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Amway Corporation President Doug DeVos (right) and Chaifman'Stéve Van Andel (left).
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Our favorlte goal: Exceed expectations
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There’s an old quote that says, “Goals that are not written down are just wishes.”

Setting goals and meeting them — and even better, exceeding our own expectations — is how our
business has grown from the very start. Measuring the first year of sales. Establishing the first offering
of products. Assembling the first generation of distributors.

Amway grew quickly, moving from the family basement and trading up to an office and manufacturing
plant. It didn’t take long to expand into a multi-site manufacturing complex and transform into an
international enterprise.

Amway not only exceeded expectations, but it also was successful even beyond the wildest dreams
of our founders. That's saying a lot when you're talking about two smart, self-made entrepreneurs who
excelled in bold, visionary thinking.

Like all business owners, we want and plan for this business to grow. And it has — by changing the mix
of products we offer. Leveraging technology to go where and when our customers want to buy. And
reaching out to people who share our goals to “be the brand” of one of the world’s greatest business
opportunities.

As the market changes and our business model evolves, our company still inspires some of our
industry’s most innovative ideas. That's because we don't just wish to be successful. We've written the
strategic plan to get the results we desire. And by working together, we intend to continue leading the
way — and exceeding the goal.
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Founded in Ada, Michigan, USA in 1959, Amway Corporation is one of the largest direct-selling companies in the world, covering some 80 countries
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and territories. + AMAGRAM is published by Amway Hong Kong Limited. « 38/F, The Lee Gardens, 33 Hysan Avenue, Causeway Bay, Hong Kong.
« P.O. Box 30704 Causeway Bay * Tel: 2969 6333 « Members of the Hong Kong Direct Selling Association and World Federation of Direct Selling Associations + Web site: www.amway.com.hk
+ E-mail: ahkinfo@amway.com « All copyrights reserved. « Amway Showrooms and Merchandising Centres: Causeway Bay, Kowloon, Tuen Mun, Macau.

11.2009 3



2

AN

"

.

%
-



FECEREE HAAREPFEERIA

FEEFRER  FENMBREQREEMBEZTRL B
SPREEFLIT7TARME © 515 AL A FE R
£ BRE - R SERAEWE - BREREREMFTH
DHERRTRBRILRZE ) W LUIEHARE AR (Derma Cell
Exchange) @ HEMHEAREAERIIEAZHERE  KE2
ks - EREIRIREAIREMNEE - ERHEREERES o

ESH AR B A& T 3ER A

— ECE
BRRRWHRIEEE A5 LAUSIRALEINEE - 618
SIRAE -

- BEMAR
SRNBAGREEY |~ 1 1l - EREEREE KR
R HRNSAREEEN  BODRRELRS -

- EmiE

HELBRMRMORAMAGE - EHERBNEERS  TOR
EBIRFERITIR  2EKE BN RRESHE

Understand the Neec

Collagen and elastic fibre
age, creating seven major
wrinkles, puffiness, eye b
conspire to make your appe

Help is hand from the ne
by scientists at the A
uses Derma Cell Exche
ingredients to tackle a

The Three Phrase:

— Stimulate

Hydro Lipid Matrix+ eff
soothing the skin.

— Connect

els cellular communication
ging and fine lines.

The patent-pending
and increases ¢

— Protect ]

TISTRY

ME DEFIANCE
“TING EYE CREME

RTISTRY

ME DEFIANCE
ING EYE CREME

5532 DP$270/15g



X
o
i
i

ACHIEVE

FER EELEREHBA

d.

-

:6 11.2009

SHEZHE
BiaRlZER

Start your Business

with Clear Vision!
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Being an entrepreneur is a big dream
for many, but all too often the potential
hardship and underlying risks are
overlooked. Three experienced
entrepreneurs, who have been sharing
for many years the pros and cons
of starting up a traditional business,
explained to Amagram why they
ultimately choose the Amway business
to forge a fulfilling career path in direct
selling.
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Annabella Wong, Diamond Direct Distributor (Merchant)
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Annabella Wong used to work in the
accounting field but she also has plenty of
experience running her own business. She
has a sharp business mind that helped run
a food specialty shop, a children’s wear
boutique and even a factory in China.

She came to know about Amway in the
1980s and started to explore the business in
more depth in the early 90s. “After | listened
to Amway’s sales plan | realised that this was
a business which didn’t require any capital
investment. From an accounting point of view
it really did seem the right kind of business to
bein.”

The pressure of a traditional
business

Annabella considered all her experience in
running traditional business and came to a
firm conclusion: Amway is better. “There are
so many advantages in Amway,” she says.
“The business is highly controllable and |
also have control over my working hours
without any pressure.”

She says that doing business in Hong Kong
is not easy because it can easily be affected
by market changes. “Rent, electricity,
employee salaries and other overheads all
require funds, so there was a lot of pressure
and | often felt tense,” Annabella says. “In
Amway, however, there are no such worries.
There is no problem even if you don’t enjoy
good sales figures because customers are
being accumulated and they will still call you
even after a number of years.”

Mutual benefits of
developing the Amway
business

With years of experience under her belt,
Annabella encourages those who start an
Amway business not to resign from their
jobs. Instead she recommends developing
both careers simultaneously to enjoy mutual
benefits and create more business openings.

“When | ran my children’s wear boutique,
| was able to build up lasting, trusting
relationships with many of the mothers.
| introduced some of them to the Amway
products and it helped to build my Amway
business,” she says.

Annabella hopes when she finally reaches
her business goals she can become more
active in volunteer works and even opening
a child care centre. She believes her dream
will come true, “as long as | continue to work
hard.”
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Lee Lin-nie, Sapphire Direct Distributor (Secretary)
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Lee Lin-nie’s family members run all kinds
of different businesses, so she has a lot to
say about the pros and cons of being an
entrepreneur. Her father runs an optical shop,
her husband is in the chemistry business and
last year she herself expanded the family
business into wine retailing.

She came to realise the difference between a
traditional business and the Amway business.
“To run a business you need to have enough
capital and experience, and your time will
always be occupied,” she says. “You need
to keep your phone switched on even when
you're on holiday and you rarely find time to
relax.”

Vulnerable to external
factors

The cost of running a wine retail business
is high. To increase sales volumes and
open up new markets, Lin-nie used lots
of energy in hiring salespeople, mounting
advertising campaigns and running wine-
tasting sessions. In the end, however, she
was vulnerable to external factors, and there
was always a chance her efforts would be
wasted if the economy dived and demand for
red wine dropped.

“By comparison it is so much easier running
the Amway business because it's free of risk
and you don’t need much capital due to the
low entry cost,” she says. “This is a stable
business where you can make breakthroughs
at your own pace.”

Stable business opportunity

Lin-nie is grateful that since joining Amway
her business has continued to grow, never
taking a downward slide. Even during SARS
in 2003 her sales continued to boom.

“In Amway it's always possible to grow in a
crisis,” she says. “l remember how during the
SARS outbreak, when both my sons could
not go to school, | started selling the air
purifier and other sterilizing items. | quickly
sold all my stock! In a traditional business |
would probably have gone bankrupt.

“The Amway business is the best choice for
me - and it is very much a long-term option. |
don’t need to worry because everything is in
my control and if | fail it will be for one simple
reason - | didn’t work hard enough.”
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Think Progressive —

Set Yourself
a New Milestone

Victor Tong, Direct Distributor (Sales Manager)
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A progressive and energetic individual, Victor
Tong started working in electronic industry
since young while continuing his part-time
studies in parallel for 12 years. “I've been
in this industry for 22 years. The period
that | keep pursuing my studies set as my
foundation to start my business in Amway.
This gives me the motivation to keep learning
new knowledge and strive to enhance my
future to another level.”

Making a breakthrough in life

Victor Tong had a successful career working
as an account director in the Asia-Pacific
region for a listed US company. Two years
ago, however, he looked for a new challenge
and set up a business producing electronic
components, at the same time starting up
an Amway business to enjoy another brand-
new experience. “The electronics industry
changed a lot after its rise in the 1980s, and
many people moved to China in the following
decade as the industry went through
restructuring,” says Victor. “All the social
meetings had a bad influence on my health
and family life, while the keen competition,
market instability and problems in capital flow
meant there were always a lot of challenges.
However, | managed to run business in a
stable manner so | wasn’t too affected by
such problems. | guess I'm the lucky one.”

i DB ZEEYAMAZFRFA T o Occupations at the time of joining Amway
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The experience of running his own business
over the past two years has made Victor
realise the advantages of Amway business.
“There is no risk at all. | don’t have to handle
the logistics and stock. And with the strong
support behind you, you will succeed even
if you don’t have any prior experience,” he
says. “But it’s not purely about business.
Amway has given me more time and
opportunity to communicate with my wife, and
the fact that we are now working together
towards the same goals has boosted our
relationship.”

Working towards
a healthier life

Joining Amway was a major milestone in
Victor’s life - a step that also boosted his
professionalism in the fields of health and
nutrition. “Health is a wealth,” he says. “I
studied nutrition and qualified as a personal
trainer, adhering to Amway’s mission to
create better health for a better future. | love
sharing my knowledge with others to strive
towards a healthier life.”

Another benefit of running the Amway
business is the flexibility it provides, and
Victor is able to be active in different
voluntary efforts relating to teaching sports.
He sometimes invites his two sons to join the
volunteer works, enabling the family to get
closer still. “I want to learn together
with my sons as it's important to be a
role model for them. Lifetime learning
is also part of the spirit of Amway,”
says Victor. While most of us still lead
bustling lives, Victor enjoys his life by
applying what he has learned through
his work. “Unexpected”, is
how he describes his present
life. “My vision has become
broader and | have gained
more experience,” he smiles.
Dreams are not unexpected or
unachievable; as Victor Tong
has shown, they are already
there for you to fight for!
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(Business owner/housewife)

| came to know about Amway when | was introduced to Nutrilite products to help
improve my health. Through the various seminars organised by the company | have
seen the road to success and security. After starting my Amway business | was
more open to new ideas and became a more confident person. | grew much closer
to my husband and even my children were surprised at how much | changed. Now
my daughters are following their own paths in Amway and my son is developing an
interest in health care. | hope not only my family but also my friends and relatives
can all enjoy the same goal of becoming a Diamond Direct Distributor!
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(Property manager/housewife)

What we like about Amway is the ability the business gives us to have full control
over our time without having to bear any risk. We also appreciate that the more
you give, the more you get back. Amway provides a wide variety of products and a
plethora of information, and with such strong support we were able to start leading
our team. Being leaders has helped our personal growth, but it's not always an
easy task. We need to know our downlines, analyse their situation with patience,
provide proper training and also act as role models. However, at the end of the day
the Amway business is a helping business. We hope to grow with our downlines,
helping them to reach their goals.

5 LB I AMARFIEFAITIE - Occupations at the time of joining Amway.
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(Delivery assistant/housewife)

We appreciate very much the corporate culture at Amway, where each and every
person is offered an equal opportunity to start their own business. Compared to
the long hours and huge pressure we had to endure in our previous jobs, being
an Amway distributor offers more freedom and the chance to help ourselves and
others. We are grateful to our uplines for their constant encouragement and help in
setting us on the right direction in our own business. Now we go to the places we
want to visit and live much more fulfilling lives. In the future we hope to do more -
and do it better!
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(Real estate agent)

| always had in the back of my mind the idea of running my own business. Indeed, | once
was the owner of a business, but | never found it easy to manage. Since joining Amway
as a distributor | have come to realise that even though the business is my own, | don’t
need to face all the challenges without support. With the help of the Amway team | can
focus more clearly on my career. My goal is to become a Diamond Direct Distributor and
achieve my dream of being able to travel around the world!
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(Merchant)

| used to think that money was everything — the only thing that counted in my life. After
joining Amway as a distributor, however, | came to realise that a good quality life is
more important than wealth. Unlike a traditional business, the more successful you are
in Amway the more freedom you have to manage your time and be together with your
family. My dream is that my friends and relatives see my success and join me in Amway.
“What you think determines the way you go” — and | am very confident about making my
dreams come true!
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(Merchant/piano teacher)

After joining Amway as distributors we suddenly saw our social circle get bigger
and bigger. As our business developed we made many new friends and increased
our knowledge. We have a very clear target now and our lives have become more
substantial. Amway and its quality products have helped to bring about significant
improvements in our lives and at the same time we can help others in need of greater
health and wealth. We believe our future security will be ensured through Amway.
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(Electronic engineer/housewife)

Apart from the freedom we can enjoy in our work, we also get a real feeling of help and
support for one another in the Amway business. This is very different from the constant
struggle and strife we encountered between colleagues in previous jobs. Since becoming
Amway distributors we have become more positive, and the popularity of the business
meant that many of our friends and relatives were happy to join us. We hope to continue
making progress year by year, heading towards our goal of Diamond Direct Distributors.
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(Chain restaurant owner/account clerk)

When you're running a restaurant and the business gets bigger, you have less time for
yourself and your health may begin to suffer. In Amway, however, when your business
grows larger you actually get more freedom to enjoy your time and, most important of all,
you learn how to cherish your body. After joining Amway as a distributor | realised how
important it was to help yourself through helping others. With a positive attitude we can
have a positive influence on the next generation.
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(Merchandiser)

After joining Amway as a distributor | felt | had found the right direction in life, and that |
now had clear goals to work towards. | discovered my inner potential and I've been able
to explore it again and again. | have become more positive and much more mature in
dealing with issues since starting this business. | am now living a meaningful life where
my dreams can come true, and | believe that with a spirit of adventure | can enjoy great
experiences that others cannot.

5 LB I AMARFIEFAITIE - Occupations at the time of joining Amway.
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(Driver/housewife)

When we first joined Amway as distributors, our original plan was to buy products solely
for our own use. Later, however, we came to realise that if we were determined we
could achieve whatever we had in mind. We have gained so much through the Amway
business, including better health, greater confidence and real financial freedom. In the
future our focus will be on heading for ever-higher targets!
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(Merchant)

| have been helping my parents to run their business and, while we’'ve managed to
be self-sufficient, we always seem to be tied up in business matters. When my friend
introduced me to the Amway business | quickly discovered that | could earn extra income
and enjoy much more freedom to use my time as | pleased. Now | find | can accompany
my family all the time without having to shoulder the burden of financial worries.
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(Merchant/account clerk)

Getting started is always the hardest part for every distributor. Challenges appear again and again, even when you
try your best, so the secret is to remain focused. Keep your eye on your goals, maintain your direction, and success
will never be far behind. Whenever Amway offers an incentive plan we can lead our team to accomplish their targets.
Once achieved, we can all feel very proud. We understand that we must do our best and set a good example before
we can enjoy success in leading the team.

(FAA/MBEAE R #EE)
SIMRAFEIRAZBRESA —BEX - BRINR - WWIKE TR - ZBMEL  EETEEEXEE > TN
BETNERERBLYRN LLREATFEEAR - BEARENRKRE - BCHWRETTEZISENMEA - HFIRKNE
BRURERFEFERECNER - ERFEHBEEGE -

(Merchant/financial planning manager)

We never really thought we could achieve much when we first joined Amway as distributors. But it didn’t take long to
enjoy better health and beauty and increased confidence, and the quality of our lives improved greatly. We gradually
discovered we were having more freedom in our time and greater long-term protection through the Amway business.
Our friends and relatives have also been influenced by our change and our goal now is to realise our dream of a
healthy life.
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Rolls of Honour — Retailing & Sponsoring

2009%7H
July 2009

10K{EA Top 10 Personal 10XE 3\ Top 10 Group

FE Retailing

Lee Keen Ping & Chiu Chun
Yip Chun Kit & Yu Yan
Lee Ka Lun & Siu Shuk Yee
Yam Pun Kwan
Suen Wai Kin
Ip Kam Man & Ho Irene
Wong Siu Keung & Man Yee
Lam Sui & Ho Kwan Yung
Cheung Ho Kin & Wai Ling
Chan Chak Hung & Yau Ying

#E Sponsoring

Yu Seng Kwong & Wai Ying
So Wing Man
Chap Kwong Kan
Chan Che Keung & Yin Wan
Mok Sai Kit & Lai Po Chu
Lau Shing Fat & Shin Lin
Tong Siu Kau & Mun Yee
Lau Wan Chun & Sze Lan
Lee Yuen Kwan & Hang Fun
Chan Chak Hung & Yau Ying
Chan Si Kao & Sio Kai

F £ Retailing

Fu Clement & Anita
Chan Ellina

Lai Man Pan & Kam Ping Cora

Li Yat Hong & Ling Por

Miura Takuya &
Sze Wan Francisca

Lau Shing Kwok & Chan Kit
Ng Bill & Mabel
Fu Chen Chien & So Hok
Chuang Chien Hsin & Yuen Hing
Leung Kwok Pui & Yu Wa

#EE Sponsoring

Leung Kwok Pui & Yu Wa
Cheong Chi Wa
Ho Chi Leung
Chan Fuk Sang & Lee Sui Bing
Lam Kwok Leung & Sim Lin
Mok Sai Kit & Lai Po Chu
Ho Ping Chuen & Shuk Fung
Hung Yat Lam Veronica
Li Man Bong
Lam Quoi Tri & Oi Ching

"--h‘r-ﬁ

e -

L B P -
SN40.2000 e
e 4

i - .




IAIIHOY

L . — f—
EEIERIETE
i TS Al B
Amway Sponsoring Campaign
ZRF2009F 4B E6 B HEITH —SRIEEREEE - FLEHHICERT - ATRER - RARE -
SB={ER IR - HERBEREERER HASEHENBEESE  AIETHERR BLNEEXEL—EE -
Amway launched its Sponsoring Campaign in April to June 2009 to encourage Distributors

to expand and foster their own Amway business. The campaign, which ended in June,
had a considerable impact and Amway congratulates the following winners for their great achievements.
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ACHIEVE

il EiE 28 Distinguished Sponsoring Distributors

1K
S
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BRIALE HONG UN CHI

FHER RER BxE BHH BEIE FIEE
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HRRE

Photos not available

EREH A LEE MARK & JOSEPHINE
BER ZBRW REFE

IR =EE)
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Date :Sﬁr‘idba /, | 201

e g - e .
Place : Hong Kong Science Park, Tai

Gl UNR
More details to be announced soon!

RS - 2B
7 ‘éz
( )ensnnaes P — g NUTRILITE Amway 7|
HONG KONG ORGANIC RESOURCE CENTRE HONG KONG BAPTIST UNIVERSITY [ #wd BEST OF NATURE. BEST OF SCIENCE. % ﬁ (% %) E' ﬁq ﬁBE/L\T
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BESME  EHATERAOFE  BIIFE
BER NHEAKER  EERA—E X
MAZBERRENTRAREE  TESHX
FEE#E - BERITIFRENRREMTELRE IR
=i ELEAWDD$J:“E‘£H§; » KPR
IMER RS F 18 AR A ELRg: o

EREITRZER

B AEFEN - MARMEN - XNEE NI TR
AREAR R TERXIMEN  FRERERE - XRR
EBRTH  BEANSRBECCHE ARG
BHANSATEONE L7 - BENRATE  WRE
SERTEYE G ERNRRENEE -

b - REMATOABRRRIE - DEHRONR
TR - IRIEEBEEBR200854 B EFH TTABKRE
Z@E,  18BCARATBRABORANKRARET
NB - BAERRAE S S S MAERSA B CRA
BUBNENE  RNERTENARARS LR ER
RIRIRE o

MEXRKEZEMRESRK) BERER
RHESORNAERABEESR A 12EFEEAHE -
53 R22TE AL RIS RIENE - REARSE
ISR - MERREERERA200EHE - MAK
@t BATEENNG  RERBEE  ANERE
ETOEES =B

MEFKELEEREBR)BRE22E# S
RIRME :

Nutrilite Meal Bar (Blueberry Crunch) contains 22
vitamins and minerals:

E4 SHFEE*(%)

Vitamin A At 25%
Vitamin D #Efth@D 15%
Vitamin E HMEfhanE 15%
Vitamin C HEfthanC 25%
Folate HEE 25%
Thiamin L 25%
Riboflavin HEE 25%
Niacin RER 30%
Vitamin B6 #ifthinB6 25%
Vitamin B12 MifhanB12 4%

Biotin E27ES 20%
Pantothenic Acid 24 20%
Calcium &5 30%
Iron & 20%
Phosphorus 2% 30%
lodine i 25%
Magnesium #% 15%
Zinc §% 25%
Selenium i 15%
Copper A 25%
Manganese $h 50%
Chromium ] 8%

Molybdenum iz 25%

* @S HREE US Recommended Daily Intake

20 11.2009
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A Healthy Choice
Nutrilite Meal Bar
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for City Dwellers
(Blueberry Crunch)

7388
DP$275

In this modern world, people work so hard
for a living that they sometimes overlook
the basic necessities of life such as getting
enough sleep or eating the right food. Many
city dwellers scoff whatever is close to hand
to save time, gradually developing bad eating
habits and suffering from an imbalanced diet.

This kind of neglect can lead to a slow
response, a reduced capability to think and
work, and affect your overall performance at
work. In the long run it can also increase the
risk of chronic diseases such as osteoporosis,
diabetes and high blood pressure.

Busy lives, irregular eating habits

Hong Kong people always seem to lead busy lives,
and irregular meal times have become a way of life for
many. Sometimes we don’t have enough time to sit down
and eat proper meals, opting for snacks of fast food as
alternatives. However, such foods are usually of extremely
low nutritional value and are high in sugar and salt, all of
which can lead to weight gain.

The modern-day fast food culture is having an impact
on health because it means people are eating more
meat and less fruit and vegetables. According to the
“Behavioural Risk Factor Survey” conducted by Hong
Kong’s Department of Health in April 2008, almost 80%
of adults aged 18 to 64 have less than the recommended
five servings of fruits or vegetables each day. Fruits and
vegetables are rich in vitamins, such as Vitamin A, B, C,
and contain minerals essential to our body. An insufficient
fruit and vegetable intake could easily result in nutritional
issues.

Nutrilite Meal Bar (Blueberry Crunch) -
healthy and tasty!

The all-new Blueberry Crunch Nutrilite Meal Bar contains
12 grams of high-quality protein, five grams of cellulose
and 22 vitamins and minerals essential for the human
body, providing most of the nutrients needed in every
meal. Each meal bar contains only 200 calories. It's easy
to carry and it's ideal for busy adults. This is a great new
choice for those looking for a high-nutrition snack that’s
also low in calories.

* BRI E AR B BMEIE X 1.032  Price in PTC equals to HK$1 X 1.032.

* EE%EBY = HfimEEDP

HITVAHAW
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EREERICHARNE  BREERKT @Y
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fE~ AN TEE - IRESIRS REH T TFEE -
MERBEFRYBAREE - ZRAPVBIF
¥ RMAINE ~ 8BIMRE - BESBREE
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Everyone in Hong Kong seems to live a
hectic, bustling life. Long hours and pressure
at work leaves us feeling drained, while
irregular mealtimes and too much junk food
make it difficult for us to get enough nutrition.
Tiredness, diminishing of immune system,
eye fatigue and decline in concentration will
easily appear. And that’s not all. As pollution
in the city gets ever worse, suspended
particulates, food additives and UV rays work
together to form free radicals that attack
our bodies and damage our health. Free
radicals can also damage the DNA in our
cells, leading to higher incidences of chronic
disease and cancer.

HMEER 21 S bG

B ERRISHEIRN < BEWTAO(FIF I -
B AR BRI ARSI « M
CAE%  BARNOMARGR  MhaAEEOEDER
% EISEERE  CHEREA T2 HeNERS, -
BRI+ S ERRRBENRARE - BRSBENERRY
BTN R RITIEN - TIRRE - ENEAEHAR
RSB EA I R E Bt R B PSR AE
PUNEREESEIEERRERE  AEREAR « 8
SRR HDNANKBREUEE « MYEREERLEULOEMLD
ERIER » MRS « A5 TS AT « A
AENERFHEERE - BN - EREERR
B « TR B BRI B IERR -
MEFSHUREFEERRTRAER  RRSOENEEE
BYBE S AT HOR O M R DNARYRRE 1273 BB BRARAE -
BAETNENSAZNLECREEEES - AERDEUSE
B 50 AROSR  SARKARNENEEE ERE
R RS -

Phytonutrient —
The vitamins of the 21st century

Supplements are essential for every city dweller in the
fight for good health. In the past, people only considered
taking supplements such as vitamins A, C and E for their
antioxidation ability, but recent research has found that plants
also contain essential phytonutrients — the “vitamins of the
21st century” - that are beneficial to health.

The study of phytonutrients has been ongoing around the
world for more than a decade and the general consensus is
that they are beneficial to overall health and play a role in
disease prevention. Studies have shown that phytonutrients
help to resist the harmful elements released during the
metabolism of our bodies — so, for example, Nutrilite
Bilberry & Marigold contains anthocyanins and lutein whose
antioxidation effect helps protect against free radical damage.
Phytonutrients are also complementary to other vitamins,
with the synergy effect helping to maintain good health. Most
phytonutrients help to enhance the antioxidation and anti-
inflammation processes, defending against free radicals
to prevent ageing and chronic diseases such as diabetes,
cancer and adiposity.

Nutrilite — the phytonutrients expert

Nutrilite has conducted many clinical tests on key products
and found that ingredients containing phytonutrients help
to protect against DNA damage and enhance overall body
health. With a long history and expertise in developing
products using phytonutrients, Nutrilite offers a simple and
reliable way to get the phytonutrients you need to maintain
good health and keep disease at bay.

* EHERIIETE T AR BE X 1.032 o Price in PTC equals to HK$1 X 1.032. * £&%8BV = Hi4m{EBDP
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Double X
Fighting Free Radicals

Double X contains 10 kinds of
phytonutrients such as alfalfa,
parsley, celery, spinach and
acerola cherry, together with
24 vitamins and minerals to
provide a strong foundation for
good health. It differentiates
from other products by also
containing antioxidants that
can enhance the stability of
cell DNA and reduce the risk of
chronic disease.

BMEERHEEE

Phytonutrients promotion!

200911 B2 H#E - LERMERER
#MBV$1,000 - B EE—fHEEEMER
RRAEERGELEERNEFHEAEH
BEZRQ10EERIGE) © BIM ZH$1884
R - EREERIR - E5xElE -

Starting from November 2, 2009, for any
purchase of Nutrilite products valued
at BV$1,000 or above, including one
selected phytonutrients health supplement
item (Double X or Garlic with Licorice or
Coenzyme Q10 Complex or Bilberry and
Marigold), you can enjoy a discount of $188.
The offer is available while stocks last.
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BE - (DEARN AR TR S FE -
POiRANNDAL B AR - BN AN
RELRFBEANEE -
Coenzyme Q10
Complex

Super Antioxidants

Coenzyme Q10 Complex
contains citrus bioflavonoids
to enhance its antioxidation
effect. Mitochondrial enzymes
of the oxidative phosphorylation
pathway are essential for
the production of the high-
energy phosphate adenosine
triphosphate (ATP), upon which
all cellular functions depend
to protect against the damage
caused by oxidants and free
radicals.

© © 0 © 0 0 0000000000000 00000 000000000000 0000000000000 000000000000 00000o
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Bilberry and Marigold
Best for Your Eyes

Bilberry moisturises the eye
membrane, enhances blood
circulation and helps maintain
normal eye pressure, while
marigold contains a high
amount of lutein that can help
prevent macular degeneration,
boost retina health, relieve
eye fatigue and prevent
xerophthalmia.
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Garlic with Licorice

Building Immunity

The allicin in garlic has an
antibacterial function that
strengthens the body’s immune
system — vital for city-dwellers
who are bombarded by germs
every day. Garlic also has an
antioxidant function that helps
protect against harmful free
radicals and lowers the risk of
severe illness.

a@¢

EMEER

Phytonutrients

HLIVAHAW
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Lowerlng the Risk(of{Heart|Disease)

AABRIVKEBRZER - AESGEAIFS - AMBEARREELER@ENFE(\L - XEZ0M
- e RR R SRS HHMIBAREIL - —BHK - RIBFEFECIEEM Zﬁtlua’rﬁ'k’ﬁ
58 - EMERER RIAE - SRRk BEIEIARE - MRS R RIRBELREREAE ? FILKXBTHLE
S 7REIMREEHLEIRUT RIRE—JIN - SHABRMRAE—HF— O

While it’s generally true that today’s advanced medical science can help us to live longer, we are now seeing more
and more younger people developing critical ililnesses such as cardiovascular disease, hepatic impairment and
osteoporosis. None of these so-called “urban diseases” show any clear symptoms, so when sufferers fall ill the
problem may already be well advanced — and even if the condition can be treated in time the body may not be
able to fully recover. How can the threat from these diseases be reduced? In this new series of articles, Dr. Jiang
Zhuoqin, Vice Director of the Institute of Preventive Medicine at Sun Yat-sen University, shares his thoughts through
Amagram, starting with one of the world’s biggest killers — heart disease.

#Bri ARYET R AESE “‘%ﬁ ST RIS
DB RO R LM E RN - EEBMERT - BRNE BRAARSIEORBNEIR - REHFTHENC - B ilmEEN
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A time bomb for urban citizens

Cardiopathy and cardiovascular disease, generally labeled as heart
disease, is the number-two killer in Hong Kong, just behind cancer.
There is an increasing tendency for younger people to get heart
disease, with 27 out of every 100 people over 15 years old having high
blood pressure — one of the key risk factors. The culprit, according to
Dr. Jiang, is fatness - not just fatness in terms of body shape but high
levels of fat in the heart and blood vessels.

The heart never sleeps. It is the most hard-working human organ,
getting its energy from the nutrition transported by blood vessels.
Healthy blood vessels are smooth and flow unhindered, but as
fat accumulates and oxidises it will adhere to the blood vessels,
thickening the arteries and hardening the blood vessels themselves.
As a result, the blood flow decreases and the heart doesn’t receive
the energy it needs, causing a rapid heartbeat or palpitations — both
possible symptoms of a more serious heart problem.

Heart disease is not caused overnight. Dr. Jiang said it is easy to
prevent blood vessel blockage and oxidation by adhering to the “four
supplements” and “four abstentions” rule.

Supplement 1: High quality monosaturated fat

Good monosaturated fat of the type found in olive oil, walnuts and
deep-sea fish can help to lower the level of blood fat. Dr. Jiang said
the people of coastal countries such as Greenland, Japan, Greece and
Italy mainly eat fish and absorb large amounts of the Omega 3 fatty
acids, DHA and EPA. Subsequently their incidence of cardiovascular
disease is lower than in other countries.

Supplement 2: Polyvitamins and minerals

Oxidation in the blood vessels is one of the main causes of heart
disease. Taking vitamins C and E, carotene and selenium is effective
in inhibiting oxidation, preventing the accumulation of fat in the blood
vessels and enabling them to travel more smoothly. In addition, a
balanced nutritional intake with folic acid, Vitamin B6 and B12 will
greatly lower the levels of homocysteine - another risk factor in
cardiovascular disease.

Supplement 3: Lecithin

Lecithin can emulsify and wash away fat in the blood vessels, much
like dishwashing detergents clean fatty deposits off dirty plates.
Polyphenols and theaflavins found in soybeans and tealeaves are
both important sources of lecithin.

Supplement 4: Protein

There are two kinds of protein — casein, found in meat and milk, and
soy protein, extracted from plants. The latter is best for the heart as
it can decrease cholesterol by increasing the level of high-density
lipoprotein, which reduces blood fat levels. Chinese people, who eat a
lot of rice, have high levels of triglycerides in their blood fat, which soy
protein can help inhibit.

(e

Abstention 1: Saturated fat

The kind of saturated fat found in beef, mutton and pork is often called
“bad fat”. While foods containing saturated fat often taste good, they
can also lead to a leap in blood fat levels. Animal fats such as butter
and palm oil are also bad fats whose intake should be limited.

Abstention 2: Trans fats

Frying is the most commonly used technique for preparing fast food,
which adds extra oil to food. Such oil later turns into transfats, which
are harmful to the blood vessels. Other processed foods such as
instant noodles, potato chips and biscuits are also best avoided.

Abstention 3: Soft drinks and desserts

Soft drinks contain extremely high levels of sugar, which the body will
convert into triglycerides. Desserts made with cream, such as ice-
cream and cakes, are also harmful to blood vessels.

Abstention 4: Salt

The flavour of Chinese food tends to be strong. However, an extra
intake of salt can result in high blood pressure, which in turn can affect
the heart.
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Double X * Double Advantages

To busy urban citizens, Dr. Jiang’s suggestions for good heart
health may seem complicated, but there is a timesaving secret —
a regular intake of nutrition supplements. From experiments he’s
conducted in Zhongshan and Beijing, Dr. Jiang has confirmed
that an intake of multinutrients can increase Vitamin E, carotene,
Vitamin C as well as antioxidant nutrients within the body,
which in turn will help to decrease blood fat. He agreed that the
multinutrients found in Nutrilite’s Double X can be the secret to a
stronger heart. In addition, a daily supplement of lecithin, Omega
3 fatty acid and protein will also help to keep blood vessels
healthier.

TETES | BREREIRR RN T IERRENE X B RAIMR
Next Issue: Dr. Jiang shares his secrets on liver and bone care. Don’t
miss it!
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Ageing of the skin accelerates as time passes, resulting PHBRER © RISHERE -
in a more fragile texture and duller appearance. To HEMHIRER — CRERERREMREN  CEERK
restore the fine, firm texture of your skin, Artistry IRS14 23 AT ML -
and Creme L/X form the perfect solution to help protect BHRIEAERE - x5SR EnEEnZEINE  Tign
against external damage and slow down the ageing RIBIN » LS
process, with IRS14 first boosting cell DNA renewal and ZEME — SRS AV ESMNHEREE 828R
Creme L/X then fueling up the cells and restoring collagen IEBERHIEREE
and moisture to maintain the skin in an optimal state. IRS14 — overall restoration of skin radiance
Free radical attacks and UV radiation can both cause a lot of
damage to skin cells. If the DNA in the cell nuclei is not able
to renew itself then the ageing process will be accelerated,
with fine lines appearing more easily on the face. The
“Advanced Capsulation Technology” used in IRS14 swiftly
carries nutrients to cell cores, boosting the skin’s self-renewal
process and helping to restore its youthful radiance.
Repairs DNA - T4 Endonuclease boosts skin renewal,
helping to repair damage caused by external factors and
reconstruct damaged DNA.
Restores collagen - Alpinia Speciosa Extract helps to
restrict the formation of collagenese and prevent collagen
loss, boosting the skin’s elasticity in the process.
Activates skin cells - Hexose and Hydrolysed Oats
improve cell metabolism and help the skin to absorb nutrients.
Rebuilds skin - Rosemary Leaf Extract stimulates the lipids
of the outer skin and helps boost moisture in the skin.
Antioxidation - Licorice Root Extract, containing the
antioxidant bioflavonoid, helps to protect against free radical
attacks.
I
I ERPREESE - EAIRS14+MXBRM -
pum— SHEBRREIRCK @ K EBRE R BB M
1 5miss Effective in 14 days according to clinical tests.
('121% Fine lines diminished, skin smoothness and
radiance restored.
0282
DP$1,460 oV

Ll
2 mprovement in

L

8 skin dryness

o f

Improvement in

skin clarity

61%
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o SERERYBRERAIMEII6E © BESIEAR

o B IERLIEERIIREERIDNA  EAIMEREETE
KEGRBERERF » Creme L/XEEENBIENIINRESE » B1T
BREBREKD @ SHNERFEN  -BRERBER FH
Creme L/XZ6 281 » HERYE M E AJFE4E 154 o

Creme L/X helps restore skin vitality

Mitochondria perform a vital energy synthesis and collagen
formation function in the skin but their impact diminishes with
ageing, which in turn leads to a higher incidence of wrinkles
and fine lines.

CREME L/X signals a new era in biotechnology with its
innovative CELL EFFECT helping to turn back the clock from
within to protect against the harm caused by oxidation and
free radicals.

Four main features:

+ Cardiolipin helps to fuel up the cells.

» L-Carnosine protects against oxidation and free radical
attacks.

* Spinach Extract enhances antioxidation and repairs
damaged cells.

* Roxisome repairs DNA damage and restores energy to the
skin.

Clinical trials have shown that using Creme L/X for six weeks

can help the skin act up to 15 years younger!

IRS14 K Creme L/ XHEEE

14SAW

3564
DP$2,250/45ml

ENHENFFBEIRS14KLCreme L/X » BIERERETE AIRERJE(EEST,800) » WAIZ6@EH RS2 HES

IRS14 and Creme L/X Promotion

Purchase IRS14 and Creme L/X and receive a complimentary Skin Enhancer (value $1,800) in addition to

a six-month period of interest-free instalments™*.

Y 2RBITEEES 85X - TLERETRT
* Participating banks include HSBC, Hang Seng Bank, Citibank and Standard
Chartered Bank.

B EHMAI Terms & Conditions

1 BEFOARERYEBER - &AL -
Available while stock lasts.

2 BRI REMEERREA o
The offer cannot be used in conjunction with other promotional offers.

3 ETFEARERTRGE BEHEBREBSBRZISNZEBIORKRIORGAER
BREMRIRE - RSN HIREMIRIERRE - AIZH LlRE -
The Skin Enhancer is not entitled to maintenance support. Distributors and
Privileged Customers are entitled to exchange or return products within
90 and 30 days after the purchase date respectively. This guarantee is
applicable to malfunction of the product.

4 EREBSMEL LEEEER  TNALTNERBIES3,000 M L - 7]
ZHERRENHES -
The discounted amount must be HK$3,000 or above to enjoy six-month
interest-free installment when using product coupons to buy the above
promotion pack.

* FHERAIETE AR BIE(E X 1.032 - Price in PTC equals to HK$1 X 1.032.

* EE%EEBY = EfEEDP
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LY
try colour cosmetics are set to fill the season with a glamourous

yet romantnrﬁbnence A soft touch of gold and §I11mmer|ng colours will
| light up your eyes for autumn/winter, with fresh cheekand lip colours

leting the total looks,. =~ '+ .
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1 ELIE@FERIAFNRE -

%/g/ %M/‘ g%gj Apply (a) Sunburst along the eye lash in an upward movement.
2 AERO)EERNES  BMPIRBR -
Then brush (b) Gold Ingot on the eyelid to highlight the shimmer effect.

3 AOEORKFEN TR - CREARNRAKER -

corner.

4 P ARRAEEE E(DHAL -
Softly add (d) Tickled Pink at the inner corner of the eye.

5 REBARF L(e)A » BINRARZEER -

Apply (c) Tulle along the lower eye line from the outer to the inner

Apply (e) Starry Night at the brow bone area to add an accent effect.

6 NEFAR L@ BETRMEIIUR -
Softly brush (a) Sunburst on each side of the nose for a contouring

effect.

AR 22 Eye Colour Refill DP$59 % B =T Sheer Colour SPF15 or$117

. (a) IRIA Sunburst 3862

TARAT Princess 3367
(b) £% Gold Ingot 3875 Iﬂ
. © ZZ Tulle 3864 -
55 F % Lip Shine DP$98
(d) MAL Tickled Pink 3871
98wk Candid 7200
(e) =H Starry Night 3842

EAE#¥? Powder Brush Refill prs74

i | =T 4 Rosewood 3884

* FISERAETE AL ABIEE X 1.032 © Price in PTC equals to HK$1 X 1.032. * &£ &4EBV = E#FEBDP
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ZEZRM Utensils S E]
AL 5k
85 2&
ER 3H
IBIRAT 3E
1288 1-21@8
7K 3.54FH
BE 4%y
¥ DEF
SEHOATHRS « STEARAE i
EzﬁﬂﬁG; SRMIAFIREEE lng redients
Queen Six Litre Dutch Oven, Rack Queen Three Litre Dried yam 5 pieces
and Six Utility Cups Saucepan and Cover .
Pigeon 2
Ginger 3 slices
5 . Sea coconut 3
AR 20048
=amneng | 1, \iE30548 Conch 1-2
b AT 2 o Water 3.5 litres
reparation time: 20 minutes Honey dates 4

Cooking time: 1 hour 30 minutes Chinese wolfberries suitable amount

ReEER

RERASHIRN 0 BERRIER - £LAEKE R KMRERE  BEKRHRET - BENES SEHMARE -

HEERAIKIEN] > ATRREZ AR A IR IRRIIK » 25 -

ERZEALERRAFNRE  REERSERER  SREAEINR - BBEEBZHR  BOKIREERK - LBATH - BEL
BRI - MEZKBBHES -

Notes

1 To eliminate the peculiar smell of the conch, fry together with the ginger slices. Add water to make conch juice for a tasty and odourless
soup.

2 Blanching the pigeon helps to remove excess fat and blood, making the soup clearer and more delicious.

3 Made from high-quality stainless steel, the Queen Cookware range is designed to lock in moisture and retain the nutrition in the food,
giving the effect of double-boiling. Cooking on a low heat helps to enhance the flavour and colour of the soup.

—

w N

f#1;% Method

LSS - 8 - DI6AFIRH - iR TRIKER - TER L BE - BE
Soak the dried yam and set aside. B~ T~ SREEEIRTE K R B A RINEE - B EE/NAERI0

4% BIAIRAR -

Pour the remaining water into the Queen Six Litre Dutch Oven
and add in all the ingredients. Bring to boil on a high heat then
simmer on a low heat for 90 minutes. The soup is ready to serve.

2%&%%&%?9%@ P RNFRKERBEXY - B - A o
Remove the skin and innards of the pigeon. Blanch the bird
in boiling water for a while and then drain.

BEIAFME  AEREEER - TRENE  TASK
K MNEES - R e
Heat the Queen Three Litre Saucepan and sauté the ginger
slices. Lightly fry the conch and add three cups of water. Cover
and bring to a boil.
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SEH6ATIRH - SEARRERMITCE
Queen Six Litre Dutch Oven, Rack
and Six Utility Cups

SEfIER - 20048
=R 130088

Preparation time: 20 minutes

Cooking time: 1 hour 30 minutes

¥

EEh e (Yol o RELIRE)
PIRE 15052
ot 4-5%1
K 14
7k 1
il 1i5Rt
B 5058 (L##)
EHE b
=Tt e
AREEE]ZS

i 15RE
i34 2%
=% 1R
KL aH R

i 1+
st 158
¥’ D
Ingredients

Radix codonopsis (soaked and diced) Y3
Minced pork 150g
Water chestnuts 4-5
Glutinous rice 1 cup
Water 1 cup
Light soy sauce 1 tablespoon
Mushroom (shredded) 50g
Soy sauce paste to taste

Fresh parsley (chopped) suitable amount

Minced pork seasoning
Light soy sauce
Sesame oil
Corn flour

1 tablespoon
2 teaspoons
1 teaspoon

Mushroom seasoning

Light soy sauce 1% teaspoons
Sesame oll 1 teaspoon
Sugar to taste

A SN A S

ReLEZEC

1 AVRARAHEES  RIEREERA - RABEEMLTERIEN  B2IT28ER -

2 EHENRBTHKRNER REEAE  AEREEEE - WA ALH - BHIE
BORRE o

3 EFRAEHSAMUEENER  AAZSHERRRIKE  BHE =8 - 64
BB N BRAR -

Notes

1 The texture of the minced pork will be springier if you use hind leg meat, which has
more fat and is more elastic.

2 Soy sauce paste is a thick, sweet soy sauce that is sold in Taiwanese stores. You
can substitute with light soy sauce, dark soy sauce or vegetarian oyster sauce.

3 The stack cooking system employed by Queen Cookware enables you to cook
soups and steam glutinous rice simultaneously, saving you both time and energy.

;£ Method

FEKIETFE » KNG BRI KESRAERES - B ©
Wash and soak the glutinous rice for 30 minutes. Drain and set aside. Mix the
water with one tablespoon of light soy sauce.

AEIAFRNREZ K » LE—SRA#S BT EREMESHREBHEERAE
P o
Add the water and minced pork seasoning together with the meat. Blend in the same
direction and add the water chestnuts and radix codonopsis until the texture turns
springy.

MR MAPTFELEH T
VERCERE - BMA2SRER
KR 2GR EFRIK o
Place some of the shredded
mushroom in the utility cups. Add
one tablespoon of minced pork,
two tablespoons of glutinous
rice and two tablespoons of the
mushroom seasoning.

r Y
e

IR - FRIFBKK200 4 -
BIRE2024E - IHKEE - HWOFE
THE NG R R AN -
Put the cups into the Queen Cookware .
pan, steam for 20 minutes and then set
aside for another 20 minutes. Serve with

the soy sauce paste and garnish with a
sprinkle of chopped parsley.

FWOHAW
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Amway Hong Kong Soth Anniversary r Circle
; l ) '
R Sy SN )

October 11, 2009 marked a memorable moment as the Amway Hong Kong 35th Anniversary Winner Circle was held at the
InterContinental Hotel. Themed “Success & Glory”, the star-studded evening symbolised the remarkable achievements of
Amway Hong Kong’s leaders over the past 35 years.

The 35th anniversary of Amway Hong Kong is not only an important day for celebration, it commemorates the brilliant
achievements throughout the years. As a leader of direct selling industry, Amway Hong Kong plays an active role in
initiating innovative strategies which builds a solid foundation in the industry. This is undoubtedly the result of the
successful leadership of Distributors over the past 35 years.

Mr. Doug DeVos, President of the Amway Corporation, flew all the way to Hong Kong to celebrate this very special
event. Joining him were Mr. Jim Payne, Executive Vice President of Amway Corporation, Mrs. Eva Cheng, Executive Vice
President of Amway Corporation and Dr. Sam Rehnborg, President of Nutrilite Health Institute Center for Optimal Health.

Also present for this gala occasion were all executives from Amway China and Amway Hong Kong, with everyone gathered
together to celebrate 35 years of operations in Hong Kong and to look forward to an even brighter future.
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A Sparkling Night for Leaders'
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My Green Lifestyle

RRXEH AL AMEBRERPESLFR - BEW ° RE LAERITER  EERLARTE
B XAPIRR - BRERATEEEN - LNBHGRIEXRERE - BE 7 MEEEE EFEH—E6
£ i ERIREREERETE !

Some people regard staying in an air-conditioned home and watching TV as a great way to spend
time during the hot summer months, but it’s neither a healthy nor an environmentally friendly thing
to do. In August and September | had the chance to spend my weekends attending a series of
demonstrations and talks, inspiring me to experience a greener life simply by modifying some of my
living habits.

EFRABHRABFRE @ MIRZRIERAAN
ERIIZERBERL  DEBETREREE L&
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S—% > KAECREEENERDL | AR
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Reviving the Mangrove Forests

SREEME "HEEREE REAREBLEERT -

ZHE - AEENEEARERAENERESXRR

rchEg

RBABFFEELEM, BRME -

BEALEREERRRIRRASEEE— "HRBIHETETH ) 2EXMN(FENVRFRAREESEERZ— AHFERER

BZ EABREMER BRREARLHMEADARFEUILR SN -

BABEREAEENRS| T RERBEEM

REIAY400Z RHINEREE - HFET 73,000 MR EHE "HESHE , WilEE - BANREHARBUEFNE

BV —— B RRARE - ELIBARSEERD

The “Beibuwan Ecology Youth Operation” - a voluntary conservation project that pays close attention to the
ecology of the Beibuwan coastal region - is backed by the Amway China Environmental Protection Foundation
and jointly organised with the Chinese Communist Youth League Guangxi Committee, the Forestry Administration
of the Guangxi Autonomous Region, the Environmental Protection Administration and Amway’s Guangxi Branch.

This notable project brought together more than 400 local and foreign volunteers from China and Association of
Southeast Asian Nations (ASEAN) countries recently to plant over 3,000 mangrove saplings to symbolise the “green
dream”. The villagers rely on the mangroves, which have also been protecting the coastline, but sadly the coastal

forests are disappearing at an alarming speed.
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Why mangroves must be preserved

Su Bo, Supervisor of the National Natural Reserve of Beilun Estuary
in Guangxi, came to join the volunteers at the planting area to
explain the underlying significance of mangroves. “Mangroves, also
called ‘the forest on the sea’, are trees and shrubs that grow along
the coast in tropical areas,” he said. “They are good protectors of
the coastline, provide an ideal habitat for ocean creatures, and have
an important impact on water purification.”

Zhu Shi-ting, an amateur photographer, also has a deep
understanding of mangroves. This was the first time for him to visit
the Beilun Estuary preservation zone and he now almost considers
himself a mangrove specialist. However, when he first arrived he
expected the mangroves would be red — “What a beautiful picture,
red leaves against the blue sea!” he smiled.

He was embarrassed about his ignorance when he discovered
mangrove leaves were actually green. “You cannot see the red part
until the bark is peeled — in the past people used to extract red dye
from the mangroves,” he said.

Volunteers plant “trees of hope”

On the day of the planting, volunteers from Guangxi and overseas,
wearing raincoats and each carrying a trowel, got busy digging pits
and planting saplings. The beach, which was originally a dull green
and brown, was suddenly brought to life with a vibrant splash of
colour.

Liu Xiao-feng and Liu Xiao-yan, both Amway distributors, are sisters
from the city of Fangchenggang. Liu Xiao-feng, the older of the two,
said she joins different departments and associations for mangrove
planting almost every year.

Chen Yu, from the city of Nanning and also an Amway volunteer,
planted more than 10 saplings in an instant. “For the youth of China
and from ASEAN countries to join an activity such as this will arouse
their environmental awareness and encourage them to join hands
to work towards global environmental protection. It really is very
meaningful.”

There was definitely a greater feeling of urgency among the
volunteers for taking action to protect the environment. Amway
volunteer Zhou Lin, who lives in Fangchenggang, spares some time
every week to clear up plastic bags stuck in the roots of mangroves
in a nearby scenic area, protecting the environment and promoting
further mangrove growth.

R AR

RETRBERSHEE  —FAETHREHFE

TARIERENMEERE R - FEIET &
RBTF - BRAREBTERDE © .

THPIR VKT ARGE SRR | o

Among the volunteers, 75 were from countries belonging to ASEAN
including Cambodia, Myanmar, Thailand and the Philippines. They
were students from the Senior Study and Research Programme for
International Young Cadres organised by the Guangxi International
Youth Exchange Institute.

Mr Li, a senior government official from Cambodia, said he used
to plant trees in the mountains, so it was a really special feeling to
plant in the sea. He said that after returning to his own country he
would suggest that his government organise similar environmental
protection activities — and he hoped other ASEAN countries would
follow suit.

From the very beginning Amway China has taken the issue of
environmental protection very seriously, and that Amway was very
keen to be involved in the mangrove planting. He expressed the
wish that more enterprises would bear a social responsibility and
show their concern for environmental protection.

10 years to restore 1,000 hectares of
mangroves

The passion of the 400 volunteers attracted local residents and
primary students from the Jiangshan Centre Primary School in
Fangchenggang to join the mangrove planting team. It was a great
effort, but success is not guaranteed because the survival rate of
artificially planted mangroves is low and the growth rate is also slow.
Factors such as tidal erosion and attacks from pests can seriously
impact mangrove growth.

To cope with the problem Su Bo said volunteers should “plant one
when losing one and plant as many as you can”. Regarding future
targets, Su Bo said the preservation zone would strictly protect all
kinds of mangrove communities and their ecological environment
in three core areas - Beilun Estuary, Zhenzhu (Pearl) Bay and
Huangzhu River.

The ultimate aim is to restore 1,000 hectares of mangroves and
protect the natural surroundings and integrity of the mangrove
ecological system along the coast. Su Bo added that they would
also build a rescue centre and five permanent observation towers
for watching birds.

“Within the next decade it will become completely different here.
The sea and mangroves will be connected, and you won'’t be able
to see where they begin or ends. The ecology and environment of
Guangxi will be greatly improved as a result,” he said, adding that
he and all the volunteers are confident about the future.
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Amway Spreads Love
Around China
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Amway has been operating for more than 50 years and is now a
multinational corporation with extended networks around the world.
In addition to its focus on business development,
Amway also devotes a great deal of time and effort
on community activities — a mission which Amway
China has been proud to continue, spreading
care and concern to people in need across the
Mainland.
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In recent years, Amway China has organised more
than 4,000 community and charity events as part
of its contribution to the society it serves.

HEEZT KR  RRERABIEIREFEN - IEERE
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Igniting hope for China’s children

Every child has a future full of dreams and wishes, but the
sad reality is that there are millions of youngsters around
the world who live in poverty and don’t have chance to
enjoy a proper education. With this in mind, Amway China
has worked with a variety of government departments and
organisations - including the Ministry of Education, the China
Children and Teenagers’ Fund, the China Youth Development
Foundation, and various major universities — to organise a
range of educational projects including the Sunshine Plan, the
Education Aid Programme, Project Hope Schools and Movie
Volunteers.

These and other projects helped to promote educational and
cultural support by building schools and libraries and providing
better learning environments for children around China.
Amway China has also run the An Tong Fund for Orphans, to
help youngsters left without parents, and Operation Smile to
assist children with disabilities and youngsters suffering from gl
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Love and care in times of real need

Those who lose family and loved ones in natural disasters
suffer unbearable sorrow, but a helping hand can help to relieve
the sadness and loss. Following the Wenchuan earthquake in
2008, Amway China acted fast to put in place an earthquake
relief programme. The company raised more than RMB 36
million for the Red Cross Society of China and assembled over
10,000 volunteers to help deliver relief materials to the affected
areas.

The company also pitched in with a relief effort when severe
snowstorms struck southern and eastern China earlier the
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same year, causing shortages of water, electricity and food.
Some 2,800 Amway Volunteers from 31 cities, including Beijing,
Shanghai, Guangzhou, Hefei and Xiangtan, sprang into action
to deliver food and clothing to those affected.

RIIAPELERRHREREBEPRERSEN
s LRRZFIBR1 0008 T AR -

BIEHMRER

BRI —RE » RAFEERRERRR/CHE > KRERRNE
m o BB LT RN BITE) - BARERD  HERETHREE
& o #e20024F#E - ZRI(FPED —BEXFREBERFTE LREILERE
ERERE > A-BMETHRAERSR - ANFEEERZEFRER
BARRES > B TRAM, BEER . THRALUXIIL &
MR TABK, BRIRES) - DIRFFEEET » BIRIDIEZ{EX
IR MR 0 DUERFAERRNIKE - 1o kA (FPED) MR
BTRAHE  WEBECFERIRARESHRAESNEGESE R
TEMABIRERERE) - GINEFHE T HEBIIH " ARBRA
ANER T BR{RERIE ) A o

Treasuring the planet

Right from the early days Amway has seen environmental
protection as a major corporate responsibility. Amway China has
put endless effort into boosting green living, from the production of
its products to participating in environmental events nationwide.

Since 2002, Amway China has provided full support to scientific
surveys on Mount Everest and in the Polar regions, helping to send
a strong environmental message. In addition the company has run
various environmental and ecological projects including Amway
Wood, Clean the Landscape, Human and Water, and the release
of marine life into the Yongjiang, Lijiang and Liujiang rivers to help
maintain the ecological balance and boost water quality.

Amway China has also established a range of environmental
education programmes, promoting green concepts through
different media for six consecutive years. The “Green Amway”
team and “i Green Forum”, formed by volunteers from Amway
China, have also been helping to boost awareness of the need to
limit man’s impact on the world.
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