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Amway Corporation President Doug DeVos (right) and Chaifman'Stéve Van Andel (left).
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Global connections help us grow

B BEHEBRTEENRE N NEFENAAEEZF  ERMEREEER - BESH  BEE
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In the past, person-to-person selling meant talking to people face-to-face — in their homes, in small
group meetings or at conventions. But now, with each leap of technology, our world grows closer,
creating so many different ways to connect with customers and each other.

Today, we advertise our products online to people who live and work all across the globe. We use blogs
and social networking to help strengthen our business relationships.

It is exciting to see these changes taking place, but it doesn’t mean the personal touch has
disappeared. It is actually more important now than ever. To help you compete in the global economy,
we are doing whatever it takes to make our business stronger and to connect more consumers to more
distributors.

In this new world, we are committed to being a global company that helps people live better lives. And
we’re glad to be connected to you — the smartest and most dedicated business owners in the world.
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Helping People Live Better Lives
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\U ong Keng Founded in Ada, Michigan, USA in 1959, Amway Corporation is one of the largest direct-selling companies in the world, covering some 80 countries
and territories. + AMAGRAM is published by Amway Hong Kong Limited. « 38/F, The Lee Gardens, 33 Hysan Avenue, Causeway Bay, Hong Kong.
« P.O. Box 30704 Causeway Bay * Tel: 2969 6333 « Members of the Hong Kong Direct Selling Association and World Federation of Direct Selling Associations + Web site: www.amway.com.hk

+ E-mail: ahkinfo@amway.com « All copyrights reserved. « Amway Showrooms and Merchandising Centres: Causeway Bay, Kowloon, Tuen Mun, Macau.
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Achieve Success Hand in Hand
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New Double Diamond Direct Distributors Liu Te-pei & Jin-mei

4 8.2009



BEmEEE—(UERELELTR  B—UENER  AlEFEREE
SRR - BEXIE - AR DEERE > RINEITLHNEE > USHF
BE—Y  BSHEEAEREHBATI -

Though Liu Te-pei was born in Taiwan and Jin-mei was born in Nanjing, they chose to start

a new life in Hong Kong. With their determination and persistence they were able to take
their Amway business from strength to strength, and this year they became Double Diamond

AAIIHOV

Direct Distributors.

WZEINZRLZMNER
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From employee to autonomy

Before starting the Amway business, Liu Te-pei worked in different
industries in Taiwan, and at that time he believed he was able to
distinguish himself in any trade. He also thought that he was too
young to develop the Amway business — “but | now know that | was
wrong,” he says.

As his career progressed he found that day-to-day life was becoming
very boring, “I felt very excited at the very beginning, but then | came
to feel | was trapped in the daily routine,” Te-pei says. “When you've
lost your financial freedom and can’t use your time as you please,
how can you describe it as a happy life?” Luckily he had connections
with the Amway business that went back to his childhood, and he’d
observed how his family members had enhanced their lives through
Amway. That's why he decided to join as a Distributor.

When Liu Te-pei started his Amway business, he felt he was
enhancing himself with knowledge every day. “l still remember that |
learned new things after every Amway meeting, and my goals started
to become clearer and clearer,” he recalls. Although they couldn’t
speak any Cantonese when they arrived in Hong Kong, Liu Te-pei and
Jin-mei still developed the Amway business in a very proactive way.
“Before we started to build our own business, Amway had already
brought us knowledge about nutrition, beauty and health,” Te-pei
says. “That's how we learnt our Cantonese — through interacting with
different people while doing business. Our self-confidence continued
to grow and we got to know more about the importance of caring for
others. Our lives are happier and more successful since we became
part of the Amway family.”

Following their initial success, the couple decided to stay in Hong
Kong to develop their Amway business. They faced a lot of difficulties
at the very beginning, often being rejected or discouraged by others.
Liu Te-pei says he sometimes considered giving up, but both he and
his wife prefer to see every challenge as an opportunity.

“When someone turns us down it does not mean we are not good
enough — it's just because they think they do not need our help. What
| do is to talk to customers more to understand the way they think and
anticipate their needs,” Te-pei says. “Those who can see opportunity
through the challenges are the ones destined for success. Those who
see only difficulties cannot succeed,” he states.
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Second-generation challenges

Liu Te-pei’s mother is the Crown Ambassador of Amway Taiwan,
how does this relationship influence his development in Amway
business? “As the child of a Crown Ambassador | feel more
pressure than others. | have always worried that | am not doing
my best and that | would let her down,” he says. “At the same
time, | never wanted others to feel that | needed her help to be
successful.” He does admit that if he faces a problem he hasn’t
encountered before he will discuss it with his mother.

In the aspect of career development, Liu Te-pei and his mother
have different encounters. He says, “We were born at different
times and thus encountered different experiences.” Te-pei believes
that it's good for younger people to have their own ideas, but at
the same time they need to develop the art of listening. “People
tend to choose to do something that they deeply believe in, which
is fine if you are a teenager. But by listening to others you can
save a lot of time and effort,” he says.

For Te-pei, his mother is his teacher in the world of Amway.
“Her expectations for me are higher because I'm her child, and
sometimes this makes me feel stressed. However, | believe that if
| can overcome the difficulties in front of me, our future will be very
fruitful”. Interestingly, the relationship between Liu Te-pei and his
mother has inspired them to educate their Downlines. “Every time
| receive support and encouragement from her | feel much better,
and problems seem easier to resolve,” he says. “This inspires
me to teach my Downlines about positive thinking, guiding them
to solve any problems by themselves. This tactic seems to have
been quite successful and is reflected in their business results.”

RESEMERET
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Balancing family and career

For more than 17 years, Liu Te-pei and
Jin-mei have been building their Amway
business together, and their hard work
led to them gaining Double Diamond
Direct Distributor status. Jin-mei says
that most of her friends have to go out
to work, and the only solution is to hire a
babysitter. She, however, has had more
time to spend with her children since
joining Amway.

“For us, the growth and education of our
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children is very important. I'm glad that we can spend more

time with them while being able to develop our Amway
business at the same time,” she says.

Jin-mei is very happy that her children are also benefiting
from Amway. “Compared to other children, they are more
proactive and have greater self-confidence, and their
academic results really highlight the difference,” she says.
“Even more important, they are still able to retain their self-

confidence, even when they are facing serious challenges
and the possibility of failure.”

Jin-mei has also been changed by Amway. “| was never
really a patient person, but after joining Amway, and having
to train our Downlines, | find | have more understanding of
the importance of forgiveness and acceptance,” she says.

“I'm also more patient towards my children now and know
how to take care of their needs.”
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New Diamond Direct Distributors Wingi Liu and Lam Ying
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With 35 years’ solid foundation in direct-selling, Amway Hong Kong has achieved remarkable growth thanks to
the continued support of our Distributors. To further raise the level of success, Amway Hong Kong is pleased to
launch a new series of sales incentives to motivate Distributors to reach for new heights in their achievements.

In the coming fiscal year, top-performing Distributors will get the chance to participate in some exciting travel
activities.

RIBEHHERL  ZRENEFERAERIR/EERILE - 8 R (%) Pk ] E&H
2009/201 0 R/ S WL KGR 2112 - HURSEI il il PV BV

HEEREERA$120,000 » AFERSHEERFNAT] : 21 10,000 120,000
Amway will adjust the PV/BV ratio according to the market 18 7,000 84,000
situation. With the PV:BV ratio for 2009/2010 maintained as 1:12, 15 4,000 48,000
the qualification of silver producer is BV$120,000. The monthly 12 2.400 28,800

performance bonus ratio is as listed:
9 1,200 14,400
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P2{£48 % Partnering For Success Bonus

RBEFEREABRRELNEZE  MEEBEBAES MY HAOMASES - ZRFE2009/201 0 EF ES
BRI RS -

To encourage new leaders to develop their business, and to reward the training efforts of leaders, Amway is
offering a Partnering for Success bonus in the 2009/2010 fiscal year.

E i LA/ HEFES B AE REETHCEH)
Qualification Accumulated Ruby PV No. of New Recruits  Bonus Amount (HK$)
HIRZ New SP 10,000 PV 12 2,000
¥iiRE Y HRER Upine DD 60,000 PV 12 2,000
H & New GP 30,000 PV 12 5,000
HeBEZ HREZR Uplne DD 60,000 PV 12 5,000
HEF New DD 60,000 PV 12 10,000
¥EF 2 L8EZ Upine DD 60,000 PV 12 10,000

BEX1&@% £ Consistency Bonus |

BRENEERER - FTRRERKEIS - TRFE2009/2010FEHSR T HABEES - BNERNSBENMET
TERENERR o EEERNT ¢

To encourage Distributors to achieve higher sales goals, Amway is offering a Consistency Bonus in
2009/2010. The qualification is as follows:

2009/2010 fEA/NETES EE/ &%
FESERIEERD (M EREDEE) RHEBAZ (&)
Quialification Accumulated Ruby PV No. Of New Recruits Bonus Amount
Q6 - Q8 70,000 PV 12 $10,000
Q9 - Q11 70,000 PV 12 $15,000
12 (BRFEER) New Q12 70,000 PV 12 $30,000
12 BIRFEER) Re Q12 80,000 PV 12 $30,000

SBIMREEEEE) Travel Award
HEFNIHEE@IK - RASFBEELBREMNIRERE - RTY TR
MBREIR IR » B EIRIRLRER G - B LS ERBER AN -

Following the success of the Mediterranean Cruise last year, Amway will continue

to offer superior travel awards to top-performing Distributors. This year’s incentives
include a Leadership Seminar in Sydney, Australia and the Northern Europe Cruise.

1 FEBIMAFE —RIMNEBRE
Leadership Seminar — Sydney, Australia
ZRHEEREEA  BREFERS -

Amway Direct Distributors will visit the scenic spots and enjoy the gorgeous scenary of the metropolis.
HEE ¢ JLj2009/201 0F EARFA B EERISRRE » 2lt2009/201 0FEARFS ERERILEUS 5
TR AR

Qualification: Direct Distributors who qualify for Emerald Bonus in the fiscal year 2009/2010 or attain
the following Travel Points will be invited:

|

FERHFERE FRres sz 43
Quialification of travel point
1 6,300
2 8,500
3 10,500
455U E 4 or above 12,000

ERBERENE

Diamond Invitational —
ZRFTRERBEAR L A2AKEH - MIEBUER MERANRE  BE—ZEFNR
ZERIALFERYE ¥ - BAIIEEIL B - BEREBERE

The five-star Northern Europe Cruise will offer superb scenery and shore excursions to
various historic cities in Northern Europe.

HEE : 2009/201 0 FEERFABLERER
Qualification: Qualified Diamond in 2009/2010

L EX EBiw

Northern Europe Cruise
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THERA E#8% 4 Executive Diamond Excellence Cash Award

HEREE ¢

1 722009/201 0FEAF RS HBEFTBEAILULERK -

2 HEERAERETEBNEER/IE - GE/NER2009/2010FERNEDBOEEEKEERN -
#e  BELPVRTREINEBNNEFTEESERIRE B OBE SUR BsREBN/INVETELNA
(ERD  RETIMERE  DMERSERBIEL  FEH2H TR

Qualification

1 Any newly qualified or re-qualified Executive Diamonds or above in the fiscal year 2009/2010 are eligible.

2 You must have at least six personally or foster sponsored groups (each group with at least six qualified
Silver Producer months in fiscal year 2009/2010).
Cash Bonus: The amount of Cash Bonus depends on the number of qualified Silver Producer months

or total FAA Credits of personally or foster sponsored groups. Amway will compare the achievements
according to the below criteria and issue the most favourable bonus amount.

(1) Ha KB EFTEERIBIZEE RS By local FAA points

FESAHE/E BIEEES REDT (B
No. of Local Leg FAA Point from Local Leg Bonus Amount
6-8 10 60,000
s 14 90,000
L 18 120,000
9 or above
205U E (20 & up) 150,000
(2) FHEHKHEENEI S EREEEB 1 By local legs & local leg months
HEEHEE/VE HESKHEIMENEERA B RELE (B
No. of Local Leg No. of Local Leg Months Nete Bonus Amount
6-8 36 (At least 36) 60,000
OsLLE 54 - 80 90,000
81-107 120,000
9 or above
108U L (108 & up) 150,000

¥ ¢ RETEQeEL L/ VAR A E&IEEH15 o Note: Only Q6 or above groups will be counted.

SHEBT— XBIHL % One Time Cash Award (OTCA)

REEAEANEERE - ZARHRY "SRE-RBRESE , RERREASTRREBAERKILE
EIRIFEE - 2009/201 00 ERE - BSSTAT *
The One Time Cash Award aims to reward Distributors who have newly moved up to Double Diamond

qualification or above for their breakthrough achievement. In fiscal year 2009/2010, the cash reward amount
has been increased as follows:

s 55 2009/20105FE (&%)
Qualification 2009/2010 (HK$)
48 H Double Diamond $180,000
BIZEEHEA Founders Double Diamond $270,000
—#A Triple Diamond $360,000
BlIZEE =8 Founders Triple Diamond $540,000

25 Crown $720,000
BIZE 258 Founders Crown $900,000
BREAE Crown Ambassador $1,080,000
Al2EE 2T AR(FE Founders Crown Ambassador $1,260,000

BIZE &84 Founders Achievement Award

RIEERSRUNRENARGERERTATSNEREREA  BERLIK  ERATHEEHENIEREE
THEZ— ° 2009/2010MBUFE @ AIZEBERS SN ¢

The Founders Achievement Award was set up to recognise Amway Distributors in building up a successful
business while at the same time maintaining good busines ethics and conduct. This is one of the most
inspiring and sought-after awards offered by the company. In the 2009/2010 fiscal year, the bonus amount is
as follows:

I



8% & £ %5 Bonus Amount

BIEEES 2009/2010F ERe &% (A1)

FAA Credit 2009/2010 Bonus Amount (HK$)

843 credits $180,000

124> credits $360,000

164> credits $720,000

204> credits $1,080,000

2543 credits $1,440,000

304 credits $2,160,000

354 credits $2,880,000

404> credits $3,600,000

455> credits $4,320,000

504 credits $5,040,000

554 credits $5,760,000

604> credits $6,480,000

654> credits $7,200,000

704> credits $7,920,000

BIZEEH S ETE /5% FAA Credit Calculation

BRI T HR/VE SE
Hong Kong or Macau Groups FAA Credit
Q12/\48 Q12 group 1
HEEIEER LS HIFEER/)\VE Emerald group qualifying for Emerald Bonus 1.5
THEEE A RSRIER/)VE Diamond group qualifying for Diamond Bonus 3
BINTAR/GE HE
Overseas Group FAA Credit
£ EESEP EEQ1 224E No.2 business qualifying for Q12 Direct Distrioutorshio 1
FEEINISRE SRS B EEF £ No.2 business qualifying for Emerald Bonus 1.5
HEEIEAESE _EEHP £ No.2 business qualifying for Diamond Bonus 3-6
HgsMNEREQT 2/ Interationally sponsored downline Q12 group 0.5

BIX #4984 Founders Distinguished Services Award

RFIGRIZEERDEA0 ~ 4550 55 60 ~ 65 RTODHIFEHBEA - RAFHIRL "RIXBBES, - BX
FH40~ 45505560~ 65RT0ONERE  HEEFAEDRES  DIRNBAXEERES  HERERAER
EURAEERSSRRERBAIZEERSD - AIZEATRSSHUNT

The Founders Distinguished Services Award aims to reward those remarkable Distributors who gain 40,
45, 50, 55, 60, 65 and 70 FAA credits. Distributors who gain 40, 45, 50, 55, 60, 65 and 70 FAA credits for
their first qualification are entitled to the Founders Distinguished Services Award to replace the Founders
Achievement Award. The Founders Achievement Award will be offered for subsequent years of qualification.
Founders Distinguished Services Award will be distributed as follows:

#e 2009/20105 % (&%)
Credit 2009/2010 (HK$)
BEXRER) 404 (40 credits for first time) $7,200,000

B RERN455 (45 credits for first time) $10,800,000
BXEE|504 (50 credits for first time) $14,400,000
BEOREZR55% (55 credits for first time) $18,000,000
BEREZR|604 (60 credits for first time) $21,600,000

B XRERN655 (65 credits for first time) $25,200,000
BXRER) 704 (70 credits for first time) $28,800,000

FARIREERE - /2009/2010F EF R RBEEINAR » A ARBRRAEHTEIN -0 » FIRESALK
BERRSEEE - ARV BEEERARSN R IRSNRRNTISERE - BITRER MEFBEENE
7 BUBSIEEREAR - EERREFESRREBMERMBENZEEN  ANTMARRREERE » WETEF
BESTAIFNBRIERE - KAQRREBRE ZRAORTERE - K FARREEERSH @ SERFRERET R -
The above awards are for the fiscal year 2009/2010 only and are not part of the Amway Sales and Marketing
Plan. Amway will review the above programme and make any necessary amendments for the coming fiscal
year. Distributors who are eligible for the above awards must also comply with the company’s Code of Ethics.
Bonuses will be awarded upon verification. Amway reserves the right of final decision. If you have any
questions about the awards, please contact the Sales Department.

FHIEFESM2009FTH28ATIEZ (RFIRER) SBEBRFIFEME#R2969 6300
For details, please refer to Newsgram published on July 28, 2009 or call the Amway Service Hotline at 2969 6300.
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Leadership Seminar — Sydney

Sydney, the “Harbour City”, is the largest, oldest and most cosmopolitan city in Australia. It
holds a reputation worldwide as one of the world’s most beautiful and liveable cities. The city is
home to many unique architectural styles, with famous landmarks including the Sydney Opera
House and the Sydney Harbour Bridge — two of the world’s most iconic structures.

g "
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Diamond Invitational — Northern Europe Cruise

Welcome to one of the most beautiful parts of the world! Sailing along the Scandinavian
Peninsula and through the spectacular fiords of Norway on this five-star cruise, you will be
impressed by the lovely small towns and the spectacular scenery. A combination of stunning
vistas and fascinating shore excursions will make this trip a once-in-a-lifetime experience you
really shouldn’t miss.

Photo of Northern Europe Courtesy of Canny Wong
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BEBRERITHER  MAREXKERBERZE  SFEEARE - RERANEX
—AFE— D - RBEBHEM - EAESIEERE - WAlEE AR R E
BEERSEEFTENA @ BEESEMEHES) - FEMBIMNENR - KIHES
BAER—BIRTE > BERNEH - BRI - BARINEE -

(Merchant/accounting clerk)

We used to own a travel agency, but the business was deeply affected by the
economic environment. The Amway business is a totally different experience —
our income reflects our dedication and we know we can achieve our goals if we
put in the effort. The business brings many benefits - our income is raised and at
the same time we can care about others. Our advice to newcomers who want to
succeed is to devote themselves fully right from the start.

CEEBBNIE/ZREEDR)
BMBRBRERRRLEES - BERSFRER - 2MRAG K - BHAINALEB RS
RNRE——ANBRRAREBES » TREBHLNES] - SEMHERKREST RS

Z!

(Delivery assistant/housewife)

We used to own a restaurant but we had to close it down a few years ago. We took the
decision to join Amway and we have both become much more proactive. This is a great
business because you don’t need to invest lots of money and there’s no need to endure
any real pressure.

B IT/REER)
EUBRM T (EALL - RAFXLSHPPBINZ HEMNAB - NEE 28  #F - KEBZR
SFEM > MARREAEN  FRATLUERBRENRFZIECHER - WKAT R
HOSER

(Foreman/housewife)

Compared to our previous jobs, the Amway business has helped us in so many ways. It
has given us new knowledge in areas such as nutrition, beauty, health and homecare,
and the flexibility means we can take care of our family as well as build up our business.
We have become role models for our children!

5 LB I AMARFIEFAITIE - Occupations at the time of joining Amway.
16 8.2009



(518
NBHEEREMFIA - REREEBLANERGREEMAZBNHARBRLZ [
RrEBMFHRTTARE R » INEBEEI ERLIMIEMRA LB RE T EHRRA
B "BIABBD . MIER °

(Waiter)

Ever since | was a child | have enjoyed helping others. Since joining Amway, | can
really understand the concept of “helping myself through helping others” by sharing the
products with my relatives and friends, helping them to raise their quality of life. What's
more, my income has increased while my social circle has expanded.

(ERITHE)
SINEAFTEIR - BHVEFEEERRE - BECKRIBRIN  REJLIZECNES T

@ |
=

(Bank staff)

| have been able to live a much healthier life since joining Amway. Although | never
really thought about having my own business, | am glad | took the decision - Amway has
helped me to obtain time autonomy and | can live my own life now. My goal in the future
is to make sure | don’t miss out on any of the great travel opportunities provided by
Amway!

(& RITAHTED)
EXRBERALIE - QHRERABACHE — B/ EFEFFBCHER  AAIZH
REHEYKER - BEXBEBENNE T RRRRLANER  SSRBERZESER I
HEL ADZETEN ©

(Investment analyst)

After graduation my focus was on work, with little time to think about my dreams. Since
| was small I've wanted to have my own business and financial freedom, and I'm now
on the right path since being introduced to the Amway business. | hope to achieve my
dreams and share the Amway happiness with everyone.
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Rolls of Honour — Retailing & Sponsoring

2009%F4H
April 2009

10K{EA Top 10 Personal 10XE 3\ Top 10 Group

T Retailing

Chow Chi Man & Man Ting
Hung Kam Hong
Yu Seng Kwong & Wai Ying
Au Wo Wai & Siu Kwan
Yip Chun Kit & Yu Yan
Lee Keen Ping & Chiu Chun
Lee Ka Lun & Siu Shuk Yee

Chan Hing Moon & Leanne M
Tang Kwong Choi & Lai Kuen

Yang Kin

.-_._-J..b
ey

=78, 8.20_0§ o
s &

i - .

#E Sponsoring

Chan Fuk Sang & Lee Siu Bing
Ka Gary & Jase
Chan Bik Yiu
Yung Tsz Ming & Yim Ling
Lau Shing Kwok & Chan Kit
Cheung Kai Ming & Oul Wah
Tang Kwong Choi & Lai Kuen
Lau Wan Chun & Sze Lan
Tang Ma Fung Jing Mabel
Hui Sau Chun

F £ Retailing

Fu Clement & Anita
Ng Bill & Mabel
Ho Chi Leung
Leung Kwok Pui & Yu Wa
Cheng Cho Yung & Hu Ginghua
Li Arthur & Juni
Choy Chik Shing & Suk Haan
Ka Gary & Jase
Cheong Pui Kuong & Lai Yee
Lo Paul & Paula

#EE Sponsoring

Cheong Chi Wa
Ho Chi Leung
Leung Kwok Pui & Yu Wa
Ho Ping Chuen & Shuk Fung
Chuang Chien Hsin & Yuen Hing
Chan Fuk Sang & Lee Siu Bing
Ka Gary & Jase
Fu Man Fung & Yuet Ming
Yung Tsz Ming & Yim Ling
Hung Yat Lam Veronica
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A Powerful Force - Nutrilite and the Indonesian National Badminton Team

EREHEE—ENENRS BYEREEHRAMREARIE2008
FHER) MEFADERREBANDNERRAEREKRET
Team NutriliteR9— § - 1§25 « EEE A ERMEF RN ERIZE
A% BUHEERPERENRESHMEREMEXSELE
ERREASY - LUEEEENR - WiEAVHE -

Nutrilite, the world’s leading brand of vitamins, minerals and
dietary supplements (based on 2008 sales), has established a
sponsorship agreement with another group of supreme athletes
- the Indonesian National Badminton Team. Five of the team’s
players have become spokespersons for Amway Indonesia, and
each has added Nutrilite Double X and Protein to their regimen to
give them the strength they need to perform at their absolute peak. I i L
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Green Life Experience Day

LH—BEREKRELEE  BERIERE  WREHE (RAKRENE) - Bad@Raiik- &
BARIAMIZELE/NEE » ZFFREPFOBRREZERE  SEEHRERNEEHRS
& HRERARTEIRRNERMTHERER « KENRERTE @ URTRMNERKEEEHRE
MRS  BEERESHFEERE/BAT - WK ASLEREY - BEMAREARE - HIERER
ERERMEE !

Since the launch of “Amway Green Pledge”, Amway is keen to promote green life and support
environmental friendly activities. Green Life Experience Day will be held to further promote the
goodness of green and healthy life through the making of organic health supplement, energy saving
cooking demonstration, various health and beauty talks and tests. Packed with featured talks and
fun filling demonstrations, you and your family can spend a whole day exploring with fun and enjoy
an exciting and fulfilling green holiday!

Green Life EXperience

BEREEARNREZIERANERIZERBERORR | THREEMERMHRTRAF - HibE
AR ' MIEEAURENE B RES - 1988 R ERIBE M A BAYE S8R
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Health & Beauty Talks
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Special Promotional Offer

LHIGER < FORREEERD > AEXLSEEVES  RIRCENS - HS8E
BRI B A e SR AR L (R AU |

=i 4B e R iE SIBE Nutrilite Promotion

MBI MEMRRES - I ZEE - HEHRRR © €528k -

You are entitled to enjoy special offer upon purchase of the following \\

Nutrilite health combo. Available while stock lasts.

DEEEES
(BESEERS1E + EAEH1E + BXN
SBeRBA I + SPREBRMEREAE S 1)

Heart Health Combo

(including one pack of Double X + one canister
of Protein + one bottle of

Salmon Omega 3 + one bottle

of Lecithin E)

FRRERES
(BEZEERF1E + BAEHIH + REEEUR

+ $5ER 1)
Bone Health Combo (EE(E : DP$822

MU

(including one pack of Double X
+ one canister of Protein + one
bottle of Glucosamine + one
bottle of Calcium
Magnesium)

FIREas \:
(BREZELER1E + EOEHN1#H + AERBER
+ MBIt AR E 1 HR)

Liver Health Combo
(including one pack of Double X
+ one canister of Protein + one
bottle of Milk Thistle + one bottle
of Parselenium E)

‘‘‘‘‘‘
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NEEHREERR  MEMMEREFNYES
#MDP$600 » BRI AL HE Lok B (RIB R IRE
SEREIARTTEE1 E(E(E - HK$120) -

Upon purchase of any Artistry skincare, Artistry »“n"
cosmetics or EFNY products at DP$600 or above, R
you are entitled to redeem one set of Artistry ‘*

},l

essentials 3-step travel set (value: HK$120).

NEEHEERESR MEMMERREFNYE
mmDP$1,200 - BRI JEHEFE £ Créme L/IXARTT
2 (5m)13Z(fEE  HK$250) Rk BRRRTR
E3EBEAIRITRIE(EE - HK$120) ©

Upon purchase of any Artistry skincare, Artistry
cosmetics or EFNY products at DP$1,200 or
above, you are entitled to redeem one bottle of
Creme L/X travel mini (5ml) (value: HK$250) and
one set of Artistry essentials 3-step travel set
(value: HK$120).

NBEBEERERE2VHEETHIWE(3821)1F » BIATLL
HEEEEEDPS488IRIELR TS AT T FHEHRE R L
64+ (FR{EDP$2,988) °

Upon purchase of a set of Amway Queen Cookware
(3821), you are entitled to purchase a set of Amway

8L Dutch Oven Set (six pieces) at a special price of
DP$488 (original price: DP$2,988).

BEREL Rp <fRef@Ra4ErEERH > BNER - KL NERIZRES
2 e B 7 JEREER 7 ERE <FREHRAC
PR 2 kRS EPILE%EI%DPMOOO (LLE AEEJE) B e]¥ERE
KEEEENEMN > 11& - BEHR » *k5ehMLE -
For any purchase of DP$1,000 (in one single order) or above on
the Green Life Experience Day at the Amway Kowloon Showroom Wi L
. X N EH4AAI :
a?d.l\/llerchan.d'lsmg Cer_1tre, you are eptltled to_redeem one piece 1 B B A B -
of Limited Edition AC Milan Towel. Available while stock lasts. AR R R E b BB
2 OO . 3 | STEZHEEE -
Euu@%ﬁaﬁﬂ : 2.009358ﬁ 220 BEE R E . R F RS -
Redemption period: Every Saturdays and Sundays starting from EHEASGRMANEER  EE2R
August 22, 2009 SESERNLE ©
LFARRBRASRER -

* EHERIIETE T AR BNE X 1.032 ¢ Price in PTC equals to HK$1 X 1.032. * E£&%8BV = Hi4m{EBDP




a) fe= ZiFESource of Energy

4Tt £ %< 22 5 & K9 Nutrilite Protein 0145 DP$293
ERE2REIEAMNPERTF - "RFE ) BIERLEEN2000 » 2004 2008FRES S - RMEIER—&
BRITSRANANER - AISHRBAEREQENLIMETIRANEREKT -
:;r,-'_-" o | Taufik Hidayat is one of the world’s most accomplished players, bringing home the gold for Indonesia in the 2000,
2004 and 2008 Summer Olympics. While our energy needs may not be the same, it remains important to boost
- our health and take care of our muscles. Nutrilite Protein is ideal for raising the body’s overall protein level to
B . gi promote optimal health.

458 EE 2 Energy Booster

At e B2 2 Q1 ONutrilite Coenzyme Q10 Complex 8601 DP$499

MR2008F REES FEBABNIALE » HHES FIFEER  BERUETFAENKRERD - HAFRHBL
HMME @ SERQIORENRAS » AEBLIETIRHETEREE B2 O0M - FiH - ERSEIEREARAL
N

Taking home the bronze medal from the 2008 Summer Olympics in Beijing, Maria Kristin Yulianti proved herself to
be an amazingly dynamic player. Coenzyme Q10 Complex helps accelerate body metabolism, providing sufficient
energy for the body and brain. It plays a vital role in the generation of energy for the body’s organs such as the heart,
liver and kidneys.

{2 & Optimal Health Backup

41 B2 HE 2% B8 88 - Nutrilite Double X 4300 DP$293

BESBNRMME—RNES  EFOBREEEY THEPERFE , R2008FItRRESG FESMREETN
ERETNERE - —f - MERSEEE PN ZER MG - BYEREYERZTSFERE - RRAMHNEERERE
EREE -

Partnered with Markis Kido, Hendra Setiawan formed part of the immensely skilled duo that used superb
teamwork to take the gold in the men’s badminton doubles at the 2008 Summer Olympics in Beijing. Nutrilite
Double X contains 24 vitamins and minerals that work together with botanical extracts to provide a strong
foundation for good health.

B R 75 Stress Reliever

4R FE R INHE (B Ep BN utrilite Natural B Complex 5112 DP$240

S THRPERTE | ATLEMAR - N2008FMIRRES FwRESHE - RBENESD - EEPER
RERNE - ERFZIRFOBERMBENTN » LRE O MERRE - AIRABAERRAMDABRE o

Nova Widianto and Lilyana Natsir, a sensational pair, earned the silver medal in the mixed doubles at the
Beijing Summer Olympics 2008. They unleashed their inner strength to overcome numerous opponents and
immense challenges. Nutilite Natural B Complex improves cardiovascular health, helps release energy from
food, and enhances vitality.

s&{Z E % Strong Foundation
422 3K 25 B8 58 - Nutrilite Double X 4300 DP$293

v '_,\' s ERMENEIRERN2008F I REES FRESHEMNME— - RRHIEE B 1 - 2RTERERK - MEXS
& EesheRRE24IBHS MENE  RRUCNESHSRIZRERRE -

Candra Wijaya, a passionate athlete, has been at the top of the game for the past decade, helping to bring
home the gold for Indonesia in the men’s badminton doubles in the 2000 Summer Olympics in Sydney. To
strengthen the body health, Nutrilite Double X provides 24 vitamins and minerals every day, providing the
strongest foundation for the strongest athlete.

s

ENfE 2z ¥ The Pride of Indonesian

Wies TElfe s MEEBIZ N ERE —EERRE - DR ERADNMHBERRPERK—HEHERETFREREKG LRI IRBEER
ERNERBRESBER - MENBRRLTFPERETRESESRMALTPERERREEIR - UL AEHEASKERPERRESER
RRTEAES - B1992F6% - MERZPERFERGEREEVRE—HEMNE  25BFVERKREEDES LRAESESME - KRRE
EHE FREAESE - AT PERFHE - FENKRDESS FRSIESHE -

Rising from humble origins, the Indonesian Badminton Team has become a global superpower in the sport — frequently beating other leading
badminton nations such as Malaysia and China to amass a remarkable trophy chest. Among its achievements, the team has won the Thomas
Cup 13 times, the Uber Cup three times, and has triumphed in the Sudirman Cup. The Indonesians are a team of high achievers, winning at
least one gold medal in every Olympic Games since 1992. The men’s team has taken home five gold medals at the Asian Games and four
gold medals at the Southeast Asian Games, while the women’s team has won four gold medals in the Southeast Asian Games.

* FIBERMEE AR ABIEE X 1.032 © Price in PTC equals to HK$1 X 1.032. * &&543BV = H#FIEBEDP 8.2009 25
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Invisible Urban llinesses — Heart and Bone Diseases
BHABREZES  ER—SENFEBERATLE  EBEHANIEEMEEESHET
i n, %@ o ML RISFE LS EISE » S SRHIRERE  IETECIZBRENNE - KA
| ERE EBBRARNEEHBERERM - SHAARREO MR KM AR -

{ESIE?EBET’H*TJ’@ TERSEEFERNRESE - . ’
While city dwellers often talk about living a quality life, the reality is they may be damaging their a
4 health because of work-related stress and long working hours.

Many people overlook the importance of taking regular body checkups, and when symptoms appear
a\ ; . g’ L
the illness may already be at quite an advanced stage. We need to remember that prevention is always

| better than cure!
4 Among common illnesses, heart and bone diseases are some of those often overlooked or neglected.

& We all need to learn about the benefits of prevention — it’s the key to living a quality life.

) P ] AR AL 5 L,
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2 o

RRIEZEE)
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TGS Al EERMEREZE To Prevent than to Cure

RRBEEEMRRERIRRI—AAER » FItlEZR{2009F8B14B#EU TRRES - FEEHR

HK$180HTHIBE » BBMARIR - (HMEHIR - E52ELE)

It is always easier to prevent than to cure. Starting from August 14, 2009, you are entitled to enjoy special
discount of HK$180 upon purchase of the following Nutrilite health combo. (Available while stocks last.)

1T WRREES (BEZEEERH 1R + ERERTE + BKM=EMEE 1 + SIBREAEtARER 1)

FfE : DP$1,061 ; BEEDP$881

Heart Health Combo (including one pack of Double X + one canister of Protein + one bottle of Salmon Omega 3
+ one bottle of Lecithin E) (Original Price: DP $1,061, Special Offer: DP$881)
2 BRERES (BEZHEEEHE2 + EOEN IR + @BEBER + S58H10)

JR{E : DP$1,002 ; BEEDP$822

Bone Health Combo (including one pack of Double X + one canister of Protein + one bottle of Glucosamine +
one bottle of Calcium Magnesium) Original Price: DP$1,002; Special Offer: DP$822

3 FRERES (BEZEEREA 1S + EREHNTHE + ARG + MEMEMSER /) ey

FfE : DP$1,059 ; BEEDP$879

Liver Health Combo (including one pack of Double X + one canister of Protein + one bottle of Milk Thistle +
one bottle of Parselenium E) Original Price: DP$1,059; Special Offer: DP$879

AAEHEEFERFZ - This offer cannot be used in conjunction with other benefit.
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REENHEESERRE - SOENE1,2008
B BRAERLH,000E 5 - EAANB LR
150053 + LIFEIR 5 B A2 40045 -

BT SENSSHRYNT T B GEFRE
Sh o RSB IV BN AR - TR
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* BIERPFTE T ELEBIEE X 1.032 ¢ Price in PTC equals to HK$1 X 1.032. * &£ &548BY = H#4mEEDP
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Moisture Locking Hydrating Oil Control
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ILAZE BEEW mR%IF WEE SHEEER RREFE
Indian Fig Blue Agave Chia Borage Acerola Cherry Kakadu Plum

HERBRERINEEWEENBENRAAREES  RENERMITDLREYE S REERNRK - JIIRSEDREDIRR
H DOSREYSEREE ) c BRK DEESTER, & TFEIRER, B UHEKMABEMSMNEERI—BERI LFEHR
5 BAREEFEREMIIEEUR -

The skincare secret of Artistry essentials is drawn from the wisdom of hydration in the natural world. Artistry scientists identified
desert plants that have uniquely adapted to a harsh environment where water is very scarce, and then adapted nature’s principles to
create the Desert Hydration Complex, the “Nourish 3” Complex and “Tri-Balance” Complex. These formulae, drawn straight from the
plants of the desert, have been fully utilised in the Artistry essentials Hydrating System and Balancing System. Use as part of your
regular skincare regimen and you'll always look radiant and young!

= |

! A
| L e " — PESHELR
BEREN  mEmmK o TEREER FEIAK  pers pas s
4126 DP$200 4127 DP$185 4128 DP$220 4129 DP$200 4130 DP$185 4131 DP$220

Angela Cheong JRIEHE K24 University Student

TRREREZKBRZRIIERAER - RAKNEERAMME - FTLUERR Y TER
F o IERK= ~ IWNSERICHE - RAE—BRDRLI - SRR BE - ikt
BYRZ  EEEHREMERENSMHALABREORKEEMUR - EMRBZRTE
FPHE  RBEALCERTEZELF AL UBNERIKEER - MEEILBREMATY - B
RILAKBL  EHENRBHEFLR - WEREMRETHRATLER  FAFKEN
HMNEFAR © 4
| have used Artistry essentials Balancing System since its launch. The products effectively
control my face oil and eliminate obvious pores, and my male friends who have tried them
are also very satisfied with the shine-free effect!

Fiona Chan [R5 =2uaem Beauty Specialist

TEBEEBR T - TRAEM - BREREE(L » BFRARZKBRERTINTEHR
FIZREEAKRE O BERAEERS - ERTY £ RERBIEEZDR - NMEEHR
Do RBURERE - (LR ARBRFR  BEAR  EEUHERF—EXR - ALFEE
FREFELRBRT  NEBRZEEE  BRATKBFRERY - AR KE
8 o RIRWERAHZEIRS 14—RIER - EERIBKAEE - REESITFRIHFE
AR - EREBEE - ENWBEATE ! |
| have a normal skin type but my T-zone area is relatively oily. | use Artistry essentials
Balancing System for cleansing and toning, and the Hydrating System for moisturising.
My skin is supple and revitalised after using for just one week. And the moisturising effect
is superb, lasting right through to when | wake up in the morning.

* BISERFTE T ELEBIEE X 1.032 ¢ Price in PTC equals to HK$1 X 1.032. * & &54EBY = H#4FEEDP 8.2009 29
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End the Bad Breath Blues!

BN ES AR TRIFINS @ AIENE @ ERKEORME
R TNMESATHOHE ., BrRREREARRRESERE
LBEDKR - BE Y » 00%ORAREEOEESEER &
Fabs & - MR ERERE - WEESENOMEEES -
7 RIRFZIRFF ORISR ©

Oral odour is an embarrassing affliction that could affect your
personal relationships and even your career path. According
to research, about 90% of oral odour cases are related to oral
hygiene, making it all the more important to pay attention to the
oral care products you choose.

30 8.2009



BEEEHOR ? Reasons for bad breath

« BERERIUNEIRZCAEEOSR © Fl20
« ORARRE OPEERME - MBI HITERN
« OFEMESFRTE UREL DR  MES
« SRR A ERRERE > MERNTRRKA

* Frequently eating pungent foods such as curry and garlic.

» Using an inappropriate method of oral care — brushing your teeth the wrong way, for example, or
not removing food from between your teeth after meals.

+ Oral hygiene problem such as tooth decay, periodontal disease or insufficient saliva.
» Oral odour could possibly be a sign of some kind of iliness.

ERFEPsFEBR OISR ? How to prevent bad breath?
- LEEHEMNARERE  EphTE  BFEFEBRT  £R8F0O  WRBEHESATENRES

Bl DU EHRET OIS S

© MRAIFERNZBIRIER EUE’JQWWDHEHFH & OREAIRER BN E LS BEERATSIR » R/RE

E@%ﬂi}%‘\% &tﬂﬁ. ’ jt?%;i@a/u N

» Pay attention to oral hygiene to prevent tooth decay. Brush your teeth before going to sleep and
after you wake up, rinse your mouth after having a meal, use toothpaste with fluoride, choose an
effective toothbrush and see the dentist regularly.

« If the odour is not because of poor oral hygiene or strong-smelling foods, it may be a sign of iliness. ‘

See your doctor to assess the situation.

PIUE ~ FREESKEREY)

B8 XEBREREBREERNRYEEMSIE -
TR~ ERDWRRE -

BEREBRAINER -

f@rEOREEIERY BREFXIRIFEFHOR

2R TR E I EERI R ORI - T 2HSREHAEERBNT &
- MR EISRRIER SRR F FRUARED - REFRMIEIE 5 iR RIREH

BrBRIAA - RER R RN o

6833 DP$33
BB ENCisterBERARTEERAE - URCTENIANE UL ETRTRE
1 o ERHISylodentRETRI T © BEERERT HIDENAEIE « MVFET AT IRIR -

With its cool and refreshing mint flavour, Glister Fluoride Toothpaste contains fluoride to
strengthen tooth enamel and prevent tooth decay. A Sylodent polishing agent is used to
remove surface stains and plaque caused by smoking or coffee.

0957 DP$70/43pcs

F14SAW

With its thinner head and elastic neck, the Glister Advanced Toothbrush gives easy
access to hard-to-reach spaces, helping to clean your teeth more effectively. The soft and
medium bristles help to reduce excessive pressure during brushing, preventing damage
to the teeth and gums. And the unique grip design employs a non-slip feature to ensure
more thorough cleaning.

100 washes.

9893 DP$27.5

FERARRYSERZSRTMS BN OR - MR A DEESE - CORREN - ETREHREERS

B MERFHNIIREE  HEMBERRI TR BREA -

9949 DP$68
(ZENRAM DK BETEM 2 AR T RIRIER: - LLESERIT AN 28%  [RIFFREE Bh=RRmI i £
BRNEDRE - CORBHERFTORES - M ERARERS - SRAERBR100R - BHFS

|f-l

AR &40

Glister Concentrated Mouthwash can reduce a build-up of plaque in just two weeks and is 28% more
effective than brushing alone. What's more, the mouthwash removes food residue left after brushing
and helps to refresh your breath. Thanks to the concentrated formula, each bottle provides more than

Whether oral odour is due to bad oral hygiene or iliness, Glister Mouth Refresher Spray helps to refresh breath
immediately. The spray has a mint and anise flavour that leaves your breath fresh, and it comes in a container that’s

handy, convenient and easy to use.
* FIERNETE A RBEE X 1.032 © Price in PTC equa

fauser

Is to HK$1 X 1.032. * E£5%EBY = EEmEEEDP 8.2009 31
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Z¥lleSpring BEHEERIK2IHER
% {Eitt No.1 -

- ME—ER BB ERRE » THMsK 1405811 E5
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fERRERAE

eSpring Water Purifier:
the first of its kind

» Proven to effectively remove lead, THMs and

more than 140 harmful contaminants.

» The first water purification system to be tested

and certified by NSF International to meet NSF/
ANSI Standards 42, 63, and 55.

* The first system designed with inductive

coupling. No wiring is used to ensure its safety
and reliability.

* The first in-home system designed with

advanced smart chip technology and patented
dual-technology cartridge.
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eSpring Dual Benefit  $900 Discount for You Free Filter Cartridge for Me

T
GOODINEWS O8] o=
i A : EDES 4 418 B $900"

Benefit for New Users - . —
0188 DP$5,680 BB R FlleSpring B AE/F K28

;ﬁt $ 9 O O A $900 discount* for

Discount

eSpring purchase upon

presenting -

%?1} .2 mma Al FUThHE 2 RleSpring B e
GOOD NEWSZ: enefit for Sponsors 0186 s 751:%‘*5&;1%

- DP““”"’ HRRALE" it
 SEEES |
. Existing eSpring users
i will get a free filter
cartridge” upon
R successful referral of new

RXINHETT ROERNT %EIJEO[E  users to buy eSpring. The

1t ) L 1Free more you refer, the more
1 eSpring  eSpring Filter Cartridge 2 eSprmg Filter Cartridge - ¥
referral  50% off discount coupon referral ifters you get:

figsE
fREITHEEER2009F581HZE9A10R °
* HEERAMAE B 2 FeSpring B AEF K2R » FIZHNEBESI00RES2HERRESH -
# RERAEROENEE
(1) BRINHEN R FeSpringEREFKER1 A » AIERE ROERITEERS] 15k
(2) RIHEN R FeSpringEREFKER2E @ AIERERER OEE
(3) ETEH LR -

187 B Z LB REeSporinglIRRE B R ERERL S5 B www.espring.comey ZNE ZF| 2452969 6300 ©

Remarks

The promotion starts from May 1 to September 10, 2009.

* During the promotion, each new user is entitled to enjoy a $900 discount and up to 24-month interest-free installment.

# Mechanism of free filter cartridge redemption:
(1) you are entitled to an eSpring Filter 50% off discount coupon for successful referral of the first eSpring Water Purifier.
(2) you are entitled to a free eSpring filter for referring the second eSpring; the mechanism applies and so forth.
(3) Unlimited redemption quota.

For more information on eSpring and environmental protection, please visit www.espring.com or call the Amway

Service Hotline at 2969 6300.
8.2009 33
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¥ Ingredients
440 218 Beeffillet 2 pieces FASRM Utensil
EHATHX 1EI(ETHR) Red bell pepper 1, sliced
EHEH EEDRR) Yellow bell pepper 1, sliced
=t E %) Green bell pepper 1, sliced
HE S B (D4R Onion 14, sliced
=R 1EI(ETH#R) Mango 1, sliced
g 4t Marinade
i 13RL Soy sauce 1 tablespoon
ZHh 1350 Dark soy sauce 1 tablespoon
7k 45t Water 4 tablespoons P——
1 1R Sugar 1 teaspoon Queen Three Litre Fryer
2y 25 E Corn starch 2 teaspoons
e 2% R Minced garlic 2 teaspoons
Al PR Seasonings AR 1 10548
i Vgt Salt 4 teaspoon SRR 1558
¥ V531 Sugar % teaspoon Preparation time: 10 minutes
il 150k Soy sauce 1 tablespoon Cooking time: 15 minutes
£k DEF Cornstarch in water small amount
REEEC

T WREFRRLRAEE  2EEMI18  SEEAFMAZEERE CHERTRE B4
AET - BRI AT T - SFAERDE - MY BRRESTIERRFRENACKORK
2 BRYFMSN ARERRA  HEAEER  BMSERE - 15 HER - ERER -

Notes

1 Getting the right temperature is essential when cooking meat. Made from the finest 18/8
stainless steel, Queen Cookware is designed to promote fast heat distribution, which
helps to lock in meat or vegetable juices when stir-frying and make your food even more
succulent.

2 Replace the beef with ostrich meat for higher protein and lower fat. Chicken and pork can
also be used.

;% Method

I - IIAESRIES -
Slice the beef fillet. Mix together the marinade ingredients, pour over the steak and stir
together.

BEDIEH > TSI EFR > BURE

Heat the oil then stir-fry the beef fillet until half-done. Remove the meat from the pan.

BREDIFR THFEBRE > T EEBEERGEY  THIMRKRRES  RETER
A K ERREIA] o
Heat the oil then stir-fry the sliced onion and the sliced peppers. Add the beef fillet and
seasoning then stir well. Add the mango and stir before serving.
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Sharing of Dr. Lee Boon-ying,

Director of the Hong Kong Observatory on

Global Warming and Carbon Reduction
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Join the Electricity Saving

& Carbon Minus Family Competition
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Amway Hong Kong has collaborated with the Boys’ and Girls’ Clubs Association of Hong Kong and officially
launched the Amway Smiley Children — Mental Health Enhancement Project, aiming to tackle stress and
pressure of youngsters in Tai Po and the North District, thus improving the well-being of society.

ERNBEHRGSEBRERNERS | (T EERERHHER RN
8% it P RAGERERRTE ., TEENREREAEL
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Ms. Lilian Law, Director of the Boys’ and Girls’ Clubs Association
of Hong Kong indicated that “there is a large tendency of Hong
Kong children suffering from mental stress. Therefore, the main
purpose of Amway Smiley Children — Mental Health Enhancement
Project is viewing the problem from all angles, including
individual, families, and the community. It aims to improve the
solution seeking methods of psychological health of children and
youngsters in Tai Po and the North District. To my delight, Amway
Hong Kong gives wonderful support for the project, making the
program run smoothly and allowing more families to benefit from
it.”

Below is a review of the past year, explaining more about how
the children and youngsters explore their lives and growing paths
differently through the series of beneficial activities.
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HEART ON CHINA
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Helping China’s Mobile Children Find a Better Life
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The so-called mobile
children in China are
those youngsters moving
from rural areas to the
city, a phenomenon that's
changing the process of urbanization in the Mainland. In May
2008, Amway China began working with the Chinese Children’s
Foundation to show its concern and take action to help the
mobile children. The organisations worked together to establish
the Sunshine Plan — an initiative devoted to providing a stable,
harmonious environment for these dispossessed young people.
In cooperation with the Chinese Children’s Foundation, Amway
has been able to provide many children with security, enabling
them to enjoy the warmth of the sun and the tranquility of the rain
and dew.

Basing Survival on the Contents
of a Pencil Case

Li Meng-ting is a student in primary 3 at Blessing Elementary
School in Shanghai Fengxian, managed by the local community.
Her parents abandoned her when she was just four months old.
Four years ago she travelled from Anhui to Shanghai to live with
her grandmother, with whom she shares a common destiny. Still
partially asleep, she notices the absence of her grandmother who
has already left to sell vegetables at the market. She looks at
her pencil case wondering if it will provide her with joy or sorrow,
filling her stomach or leaving her hungry. If her grandmother has
put $2 in the pencil case, she will enjoy hearty meals today — if
not, she will have little to eat.

It is the second day of class for Xiong Yao, a student at the
Chengdu Safflower School. She too is in a difficult situation, as
her mother has contracted a mental illness. In an attempt to help
her family, the young girl is thrust into housework duties, some if
them arduous. Xiong Yao’s mother will often lock her in their tiny
apartment for up to 10 days without cause or reason.

At Wuhan Light Machinery Elementary School, Zhou You is in
primary 6. He is already 14, but only reads at a primary 6 level.
Teacher Mr. Deng explains that Zhou You is a “difficult student”,
who chats with other students during lectures, talks back,
constantly complains, and rejects teachers’ gestures of goodwill.
The difficulties inherent in his personality and his bitter exterior
are rooted in a turbulent home life, growing up in an economically
challenged, single-parent home. Zhou You has developed a
callous exterior to guard his inner feelings. But Mr. Deng noticed
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that while Zhou You can be stubbornly disobedient, he is also
very intelligent. The teacher says he has come across mobile
children with similar problems many times during his years in
the profession. In order to restore the dignity of these children
we must help them meet their material needs and extend
compassion.

Seeking inspiration to fulfill their dreams

Estimates say there are around 20 million mobile children in
Mainland China, making them a common feature
in many cities. For them, it is almost impossible
to return to the countryside. The immense
difficulties they face cast a shadow over their
young lives. Many mobile children drop out of
school and become an economic burden for the
communities in which they live.

Due to financial constraints, the quality and
academic standards of the schools they go
to are often very low. The school lacks basics
such as books for pleasure, opportunities
to learn about the outside world, and young
teachers for students to play football with while
they talk about their future. They also lack
guidance in the direction of their lives. “Their
economic misfortunes pale in comparison to
their emotional deficit,” Mr. Deng said. There are
numerous ways to help these mobile children and Amway China
chose to act from the heart by working to change how these
children feel about themselves, as well as helping them integrate
into urban life. Sunshine warms their hearts, and Amway’s
Sunshine Plan was born at a critical moment to bring hope,
happiness and love.
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Bringing hope and warmth

Mr. Deng took Zhou You to the newly built Sunshine Library at
the school. There are 10,000 books in the library and Amway
donated all the facilities. Mr. Deng was touched when Zhou You
exclaimed, “When | achieve success, | will help the needy.”

Xiong Yao’s school also has a sunlit library. However, what brings
the most joy to her heart is the parental support system that
Amway has established, which brings renowned scholars to come
and teach the parents how to appreciate their children. Xiong
Yao’s mother could not attend the seminar due to her illness, but
the young girl says she has noticed a change in the parenting
style within the community, which has greatly impressed her. “If
| become a mother one day, | will be my children’s best friend!”
she exclaimed. Li Meng-ting has benefited from the efforts of
Amway volunteers, who provide her with resources for education
and living expenses. Her happiness no longer depends on the
pencil case.

In 2009, on the eve of Children’s day, more than 30 junior
reporters and student representatives from the Chogqing
Yuzhong District Liberation Elementary School entered
Chongging Qijiang County’s village where they interacted with
the more than 600 children who live there.

Note

Through the Sunshine Plan, these children are developing
into the future pillars of society as they broaden their
horizons, learn to be grateful, strengthen family relationships
and contribute to the community. The sun does not always
need to dazzle; it just needs to provide light and warmth.
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sreen Carnival
Better World

The weather in June is often hot and
fiery — but so is the passion of Beijing
citizens to work towards a greener
world! On June 13, the China
Environmental Protection Foundation
joined together with Amway China
to stage the “Amway China Green
Carnival”’. The event saw a Beijing
park transformed into a lively
environmental playground for the
day. Honorable guests at the event
included Vice Minister, Environmental
Protection Department Mr. Zhou
Jian, Secretary, China Environmental
Protection Foundation Mr. Li Chuan,
Representative of the United Nations
Environment Programme Mr. Zhang
Shi-gang, President of Amway China
Mr. Audie Wong, and Vice President
(Public Affairs) of Amway China Ms.
Frances Yu.

The first event of its kind in the
Mainland, the Amway China Green
Carnival adopted a lively, interactive
approach to environmental education. Those attending the carnival found
it easy to get useful information on living a greener life, and the varied
programme including entertaining dramas, 20 interactive game stalls to teach
environmentally sound principles, a “green wish” wall, and fun games such as
helping penguins get back to the South Pole.
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The two-day carnival reflected a brand new philosophy towards environmental
protection philosophy and attracted more than 7,000 families - some
20,000 parents and children. After launching in Beijing, the Amway China
Green Carnival will move on through 10 more cities in China - Xian, Harbin,
Qingdao, Hangzhou, Guangzhou, Chengdu, Xiamen, Shanghai and Wuhan —
to continue taking an important environmental message to the public.

Green Fact

Vice Minister of the Environmental Protection Ministry Zhou Jian
says that China is now in a position to reduce its chemical oxygen
demand by 38,400 tonnes and sulfur dioxide demand by 468,600
tonnes every year. The rate of emission of these two substances has
already fallen compared to 2007 and 2005. The Vice Minister says
he remains positive about the Mainland’s ability to reduce pollution
in the country. The Amway China Green Carnival dovetails with
China’s pollution-reduction aims, helping to raise public awareness
of the importance of environmental protection and working towards a
sustainable future.
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