzyme that is also found in DNA, Roxisomes™
can amend mitochondrial DNA and energize the skin.
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STEP 1

DBHREBERE - BAMNRER - BLEFSOR
B REABRETERE -

Creme L/X uses cardiolipin to repair the injured and

aged mitochondrial membrane, restoring its healthy
function to render abundant cellular energy.

STEP 3

e TEapA *ﬁﬁ(RomsomesTM BRUBERIIZEERI DNA »
SHIREEEREREE

Creme L/X found Roxisomes™ can repair and rectify
accumulated mitochondrial DNA damage.

STEP 2

FMALERNKISERZERDRAABANEZ 0 T
(Adenosine Triphosphate - ATP) » HiEHRNEEE
7 mMEFEER -

L.Carnosine and spinach extract are used to increase
the production of the highly energized molecule -
Adenosine Triphosphate (ATP) in order to reverse the
aging skin cells back to a young and active mode.

STEP 4

MsER—REGEAELALER AL Creme X
BN BN RRERDBERRERRER -
BEELFRNEE -

To protect cells against oxidation that occurs naturally
during each replication, Creme L/X utilized L.Carnosine
and spinach extract to reduce oxidative impairment.
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FRARIT DRI L - Creme UX BRBYERZE @ ASARERARNNZMR 12 ZHAER
Creme L/X MIBR - BRER - wANNEERZE - HHRERZREMBEULE  EH
BRGNS - WEEA - NIEBEH - IELERHT  TRIUUEENTERR -

The ability to turn back the clock 15 years is a claim that cannot be made without both solid
scientific evidence and clinical support, only Creme L/X can live up to this standard :

Women of different age groups were invited to take part in a panel test. After using Creme
/X for a 12-week period, the results were remarkable. Participants experienced an
improvement in skin clarity, moisture level and softness.

Other benefits included a significant reduction in the appearance of fine lines, deep
wrinkles and pore size, along with an improvement in skin firmness and skin tone
evenness, exhibiting surprising younger looking effect.

E=ZEERZE  Improvement in skin clarity
EZBEREERS Improvement in moisture level
B Z#  Experienced softer skin

BEEE  Experienced improved moisture level
$B40% Experienced smoother skin

EEZE  Improvement in softness



M#EPFHE (Sandra Bullock) ENAERTEEREFENNUE » EREHZEE
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XA « MBEE "MRBLAERFOLEEACKEL - WEAGEREMANEER 7

Sandra Bullock, one of the most powerful and influential actresses in Hollywood, has always
been the most sought-after actress hotly pursued by many worldwide skincare brands, but
she had never nodded to putting her name behind any until she met Creme L/X. It is
because Sandra insists on:

Testing the product herself - the results of Creme L/X are so surprisingly satisfactory
that it outperforms other skincare products in the market.

Staying natural and healthy - she feels really safe and confident as Creme L/X activates

the self-healing and self-replenishing power inside human bodies

Committing to true beauty - as she confessed, “If | wouldn’t put it on my own skin, |
would never ask other women to put it on their skin.”

A

MRS E R
19964 £219994F » Hit 8 5 1 38 4%
Peoplefstm TR FE0MREE
MAY, -

FEEmpiref 55 FTSU Y T 10048 K5E
MERHE, FRIIFE584 -

200741 A4 - Haihsmi U8 5008
KTHIFE - @M (Forbes) ##5E
TREANZZA  BLHRE14 -

Sandra Bullock:

In 1996 and 1999, Sandra was
chosen by People (USA) magazine
as one of the 50 most beautiful
people in the world.

She was ranked the 58th “Top 100
Movie Stars of All Time” in Empire
(UK) magazine.

In January 2007, she was ranked as
the 14th richest female celebrity with
an estimated fortune of $85 million
in Forbes (UK) magazine.

NEEHEZ Creme X —i
BiA s B R

AR B AR TRRE L

Every purchase of Creme L/X
will be entitled to an

Artistry Elegant Necklace.

HEAR » X5 -
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Good Morning Amway — Spreading the Joy

ERZANRBERE T TRE  BFENERF —BLFEHERRENEE > SR e
AR REAR LY RAATEB —BERZXMBEGT L K% P XHHnET AR
3] AR e

An energising gathering is held one morning every week in the Amway Kowloon Centre. Everyone who

takes part in the meeting leaves feeling uplifted — and already looking forward to the same morning the
following week!
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Fifty years ago, two young men began working together
towards their dream. From a basement operation to a global
corporation, their dream did come true — and is now helping
others strive for success. Those young men were Richard
DeVos and Jay Van Andel and their belief in the importance
of synergy in developing a business is shared by today’s
Distributors. Indeed, it seems there is a true friendship
behind many a success story in Amway.

TEmEEReL -4 RFEFTHOHF  RER
VAHPHE AT — B4 e RPT o &AM R AL
ey mEBROAN BB ERRE B AR
FEERTS ) FUARBRRE AL W A AL
b —BHNERT BB R B —REE HAE
DS AT - MEELAD > RMEZASE
—HEME S MARGRGRAE S ARX G
FRWBHERERAHARREARN Y ZTRE R
ZAMOE N LH —ARMBRHER > —RAMR
M BAFRBAZS R —EReRHE
& bRk A B FAR I AR R R R RS
FlEFis B P & — b A A A E 50k o R S fo ¥
HEMNFERES > T TEBREMERNER
IRNEY TR -

P A e g - 1R 5 NS R A AT 0 A2
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R XA o B—F @ RAANA LB BEE
REMR G RASHALSEIMARM - AR
By o REERAE —RETF > HMLAE—FKA > 4
A AR T AE R4 > AERARE - B
B RANT R fhdo — B huhk 0 EREALN @A
ERAEER > RACHEXHERE > REER
TR A RAF R R B o RIE > BAR A0 T
BB RN -
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Good Morning Amway is 11 years old. Over the past decade
or so, Good Morning Amway has become like a big family,
bringing happiness, friendship and business opportunities
to a significant group of people.

When we talk about Good Morning Amway, there are three
leaders who cannot be left out: Arthur Li, Ling Chu and Mrs.
So. Although they come from very different backgrounds,
the trio shares the same goals and vision. The relationship
between the three of them grows stronger with each
passing year.

Arthur Li : “Good Morning Amway is a fun-filled
variety show!”

“In 1995, China had opened up its direct-selling market and
many Hong Kong leaders began developing their business
in the Mainland. This led to a reduction in the numbers
attending gatherings in Hong Kong, and those who decided
to stay organised some new gatherings, which was the
origin of Good Morning Amway.

“The event was basically Mrs. So’s idea and was supported
by many Distributors. At the beginning, the place of
gathering was in Mongkok, so we called it Good Morning
Mongkok. Then, when the Kowloon Centre moved to Yau
Ma Tei, we decided to rechristen it Good Morning Amway.

“I have had so much fun organising Good Morning Amway
- it's like a door to happiness for everyone. People come
along for different reasons. For example, some might want
to improve their cooking skills, while others are keen to
learn more about nutrition or further developing their make-
up skills. The gathering is warm and cosy and it's mostly
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about sharing — for example, we will share cooking tips rather
than promoting the Hometech products. Sometimes we will invite
nutritionists to share information, or just do exercises together.

“That is the beauty of Good Morning Amway - it provides an
opportunity for everyone to come together to enjoy the Amway
spirit, and enhance their knowledge at the same time. It's
pleasing to see those who start their business through this
gathering bring new friends along to join. It certainly brings more
energy to the group!”

Ling : “Good Morning Amway is a gas station for the
soul — it fills everyone with energy!”

“Imagine someone who joins for the first time — he or she will be
very curious about the way things work. We hope to let people
understand more about the culture of Amway, and if they want
to start the business | will pass on the information to their upline.
Another great thing about this gathering is the way Distributors
can interact and encourage each. We are all members of the
Amway family, and that's why we hope everyone can be happy,
healthy and financially secure.

“Good Morning Amway is like a gas station where people can be
reenergised. If anyone is feeling tired or down, please come and
join us. Once someone realises that there are other people who
care about them, they will cheer up and become energetic - just
like a car full of gasoline.

“I remember that at one point | loss faith in my goals. | was very
moody and shared my feelings with a friend during the gathering.
Arthur said, ‘Do you have time tomorrow? Let’'s have breakfast
together.” He invited me to a hotel and we enjoyed a big meal
together, talking about many different things such as work, family
and relations. Thanks to his wide experience he was able to give
me many valuable suggestions. Now | understand how each of
us has a different character, and that | cannot expect others to
be like myself. The only thing | have to do is to understand and
accept my character, and try to express my advantages.

“Arthur wasn’t my upline and we had no business relations, but
what he said touched my heart. | have met many good friends
since joining Amway — people with whom | share the same goals
and dreams. To me, sharing is the core of the Amway culture.

Mrs. So : “We are just like supporters standing by the
road, giving water to the marathon runners to help
them in their task.”

“Only by working hard can we strive for success. In Amway,
you will receive what you deserve — and you’ll find that it can
become life-long security. In my opinion, every Distributor is like
an athlete running in a marathon. It seems like there’s a long
way to go, but they know they can reach their goal. On the way,
they might feel tired or thirsty, Good Morning Amway is just like
the station next to the road, and we are the supporters providing
runners with water to help them restore their energy as they
strive for success.

“However, there’s a limit to what one person can achieve so we
decided it was better to do it in a group. | shared the idea with
many leaders and they all showed their support.

“Arthur is one of the first generation of Amway leaders, and he
is so experienced and highly analytical. | met Ling though an
Amway business seminar and found her to be a systematic
person with high-calibre execution. These are the main
success criteria behind Good Morning Amway, but many other

team leaders and Distributors - from Direct Distributor to Crown
Ambassador — are enthusiastic in their support, and many work
as volunteers. Many of them donate money for the gathering,
reflecting the love and sharing nature of Amway people.”
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Leadership Seminar —

The wonderful five-star Mediterranean Cruise will offer superb scenery and shore excursions to various
historic cities in Italy and France, where you revel in the centuries-old culture.

EREFIREREE -

BB IR IR - ©ARETIR » RASFRBNBLBITIREMN S - FIHZE HE LT TR
ik - EEIREE - EEREURLAEERIRTTHE - FOBENBONZMEINGE=AMmR - EE) I
FORBAVERFEESAE

Go Diamond Forum —

The newly launched Go Diamond Forum offers Emerald Direct Distributors an extra three-day and two-night

trip at the disembarking port after attending the Mediterranean Cruise Leadership Seminar. Don’t miss this
extra chance to fully experience the European culture!

EOBEXRREMEE -

MR EONAOHER T » RTRMABARENZEHT BESENILKSE  ZRBEEHIUNAESE &
S HEMEAFRELRIE ©

Diamond Invitational —

Switzerland is known as the green city in the central Europe. Just enjoy the gorgeous scenery and get the
taste of medieval ambience with us!

FABTABEHEA (LFIRERY. For detais please refer jalfNewsgram published on June 1 W
amrr— — 1 '] -
el | e B R 14 : F
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Congratulations to Our New Qualifiers

EEE OB R E#HR Sapphire Direct Distributors

PRIZSE BT (=mmsten/ mem
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Chan Wai-keung & Oi-ping (Interior designer/tutor)

The difference between the Amway business and other businesses is that we have to
care about the relationships we make as much as the income we hope to generate.
With the support of our team leader and uplines, we are definitely in a win-win
situation. Our advice for newcomers to the Amway business is to focus on your client’s
longer-term needs rather than their instant reaction because you want them to be
aware of the benefits of using Amway products. We want to emphasise the positive
energy of the team to obtain a harmonious relationship, and it's a delight to see
life-long friendships being built up between Distributors, teams and clients.

EEH BEES mA/RELR)

BEDCAL  BRAMBNESAS  SRONSTH  RALEBRRASEELLN
WIRY - B 0 RERRANRETEIRESHERRS|  #RXBRARIIAE
BUREEE  BEFLERE  SERATEROEFEECNEE - BREIE
ENETIRE - LH—B 0 BRABNEERY  HEERARPIMEMETR » KRB
SERE — AL BEEREERNEIARRSE SR - 25 RIRAEERBIATIR »

Liu Chi-man & Yuk-ching (Merchant/housewife)

We had our own business before joining Amway, but there was a lot of risk involved
and it came with no real security or prospects. The Sales Incentive Programme was
what first attracted us to Amway — and we both felt upset when we faced failure. But
with the support of our uplines we were able to move on. The most amazing thing is
that our Amway business continued to grow while we were in Las Vegas last year! I'm
glad we have built a team who are able to help us all strive for success.

BAIA B RE§HS Pearl Direct Distributor

B MEIR gyemE/ s M
SERFRIIERIRENEE AR TSR BEARE LNER - BESSEE
B AERBALE  EEREES  USBHTEAEREB TR  ErPHER
HARSEATROEE — REAEECHEE  SE—CTLUSEEE - T28
B8 HRITE, SRMAKIIZE @ PEEBNTE - RARTEEIBYHTE
UREE o

Chang Jiang & Ka-yan (Sales manager/audit supervisor)

Amway has helped to make our travel dreams come true, and we also have control
over how we manage our time and financial affairs. Our focus now is on leading the
team to even higher achievements. As uplines we need to enhance our own abilities
while guiding and encouraging our downlines at the same time. We need to help them
understand that success is not just a dream — that we can make our dreams come
true as long as we believe in ourselves. Our aim is to set up a clear strategy to reach
our dreams — and we need the support of our team to get the right balance.

i EMEHE I AMARFIRAIIE - Occupations at the time of joining Amway.
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B % E2%H™ Direct Distributors

FRFESE (rmmxe)
—REBABREERAHEER - MRAEBASERESLRIFANAS
B HRMERLASEEELE - DAL BNRRE2BERNESERS &
BAY - EANESHEEARINHEE S EMTEMNNE - BRHERSE
BRIER  SEMFANEMEELEOREERNS K - R TREEEN
LR o

Chan Nga—yi (University researcher)

Other businesses put most of the emphasis on just making a profit, but
through the Amway business | can help myself and others — which to me is
more important than money. Amway is a role model for other industries and
there are so many good leaders in the teams. With their guidance both my life
and career can be improved.

ZHEE BES GERET/RETR)
ERAENEYH  —HHERAESNRR  AREBRNEET A TE
ROBRRAEE - SUBROFEASESIER  BRLGEHE  RME
SHWRARAEES - B ROMERSETHEE  LAHEECHES -
FERGREH—EES  AEDLEEE -

Tsoi Ying-leung & Suet-fan (café owner/housewife)

| was a loyal user of Amway products even before a relative encouraged me
to become a Distributor. | faced many challenges at the beginning, but | chose
not to give up. Instead, | focused on sharing with friends and now | not only
have my own business but also am a much more positive person. Looking to
the future, my team and | will do our utmost in striving for higher goals.

ERE kze)

MO ) BERBRRANAESNEAY - MARKE - ROMRSBEEH -
ShA 0 RARBHRAELSSELMISAUE - BEERNSSRELEY
RREBFEEEE  WREMA - RAERENT RS T O A
NEBENSBRANERERETEER -

Law Geoffrey (University student)

“Caring about others as | care for myself” is my motto for developing the
Amway business. | have become more active and outgoing since joining
Amway, and my family members believe that's as important as the financial
benefits. I'm glad that my mother and brother became interested in Amway
and decided to join me in the business. As a Direct Distributor | feel | have a
responsibility to help my relatives and friends improve their health and living
standards.
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E$H® Gold Producers

=EF EEE esmsIA/Ess)

AERALEE  BRESHCHANETES RS saiREEAE
SRAERMS BT REERE B AT MRS S SN ;
TR B RRS » RO ABRBIER @R TIREIES -

Wong Kwok-sun & Yuk Kiu (Labour/salesperson)

I quickly came to realise the importance of the maxim “helping others through
helping myself’ while developing my Amway business. | live a full and healthy
life now, and I'm able to raise the curiosity of others who are searching for a
better life. | have also made a lot of new friends as I've built my business.

Bl SRR @EEIA/RELR)
SLEBBEECHAES  EWEERF  REF ERADRENLERS
B SROEELRENE  BERFRBERAIATIET @ RARALELE
BhBEEIEE o

Chau Sau-fan & Shek-yung (Labour/housewife)

| used to think about planning and developing my own business, but
then | opted for Amway once | saw how | could rely on the support and
encouragement of uplines and the company itself. Now there’s no need for me
to work for others — the Amway business has already made my dreams come
true!

RIEWH APEE sxrm/anrEs

B TRAIERSTEH, 0 ERALEBESATEATAEMAES  RITFE
BREELE B8 TLUOEA  LIBEA L - SEMERARMNESMYER
FIBEABOEREE - THHMA

Yu Yiu-kuen & Candy (Technician/gem merchandiser)

Some people have said that it's easy to start a business, but very difficult to
keep it going — but that's not true about Amway. The Amway business has
made our days more meaningful, and our attitude to life has changed a lot
since we signed up. Our relatives and friends have been impressed by the
change in us and some have even decided to join us in the business.

FLZEER mA)

HILEHETS  RAFERBHA—BRE  RERSOROEE - R "B
AEB, AEAY  PEEENERESRNESHESRERE—BA @
RS AA B DR AT B — BESERENRIIERI B AR -

Hung Hin-ming, Edward (Merchant)

Comparing with traditional business, Amway business can grow like a tree.
| adopted “helping myself and others” while doing business, aiming to bring
the best quality of good and business plan to everyone, and progressively
planning my future — | will b enter the Diamond level within several years.

i EMEHE A MARFIRAIIE - Occupations at the time of joining Amway.
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$RE=EH S Silver Producers

FEIEIR =HNY GA/RELR)
MEBEEERNIRR - B HOBESEREAMEECHRAES /8
RRFSFERIE LIFEREARRTESR  WENERHE—EEAfmE—
EMAE | REGREERS RS NEN » BREHEFINEEDBE -

[Luk Pak-kan & Yee-man (Merchant/housewife)

Being a business man, crisis is the first to be considered. We can spend a
small amount of money to start the Amway business, but Amway have to
spent huge amount to develop new products, it is a harmless business to all
distributors. Only if we goes step by step, success is close at hand.

EIRE, FREE (EMIRM/EERAINTESD

BINTREHENE  FRRRTIT LN RESHNEE  YTLEBRE—E
FEMBEEANET - HEREZALEESTEAEEN — REERACES
HIA » A BT -

Poon Yat-wai & Lai-wa (Computer engineer/systems analyst)

We really enjoy the freedom to use our time as we please since joining
Amway. To develop the Amway business, we need to be part of the team but
also self-motivated — success only comes to those who have clear goals.

EEIHE aTENEE)

MARFEREMECRIEEE  MASIERLFNASE  FEEEETIX
& WEBHSENSPFOE—SIEFATER - AMMERATEE 2
BEREENE  BARREEERA -

Pan Min-qi (Employee training supervisor)

| care about freedom, and I've enjoyed a lot of that since joining Amway. At
the same time I've learnt a lot from my uplines. My relatives and friends also
benefited from my joining Amway — we seem to have become closer after I've
shared my knowledge with them.

BIEE sy

RIEBFENB TN « REESHEIERER) - SUBEFTEBNEATE - 12
BRI  SEERER - BNEHE  SRERNFEEEIRE - 58
QHETE  BRIEF BT -

Lau Ban (Jewellery industry)

The nature of the Amway business is very special — it works in a totally
different way to other businesses. | can have more friends and acquire new
knowledge through running my business. It feels like I'm enhancing myself on
an ongoing basis!

10.2008 21



ACHIEVE

BEXE#HE MEAXRE)

Direct Distributor (Photo not available)

MIkEE SRIRE xem/EEE)
LRBEREHBELBNEAHE BARA AR HTH  RENNEN THERTECNES 1148
3 HEMERTIE - BRATIRANEREERER - SERECOERNES AN - RERNBRER
BREANEELRDS  WATBEZTLF  BAE SRR -

Lam Siu-ming & Shui-ying (Property management/shop assistant)

My daughter started her Amway business when she was a student and as parents we offered our
unconditional support. Now she is helping us to develop our own business, and with the support of our
uplines and the great team spirit we are keen to move further. Now, we found our income increasing with
each new friend we meet, and the Amway business is able to support our needs.

EEEHHE HARE)
Gold Producers (Photo not available)

HE (i)
BRSRE—EBEREBAEE - 2R IR E e TR - R 8 TR AR » 28I TELS
KRR © BBRBEBIHMARFIGFTSIMEE » HREMA

LLam Yee (Marketing)

The Amway business has provided me with a stable life, first because there’s less pressure and, second,
because | have the freedom to manage my time as | please. My relatives and friends have become really
interested in Amway since they saw what's it has done for me.

Ying Wai-man &)
BRRRSINBERANER LIERT) - SiRESREAS - IRENLEREREL  ANEZ5RE
AT EER SRR - BRI TELUMIS — MR -

Ying Wai-man (Teacher)

| fully understand that if | want to be successful in the Amway business | need to work in harmony with
others, and at the same time have an independent mind. In Amway | can enjoy the process as well as the
outcome, helping me to find real fulfillment in my work.

REEHG HEAXE)

Silver Producer (Photo not available)

ERIE) ST (meacm/%e)
ZREEE—PIRIERENEE  ARFSRALIEREHEN - HERSEALSS  REESRY - B
BF—RARLBHBRES  BERKORIEREI TS |

Stephen Yip & lda (Team manager/teacher)

The Amway business always emphasises the importance of family and also helps us to have autonomy
in how we manage our time. Success is easy to achieve in Amway, but only if you are willing to share the
products and business wholeheartedly. Now members of our family are developing the Amway business
together — and we are closer than ever before!

i BB AMAZFIEA T o Occupations at the time of joining Amway.
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Rolls of Honour — Retailing & Sponsoring

20084E5 A
May 2008

10K{EA Top 10 Personal

FE Retailing

Yu Seng Kwong & Wai Ying
Yip Wang Yan & Sheung Lin
Li Chi Sing Justin & Li Yuan
Lee Chung Leung & Lee Yuen Kiu

Lee Lan Sum
Sun Bun Yung & Sau Har
Luk Pui Shan lvy
Leung Siu Sum Shelley

Lee Ka Lun & Siu Suk Yee

Tam Lap Kwan

#B Sponsoring

Kwok Sek Ming & Kei Yee
Li Chun Ling
Lai Ka Wai & Leung Miu Ling
Wong Chan Chiu & So Sai Mui
Ho Chan Leung & Sau Fun
Chan Si Kao & Sio Kai
Lau Shing Fat & Shin Lin
Li Yat Hong & Ling Por
Chan Fuk Sang & Lee Sui Bing
Yip Chi Chiu & Leung Hoi Yin

F £ Retailing

Fu Clement & Anita
Leung Kwok Pui & Yu Wa
Cheong Pui Kuong & Lai Yee
Ma Sum Wing & Yuk Ying
Cheong Chi Wa
Chu Lucia
Choy Chik Shing & Suk Haan
Ng Bill & Mabel
Chu Wing Fung & Shuk Bing
Wong Wing Cheong

10KE%/)\H Top 10 Group

#EE Sponsoring

Leung Kwok Pui & Yu Wa
Ho Chi Leung
Leung Ching Man Quintina
Hoi Ngai Loon & Ngai Ching
Cheong Chi Wa
Fu Man Fung & Yuet Ming

Ng Daniel
Chan Hin Tong & Sao Kun
Chang Jiang & Lam Ka Yan
Liu Wing Chi Gigi

AANIIHOV




MEXRESIRE RS

2008 Nutrlllte Advertising Campaign

EE MR TRREE AANGE, RIEREEE—H -
BNASERD » EH152008 TVBE SEIGIEE S BRI -
AE%%@%@@@%$A@ﬂi~ A -

EE 2 A\ DS R R B B AT A SR AT
ﬂ%ﬁﬁ%ﬁ%ﬂ&ﬂﬁ%%%é%oﬁ FAMEDERBEREE
LIR RIS H R FEMaY) - Uil phfl A s

7t om ©
ilite believes the practice of organic farming is the source of natural and
It has four large organic farming operations where plants are grown, harvested and
manufactured for use in Nutrilite’s range of quality food supplements.

=Sk

MERNERENAMRBESHERIOBEI2A -
EEWIRE RS EIRENR 28 Rt R -

Nutrilite will be launching a series of advertising campaign from October to
December to further promote the true essence of the Nutrilite brand.

=ik - BRERBEGSHEM
TVB Jade Daily Info-service

10H14HZ12H19H October 14 to December 19 (7:45a.m.)
10B13HZE12819H October 13 to December 19 (9:00p.m.)
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MTR In-Train

HBE#55IE Selected trains on the Island Line
10H23ZE11H26H October 23 to November 26

HLIVAHAW

NUTRILITE

BEST OF NATURE. BEST OF SCIENCE.
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Dr. Duke Johnson

FRMEFNBHENZEENEREXEI M mAHHRNE » I
ERH—EMER " LEBESM R ) RREE - HEHES
ZtE S FHEBE RIS RRRERIOIERIES -

Last month, Dr. Duke Johnson, Medical Director of the Nutrilite
Health Institute, came to Hong Kong for the Nutrilite Optimal
Health Workshop, giving an insightful seminar on how to
prevent chronic disease through an optimal intake of nutrition.

2R BRI R

DrDuke EERARER | EMIRE - RE—BBE — AEASTERE | BRI RRFINEL
% LEANTERSE  BENACKRRS BERNE(E - FLULARSRITVER - TREANEL
ERELEREAELEC - HERSRANENETRGATE  CRFEEASRRIGRESR =1
BB IR -

1S4 RAYIRIR

fFBE "+  BECRALRRRATEE —RRT  MERRAIREMEERE - thRr © TEXFRRE
PIRIEA M IRz % - RlEE RS BRIREMSI B - PIAEIE © {TEZEF - BRLSETARIBIVAR © 4
IR EMIRR - RHRBEBENRIESIE - EEERRE ? "EREXEGE  SlaiA 1R
AL 2o B BB - ERANGERSE  RIMRACKREEH LM | BB 4 A
MCREZABRSEATREN  NESHRAMNELRRK ? "E58EERT  RERANEAR
EFISNETIRIY - EEMAERERE SR TRREHLENRE - SERBRDHEIE AAREBIE & 5|13
FRgE c HE  SEAGRIBRERNEBREN ! |

] ZHIREbEE 3R

"ERETEERNSRR  NSES - BER Dr. DukeBEHMATEBUTARBES L
N - BIRATHA— LA B RRN - A = :
ERRZERE » 7 EBNETEA o FTERE DO it EmNERER
ETEREEE « RN ARRIE o | MEEL 1 SHES
ERIINSEEERRNEARREE  ARENEEE :
& RE BB - BRTES - BNS - THAEE 2 Pz I EBYLUR VRS - RNBERL K
RERPIFLERE - BIAIEE ; BA T RE  (E B K NGB RAER AR LT
EEREEAMATEANRREE o o

- \ 3 BEVE SV BKM3AERHE « e
EEMTmNEERN RSB GSEHARR
X2 55t A A o B 2 2 1B 1 P S B 4 4 SHELERRRER

" ZEM IR EMALR R E B R AR
MERRN—ENENEKMIMENRE  FKR &
TALE ~ KT~ #EERC » Bl TERA OB
7o RESARNEANZ Bkl « e REKMNENR » SR RENREX - |, EERB
FREMIENRE  BEEZEEHFAMIE ?Dr. Dukesf | TAETENAS AT ELEERH7AM © 1 thOR
B TEEMA L RRTRKEEME AR REEARRAR - BREABRMEMERENTE
A "2EEHEIZLRIT ERNEHERERZMABRR ? EER2600mg - KEXMEEHFER
1,500mgHvs5 - BIEHLERY PRERY - EFMARETE T HM—EARIT - 4
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Nutrition, Health and Chronic Disease

“l have a dream in Hong Kong. As an Amway Distributor, a
client’s health is as important as his income — that's why we
have to keep ourselves healthy,” explained Dr. Duke. “Many
people are looking for the supplements which are the most
suitable for them, with the intention of just balancing their
lifestyle. In fact, supplements can bring you optimal health as
well as prevent chronic diseases.”

Dr. Duke said that in the past 20 years, cancer has become the
biggest killer in Hong Kong, followed by heart disease and
diabetes. The main reason for this is the big change in
people’s lifestyles.

Understanding Inflammations

“There are many specific reasons for cancer and
my clinical experience is that prevention is always
better than cure,” said Dr. Duke.

He explained that most chronic diseases are a

result of inflammations, which lead to a rise in
c-reactive protein (CRP). “Our skin will be inflamed
after an injury, with an increase in redness, heat, -
swelling and pain. That is because of our immune system.
A chronic inflammation works in exactly the same way.”

So how does elevated CRP have such a big impact on our
health? “Imagine our body as a house, and the immune system
as a lion whose responsibility it is to protect the house. If the
owners keep changing the lion’s daily routine and lifestyle, the
lion will eventually lose its discipline and attack the house,” said
Dr. Duke, adding that there is something we can do to prevent
such a situation happening.

Controlling the Risk Factor

“l worked in a hospital emergency room for several years, and
| saw so many patients come in an out,” said Dr. Duke.
“| realised that they were in ER because they did nothing to
reduce the risk factor at the outset. That’s why | decided to
focus on preventive medicine to work for a better solution.”

Dr. Duke found that inflammation is the main factor behind
chronic diseases, with others being genetic factors, smoking,
excess alcohol consumption, lack of exercise and stress.
“Although some of these factors cannot be reduced, we still
have to do our best to reduce those factors which can be
controlled.”

WD iaRmBIER R B R R

Risk Factor of Heart Disease

i#{# Genetic factor

¥E/Ri% Diabetes

1= Smoking

=¥ BixES _EF+ Hyperthyroid

FEREEVTE inadequate intake of vegetable and fruit
RIE (CRFEZEH_EF) Inflammation (elevated CRP)
7] Stress

ERZ EE) Lack of exercise

Importance of Nutrition Supplements

Dr. Duke explained how he believes nutrition is key in the
prevention of chronic disease. “Ten studies found an inverse
association between the intake of tomatoes and plasma
lycopene levels and lung cancer risk. Our data suggests that
lycopene is an important carotenoid that helps in the protection
against lung cancer, especially in current smokers,” he
explained.

The doctor added that the intake of certain amounts

of omega-3, folic acid, lycopene, soy and
vitamins C and E can help prevent heart
disease. “And to reduce inflammation,
we have to take enough multivitamins,
antioxidants and omega-3,” he explained.

Dr. Duke stressed that even if our daily diet is well balanced,
supplements still have an important role to play. “Only a perfect
person doesn’t need supplements,” he said, defining a “perfect
person” as someone who has a perfect life, is totally detached
from society, does not carry any risk factor and does not belong
to any age group.

“Pregnant women need 600mg of folic acid and women who
are lactating need 400mg everyday. Women generally need
1,500mg of calcium per day. Without supplementation, can you
be sure you are getting enough folic acid and the calcium that
you need?”

FERERO BB 13 L B 1 7%

Risk Factors of Cancer

RIE (CREZEHALF) Inflammation (elevated CRP)
2 #EhasD Vitamin D deficiency

S EE{H1REVE High salt intake

552 Pollution

JEfER 4 Smoke or charred foods

M Excessive sunlight

i&1# Family or genetic predisposition

IKfE Smoking
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Nutrilite, the world’s leading brand o vitamin, mineral and
dietary supplements, post a record of over US$3 billion
in sales over the last 12 months. We proudly announce
the leading brand claim for the year 2008. Our Global
Consumer & Market Insights Department consulted with
Euromonitor International for a thorough investigation of
2007 sales of the leading vitamin, mineral and dietary
supplement brands. The results clearly validates that the
NUTRILITE brand is the leader. “Nutrilite has become a
recognized brand globally and is on track for continued
market growth in the years ahead as our IBOs continue
to make deeper inroads with our health-conscious
consumers.” said Alticor President Doug DeVos.

Do you know that....

* Nutrilite currently holds more than 161 granted
patents worldwide.

» Nutrilite has more than 200 nutritional supplement
products, which include tablets, capsules, powder
drink mixes, nutritional snacks and bars.

» Millions of people in more than 50 countries use
Nutrilite products every day.

R 3 B F2RE Nutrilite Milestone

19345 BN FEE - BIRRINEIEHEE 1934 Carl F. Fehnborg markets the first multivitamin/
—EERLEER S multimineral food supplement in the United
States.
19496 & - JhiELEESRIER - JRRIEM 1949 Jay Van Andel and Rich DeVos join Nutrilite
AFREFK Products Inc as distributors.
. - i 1972 Amway Corporation acquires controlling interest
1972F HREFRMALFHARE in Nutrilite Products Inc.
1974F (REFERZERERZBLIIGZ 1974 Nutrlilite brand launches in Canada, its first
% IRHERAIE A international market.
1990’s Nutrilite herbal products begin to launch
1990F K HREREXIT ARSI globally.
" S 1998 Nutrilite is ranked the world’s leading brand
1998F 1RIB1997TFAVSHESRE @ MAEXR of vitamin and mineral supplements in tablet
HEERERRAEEEET capsule form (based on 1997 salrs); Amway
= == 4 China launches the Nutrilite branf; today China
& RAEETATRETRS is the largest Nutrilite market.
20055 EHRACHAIDouble XZEHEE 2005 Reformulated Nutrilite Double X™ Multivitamin
A3 = N launches in more than 30 markets, increasing
;fﬁggggﬁgﬁig— b the value of the Double X brand by over 350%,
YnbEH S EAE S IR0 representing more than $500 million annually.
20065 HREFKERESRBELETFES 2006 The Nutrilite brand begins partnering with high
E BEER S ERE profile athletes to increase visibility and build
st = < brand awareness globally.
20075 1RIBE2006FAVEHEERR @ MK 2007 Nutrilite continue to be the world’s leading brand
S =R SO = of vitamin, mineral and dietary supplements
HNEBEHT AR AZINAEEE (based on 2006 sales)
2008 #RERNKE AMHEE - 21 KA 2008 Three Team Nutrilite athletes: Asafa Powell,

EEH 0 2EPEIERREE

Liu Xiang and Ronaldinho compete in the
summer Olympics.

HLITVAHAW
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We are proud of all the science behind the Glister oral care system, but you don’t have to
be a scientist to see the real results. Just look in the mirror.
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FRANFNRS  BIAFOZHER - FAZARMAE
SHFABHERAN - WREBHS - ERRTLH - A
SRTAR - STFHES  FHEE - YEEEONRNEY
RERHRET - BEHTE  SENNHEREM AEN0
PRES  NERMEERTE  MENRTER -

Glister{@Eg % = 7 = W EEAEPE 2.

BEPHLELTEF DP$33 (6833)
EFRENARRE ERYHNEKLEEY  REEABEIRNENRE - EAKERE
B SRS o SBRAERMNGIsteriBEa X T E 5B Sylodent™MZEgh ¥ » AARFEAL
EERSARE B  BRERTEDE » NMEIIERE - MERE S E RIS

TEENE - HEBhTRRIE S M RER

— e

DP$70/43% (0957)

.

DP$27.5 (9893)

oOF

B

Clisterfgig £ 2 7 Rl Bh{RFREERIER (L
FRRNEBRERMNAR @S FREMASIS - LR FHARA
B B S IR ROARRS - Glister (@I 2 AT RINZHEBERENETER
FH - AFRBERIARIERRIRE S EBRORANSATE - ML
BIEHRIS + SRS T L MBS -

-

DP$68 (9949)

ClisterfiZig O EERE RES OAREEE#H

RapRERY M BT TR BERNRFRENFEEOR - SEEMAE
XA EBER—ENEE - Gisterf2 i O R E B AN SR REEKE - SIS
R R RIR R O RS -

FIHIAKERS
Amazing Xylitol

Clisterf@ =AM 07K SMEMRD BrLF ERAZR

BIMES A BRI - AREE B QNIRRT EE - FLIRAER
BRI  GlisterREDRAMR DK SEME B RE RO F R -
PLE BRI FEK28% » AEHBERRTRLSRNRMER - RO

HLIIVAHAW

AEENREEAREEN - BRAEBRBRKCAMNERER SRR F24FKE - Rightto:
www.xylitolorg#Bih - RZERRERIVGHARIELAETAR  MERESHARUEMARREE - 3iEE

RETEERAREERD ©

l.  Glister ERkEREOR

009N S A R AHERS -
S; fg | RS TRE  AEETHE -
 RAER  HREEETILA -

Free Gift —
108 1HE FL&%E@A*.;QEE%(EEP/)Z\ZE@%—#DHE%%EE&)%%%%EBV&SSO(; EU%DG)hster SETRILR
spEE OB A (BES6D) ° HE8EMR Bl - (Tolsom%j:%%l%%?'m%ﬁ’:‘{@)\uﬁéuu

arting from October every urchase of Persona re pro olsom Men’s Skincal 'e) Wor th BV$500 or
Starti Octob | Care p ducts (mclud ng Tolst

, eV p!
above will be entit ed to one pack O Glister Ice Mint Flavoul Sugar Free Gum (worth $65). Avai able while stocks ast

* EISERAETE AR ABIEE X 1.032  Price in PTC equals to HK$1 X 1.032. * S4BV = Hi4FIERDP
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Spareribs with Pomelo Sauce
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Notes

EXROABEEERES AL RFE LT - 2EMAEN
BKRFTAIBTIE KNS - MARURAE - IREABHT
BRESTLUSREY) - SABIK  WEERR - BR25

1 The pomelo vinegar is a bit sour, which makes it good for marinades and seasoning.

2 The ribs will dry out while using the oven, so you’ll need to brush with the marinade many times
during cooking. The special design of Queen Cookware allows condensation along the rim to form
a moisture barrier, locking in flavours and nutrients and helping to retain the essence and aroma of

the food.
¥ Ingredients FAERM Utensil
—FHE @ 8% Cubed spareribs 8
HAKXE wep 2{& Japanese spring onion 2
BHAZE M @) 1{@ Sliced Japanese tomato 1
g 118 Lemon 1
Btk 2%gt  Shichimi powder 2 teaspoons
BZ it 1588  White sesame 1 tablespoon
e 2 Marinade
B 2 A F RS 4,38  Japanese pomelo vinegar 4 tablespoons
HAEL M g2  Japanese soy sauce " tablespoon _

. ERM=AHFERNR

L] 12%Et  Sugar 1 teaspoon Queen Three Litre Fryer
PR B 4;88  Mirin 4 tablespoons
i 357t  Sake 3 tablespoons
gt 2%58t  Lemon juice 2 teaspoons

TafRFE ¢ 2/\BF
TR 25048
Preparation time: 2 hours

Cooking time: 25 minutes

f’% Method

—FHBRFE WK -

IABR RSB 2/  fR
HESEHEA -
Rinse the spareribs and wipe
dry. Pour the marinade over
the ribs and set aside for two
hours. Remove any residual
marinade before cooking.

BEDSZROE - THFEREMAEES °
Heat the oil over a medium heat. Stir-fry the spareribs until
golden brown.

R A EEERSHE -
Brush the marinade on the ribs. Turn the heat to low, then
cover and cook for 8 minutes, stirring occasionally.

RERBESYE MABARRE & BELERY
B-107BE R0 » LR~ B2 - BIAT=A -
Add the Japanese spring onion and tomato. Cover and cook
for 6 to 10 minutes. Add the shichimi powder and white sesame
before serving.

FWOHAW
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Eva Cheng, CEO of Amway Greater China and Southeast Asia,
was named as one of the “World’s 100 Most Powerful Women” on
the annual list published by Forbes magazine on August 27.

Forbes began ranking the world’s most powerful women in 2004
looking at qualities such as their impact in the economic sphere,
media coverage generated and career accomplishments. A total
of 13 women from China were listed in the past five years. The
women ranked this year include stateswomen, CEOs, celebrities
from the media and NGO leaders. Angela Merkel, Chancellor of

Germany, who took this honour for three years running, is on top
of the list.

Commenting on being named on the Forbes list, Mrs. Cheng said
she belongs to the Amway family, which brings her both pride and
joy. Working for Amway for more than 30 years, she enjoys her
life and work and is pleased to be able to share her happiness with
colleagues and Distributors.

“The effectiveness of the company, colleagues and Distributors
contributed to my Forbes listing,” she says. “This is an honour
that should be shared with every member of the Amway family.”

Eva Cheng graduated from the University of Hong Kong with
a Bachelor of Arts degree with honours and a Master’s degree
in Business Administration. Before joining Amway Hong Kong
in 1977, she worked as an Executive Officer in the Hong Kong
Government. Her Amway career progressed well and she was
appointed General Manager of Amway Hong Kong, then
Managing Director of Amway Hong Kong and Taiwan, and later
Chief Executive Officer of Amway Greater China. She now holds
the positions of Executive Vice President of Amway Corporation,
Chief Executive Officer of Amway Greater China & Southeast
Asia, and Chairman of Amway (China) Co. Ltd.

In the early 1990s, it was Mrs. Cheng’s enthusiasm for the China
market that led Amway to invest in the Mainland. Today, Amway
China is the largest Amway market in the world. In April 2005,
Mrs. Cheng was appointed Executive Vice President of Amway
Corporation, overseeing the Greater China and Southeast Asia
marKets, including China, Taiwan, Hong Kong SAR, Macau SAR,
Thailand, Malaysia, Singapore, Indonesia, Philippines, Brunei
and Vietnam.

Mrs. Cheng has always supported interaction and good
communication within the industry and remains very active in
public and community service. She extends her passion to the
Mainland China and Hong Kong society in aspects of social
service and economic development, and dedicates much of her
time to charity services including women and children protection
as well as culture and education.

Mrs. Cheng has been recognised many times for her work, being
named “Honorary Citizen of Guangzhou City” by the Guangzhou
Municipal Government and one of “China’s Top 10 Talents in
Doing Business in 2004”. She was also named as one of the “Top
10 Best Marketing Executives 2004” by a group of influential
Chinese media and took the “China Talent Management Award”
in CNBC'’s China Business Leaders Awards 2007.
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ZF@m 158 Amway Wins

EREIEREXE

Lisa’s Quality Award 2008

ERRMBERBEXCEATHEFR ERMRFRET LB

MR rE (GBENE) R% TEEXHEESMN ) DNERER  FELH
£ (Lisalki&E) EJ’K%#JJ‘%E’\JQuamy Life Award 2008{EE 4 EREERED - J
B TEEEFEARKE,  ERSESEHEERFERENERNMNEE
Quality Life Award 20088 B4 BRI EREERBEEEENEERME - B
;??% FBERARREFREHTS ERBEORENEERM - ERRIBCINRT
EITHE > BERE - TR AHER  EFERMNEE » LEH
rniazJ:EM%‘é*u%Hﬂ %a/ﬁﬁ%f’ﬁ%ﬁ BHERNZ2E - FRFRIGEERME
TERR T RARE R HHAYEE ) - TREEEGE S E B R BIBIE 21T » IR
BAEMBRERIEEMFRIRLED Eééiiﬁ“ TEERFBEIEREE -
After taking the regional Gold Award in this year’s Reader’s Digest “Trusted Brands” survey, Amway was

further honoured at Lisa’s Quality Award 2008, receiving the “Best Direct Selling Company” award in
recognition of its efforts.

Entrants were selected by public nomination while the judging panel included representatives from the
Hong Kong Marketing Institute and The Hong Kong Management Association, together with celebrity chef
Jacky Yu.

The winners were selected according to a number of criteria including quality, market strategy, innovation,
corporate image and public recognition. Each category winner was decided by a combination of public
voting and the verdict of the panel of judges.

The award ceremony was held in The Peninsula Salisbury Room in August.
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MEHREHAR FE—REBTEENEEEYERERNESE®IMAR - EBYHZRHROR
BREANREYMEZTEEETHT  RHHESEZEYEESRNEYNESEER
ARRE - MK EZFTREENEYEE | KIEETE -« =85k B ~ KF - B~

HEES - AEFRAREELER  BREHHEREZ2XEBNEERRF o SR

EYERRER BEE - 4AE - 8% REBERTELUEER S HHAERTEEES -

sisiE No, 1

MERE2RE-NARCERBNEREENEE KA LIRMREYRNEEMAR R - LERENERES  DARBYEE
BERERE  EMETIDESN  UERRBBEROTME - AERNERESENERRERMCBREH > ZOFBREARER &
TEER > MEMERFERETCAPRERERSE  BREEZIRER TR DENRRELEVESE - N0 - &« MKES
REREIEFRREHNRBENEY - MERFEBNANRS @ (HiHhA6,4005H - MEEX - 8—EEHRESNHEBAEIRE -
PTIEFER  ERFLE  BESRRA EBEREENEY -

* HRIB BRI 78 B)Euromonitor Consultancy 42004 E 522 — B8 A&

= B HH {5
MERFANERRS A Tour of Amway’s
= i LES Ak igges rganic rarm
M=/ | \f2
EE% J 1{5* The Nutrilite Farm in Brazil is Amway’s
oo biggest organic farm, where top-grade
Pasescim plants are nurtured in a sustainable and

ZRMERBRWERE  gocially responsible way.
15— DERS R
FELIE=E © TR
A Bpezem IR T

Brazilian sunshine
Geographically, the Brazil farm

—EEERR ;ﬁf}iﬁf%& is located almost on the equator.
SREVREEES - This means the plants can enjoy
= = = plenty of sunlight and clement
= B R AT AY weather all year round — the best
%’Eﬂi’,iﬁiC possible conditions for growing
RIS E SRS NEES healthy fruits and vegetables.

17 SFEERBESEHEAT  RE Best of the best
LR B R Al B S A AR CHO LI 1 The quality — and quantity — of acerola cherries produced at the
v . A

BRMR ERNMEM G CRIRALEER Brazil farm is astonishing. Three million of the cherries are produced
Riz— e every year to form the main source of vitamin C for Nutrilite — and,

e o L indeed, one of the world’s biggest sources of vitamin C.
*E*"%Emi = Social responsibility
MERTEAREMRZERANEY

N o Nutrilite’s Brazil farm provides primary education to local Brazilians
B ?ﬁﬁ%ﬂﬁ%l\?%ﬂg O\E’%%ﬁﬁiﬁ and secondary education will be added in the near future. The
HEERD - PIANREMAE BRI R farm supports the local community by organising various activities,
E—TRIEMMAE  ERBRFYE including a football team. Nutrilite also invites local farmers to visit
EmMSERS  RtMRsRZ—EF the farm, enabling them to understand more about organic farming
RIS ANAIER BT - practices.
J
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Love Has No Boundaries
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Launching the 10th Postgraduate Teaching
Group of the China Young Volunteer Poverty
Alleviation Relay Programme (PARP)
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2008 F BMEEXHEEERTI0EE - BESTF - EEEENILEIR T 3500652 FFEFEE
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In August, the 10th Postgraduate Teaching Group of the China Young Volunteer Poverty
Alleviation Relay Programme (PARP) was launched at a ceremony held at the Shanghai
Normal University. Among those present at the event were Secretary of the Secretariat of
the Chinese Communist Youth League (CCYL) Lu Yongzheng, Deputy Director-General of
the Ideology and Politics Education Department, Ministry of Education, Liu Guiqin, and Vice
President of Public Affairs for Amway China Frances Yu.

VNIHO NO 1dVdH

As a supporter of the 10th Postgraduate Teaching Group,
Amway China has donated bags and daily necessities to more
than 600 volunteers drawn from 78 top-ranking universities in
the Mainland. The volunteers will spend one year working as
teachers in 78 prefectures in 20 different provinces.

The Postgraduate Teaching Group celebrates its 10th
anniversary this year and so far more than 3,500 volunteers
have been sent out to 300 elementary schools in those 20
provinces. The teachers bring hope to the students and help
them be better prepared for the future challenges they'll face.

2R (HE) AR EHEEL TEOEEE Both teachers and pupils will overcome cultural and social
iU A 0T barriers in the quest for a brighter future.

MREZHELELFBRZH
Postgraduate Teaching Group of the China Young Volunteer Poverty Alleviation Relay
Programme (PARP) and the Amway China Education Aid Programme

MEEXHEREPR - HER19999FERSABNBTESBERERNFEN2EEE)  SFE2EEIERSRIBE—
EHEMEBREMELER  AEMGENERARNEZEXLITESERMBRARAMN —FENHTF  ARFFHRKESHE
IR#% - RECEZIEEE) 0 B2002F LIk » 27 (FE) EPEBRE - PEARKE BERE  IRKBE2IMELSK A
BA402ZMRETREE » E14EBRNITEERRRRN " EFFEND MEET — RIS, FE > SFFBLER
BB B -

PARP is organised by the Central Committee of the Communist Youth League of China, Ministry of Education. Postgraduate
students who have shown a clear enthusiasm for volunteer activities are recruited to go to the poorest provinces of China for
one year to help young students in need.

Since 2002, Amway China has been collaborating with 21 universities — including Fudan University, Tsinghua University
and Peking University — for the “Making a Difference in Western China — Amway China Education Aid Programme (CEAP)”,
through which more than 440 volunteers have helped poor children in 17 provinces. Around 50,000 people benefit from the
CEAP programme every year.
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Bringing Hope to the Children

MPEEOEREESEN1000FREN AT, B
B A AN TN AR RIEEE » TEABATERE
B8 BHEAR  ABRENAEHESEES  SEME
FRARMENIEEN - R R ERERTIASNME - BB
TRRETR, BRAESERNER  H—Ba AR -

fERBEELE BRI (FE) CASEBRE  DERARTIRR
SRS - MERDEENER  FATESS - FEs i
SMAREE  RNTEA (FE) RORELRTANES
RBSTNER TRMN TERAR WK - BE200846AE « 1
R (RED) SARRATSETARY  H2EBRNERT 1565
2IE  CHEERRYEFERIE  EEATNEELAR
N ERAEMEZARNE  IHARESRAZNE
TAESFERNG  REGOHERSLNS - BEEKES
BRAZNE THRAFREZK LN « W) 8RR)IZAE
NE - EEABATEAZIE  BNAASERRENE

Project Hope is a public welfare
undertaking, initiated and organised
by the China Youth Development

. L O ME[E EE K T |\ BT | S PAIN EZ B2t |\ B |

BABEAREBRERL)E L ABASTRAE)S Foundation (CYDF), that enlists
>I@{é\j—h>llaﬁ'§§:_%’§ﬁ¥d\% N %d‘\‘|ﬁ%@?{ﬂﬁ¥d\—% ’ ;j\:ﬁ support from home and abroad to
4,000 2B 5% - assist students who have dropped

out of school — or those at risk of
dropping out — to continue their
schooling in China’s rural, poverty-
stricken areas.

In addition to funding the students’
studies and building schools, the
CYDF has also sought to improve
the educational conditions in these
rural areas by helping with teacher training and lobbying the
government to implement a compulsory nine-year education
law. Schools that receive donations from the CYDF are named
as “Schools of Hope”.

After years of continuous development, the Mainland has
become the largest market for Amway. As an international
corporation Amway puts a very clear emphasis on social
responsibility, and Amway China has been active in public and
community service — including supporting the Project Hope
initiative. Up to June this year, Amway China has donated RMB
4.13 million to Project Hope to build 15 Schools of Hope and
benefit more than 4,000 children.
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Gan’an Hope School,
Jiujiang, Jiangxi Province
An earthquake struck Jiangxi Province at the end of 2006 and the
Qingshan primary school was seriously damaged. Experts suggested
that the school should be rebuilt or even moved to another location for
safety reasons. Amway China donated RMB 300,000 and collaborated
with Project Hope to build a new school and church, also sending 30
computers from Beijing to help set up a computer room. This was Amway China’s first School of Hope and the school’'s name
was changed to Gan’an Hope School to demonstrate Amway China’s care for the people of Jiujiang.

i
VNIHO NO 1[dVdIH

At E B R RSP H LE

EEFRRRY/NBRINI953F » E—HRAHBINBLERES
RE - EERBNEESS - BB —ERHSIMENBEZR
aff - BARKEMR - XEIEEERERRK - 20065 » =F|
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F - EATRZE/NSEHER  fER3202 EMAVNBEBTRHAE -

E’an Hope School,
Tuanfeng County, Hubei Province

The Sungjianao elementary school in Tuanfeng County was built in 1953 — a very
simple structure without essential facilities such as a canteen or sports ground. The
local government planned to combine two other schools with Sungjiannao elementary
school, but lack of money meant the project never got off the ground. In 2006 Amway
China collaborated with Project Hope and donated RMB 200,000 to rebuild the school,
providing facilities such as the canteen and sports ground, along with boarding facilities
and vital teaching equipment. The E’an Hope School has certainly brought new hope to its 320 students.

BEEEBIRFIELFE NS

AWFF AN ETa AR AR - MALRRBRFENEERK - BM2R  REBNESE2R 1 2@KEE22 - B
iEZHV%1EXLtt$§<F7ﬁ%B’JI%f’Z% TBAEEE  BLEE  MEIIEN  EALRERAKEBE - &
A (FE) 722001 FABHHES0E T A RSEREBER AR FELRENE » WR2007TFERABRIL " RZF
BREEE ,  ZRBEES  (REKKNSEENEHBEINR - BREE RIFNESEBMED -
L Gui’an Hope School,
ﬂ“ ' Napo County, Guangxi Autonomous Region
L ,4 Located in the southwestern corner of Guangxi Autonomous )
| Region, the majority people in Napo County are the Zhuang,
who are divided into 12 tribes. Access to Napo County is
limited, and the road linking the city and rural areas has a
very poor surface. Amway China donated RMB 500,000 to
build the Gui’an Hope School together with Project of Hope
in 2001. Six years later it set up the Amway Growth Library
to improve the cultural and educational standards of the
students.
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